FRANCHISE DISCLOSURE DOCUMENT

UBIF FRANCHISING, CO.
A FLORIDA CORPORATION
200 SOUTH ORANGE AVENUE, SUITE 200
ORLANDO, FLORIDA 32801
877-224-4349
WWW.UBREAKIFIX.COM
FRANCHISING@UBREAKIFIX.COM

The franchise offered is for “UBREAKIFIX” stores (““UBREAKIFIX” Store”) that principally
offer and sell repair services relating to computers, smart phones, tablets, gaming consoles and other
electronic equipment, as well as other related services and ancillary products, including a program
for accepting used mobile and other electronic devices in exchange for payment and for purposes of
resale. We offer 2 franchise programs:

1. A single “UBREAKIFIX” Store. The total investment necessary to begin operation of a
“UBREAKIFIX” franchise ranges from $85,400 to $225,350, excluding land. This includes initial
fees totaling between $60,800 and $110,100 that must be paid to the franchisor or its affiliates
including the cost of pre-opening inventory, equipment, furnishings and signs (ranging between
$35,800 and $57,600) that must be paid to the franchisor or its affiliates. If you (or your owner in
the case of an entity) are an Experienced Manager, with at least 2 years of prior experience as a
manager or assistant manager at a “UBREAKIFIX” Store owned by us or our affiliate, the initial
franchise fee for your first Franchise Agreement will be equal to $25,000 and you will not pay an
initial training fee. If you (or your owner in the case of an entity) were an officer, director or
employee of our affiliate, UBREAKIFIX Co., as of July 4, 2011, you will not pay an initial franchise
fee or initial training fee. We also participate in the IFA VetFran Program, offering qualified
veterans a 20% discount on the initial franchise fee.

2. Multiple “UBREAKIFIX” Stores within a defined area under an Area Development
Agreement. There is a non-refundable initial development fee of $12,500 multiplied by the number
of “UBREAKIFIX” Stores (excluding the first “UBREAKIFIX” Store) which you must open, plus
$40,000 representing the initial franchise fee and $12,500 representing the initial training fee for your
first Franchise Agreement. However, if you are an existing franchisee with an open and operational
“UBREAKIFIX” Store and then enter into an Area Development Agreement, you will pay an initial
franchise fee equal to $25,000 for each additional “UBREAKIFIX” Store you agree to open. If you
(or your owner in the case of an entity) are an Experienced Manager, with at least 2 years of prior
experience as a manager or assistant manager at a “UBREAKIFIX” Store owned by us or our
affiliate, the initial franchise fee for your first (and each subsequent) Franchise Agreement for your
“UBREAKIFIX” Stores will be equal to $25,000 and you will not pay an initial training fee. In all
cases, we will credit the development fee against the initial franchise fees (at the rate of $12,500 for
the second and each subsequent Franchise Agreement).

This disclosure document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements
carefully. You must receive this disclosure document at least 14 calendar-days before you sign a
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binding agreement with, or make any payment to, the franchisor or an affiliate in connection with
the proposed franchise sale. Note, however, that no governmental agency has verified the
information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for
you. To discuss the availability of disclosure in different formats, contact Justin M. Wetherill at 200
South Orange Avenue, Suite 200, Orlando Florida 32801.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure
document alone to understand your contract. Read all of your contract carefully. Show your
contract and this disclosure document to an advisor, like an attorney or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help
you make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this disclosure document, is available from the
Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to the
FTC at 600 Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also visit the FTC’s
home page at www.ftc.gov for additional information. Call your state agency or visit your public
library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance date: May 16, 2018 as amended July 24, 2018.
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STATE COVER PAGE

Your state may have a franchise law that requires a franchisor to register or file with a state
franchise administrator before offering or selling in your state. REGISTRATION OF A
FRANCHISE BY A STATE DOES NOT MEAN THAT THE STATE RECOMMENDS THE
FRANCHISE OR HAS VERIFIED THE INFORMATION IN THIS DISCLOSURE
DOCUMENT.

Call the state administrators listed in Exhibit H for information about the franchisor, about
other franchisors, or about franchising in your state.

MANY FRANCHISE AGREEMENTS DO NOT ALLOW YOU TO RENEW
UNCONDITIONALLY AFTER THE INITIAL TERM EXPIRES. YOU MAY HAVE TO
SIGN A NEW AGREEMENT WITH DIFFERENT TERMS AND CONDITIONS IN ORDER
TO CONTINUE TO OPERATE YOUR BUSINESS. BEFORE YOU BUY, CONSIDER
WHAT RIGHTS YOU HAVE TO RENEW YOUR FRANCHISE, IF ANY, AND WHAT
TERMS YOU MIGHT HAVE TO ACCEPT IN ORDER TO RENEW.

Please consider the following RISK FACTORS before you buy this franchise:

1. THE FRANCHISE AGREEMENT REQUIRES YOU TO RESOLVE
DISPUTES WITH US BY LITIGATION, ARBITRATION, OR MEDIATION
ONLY IN FLORIDA. OUT-OF-STATE LITIGATION, ARBITRATION, OR
MEDIATION MAY FORCE YOU TO ACCEPT A LESS FAVORABLE
SETTLEMENT FOR DISPUTES, IT MAY ALSO COST MORE TO SUE,
ARBITRATE OR MEDIATE WITH US IN FLORIDA THAN IN YOUR OWN
STATE.

2. THE FRANCHISE AGREEMENT STATES THAT FLORIDA LAW GOVERNS
THE AGREEMENT, AND THIS LAW MAY NOT PROVIDE THE SAME
PROTECTIONS AND BENEFITS AS LOCAL LAW. YOU MAY WANT TO
COMPARE LAWS.

3. THERE MAY BE OTHER RISKS CONCERNING THIS FRANCHISE.

We may use the services of one or more FRANCHISE BROKERS or referral sources to assist us in
selling our franchise. A franchise broker or referral source is our agent and represents us, not you.
We pay this person a fee for selling our franchise or referring you to us. You should be sure to do
your own investigation of the franchise.
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STATE EFFECTIVE DATES

The following states require that the Franchise Disclosure Document be registered or filed with the
state, or be exempt from registration: California, Hawaii, Illinois, Indiana, Maryland, Michigan,
Minnesota, New York, North Dakota, Rhode Island, South Dakota, Virginia, Washington and
Wisconsin.

This franchise is registered, on file or exempt from registration in the following states having
franchise registration and disclosure laws, with the following effective dates:

State Effective Date State Effective Date

California May 18, 2018 as amended on New York July 17, 2018 as amended on
Hawaii May 26, 2018 as amended on North Dakota June 7, 2018 as amended on
linois July 18, 2018 as amended on Rhode Island May 1, 2018 as amended on
Indiana May 18, 2018 South Dakota May 18, 2018

Maryland See Separate FDD Virginia See Separate FDD

Michigan Washington

Minnesota See Separate FDD Wisconsin May 16, 2018 as amended on

In all the other states, the effective date of this disclosure document is the issuance date of May 16,
2018 as amended July 24, 2018.
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THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS
THAT ARE SOMETIMES IN FRANCHISE DOCUMENTS. IF ANY OF THE
FOLLOWING PROVISIONS ARE IN THESE FRANCHISE DOCUMENTS, THE
PROVISIONS ARE VOID AND CANNOT BE ENFORCED AGAINST YOU:

(a) A prohibition on the right of a franchisee to join an association of franchisees.

(b) A requirement that a franchisee assent to a release, assighment, novation, waiver, or
estoppel which deprives a franchisee of rights and protections provided in this act. This shall not
preclude a franchisee, after entering into a franchise agreement, from settling any and all claims.

(© A provision that permits a franchisor to terminate a franchise prior to the expiration
of its term except for good cause. Good cause shall include the failure of the franchisee to comply
with any lawful provision of the franchise agreement and to cure such failure after being given
written notice thereof and a reasonable opportunity, which in no event need be more than 30 days,
to cure such failure.

(d) A provision that permits a franchisor to refuse to renew a franchise without fairly
compensating the franchisee by repurchase or other means for the fair market value at the time of
expiration of the franchisee’s inventory, supplies, equipment, fixtures, and furnishings. Personalized
materials which have no value to the franchisor and inventory, supplies, equipment, fixtures, and
furnishings not reasonably required in the conduct of the franchise business are not subject to
compensation. This subsection applies only if: (i) The term of the franchise is less than 5 years and
(i) the franchisee is prohibited by the franchise or other agreement from continuing to conduct
substantially the same business under another trademark, service mark, trade name, logotype,
advertising, or other commercial symbol in the same area subsequent to the expiration of the
franchise or the franchisee does not receive at least 6 months advance notice of franchisor’s intent
not to renew the franchise.

(e) A provision that permits the franchisor to refuse to renew a franchise on terms
generally available to other franchisees of the same class or type under similar circumstances. This
section does not require a renewal provision.

0 A provision requiring that arbitration or litigation be conducted outside this state.
This shall not preclude the franchisee from entering into an agreement, at the time of arbitration, to
conduct arbitration at a location outside this state.

(@ A provision which permits a franchisor to refuse to permit a transfer of ownership
of a franchise, except for good cause. This subdivision does not prevent a franchisor from
exercising a right of first refusal to purchase the franchise. Good cause shall include, but is not
limited to:

a. The failure of the proposed transferee to meet the franchisor’s then current
reasonable qualifications or standards.

b. The fact that the proposed transferee is a competitor of the franchisor or
subfranchisor.

C. The unwillingness of the proposed transferee to agree in writing to comply
with all lawful obligations.
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d. The failure of the franchisee or proposed transferee to pay any sums owing
to the franchisor or to cure any default in the franchise agreement existing at the time of the
proposed transfer.

(h) A provision that requires the franchisee to resell to the franchisor items that are not
uniquely identified with the franchisor. This subdivision does not prohibit a provision that grants to
a franchisor a right of first refusal to purchase the assets of a franchise on the same terms and
conditions as a bona fide third party willing and able to purchase those assets, nor does this
subdivision prohibit a provision that grants the franchisor the right to acquire the assets of a
franchise for the market or appraised value of such assets if the franchisee has breached the lawful
provisions of the franchise agreement and has failed to cure the breach in the manner provided in
subdivision (c).

€] A provision which permits the franchisor to directly or indirectly convey, assign, or
otherwise transfer its obligations to fulfill contractual obligations to the franchisee unless provision
has been made for providing the required contractual services.

THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH
THE ATTORNEY GENERAL DOES NOT CONSTITUTE APPROVAL,
RECOMMENDATION, OR ENDORSEMENT BY THE ATTORNEY GENERAL
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ITEM1
THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND AFFILIATES

To simplify the language in this disclosure document, “we,” “us” or “UBIF” means UBIF
Franchising, Co., a Florida corporation, the franchisor. “You” means the individual, corporation,
partnership, limited liability company, or other entity who buys the franchise. If the franchisee will
operate through a corporation, partnership, limited liability company, or other entity, “you” also
includes the franchisee’s owners or partners.

Our principal business address is 200 South Orange Avenue, Suite 200, Otlando, Florida
32801. We conduct business under the name of our corporation. The principal business address of
our agent for service of process in Florida is Min Cho at 200 South Orange Avenue, Suite 200,
Orlando Florida 32801. Our agents for service of process in other states listed in the attached
Exhibit H.

We are a Florida corporation, incorporated on December 12, 2012. We will franchise stores
under the name “UBREAKIFIX” (““UBREAKIFIX” Stores”). We have not previously engaged
in any other line of business. We have been offering “UBREAKIFIX” franchises since February
2013. One or more of our affiliates, owns an interest in entities that operate 28 (as of December 31,
2017) existing “UBREAKIFIX” Stores that are substantially similar to the franchised
“UBREAKIFIX” Stores offered in this disclosure document. We have not previously offered
franchises in any other line of business, nor do we intend to operate “UBREAKIFIX” Stores
ourselves, though one or more of our affiliates may continue to do so.

Since February 2013, in certain geographic areas, we use “Regional Representatives” to assist
us in offering and selling franchises to franchisees who will sign agreements directly with us.
Regional Representatives will then provide certain supervisory and support services as we may
delegate, to franchisees located in their assigned territories after franchisees join the
“UBREAKIFIX” system. If you are in an area that does not currently have a Regional
Representative, we reserve the right to assign one or more Regional Representatives at a later date.
The services we delegate to Regional Representatives may include supporting sales, promotions and
campaigns; supervising, servicing, promoting and participating in “UBREAKIFIX” programs,
seminars, conventions, conferences, promotions, campaigns or activities; assisting and monitoring
your performance; circulating promotional and sales materials to franchisees; providing training to
franchisees; assisting in the collection of delinquent franchisee accounts; sourcing, locating,
qualifying and acting as a liaison with local suppliers; holding informational sessions and regional
and area meetings, seminars, conferences, programs, campaigns and activities; disseminating our
policies, news and views; and helping locate buyers for franchisee resales of their franchises. We will
remain responsible for performing all franchisor obligations to you under the franchise agreement,
even those we delegate to the Regional Representative.

We have a parent company, UBREAKIFIX Holdings Co (“Parent”), which was
incorporated on December 22, 2017 under the laws of the state of Florida. As of March 5, 2018,
Parent began owning 100% of UBIF Franchising Co. We also have one affiliate, UBREAKIFIX
Repair Parts Co. that provides products or services to our franchisees. Our Parent and affiliate share
our agent for service of process and principal business address, and do not offer franchises for
“UBREAKIFIX” Stores or in any other line of business. UBREAKIFIX Repair Parts Co. was
incorporated on August 31, 2011 under the laws of the state of Florida, and operates our
distribution center and also supplies repair parts and other goods or services to our franchisees’ and
our Affiliate-owned “UBREAKIFIX” Stores. We have no predecessors during the ten year period
immediately before the close of our most recent fiscal year.
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The “UBREAKIFIX” concept was developed by UBREAKIFIX Co. which opened as an
online business, in April, 2009, and which continues as ubreakifix.com. We have the right to offer
“UBREAKIFIX” franchises under a Trademark and Intellectual Property License Agreement with
UBREAKIFIX Co. In September 2009, UBIF 1 Co. (a previously affiliated company of
UBREAKIFIX Co) opened the first “UBREAKIFIX” store.

“UBREAKIFIX” Stores principally offer and sell repair services relating to computers,
smart phones, tablets, gaming consoles and other electronic equipment, as well as other related
services and ancillary products which we approve from time to time, (the “Approved Products and
Services”), to Residential and Small Business Customers,' and we may in the future add (but do not
currently offer) a program for purchasing used mobile and other electronic devices for resale (our
“Device Recommerce Program”), at and from the location and on a limited mobile basis within
the territory. We offer separate franchise programs by this disclosure document (unit franchises and
multi-unit area development franchises), though we may not necessarily allow you the opportunity
to purchase under both of these programs.

You will sign a Franchise Agreement (Exhibit A), to operate a single “UBREAKIFIX” Store
at a location which you choose and which we approve.

If you participate in our area development program, we will assign a defined area within
which you must develop and operate a specified number of “UBREAKIFIX” Stores within
specified periods of time. The development area may be one city, one or more counties, one or
more states, or some other defined geographic area. You will sign an Area Development Agreement
(Exhibit B) which will describe your development area and your development schedule and other
obligations. For each “UBREAKIFIX” Store you open under the Area Development Agreement,
promptly after our approval of the site for the “UBREAKIFIX” Store, you will sign a separate
Franchise Agreement on the then current form used by UBIF, which may differ from the current
form of Franchise Agreement attached as an exhibit to this disclosure document, at the time, except
to the extent otherwise provided in your Area Development Agreement.

We believe that the market for repair services relating to computers, smart phones, tablets,
gaming consoles and other electronic equipment is mature and consists of the general public. We
believe that the market for electronic device recommerce is growing and also consists of the general
public. You will compete with other local, regional and national companies offering services similar
to those offered by a “UBREAKIFIX” Store. As with all businesses, your choice of location is
critical to your success, no matter how good the concept. The typical “UBREAKIFIX” Store will
contain approximately 500-1500 square feet and will most likely be located in suburban areas in
business districts. The “UBREAKIFIX” Stores will typically be open year round, closing only on
selected holidays, and are somewhat seasonal in that sales tend to increase in August, likely due to
increased summer activity by consumers leading to more cell phone breakage, and conversely sales
tend to decline in February, following more sedentary winter activity by consumers.

A wide variety of Federal, state, and local laws, rules, and regulations have been enacted that
may impact the operation of your “UBREAKIFIX” Store, and may include those which (a) establish
general standards, permitting restrictions and requirements and other specifications and
requirements for the construction, design, maintenance and operation of the business premises;
(b) set standards pertaining to employee health and safety; (c) regulate matters affecting the health,

!Defined as a residential customer or a business customer with 300 or fewer employees located solely within your
“UBREAKIFIX” Store tertitory.
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safety and welfare of your customers, like general health and sanitation requirements for businesses;
restrictions on smoking; availability of and requirements for public accommodations and
requirements for fire safety and general emergency preparedness; (d) establish procedures for the
disposal of electronic and hazardous wastes; and (e) regulate advertisements. Some cities or other
local government agencies impose local licensing requirements. In addition, certain municipalities
and other local and possibly state governmental units regulate the purchase and resale of used
products, such as mobile devices and other electronics, which may require you to obtain a second-
hand dealer license, pawn license and otherwise comply with “anti-fencing” laws. You should
investigate whether there are regulations and requirements that may apply in the geographic area in
which you are interested in locating your “UBREAKIFIX” Store and should consider both their
effect and cost of compliance.
ITEM 2
BUSINESS EXPERIENCE

President & Co-Founder: Justin Wetherill

Justin Wetherill has been our President since our incorporation on December 12, 2012. He
is also President as well as the Co-Founder with David Reiff since UBREAKIFIX Co.’s
incorporation on April 23, 2009. Since September 1, 2011, he has also been and continues to be the
President of our distribution affiliate UBREAKIFIX Repair Parts Co. which operates our
distribution center. Since March 11, 2015, he has served as Vice President of UBIF FL Corp. Since
August 1, 2011, he has served as the President of UBIF 16 Co.

Vice President & Co-Founder: David Reiff

David Reiff has been our Vice President since our incorporation on December 12, 2012. He
was also the Co-Founder of UBREAKIFIX Co. with Justin Wetherill and has served as its Vice
President since it was founded on April 23, 2009. Since September 1, 2011, he has served as the Vice
President of UBREAKIFIX Repair Parts Co. Since March 11, 2015, he has served as Vice President
of UBIF FL Corp. Since August 1, 2011, he has served as the Vice President of UBIF 16 Co.

Vice President of Operations: Edward Trujillo

Edward Trujillo is our Vice President of Operations. Prior to that, Mr. Trujillo served as our
Vice President of Franchise Sales and Vice President of Services. Since March 11, 2015, he has
served as Vice President of UBIF FL Corp. Since August 1, 2011, he has served as the Vice
President of UBIF 16 Co. Prior to this, Mr. Trujillo had developed and been a managing partner in 8
“UBREAKIFIX” locations throughout the United States since August 1, 2009. He also was one of
the managing partners of the first “UBREAKIFIX” retail location in Orlando, Florida, opened in
August 1, 2009. From March 3, 2007 to August 1, 2009, Mr. Trujillo was President of Etrujillo
Investments, Inc. in Oviedo, Florida, in which he owned and operated two nationally branded
Fuel/Convenience Store franchises.

Chief Financial Officer and Treasurer: Mitchell Paull

Mitchell Paul has been our Chief Financial Officer since September 2017. Prior to joining us
he was the Executive Vice President of Elements International, a furniture company in Dallas, Texas
from December 2016 to September 2017. From December 2015 until December 2016 he was the
President of Ideaitalia, a furniture company in Conover, North Carolina. From December 2014
until December 2015, he was the Chief Administrative Officer of Buddy’s Home Furnishings, a
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furniture store franchisor in Tampa, Florida. From December 2013 until December 2014, he was
President of American Signature, Inc., a furniture retailer in Columbus, Ohio.

Vice President, General Counsel, and Secretary: Min Cho

Min Cho has been our Vice President, General Counsel, and Secretary since August 2017.
Prior to joining us, he was a litigation partner at Holland & Knight LLP in Orlando, Florida, from
January 2013 to August 2017. Prior to becoming a partner, he was a litigation associate at Holland &
Knight LLP from August 2007 to December 2013.

Vice President of Franchising: Todd Evans

Todd Evans has been our Vice President of Franchising since July 3, 2015. Prior to joining
us he was the Vice President of Franchising since he joined Rent-A-Tire, in Los Angeles, California
in April 2014. Prior to joining Rent-A-Tire, Mr. Evans was Vice President of Franchising for
Aaron’s, Inc. in Atlanta, Georgia from July 2001 until April 2014.

Vice President of Services and Development: Kevin Cundiff

Kevin Cundiff has been our Vice President of Services & Development since August 2017.
Prior to joining us, he previously served as Vice President of Fortegra in Saint Louis, Missouri, and
as National Sales Director of ProtectCELL, a Fortegra subsidiary, from 2012 to 2017.

Vice President of Strategy: Michael Scott Jones

Scott Jones has been our Vice President of Strategy since March 2017. Prior to joining us, he
was the Senior Vice President of Strategic Growth at TCC (aka The Cellular Connection) in Carmel,
Indiana, from November 2014 until March 2017. Scott was the President/ CEO of Cellular Center
& Freedom Wireless in Huntsville, Alabama, from January 2011 to November 2014.

Training Director: Josh Galindo

Josh Galindo has been our Training Director since our incorporation. Prior to that, from
March 7, 2011 until December 12, 2012, Mr. Galindo was a Manager and Tech at our Orlando,
Florida location. Prior to joining us, Mr. Galindo was a Genius for Apple Inc., a technology
company based in Cupertino, California from July 12, 2004 to December 17, 2010 at an Apple store
located in Orlando, Florida.

Director of Franchise Operations: Dan McDonald

Dan McDonald has been our Director of Franchise Operations since August 22, 2016. Prior
to joining us, from January 2012 until May 2016 he was the Regional Vice President for both the
Franchise and Corporate operations with Pearle Vision in the U.S. and Puerto Rico.

Vice President of Supply Chain: Evan Hoffman

Evan Hoffman has been Vice President of Supply Chain of our affiliate, UBREAKIFIX Repair
Parts Co. since September 2017. Prior to joining us, he was Director, SCM at Fortegra (formerly
ProtectCELL) in Farmington Hills, Michigan from April 2015 to September 2017 and Senior
Manager, Supply Chain Operations from October 2013 to March 2015. From June 2012 until
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October 2013, Mr. Hoffman was a Manager, Distribution Engineering for The Home Depot in Van
Buren, Ohio and Atlanta, Georgia.

Regional Representatives

See Exhibit O for information concerning Regional Representatives in your state, if applicable.

ITEM 3
LITIGATION

The following does not relate to our company or its activities, but involves a matter naming
Todd Evans, our Vice President of Franchising (“Evans”) while he was employed by Aaron’s, Inc.

W.E. Hall and Sons Company v . Aaron’s, Inc. and K. Todd Evans (Ontario Superior Court
of Justice File No. 08-CL-007418). On February 22, 2008, W.E. Hall and Sons Company (“Hall”)
issued an action against Aaron’s, Inc. and Evans, alleging that Aaron’s and Evans had (1) made
certain misrepresentations on operations infrastructure support for the “Aaron’s” brand franchised
system in Canada and (2) failed to comply with the disclosure obligations in the Arthur Wishart Act
(Franchise Disclosure), 2000 with respect to projected operating costs, for 3 “Aaron’s” brand
franchises Aaron’s sold to Hall in Cambridge, Kitchener and Hamilton, Ontario, Canada. Hall
alternatively alleged that Aaron’s fundamentally breached its obligations to Hall under the 3
franchise agreements. Aaron’s filed a counterclaim against Hall and his related parties for breach of
contract based on Hall’s unilateral termination of his franchise agreements.

In a related matter, Aaron Rents, Inc. v. Willard Eugene Hall, Clay Taber and Anne Taber
(Civil Action File No. 2008EV004822F), filed in the State Court of Fulton County, Georgia, Aaron’s
brought action against the named defendants as personal guarantors of a SunTrust Bank loan under
which Hall defaulted and for which Aaron’s also had been an original guarantor. Under a Consent
Judgment dated April 1, 2009, judgment was entered for Aaron’s and against the defendants for
$5006,382.94, pre-judgment interest of $42,610.02, attorneys’ fees of $54,924.30 and post-judgment
interest at 6.75% per annum. The parties engaged in mediation and entered into a confidential
global settlement of the Canadian and U.S. actions in an agreement under which the parties agreed
to a full and final mutual release from all claims, and Aaron’s agreed to pay Hall CN$1,400,000
inclusive of interest, costs and taxes to avoid the costs and uncertainty of continued litigation. An
order dismissing the action and the counterclaim on a without costs basis was issued and entered by
the Ontario Superior Court of Justice on March 9", 2011 and the U.S. judgment was
correspondingly marked as satisfied.

Other than these 2 matters, no litigation must be disclosed in this Item. See Exhibit O for
information concerning Regional Representatives in your state, if applicable.

ITEM 4
BANKRUPTCY

There is no bankruptcy information that is required to be disclosed in this Item. See
Exhibit O for information concerning Regional Representatives in your state, if applicable.
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ITEM 5
INITIAL FEES

Franchise Agreement

You must pay a $40,000 lump sum initial franchise fee and a $12,500 initial training fee
when you sign your first franchise agreement. The initial franchise fee and initial training fee are
not refundable under any circumstances. We will waive the initial training fee for your second or
subsequent franchise agreement, in our sole discretion, if you or your Operating Principal has
previously completed the training program to our satisfaction and your existing “UBREAKIFIX”
Store(s) is/are operating in accordance with our standards and specifications.

We intend to waive the initial franchise fee and the initial training fee for Franchise
Agreements executed with our affiliated entities for our 28 (as of December 31, 2017) existing
company-owned or affiliate-owned “UBREAKIFIX” Stores. If you purchase an existing
“UBREAKIFIX” store owned by one of our affiliates, you will pay a purchase price for the
business as mutually agreed by you and that affiliate.

If you (or your owner in the case of an entity) is an Experienced Manager, with at least
2 years of prior experience as a manager or assistant manager at a “UBREAKIFIX” Store owned
by us or our affiliate, the initial franchise fee for your first Franchise Agreement will be equal to
$25,000 and you will not pay an initial training fee.

If you (or your owner in the case of an entity) were an officer, director or employee of our
affiliate, UBREAKIFIX Co., as of July 4, 2011, you will not pay an initial franchisee fee or initial
training fee.

If you are converting an existing, independent electronic device repair service store to a
“UBREAKIFIX” Store, we may waive a significant portion of your initial franchise fee and/or
initial training fee, as we may mutually agree.

Before you open your “UBREAKIFIX” Store, you must purchase pre-opening inventory
of equipment, tools, supplies, parts, an interior graphics and sign package, window graphics and
accessories that you must purchase from us and our Affiliate, UBREAKIFIX Repair Parts Co.
You may also putchase furniture and fixtures as well as a POS (Point of Sale) / Information
System from UBREAKIFIX Repair Parts Co. We estimate that the pre-opening inventory
(including the furniture and fixtures as well as the POS / Information System) will range between
approximately $39,000 and $76,700 and is not refundable under any circumstances. This does not
apply in the case of a Franchise Agreement signed in connection with your purchase of an
existing “UBREAKIFIX” Store, either from another franchisee or from an entity affiliated with
us. In addition, you may also have the opportunity to participate in one or more National
Account authorized provider programs, under the terms of which you may be obligated to
purchase new, like new or reclaimed or refurbished parts directly from the manufacturer through
UBREAKIFIX Repair Parts Co., including an initial supply of necessary OEM parts and
equipment (in an amount which we do not expect to exceed $10,000 in parts and $6,000 in
equipment) prior to participating in addition to ongoing replacement inventory.

We will review one proposed site for your “UBREAKIFIX” Store at no charge.
However, for the second site that we review, and for each additional site, you must reimburse us
for all costs and expenses that we incur in reviewing the site, which we currently estimate to be up
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to $1,000, including our expenses for travel, food and lodging in connection with any on-site
review.

We are a member of the International Franchise Association (“IFA”) and participate in
the IFA’s VetFran Program, which provides special financial incentives to qualified veterans.
Through this program, the Small Business Administration (“SBA”) will provide financing to
qualified applicants. We offer a 20% discount on the initial fee for the first store of qualified
Veterans of the U.S. Armed Forces. In order to qualify, you must, among other business
requirements, have received an Honorable Discharge and must own at least 50% of the
franchised business. You must advise us of Veteran status (and provide evidence of qualification)
before signing your Franchise Agreement.

If the Franchise Agreement is executed in connection with an assignment, including if you
purchased your Store from an existing franchisee, the existing franchisee will pay us a non-
refundable administrative/transfer fee and reimbutse our associated out-of-pocket costs, in lieu of
you paying an Initial Franchisee Fee. In addition, your seller must provide you an initial training
program training following the closing of the sale, bu# at our election, you must instead attend our
Initial Training Program and pay our Initial Training Fee.

If you are a party to a pre-existing Area Development Agreement or Regional
Representative Agreement that provides for payment amounts that differ from what is described
above, your payments will be revised to conform to the terms of your pre-existing agreement.
Otherwise, the initial franchise fee is uniform for franchises we are currently offering in this state.

In 2017, our initial franchise fees ranged from $0 (in a case where a new franchisee bought
an existing business from another franchisee and was charged a $12,500 training fee in lieu of an
initial franchise fee) to $40,000.

Area Development Agreement

When you sign our current form of Area Development Agreement, you must pay us a non-
refundable initial development fee equal to $12,500 multiplied by the number of “UBREAKIFIX”
Stores that you must open (excluding the first “UBREAKIFIX” Store). You will concurrently sign
your first Franchise Agreement and pay $40,000 representing the initial franchise fee and $12,500
representing the initial training fee for your first Franchise Agreement. When we accept the site for
each subsequent “UBREAKIFIX” Store, you will sign a separate Franchise Agreement and pay us
an initial franchise fee of $25,000. If you are an existing franchisee with an open and operational
“UBREAKIFIX” Store and then enter into an Area Development Agreement at some later point in
time, you will pay an initial franchise fee equal to $40,000 for the first “UBREAKIFIX” Store you
agree to open, and then $25,000 for each additional “UBREAKIFIX” Store you agree to open under
that Area Development Agreement. If you (or your owner in the case of an entity) are an
Experienced Manager, with at least 2 years of prior experience as a manager or assistant manager at
a “UBREAKIFIX” Store owned by us or our affiliate, the initial franchise fee for your first (and
each subsequent) Franchise Agreement for your “UBREAKIFIX” Stores, will be equal to $25,000
and you will not pay an initial training fee. In all cases, we will credit the development fee against the
initial franchise fees (at the rate of $12,500 for the second and each subsequent Franchise
Agreement until the development fee is exhausted).

In all cases, the development fee is non-refundable, fully earned by us when paid, and is
uniform for franchises we are currently offering in this state (except as described above).
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Asset Purchase Agreement

If you acquire a franchise for an existing “UBREAKIFIX” Store owned by us or one of our
affiliates, you will enter into an asset or stock/membership purchase agreement and, if applicable, a
Secured Promissory Note under which you will pay a negotiated price for the assets and going
concern value of that Store; no company-owned or affiliate-owned Store were sold in our fiscal year
ending December 31, 2017.

ITEM 6
OTHER FEES'

@ @) ) “)
Type of fee Amount Due Date Remarks

“Accounting Period” means a calendar
month.

Our Device Recommerce Program
involves your purchase of used mobile
and other electronic devices for resale,
and “Recommerce Revenue” is all
revenue received or receivable as
payment, whether in cash or for credit
or barter, or other means of exchange
(and, if for credit or barter, whether or
not payment is received therefor), for
any and all electronic devices sold by you
Payable to any party (other than us or our
clectronically affiliates) pursuant to the Device
7% of Non- by the end of | Recommerce  Program, during each
Recommetce each Accounting Period of the Term.

Continuing Revenue; and Accounting “Non-Recommerce Revenue” means
Royalty Period during | Gross Sales during each Accounting
0 .

4% of Recommerce | the term of Period, other than Recommerce

Revenue the Franchise | Revenue for such Accounting Period.

Agreement.
“Gross Sales” includes all revenues

received or receivable by you as
payment, whether in cash or for credit,
barter or other means of exchange (and
whether or not payment is received), for
any and all goods, merchandise, services
or products sold in or from your
“UBREAKIFIX” Store, or which are
promoted or sold under any of the
Marks, during each Accounting Period
during the term of the Franchise
Agreement, whether or not we offer the
services or products in our other

locations. Gross Sales includes the
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Type of fee

)

2)
Amount

3)
Due Date

“)

Remarks

imputed amount of gross sales used in
calculating your losses under any
business interruption insurance, before
the insurer’s deduction for expenses not
incurred during the loss period, but after
the satisfaction of any applicable
deductible. “Gross Sales” excludes (i)
sales, value added ot other tax, excise or
duty charged to customers imposed by
any Federal, state, municipal or local
authority, based on sales of specific
goods, products, merchandise or
services sold or provided at or from
your “UBREAKIFIX” Store and
actually paid to the appropriate
governmental authority; (i) revenues
received on account of sales of pre-paid
gift cards and certificates; provided,
however, that revenues received on
redemption of the pre-paid gift cards
and certificates shall be included as part
of “Gross Sales;” and (iii) revenues
received on account of sales of devices
to Company or Company’s Affiliates
pursuant to the Device Recommerce
Program.

Advertising Fee

Up to 2% of Gross
Sales as determined
by UBIF.

Same as
Continuing
Royalty

When established by UBIF, the
advertising contribution will be in
addition to the 2% of Gross Sales that
you must spend on local advertising
under Section 8.2 of your Franchise
Agreement. As of the date of this
disclosure document, we have not
established the advertising fund.

We do not currently do so, however we
may, in the future require you to expend,
in addition to the Advertising Fee, if any,
at least 2% of your Gross Sales on local
advertising.
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@)
Type of fee

2)
Amount

3)
Due Date

“)

Remarks

Advertising
cooperatives

(“CO—OP”)

Youtr minimum
contributions to the
advertising
cooperative will be
determined by us.

As
determined
by the Co-op

We do not currently do so, however if
we do so in the future, you must
participate in any advertising Co-op for
the region in which your
“UBREAKIFIX” Store is located. We
will notify you in writing if you must join
a regional advertising cooperative for
your area and the amount of your
advertising cooperative contributions.
We determine the area of each
advertising cooperative.

National
Account
Administrative
Fee

Up to 5% of Gross
Sales as determined
by UBIF

Same as
Continuing
Royalty

We may charge you an administrative
fee, which shall not exceed 5% of your
Gross Sales resulting from performance
of services to National Accounts.

National Accounts include: (i) potential
or existing businesses (or the businesses’
customers) that have multiple offices,
facilities, retail premises, or operations
located (or which we expect to be
located) within and outside of your
Territory  under Franchise
Agreement; or

your
(i) department store,

computer  retailer,
“membership based retailer,” like Costco
or Sams Club, or other business(es)
whose potential
customers for Approved Products and
Services.

electronics  or

clientele  include
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M @ 3) @
Type of fee Amount Due Date Remarks
We do not currently do so, however we
may provide a centralized billing system,
dispatch service and/or other systems
related to the administration or services
of leads from Internet Referral Sources,
and we may charge you an
An amount which administrative fee, which shall not
will not exceed 5% exceed 5% of your Gross Sales resulting
of your Gross Sales from performance of services to
Internet Referral .
resulting from customers from Internet Referral
Source Upon
Administrative performance of demand Sources.
Fee services to . . . . .
customers from The administrative fee will be in addition
Internet Referral to, and will be calculated before
Sources. deduction of;, all other fees payable by
you under the Franchise Agreement,
including with respect to National
Accounts, Royalties and Advertising
Fees. We may deduct from our
payments due to you any amounts you
owe to us.
“Total Ticket Price” is the Gross Sales
you derive from a Referred Customer,
exclusive of sales tax and prior to
applying any discounts, credits, rebates,
adjustments, and shipping, handling,
insurance and transportation costs. We
The Referral may enter arrangements whereby various
Commission will be walk-in retail or other similar businesses
Referral set by us, not to (“Referring Businesses”) introduce
. Upon ) .. y
Commission exceed 10% of the demand potential servicing leads (“Referred
Total Ticket Price Customers”) in exchange for a Referral
received from Commission. You will pay us the
Referred Customers. applicable Referral Commission which
we will then pay to the Referring
Businesses. We may provide a
centralized billing system, dispatch
service and/or other systems related to
the administration or servicing of leads
from Referring Businesses.
Technology and | 1% of Gross Sales Same as
Customer during the preceding | Continuing
Support Fee Accounting Period | Royalty

945215.19




@ @)
Type of fee Amount

3)
Due Date

“)

Remarks

On Site Opening
Assistance

Our out-of-pocket
expenses

Upon
demand

We will provide the On-Site Training at
no additional charge; provided, however,
that if we determine in our reasonable
judgment that more than 3 weeks of on-
site training is necessary, you must
reimburse us for all travel, living,
compensation, and other expenses we
incur as a result of extending the On-Site
Training, and at our election a per diem
training charge at our then current rates.

New Hire
Training Device
Kits

$500-$2,500,
depending on
whether the rented
Kit is returned
undamaged

Upon
demand

We make available a training device kit
intended for you to use after the Initial
Training Program to train your future
new hires via our Remote New Hire
program. It contains all of the devices
used by our Training team during the
course of the new store/new hire
training that is conducted for all new
franchisees. (The kit will be rented to
you for an upfront cost of $500, plus a
$2,000 security deposit (“Deposit”).
Once the training is completed and you
have returned the kit in the same
condition as delivered, we will refund
the Deposit; if any device is damaged or
rendered inoperable during the course of
a new hire’s training the cost of
replacement will be deducted from the
Deposit.

Our then-current
charge, currently
$125 per person per
day

Additional
Training &
Assistance

Prior to
beginning of
training

The initial training fee covers the initial
training program for up to 3 persons.
We may charge a fee for any additional
personnel that attend the initial training
program. Also, we will not charge for
mandatory training but reserve the right
in our sole discretion to charge a fee for
any optional training courses which we
may periodically offer, in our sole
discretion. In addition to any training
fee, you must pay all transportation
costs, food, lodging and similar costs
incurred in connection with attendance
at any additional training courses.
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@)
Type of fee

2)
Amount

3)
Due Date

“)

Remarks

Annual Meeting

Our then-current
charge, currently

We intend to host an annual meeting or
convention of franchisees which you
must attend. We will not charge a
registration fee to attend but you will be
responsible for bearing all of your and

Expenses 3299.99 per As Incurred your employees’ Travel Expenses, to
attendee
attend. You must also pay us a fee to
cover a portion of your and your
employees’ meals and/or local
transportation at the annual meeting.
Payable when you transfer your
franchise or upon any “Assignment” as
defined in the Franchise Agreement.
10% of our then-
current initial No charge if franchise is transferred to
franchise fee plus an entity which you control, but you
our out of pocket must reimburse us for our out-of-pocket
costs associated costs (the amount of which will vary
with the Upon depending on the circumstances, which
Transfer / .transfe.r/ assignment, | submission of | we do not expect to exceed $1,500).
Assi including attorneys’ | your request
ssighment o .
fees (the amount of | to transfer or | If you offer securities in a private
which will vary assign offering then, in addition to the transfer
depending on the fee, you must pay us the greater of:
circumstances, (a) a non-refundable fee equal to $5,000,
which we do not or (b) our reasonable costs and expenses
expect to exceed (the amount of which will vary
$1,500). depending on the circumstances, which
we do not expect to exceed $5,000)
associated with reviewing the proposed
offering
You must pay the cost of the audit if the
Cost of audit plus audit shows an under-reporting or
interest’ on the under-recording of 2% or more. If the
underpayment at the audit shows an under-reporting or
Audit highest rate Upon under-recording error of 5% percent or
demand . g .
allowable by law more, we, in addition to any other rights
(not to exceed and remedies we may have, have the
18%). right to terminate the Franchise
Agreement
Interest of 18% per
annum, or the
highest interest rate | Upon Due only if you are late in paying any
Late Fee
allowable by law, on | demand amounts owed to us.

any unpaid
amounts.
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M 2 (©)) (©)]
Type of fee Amount Due Date Remarks
Our costs and
expenses arising
from the non-
payment, including
Charges for bank fees in the Payable only if any check, draft,
unpaid checks, amount of at least . . )
Upon electronic or other payment is unpaid
drafts or $50 and other . .
) . demand because of insufficient funds or
electronic related fees incurred )
. otherwise
payments by us, subject to

limitations and
restrictions under
applicable law to the
contrary.

Renewal Fee

10% of our then-
current initial

Upon signing

a SucCcessor

. franchise
franchise fee
agreement.
You or your proposed Supplier must pay
us in advance (or if we request,
reimburse us) our reasonably anticipated
costs to review the Suppliet’s application
. and all current and future reasonable
Costs of review of . .
. . . costs and expenses, to inspect and audit
Supplier Review | application and Upon e .
. . the Suppliers’ facilities, equipment, and
Costs inspection, currently | demand .
$100 products, and all product testing costs
' paid by us to third parties.
Currently, we estimate Supplier Review
Costs to be $100. We do not anticipate
this to increase in the foreseeable future.
. If you do not obtain and maintain the
Cost of insurance L
requisite insurance coverage, we may, at
plus our costs to . .
. . Upon our option, purchase the insurance for
obtain the insurance .
Insurance demand, see | you and you must pay us the premiums
for you, currently . .
] Remarks and our costs to obtain the insurance,
approximately . . .
which  we  estimate  will  cost
$1,500 annually .
approximately $1,500 per year.
Express Credit 3.5% Upon This fee is charged once you transfer
Transfer Fee demand funds from your Express Credit account

into your Distro Credit account. There
is no interest payable under the Express
Credit program.
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M @ 3) @
Type of fee Amount Due Date Remarks
Email account Currently, $100 Upon You must also maintain a functioning e-
fee yearly per email demand, see | mail address for your store, on our
account, but subject | Remarks outsourced web hosting service. We
to change reserve the right to require you to
reimburse us for our actual costs
associated with this service.
Site Review Fees | Currently, between | Upon We will review one proposed site at no
$0 and $1,000 demand, see charge. However, for the second site
Remarks that we review, and for each additional
site, you must reimburse us for all costs
and expenses that we incur in reviewing
the site. These figures include our
expenses for travel, food and lodging in
connection with each on-site review.
Equipment, Then current Upon Your “UBREAKIFIX” Store may only
Tools, Parts, published wholesale | shipment offer the public the products and
Supplies and prices for each services we approve. Before you open
Products particular item your “UBREAKIFIX” Store, you must
Inventory purchase a pre-opening inventory of

equipment, tools, supplies, and needed
to begin business, for a total cost of
between $11,800 and $16,600.* As they
are depleted, and as new products come
to market that require your repair
services, you must replenish your
inventory as needed to meet reasonably
anticipated consumer demand for your
business. The items include things such
as such glass screens for iPods, iPhones,
iPads, and other tools and parts for
repairing computers, smart phones,
tablets, gaming consoles and other
electronic equipment. Our affiliate,
UBREAKIFIX Repair Parts Co.,
presently makes most of these items
available for your purchase, and you will
pay the same prices as paid by other
similarly situated franchisees.
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) @) Q) “)

Type of fee Amount Due Date Remarks
Promotional Not to exceed 100% | Upon We may establish and conduct
Campaigns of our actual cost demand, See | promotional campaigns on a national or
Remarks regional basis, which may by way of

illustration and not limitation promote
particular products or marketing themes.
You and each Co-op Advertising
Region, if any, must participate in these
promotional campaigns under the terms
and conditions we may establish. Your
participation may include purchasing
point of sale advertising material,
posters, flyers, product displays and
other promotional material (unless
provided at no charge through the

Advertising Fund).
Extension $1,000 for each of If you, are in good faith using your best
Program the first 6 months efforts to commence operations within 9
of extension, and months of signing the Franchise or Area
$1,500 per month Development Agreement, then we may,
for months 7-12; upon written request and execution of
payable on a our then-current withdrawal
monthly basis authorization form, we will permit you

to extend, for up to twelve (12) months,
the date by which you must commence
operating your “UBREAKIFIX” Store.

1) All fees are imposed by and are payable to UBIF, or our affiliate. All fees are non-
refundable and are uniform for franchises currently being offered in this state, except that if you are
converting one or more existing independent electronic device repair service stores to the
“UBREAKIFIX” brand, we may agree to a short, mutually agreeable, abatement of your Continuing
Royalty to help defer some of your costs associated with bringing the converted stores up to the
standard UBREAKIFIX trade dress.

2 Interest begins from the date of the underpayment.

3) If you are a party to a pre-existing Area Development Agreement or Regional Representative
Agreement that provides for payment amounts that differ from what is described above, your
payments will be revised to conform to the terms of your pre-existing agreement.

@ You may also have the opportunity to participate in one or more National Account
authorized provider programs. Under the terms of these programs, you may be obligated to
purchase new, like new or reclaimed or refurbished parts purchased directly from the manufacturer
through our affiliate, UBREAKIFIX Repair Parts Co. This may also include an initial supply of
necessary OEM parts and equipment (in an amount which we do not expect to exceed $5,000 in
parts and $3,000 in equipment) prior to participating and ongoing replacement inventory, which may
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be on an automatic inventory replenishment arrangement to prevent your inventory count for

necessary parts falling below required levels.

ITEM 7
ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT

@) 5)
1) Amount A3) “) To Whom
Type of Method of When Due Paid
Expenditure | Low High Payment
Upon Signing
Initial Franchise Franchise
Fee (1) $0 ** $40,000 Lump Sum Agreement Us
Upon Signing
Initial Training first Franchise
Fee (1) $0** $12,500 Lump Sum Agreement Us
Initial Parts and Our Affiliates or
Accessories Prior to Approved
$10,000 $23,000 Lump Sum Opening Suppliers
Initial Inventory
of Equipment,
Tools, Supplies, Our Affiliates or
and POS Prior to Approved
Hardware (2) $11,800 $16,600 Lump Sum Opening Suppliers
Our Affiliates or
Furniture and Prior to Approved
Fixtures $12,000 $15,000 Lump Sum Opening Suppliers
Our Affiliates or
Approved
Interior Signage | $2,000 $3,000 Lump Sum As Arranged Suppliers
External Signage | $2,500 $8,500 As Arranged As Arranged Vendors
Wages, Travel
and Living
Expenses
During Training Aitlines, Hotels
3) $15,000 $20,000 As Arranged As Arranged and Vendors
Wages, Travel
and Living
Expenses
During Site
Review (4) $0 $1,000 As Arranged As Arranged Us
Legal and
Accounting (5) $1,000 $10,000 As Arranged As Arranged Vendors
Business
Licenses and
Permits $350 $750 As Arranged As Arranged Government
First 3 Months
Marketing $0 $5,500 Monthly As Arranged Vendors
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@) 5)
1) Amount A3) “) To Whom
Type of Method of When Due Paid
Expenditure | Low High Payment

Insurance $750 $2,000 As Incurred As Arranged Vendors
Rent - 3 Months | $0 $15,000 As Arranged Monthly Landlord
Security Landlord and
Deposits $2,000 $7,500 As Arranged As Arranged Government
Construction
and Leasehold
Improvements $3,000 $30,000 As Arranged As Arranged Contractors
Additional
Funds - 3 Employees and
Months(6) $0 $15,000 As Incurred As Incurred Vendors
TOTAL $60,400 $225,350

** We intend to waive the initial franchise fee and the initial training fee for Franchise Agreements
executed with our affiliated entities for our 28 (as of December 31, 2017) existing company-owned
“UBREAKIFIX” Stores. If you purchase an existing “UBREAKIFIX” Store owned by one of our
Affiliates, you will pay a purchase price for the business as mutually agreed by you and that Affiliate.
We may waive the initial training fee for your second or subsequent franchise agreement, in our sole
discretion, if you or your Operating Principal have previously completed the training program to our
satisfaction. If you (or your owner in the case of an entity) were an officer, director or employee of
our affiliate, UBREAKIFIX Co., as of July 4, 2011, you will not pay an initial franchisee fee or initial
training fee.

The above chart describes the estimated initial investment for a single “UBREAKIFIX” Store. If
you sign an Area Development Agreement, you must also pay us a non-refundable initial
development fee equal to $12,500 multiplied by the number of “UBREAKIFIX” Stores (excluding
the first “UBREAKIFIX” Store) which you must open, and you will concurrently sign your first
Franchise Agreement and pay $40,000 representing the initial franchise fee and $12,500 representing
the initial training fee for your first Franchise Agreement. When we accept the site for each
subsequent “UBREAKIFIX” Store, you will sign a separate Franchise Agreement and pay us an
initial franchise fee of $25,000. However, we will apply a $12,500 credit from the development fee
against the initial franchise fees for the second and each subsequent Franchise Agreement until the
development fee is exhausted). If you are an Experienced Manager, the initial franchise fee for your
first (and each subsequent) “UBREAKIFIX” Stores is $25,000 and you will not pay an initial
training fee.

Note: Actual costs will vary for each franchisee and each location depending on a number of
factors. Payments to us are not refundable. We are not able to represent whether or not amounts
that you may pay to third parties are refundable.

1. The initial franchise fee and initial training fee are detailed in Item 5. The initial training fee
is payable in connection with your first franchise agreement. As described in Item 5, we
participate in the IFA’s VetFran Program. If you are a qualified Veteran, you will receive a
20% discount on the initial franchisee fee for the first Franchise Agreement.
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2. This figure includes the approximate initial cost for the Information Systems which is $2,500
to $5,000 (which includes vendor provided training). We have not included the cost of
software maintenance agreements, if any. This figure also does not include any technical
support costs associated with operating the hardware or software. These figures also do not
include the cost of an initial supply of necessary OEM parts and equipment (which we do
not expect to exceed $5,000 in parts and $3,000 in equipment) that you may be obligated to
purchase if you participate in certain National Account authorized provider programs, the
terms of which mandate that new, like new or reclaimed or refurbished parts must be
purchased directly from the manufacturer through our affiliate, UBREAKIFIX Repair Parts
Co.

3. These figures include your costs of travel, food, lodging and other expenses during your
initial 3-week training program. The initial training program will be approximately 48 hours
per week of training over a 3-week period.

4. Upon receiving the information regarding a proposed site, we will review the information
and either accept or reject the proposed site. We will review one proposed site at no charge.
However, for the second site that we review, and for each additional site, you must
reimburse us for all costs and expenses that we incur in reviewing the site. The high end
estimate above assumes we will review two sites. If additional site reviews are necessary, we
estimate that each one could cost up to an additional $1,000. These figures include our
expenses for travel, food and lodging in connection with each on-site review.

5. If you also sign an Area Development Agreement, we anticipate that your legal fees may be
larger and range from $1,000 to $10,000.

6. The estimate of additional funds for the initial phase of your business is based on your staff
salaries and operating expenses for the first 3 months of operation. The estimate of
additional funds does not include an owner’s salary or draw. The additional funds required
will vary by your area; how much you follow our methods and procedures; your
management skills, experience and business acumen; the relative effectiveness of your staff;
local economic conditions; the local market for your products and services; the prevailing
wage rate; competition; and the sales level reached during the initial period. If you also sign
an Area Development Agreement, you should plan and budget accordingly based on the
development schedule listed in your area development agreement. You should plan on
incurring additional payroll expenses for training associates for stores that are not open yet.

General

In compiling these estimates, we rely on the experience of our Affiliates in the construction
and development of “UBREAKIFIX” Stores. These amounts are the minimum recommended
levels to cover your operating expenses for 3 months. However, we cannot guarantee that this
amount will be sufficient. Additional working capital may be required if sales are low or fixed costs
are high. The disclosure laws require us to include this estimate of all costs and expenses to operate
your franchise during the “initial phase” of your business, which is defined as 3 months or a longer
period if “reasonable for the industry.” We are not aware of any established longer “reasonable
period,” so our disclosures cover a 3 month period. You should review these figures carefully with a
business advisor before making any decision to purchase the franchise.
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ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

Real Estate

You are solely responsible for locating your “UBREAKIFIX” Store site (the “Location”),
subject to our acceptance. Unless we notify you in writing that the proposed site is acceptable
within 30 days after you have submitted a site review request package for a proposed site (or 15 days
after receipt of additional information which we request), the site will be deemed rejected. You may
not relocate your “UBREAKIFIX” Store without our prior written consent.

If you do not already have a location when you sign your Franchise Agreement, you must
promptly purchase or lease a site for your “UBREAKIFIX” Store. You must submit your proposed
lease to us for acceptance at least 15 days before you sign it. Our acceptance of your lease is based
solely on our own interests and does not represent any guarantee or endorsement by us of the
Location or confirmation that the lease complies with applicable law or that the terms of the lease
are favorable to you. If we accept the proposed lease, we will notify you of our acceptance of the
lease. Your lease must not (a) obligate us in any manner, (b) contain any provision inconsistent with
your Franchise Agreement, or (c) contain a non-competition covenant which restricts us or our
Affiliates. In addition, your lease must provide for a term at least as long as the term of your
Franchise Agreement and must include the lease addendum attached to the Franchise Agreement as
Exhibit D.

If you purchase the Location, you must submit the purchase contract to us for approval at
least 15 days before you sign it, and provide a fully signed copy within 15 days following signing.

You must construct, equip and improve your “UBREAKIFIX” Store in compliance with
our current design criteria. You may employ any architects and general contractors you desire;
however, all plans and modifications to the Location must be submitted to us for our review and
acceptance before you start construction. Unless we notify you in writing that the plans and
modifications are accepted, they will be deemed rejected. You may not open your “UBREAKIFIX”
Store until you receive written authorization from us to do so, which may be subject to our
satisfactory inspection of your “UBREAKIFIX” Store, which may be accomplished remotely or by
travel to your site at our sole discretion. You must commence operation of your “UBREAKIFIX”
Store no later than 9 months following the date you sign the Franchise Agreement.

Merchandise, Materials, Supplies and Services

You must offer only Approved Products and Services at your “UBREAKIFIX” Store and
such products and services must be offered strictly in accordance with our “System Standards.”
“Approved Products and Services” presently consist of (a) repair services relating to computers,
smart phones, tablets, gaming consoles and other electronic equipment; installation and set-up of
computers and electronic equipment; (b) remote or on-site installation, set-up and maintenance of
computer hardware, software, and other electronic equipment, (c) customer training; (d) the
marketing, offer and sale of various items of approved hardware, software, accessories, ink, toner
and other consumables, server infrastructure upgrades, for computers, peripheral equipment, smart
phones, tablets, gaming consoles and other electronic equipment, (¢) remote data backup and
monitoring; (f) offering the Device Recommerce Program; and (g) other sales, support and service
that we authorize through remote, telephone, in-home or on-site sales and services. To be able to
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provide repair services, you will need to purchase and maintain an inventory of certain tools,
supplies, replacement parts and products.

Our “System Standards” include the specifications, standards, operating procedures, policies,
rules, regulations, procedures, protocols, restrictions, recommendations and guidelines we establish
for the operation of a “UBREAKIFIX” Store, as modified by us over time, including those we
establish specifically for the Device Recommence Program specifically, which may include System
Standards regarding which mobile and other electronic devices you may accept through the
program, and policies and procedures for inspecting, evaluating, grading and reselling devices.

Although we presently allow you to purchase these items from any approved supplier, our
affiliate UBREAKIFIX Repair Parts Co. makes most of these items available for your purchase, at
the same prices charged to other franchisees. We reserve the right to in the future designate certain
items that may only be purchased from us or our Affiliates or from suppliers we designate
(“Designated Products and Services”). In some instances, National Accounts may require their
branded replacement parts to be purchased from them directly or through UBREAKIFIX Repair
Parts Co. The Designated Products and Services may include: (i) products that bear the
“UBREAKIFIX” mark or marks; (ii) ink, toner, consumables, tools, supplies, replacement parts,
accessories, fixtures, furnishings, equipment, uniforms, supplies, stationary, packaging, forms,
computer hardware, software, modems and peripheral equipment and other items, whose quality or
other specifications we deem to be of significant importance to your “UBREAKIFIX” Store or
which are produced or manufactured in accordance with our specifications and/or formulas, and
products and services which we select as designated products and services, and (iii) services,
including remote computer maintenance and data backup, computer repair, monitoring, training,
and other items of service like those provided by organizations that provide referrals to or pre-
screen service professionals that we may authorize you from time to time to use to provide
additional and/or specialized support and assistance to customers.

We may also specify certain products and services, like merchandise, fixtures, furnishings,
equipment, uniforms, supplies, paper goods, services, packaging, forms, Information Systems, and
other products, supplies, services and equipment, some of which may be restricted to designated
brands and models, other than Designated Products and Services, which you may or must use
and/or offer and sell at your “UBREAKIFIX” Store (“Ancillary Products and Setvices”). You
may, but will not be obligated to, purchase the Ancillary Products and Services from us or our
Affiliates, if we or our Affiliates, supply the same. You may use, offer or sell only the Ancillary
Products and Services that we have expressly authorized, and that are purchased or obtained from
us or a producer, manufacturer, distributor, supplier or service provider (“Supplier”) designated or
approved by us under the franchise agreement.

If you wish to obtain authorized Ancillary Products and Services from a Supplier other than
us or one we have previously approved or designated (and not subsequently disapproved), you must
seek our approval of the Supplier by written notice which (i) identifies the name and address of the
Supplier, (i) contains the information we request or require to be provided in the Manuals
(e.g. financial, operational and economic information regarding its business ), and (iii) identifies the
authorized item you seek to purchase from the Supplier. Upon request, we will furnish you with
specifications for the Ancillary Products and Services if they are not in the Manuals. The proposed
Supplier must comply with our usual and customary requirements regarding insurance,
indemnification and non-disclosure, and must demonstrate to our reasonable satisfaction (a) its
ability to supply products meeting our specifications, (b) its reliability with respect to delivery and

945215.19 29



consistent quality of products or services, and (c) its ability to price the proposed products
competitively. The proposed Supplier must, at our request, furnish at no cost product samples,
specifications and other information we may require, and allow us or our representatives to inspect
the proposed Supplier’s facilities and establish economic terms, delivery, service and other
requirements consistent with our other distribution relationships for other “UBREAKIFIX” Stores.

We will use our good faith efforts to notify you of our decision within 60 days after we
receive your request for approval and all requested back-up information.

Among the other factors we may consider in deciding whether to approve a proposed
Supplier, we may consider the effect that the approval may have on our and our franchisees’ ability
to obtain the lowest distribution costs with the quality and uniformity of product offered system-
wide by “UBREAKIFIX” franchisees. We may also require a Supplier to agree in writing: (i) to
provide us free samples on request of any Ancillary Products and Services it intends to supply, (ii) to
faithfully comply with our specifications, and (iii) to sell any product bearing our trademarks only to
our franchisees and only under a Trademark License Agreement in form we provide (which may
require payment of a royalty), and (iv) to provide to us duplicate purchase invoices for our records
and inspection. We reserve the right to subsequently revoke our approval upon written notice to
you.

You or your proposed Supplier must pay us in advance (or if we request, reimburse us) our
reasonably anticipated costs to review the Supplier’s application and all current and future
reasonable costs and expenses, to inspect and audit the Suppliers’ facilities, equipment, and
products, and all product testing costs paid by us to third parties.

One or more of our officers own an interest in UBREAKIFIX Holdings Co. which owns
100% interest in UBREAKIFIX Repair Parts Co., which will supply various products and services
to you.

We have entered into an agreement with our Affiliate, UBREAKIFIX Repair Parts Co. who
is an approved supplier and supplies repair parts and other goods or services to our Franchisees” and
our Affiliates” “UBREAKIFIX” Stores. In 2017, UBREAKIFIX Repair Parts Co. had revenue of
$23,887,409 from the sale of goods and services to “UBREAKIFIX” franchisees. Otherwise, we
have not negotiated purchase agreements with suppliers or established purchasing or distribution
cooperatives. We review all suppliers whom you propose to use. None of our revenue during our
fiscal year ended December 31, 2017 was derived from required purchases or leases by franchisees.

You must purchase your initial inventory of interior graphics, UBIF branded glass, and a
sign package, window graphics, equipment, tools, supplies, parts and accessories from us or our
Affiliate, but you may purchase these items on an ongoing basis from our Affiliate or from approved
suppliers. Neither we nor our Affiliates are the only approved suppliers for any products, goods or
services. Our Affiliate intends to operate competitively against other approved suppliers to provide
franchisees with a lower cost, higher quality solution. UBREAKIFIX Repair Parts Co. does include
a mark-up on its prices, and will continue to derive revenue and profits from its sales of goods and
services to franchisees, but UBIF will not derive revenue on account of those sales. We will not
derive revenue from any other approved suppliers and any arrangements with them will be made to
directly benefit the franchisee.
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We do not provide any material benefits to you upon your use of any approved suppliers.
We do not currently derive revenue or other material consideration based on your purchases of
products, merchandise and services from unaffiliated suppliers. There are no purchasing or
distribution cooperatives.

We estimate that substantially all of your expenditures for leases and purchases in
establishing your “UBREAKIFIX” Store and substantially all of your expenditures on an ongoing
basis during the operation of your “UBREAKIFIX” Store will be for goods and services which are
subject to sourcing restrictions (that is, which must meet our standards and specifications), or which
must be purchased from suppliers which we designate or approve.

We may periodically require you to participate in test programs and market research to
determine the salability of new products and services. The test programs may include selling certain
products and offering specific services. If you are requested to participate in a test program, you
must provide timely reports and other relevant information regarding the test program.

You must operate your “UBREAKIFIX” Store in compliance with the standard procedures,
policies, rules and regulations contained in the Manuals. We do not reward or provide material
benefits to you based on your use of designated suppliers, but doing so is one of your obligations
under the franchise agreement and may obligate you to purchase replacement or other designated or
approved Suppliers and may terminate your franchise agreement if you purchase from unapproved
sources in violation of your agreement.

Computer Equipment & Information Systems

You must obtain the “POS System” as detailed in the Manuals. The POS System must be
connected via a high-speed connection at all times and be capable of accessing the Internet. You
must obtain certain Information Systems that we specify. You must also obtain related service
contracts, support contracts and other similar arrangements.

Records

All of your bookkeeping and accounting records, financial statements, and all reports you
submit to us must conform to our requirements.

Insurance

You must maintain suitable insurance coverage and minimum amounts specified in the
Franchise Agreement, Manuals or by written notice, including all risk property and casualty
insurance for the replacement value of your Location; business interruption insurance providing for
continued payment of all amounts due (or to become due) to us under your Franchise Agreement or
any other agreement with us; workers compensation insurance as required by applicable law.
Currently, you must maintain comprehensive public liability insurance against claims for bodily and
personal injury, death and property damage in the amount of $1,000,000. All policies must name us
as an additional insured. You may obtain additional insurance coverage as you feel necessary. You
may purchase your insurance from any carrier subject to our approval, not to be unreasonably

withheld.
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Advertising

In addition to your advertising contribution, you must spend at least 2% of Gross Sales on
local advertising and promotion (“Local Advertising”), conforming with our policies and
standards. At our request, you must provide us, for review and approval, an advertising plan which
details the Local Advertising to be provided over a 12 month period.

Vehicle

If you wish to use one or more Vehicles in connection with your “UBREAKIFIX” Store,
the vehicles must be used in the manner prescribed in the Manuals, and meet our System Standards,
for example, specifications for quantity, make, model, year, color, signage and body wrap and
customize the Vehicle as we instruct, including applying and installing all decals, logos and wraps,
and you must obtain and maintain insurance policies meeting System Standards. You must maintain
the condition and appearance of the vehicle in a “like new” condition and repair, perform periodic
maintenance as necessary, and keep it clean, free of dents, scratches or other damage or mechanical
problems.  The allowed vehicles are the following: new Nissan Cube, Ford Transit or
Dodge/Mercedes Sprinter.  You must also maintain automobile insurance coverage, cutrently
including bodily injury coverage of one million dollars per person / two million dollars aggregate.

ITEM 9
FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements.
It will help you find more detailed information about your obligations in these agreements
and in other items of this disclosure document.

Disclosure Document

Obligation Section In Agreement Ttem
Sections 5.1, 5.2 and 5.3 of
a. Site selection and acquisition/lease Franchise Agreement; Section Items 8 & 11

6.1 of Area Development
Agreement

. Section 5.3 of Franchise
b. Pre-opening purchases/leases Agreement Scctions 3.A Item 8

Section 5.4 of Franchise
Agreement; Section 6.1 of Items 7 & 11
Area Development Agreement

c. Site development and other pre-
opening requirements

d. Initial and ongoing training Amci;g;:zilcmse Item 11

. Section 5.4.4 of Franchise
e. Opening None
Agreement
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Disclosure Document

policies/Operations Manuals

Agreement

Obligation Section In Agreement Ttemn
Article 4 of Franchise
f. Fees Agreement; Article 5 of Area Items 5 & 6
Development Agreement
g. Compliance with standards and Article 7 of Franchise
Ttem 11

h. Trademarks and proprietary
information

Article 11 of Franchise
Agreement

Items 13 & 14

i. Restrictions on products/setvices

Sections 7.6, 9.1, 9.2, 9.3 and

and 10.2 of Area Development
Agreement

offered 9.4 of Franchise Agreement ltem 16
j. Warranty and customer service Section 9.6 of Franchise
. Ttem 11
requirements Agreement
k. Territorial development and sales Article 2 of Area
Item 12
quotas Development Agreement
. : Sections 9.1, 9.2, 9.3 and 9.4
1. Ongoing product/setrvice purchases of Franchise Agreement Item 8
m. Maintenance, appearance, and Section 5.5 of Franchise
. . Ttem 11
remodeling requirements Agreement
o Insurance Article 16 of Franchise Ttems 6 & 8
Agreement
o. Advertising Article 8 of Franchise Items 6 & 11
Agreement
Sections 13.2.4,13.3.4, 17.1
and 17.2 of Franchise
p. Indemnification Agreement; Sections 7.3, 10.1 Item 6

q. Ownet’s participation/
management/staffing

Section 7.2 of Franchise
Agreement

Items 11& 15

t. Records/repotts

Section 10.1 and 10.4 of
Franchise Agreement

Item 6

s. Inspections/audits

Sections 10.2 and 10.3 of
Franchise Agreement

Ttems 6 & 11
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.. . Disclosute Document
Obligation Section In Agreement

Item
Sections 13.2, 13.3 and 13.4 of
¢ Transfer Franchise Agreement; Section Ltem 17
7.3 of Area Development
Agreement
Sections 3.2, 3.3 and 3.4 of
@ Renewal Franchise Agreement; Section Ttem 17

4.2, 4.3 and 4.4 of Area
Development Agreement

Article 15 of Franchise
v. Post-termination obligations Agreement; Section 4.5 of Item 17
Area Development Agreement

Section 12.1 of Franchise
Agreement; Sections 8.1 and
8.2 of Area Development
Agreement

w. Non-competition covenants Item 17

Article 19 of Franchise
x. Dispute resolution Agreement; Section 10.17 of Item 17
Area Development Agreement

ITEM 10
FINANCING

Except as described below, we do not offer direct or indirect financing.

Inventory Financing.

As of the date of this disclosure document, we do not offer any direct financing to
franchisees, however, our affiliate uBreakiFix Repair Parts Co. (aka “Distro”), currently offers an
“Express Credit” unsecured line of credit (“LOC”) for inventory purchases to eligible franchisees
who meet its criteria. If you want to participate and use the line of credit, and if Distro approves
you, you will enroll by accepting the online terms and conditions published on Distro’s intranet and
summarized below (see Exhibit M for a copy of Distro’s current terms and conditions). Distro will
establish maximum credit limits (presently up to $1,500) per store for inventory purchases, on terms
and conditions it establishes from time to time, including the following current terms:

1. A 3.5% tee will be applied to all transfers of funds from your Express Credit account
into your Distro Credit account (“Transfer Fee”). This fee is charged once you transfer and there is
no interest payable under the program above and beyond that. Transfer Fees are separate fees and
not included in the available balance in your Distro Credit account. For example, if you transfer
$100 from your Express Credit account into your Distro Credit account, you will have $100 of
available credit in your Distro Credit account, but the balance owed under the LOC shall be $103.50.

2. The funds in the LOC may only be used to purchase parts, inventory or materials
from Distro.
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3. Any and all positive credits that you are entitled to receive for buybacks, returned
parts, etc., will be applied to the LOC balance upon Distro’s or our receipt of same from a
manufacturer or vendor, if applicable.

4. Positive credit entries will appear in your Distro Credit account once the Express
Credit balance is paid in full. Once your Express Credit balance is at $0, you will begin to see
positive credits in your Distro Credit account. Express Credit is a revolving line of credit and will be
available to you as long as funds are available to transfer. However, Distro reserves the right to end
the program at any time upon reasonable prior notice to you.

5. You may pay down the balance owed under your LOC at any time via ACH or credit
card. Your outstanding balance will be automatically repaid; with all positive Distro Credit that you
receive (e.g., for out of warranty buy-backs and Return Material Authorizations for returned parts)
automatically applied towards your Express Credit balance.

6. You will repay all costs, expenses and reasonable attorneys' fees, incurred by Distro
in connection with the LOC, including any defaults, as well as any proceedings which may involve
the LOC, including, but not limited to, arbitration, litigation, and bankruptcy proceedings.

7. The terms of the LOC and all rights and obligations of the parties will be construed
and interpreted in accordance with Florida state law. The exclusive venue for any proceeding which
may be brought in connection with the LOC shall be in Orange County, Florida. Further, in regard
to any judicial proceeding, each party expressly waives any right to a jury trial.

8. Your payment and performance with be subject to the Guarantee that your Owners
sign in connection with your purchase of the franchise (see Item 15). A default under the LOC is
also considered to be a default under your Franchise Agreement and Area Development Agreement,
if applicable, and if not cured would subject your Franchise Agreement to termination.

9. The current Distro terms and conditions do not require you to waive defenses or
other legal rights (for example, confession of judgment), or bar you from asserting a defense against
Distro, the Distro’s assignee, if any, or us. It is not Distro’s practice or intent to sell, assign, or
discount to a third party all or part of the LOC financing arrangement. Neither we nor any affiliate
receives any consideration for your placing financing with Distro, except for the fee to Distro
described in paragraph 1 above.
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ITEM 11
FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS, AND
TRAINING

Except as listed below, we are not required to provide you with any assistance.

FRANCHISE AGREEMENT

Pre-Opening Obligations
Before you open your “UBREAKIFIX” Store, we will do the following:

Site Review. If you have not found a location for your “UBREAKIFIX” Store when you
sign the Franchise Agreement, you must promptly locate one or more proposed sites which meet
our current standards and specifications. For each proposed site, you will submit to us certain
information regarding the site that we request. Upon receiving the information regarding a
proposed site, we will review the information and either accept or reject the proposed site. We will
review one proposed site at no charge. However, for the second site that we review, and for each
additional site, you must reimburse us for all costs and expenses that we incur in reviewing the site.
If we do not approve your proposed site within 30 days after your submission (or 15 days after you
provide any supplemental information we request), the site will be deemed rejected. (Franchise
Agreement, §5.1.) Your “UBREAKIFIX” Store location will be purchased or leased by you from
independent third parties.

Site Selection Assistance. You are solely responsible for selecting the site of your
“UBREAKIFIX” Store, which will be subject to our review and acceptance. We do not locate sites
for you. However, we may, without obligation, assist you in locating or evaluating a site. You may

not construe any assistance we may provide, or our acceptance as a guarantee or other assurance
that the site will be successful. The factors we consider in accepting sites include general location
and neighborhood, traffic patterns, parking, size, physical characteristics of existing buildings and
lease terms. (Franchise Agreement, § 5.2)

Site Design Assistance. We will provide a copy of our basic specifications for the design and
layout of your “UBREAKIFIX” Store. You are responsible for the costs of preparing architectural,
engineering and construction drawings and site plans, which you must submit to us for our review
and approval before you begin construction of your “UBREAKIFIX” Store. You are responsible
for the costs of construction and remodeling. (Franchise Agreement, § 5.4.)

Training. We provide an initial training program and on-site opening assistance described
below. (Franchise Agreement, §§ 6.1 and 6.2)

Manuals. You will have access to our confidential Manuals during the term of your franchise
agreement through our online portal system. The Manuals contain our standard operational
procedures, policies, rules and regulations with which you must comply. (Franchise Agreement,
§ 7.4) Attached as Exhibit I to this disclosure document, is a copy of the table of contents of our
Manuals that indicates the number of pages devoted to each subject.
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Time to Open

We estimate the typical length of time between signing a Franchise Agreement and opening
a “UBREAKIFIX” Store is between two and six months, assuming that a location can be obtained
and leased within one month after you sign the Franchise Agreement. If there are unforeseen
delays, it could take considerably longer for you to open your “UBREAKIFIX” Store. Factors that
may affect the length of time it takes you to open your “UBREAKIFIX” Store include the process
of negotiating a lease, construction delays, drafting architectural plans, obtaining permits, weather
conditions, shortages, and delayed installation of equipment, fixtures and signs.

Following the FEffective Date and before the renovation or construction of your
“UBREAKIFIX” Store, we will provide you with copies of our specifications for the design and
layout of your “UBREAKIFIX” Store and required fixtures, equipment, furnishings, decor, trade
dress, and signs. You will construct, equip and improve your “UBREAKIFIX” Store in accordance
with our System Standards, unless we agree, in writing, to any modifications. You will employ
licensed architects, engineers and general contractors, at your sole cost and expense, to prepare
architectural, engineering and construction drawings and site plans, and to obtain all permits
requited to construct, remodel, renovate, and/or equip your “UBREAKIFIX” Store. All plans, and
modifications and revisions must be submitted to us for our review and acceptance before you
commence construction (within 60 days after signing the Franchise Agreement, unless we otherwise
agrees in writing).

Subject only to Force Majeure (provided that you continuously comply with the terms of the
Franchise Agreement), you must complete construction or renovation, as the case may be, of your
“UBREAKIFIX” Store and all improvements, including installation of all fixtures, signs, equipment
and furnishings as soon as possible, but in any event within 6 months after commencement of
construction, unless we consent in writing to a longer period of time. You must commence
operation of your “UBREAKIFIX” Store no later than 9 months following the date you sign the
Franchise Agreement.

Obligations After Opening.

During the operation of the franchise business:

1. Upon reasonable request, we will give you additional assistance and advice to help
you run your “UBREAKIFIX” Store. In our sole discretion, we may send a representative to your
“UBREAKIFIX” Store to discuss your operations. If provided at your request, you must reimburse
our expenses and pay our then current training charges. (Franchise Agreement, § 6.3)

2. We will periodically designate Approved Products and Services which you must
stock and provide. We or our Affiliate(s) will sell you the products, as long as we supply them.
(Franchise Agreement, § 7.6) Approved Products and Services presently consist of (a) repair
services relating to computers, smart phones, tablets, gaming consoles and other electronic
equipment; installation and set-up of computers and electronic equipment; (b) remote or on-site
installation, set-up and maintenance of computer hardware, software, and other electronic
equipment, (c) customer training; (d) the marketing, offer and sale of various items of approved
hardware, software, accessories, ink, toner and other consumables, server infrastructure upgrades,
for computers, peripheral equipment, smart phones, tablets, gaming consoles and other electronic
equipment, (e) remote data backup and monitoring; (f) the Device Recommerce Program; and
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(g) other sales, support and service that we authorize through remote, telephone, in-home or on-site
sales and services.

3. We may, at our option, establish an Intranet through which our franchisees may
communicate with each other, and through which we may communicate with you and may
disseminate the Manuals, updates to the Manuals, and other confidential information to you. We will
have sole discretion and control over all aspects of the Intranet, including content and functionality.
(Franchise Agreement, § 7.13)

4. Approve or disapprove any advertising, direct mail, identification and promotional
materials and programs you propose to use in connection with local advertising. (Franchise
Agreement, § 8.1)

5. We establish System Standards (defined as specifications, standards, operating
procedures, policies, rules, regulations, procedures, protocols, restrictions, recommendations and
guidelines, as we may modify from time to time in writing) governing the marketing, solicitation, sale
and provision of services to any (i) potential or existing businesses (or the businesses’ customers)
that have multiple offices, facilities, retail premises, or operations located (or which we expect to be
located) within and outside of your Territory under your Franchise Agreement; or (i) department
store, electronics or computer retailer, “membership based retailer,” like Costco or Sams Club, or
other business(es) whose clientele include potential customers for Approved Products and Services
(“National Accounts”). You must comply with these System Standards, as amended by us, from
time to time. We reserve the exclusive right to solicit, enter into, and administer national and/or
regional contracts with National Accounts, provided we will offer you the opportunity to service the
office, facility, service, or operation of the National Account located in your Territory for so long as
you remain in good standing and in compliance with all of your obligations under the franchise
agreement, including the System Standards. You may not solicit National Accounts, regardless
where their offices, facilities, services, or operations may be situated without our prior written
consent. You will have no right to negotiate any agreement with National Accounts unless we
expressly request you do so in writing. You may service an office, facility, service or operation of
the National Account located in your Territory (and accept assignments to service a National
Account outside of your Territory) only if you agree to participate in the program we have
established with the applicable National Account, including the execution of a participation
agreement, if we request, acceptance of the compensation we offer to you and the policies we
establish related to the National Account, and, you may not attempt to arrange any different terms
or collect any additional fees than those which we have negotiated. If you do not participate in the
program for a National Account, or if you fail to comply with the terms of the franchise agreement,
the participation agreement or other terms related to any National Account program in which you
participate, or otherwise fail to meet all System Standards, we may, without compensation to you,
offer the arrangement with the National Account to another franchisee or retain the same for our or
our Affiliate’s account, even though located within your Territory. We may provide a centralized
billing system, dispatch service and/or other systems related to the administration or services of
National Accounts, and we may charge you an administrative fee, which shall not exceed 5% of your
Gross Sales resulting from performance of services to National Accounts. The administrative fee
will be in addition to, and will be calculated before deduction of, all other fees payable by you under
the Franchise Agreement with respect to National Accounts, including Royalties and Advertising
Fees. Payment for services performed under any contract for a National Account will be contingent
on our receiving payment from the National Account; we do not guaranty payment by the National
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Account. We may deduct from our payments due to you any amounts you owe us. You will be paid
promptly, typically within thirty (30) days of our receipt of the payment by the National Account.

Advertising (Franchise Agreement, § 8)

Advertising Fund

Currently, we do not require any contributions to be made to the Advertising Fund. In the
future, however, we may require you to pay us an Advertising Fee that we determine (not to exceed
2% of your gross sales) to our advertising fund. We will direct all advertising programs and control
the creative concepts, materials and media used, media placement and allocation. Media placement
may be on a national, regional or local basis. We need not make expenditures that are equivalent or
proportionate to your contributions. We need not ensure that any particular franchisee benefits
directly or proportionately from fund advertising. The fund is not a trust and we are not a fiduciary.

The fund may be used to meet all costs of administering, directing, preparing, placing and
paying for national, regional or local advertising to promote and enhance the image, identify or
patronage of “UBREAKIFIX” Stores owned by us or our Affiliates and by franchisees. We will
either transfer the advertising contributions to a separate entity to whom we have delegated the
responsibility to operate and maintain the advertising fund or administratively segregate on our
books and records the advertising contributions we receive from franchisees. However, we are not
required to maintain the contributions paid by you or other franchises to the fund and income
earned by the fund in a separate account. But we may not use this money principally to solicit new
franchise sales. We may include information regarding acquiring a franchise on or as a part of
materials and items produced by or for the Advertising Fund.

Within 60 days following each of our fiscal years in which we operated the Advertising
Fund, we will prepare an unaudited report certified as correct by a UBIF officer showing the
Advertising Fund balance at the beginning of the year, the total amount contributed by franchisees
and allocated by us on behalf of our company or Affiliate-owned “UBREAKIFIX” Stores, and the
amount actually expended for the year, and remaining balance or deficit in the Advertising Fund at
the end of the fiscal year end. At your request, we will furnish a copy of the report to you. We do
not conduct an audit of the Advertising Fund.

We may spend in any fiscal year an amount greater or less than the aggregate contributions
to the Advertising Fund in that year and may cause the Advertising Fund to borrow funds to cover
deficits or invest in surplus funds. If we spend less than the total of all contributions to the
Advertising Fund during any fiscal year, we may accumulate those sums for use in later years. If we
or an Affiliate advances money to the Advertising Fund beyond what it contributes on account of
our company or Affiliate-owned “UBREAKIFIX” Stores, we will be entitled to reimbursement.
Any interest earned on monies held in the Advertising Fund may be retained by us for our own use,
in our discretion.

Although we intend the fund to be perpetual we can terminate the fund. We will not
terminate the fund until it has spent all money in the fund for advertising and promotional purposes.

As of December 31, 2017, we did not require franchisees to contribute to the Advertising
Fund. Once we require franchisees to contribute, not all franchisees may be obligated to contribute,
and some may contribute a different amount or at a different rate, as we determine appropriate. We
will allocate for each “UBREAKIFIX” Store operated by us or any affiliate the amount that would

945215.19 39



be required to be contributed to the Advertising Fund if it were a franchised “UBREAKIFIX”
Store. We will either transfer the advertising contributions to a separate entity to whom we have
delegated the responsibility to operate and maintain the advertising fund or administratively
segregate the on our books and records, but commingled with our general operating funds, the
advertising contributions we receive from franchisees. We or our Affiliates may collect rebates and
allowances and credits from suppliers based on purchases or sales by us, our Affiliates and
franchisees and have the right to retain the sums for our own purposes, return the sums to be used
by one or more franchisees, including for designated purposes, and use the sums for advertising the
“UBREAKIFIX” brand, or one or more Advertising Fund expenditures in our discretion. Any
contribution of the rebates or credits to the Advertising Fund will not reduce your obligation to pay
the Advertising Fee. Our Regional Representatives are not permitted to collect rebates and
allowances and credits from suppliers based on purchases or sales by you.

We may include information regarding acquiring a franchise on or as a part of materials and
items produced by or for the Advertising Fund.

Other Advertising Information

There is no obligation for us to maintain any advertising program or to spend any amount
on advertising in your area of territory.

You may develop advertising materials for your own use, at your own cost. You must
submit to us all advertising materials not prepared or previously approved by us, for our approval.
If we do not approve your advertising materials within 15 days, the proposed advertising will be
deemed disapproved. (Franchise Agreement § 8.1)

Although we do not currently do so, we may, in the future require you to expend, in addition
to the Advertising Fee, if any, at least 2% of your Gross Sales on local advertising (“Local
Advertising Expenditure”) and promotion of your “UBREAKIFIX” Store, conforming to our
specifications in the Manuals. Although not required to do so, we strongly recommend that you
expend an amount equal to 3-5% Gross Sales as your Local Advertising Expenditure during each
year, on approved advertising programs. At our request, you must submit, for our acceptance, a
local advertising plan that details the local advertising you will conduct over a 12 month period.
Without our express written consent, you may not use your Local Advertising Expenditure for
market-wide research, seminars, entertainment, fees paid to consultants not approved by us,
incentive programs, charitable contributions, press parties or specialty items (unless part of a market-
wide program approved by us and the cost is not recovered by the promotion). (Franchise
Agreement § 8.2)

Advertising Council

There is no advertising council composed of franchisees that advises the franchisor on
advertising policies. The Franchise Agreement does not give us the power to form, change or
dissolve an advertising council.

Advertising Cooperatives

As of the date of this disclosure document, we have not established any local or regional
advertising cooperatives (“Co-op”). If we do so in the future, you must participate in any
advertising Co-op for the region in which your “UBREAKIFIX” Store is located. We will notify
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you in writing if you must join a regional advertising cooperative for your area and the amount of
your advertising cooperative contributions. We determine the area of each advertising cooperative.

Each advertising cooperative must adopt written governing documents. A copy of the
governing documents (if one has been established) is available upon request. At all meetings of
cooperative advertising regions, each participating franchisee is entitled to one vote per
“UBREAKIFIX” Store that franchisee operates in the cooperative region and we are entitled to one
vote for each company-owned “UBREAKIFIX” Store in the region.

Your minimum contributions to the advertising cooperative will be determined by us.
However, each cooperative may increase the contribution by affirmative vote of not less than a
majority of the voting power of the cooperative region. We or our Affiliate, as applicable, will
contribute to the advertising cooperative for each of our company or Affiliate-owned
“UBREAKIFIX” Stores located in the cooperative region on the same basis as franchisees.

The advertising cooperative must prepare quarterly and annual financial statements prepared
by an independent CPA and be made available to all franchisees in that advertising cooperative.

Referral Programs (Franchise Agreement § 8.7.6)

To competitively attract customers, we may enter arrangements with walk-in retail or other similar
businesses (“Referring Businesses”) who will introduce their customers as potential servicing leads
(“Referred Customers”) in exchange for us rewarding the Referring Businesses with a Referral
Commission on sales to the Referred Customers in an amount which we establish not to exceed
10% of the Total Ticket Price (defined below). You will pay us the applicable Referral Commission
on every sale you make to a Referred Customer, which we will then pay to the Referring Businesses.
The “Total Ticket Price” is the Gross Sales derived by you from the Referred Customer, exclusive
of sales tax and prior to applying any discounts, credits, rebates, adjustments, and shipping, handling,
insurance and related transportation costs. We may establish System Standards governing the referral
of Referred Customers, and you must comply with them. We may provide a centralized billing
system, dispatch service and/or other systems related to the administration or servicing of leads
from Referring Businesses.

Point of Sale /Information Systems (Franchise Agreement, § 7.3)

Before you commence operating your “UBREAKIFIX” Store, you must purchase the
required computer and point-of-sale hardware and software, remote control software, Internet
connections and service, required dedicated telephone lines and other computer-related accessories,
software, peripherals and equipment (the “Information Systems”). The approximate initial cost to
you for the Information Systems is $2,500 to $5,000 (which includes vendor provided training); to
purchase and install the Information Systems. POS systems will be provided by our affiliate and will
include one computer system with all necessary software pre-installed, one receipt printer, one cash
drawer, one bar code scanner, one monitor and all other necessary peripherals required to operate
POS system. You may also purchase the POS system from any approved supplier. The pre-
installed POS software will have at a minimum the ability to track inventory, sales, customers, sales
tax collected, repairs in progress, and employee hours. We will provide initial POS training on site
and continued POS training through the company internet. Basic trouble shooting and tech support
will also be provided by us. We reserve the right to make changes to existing POS systems or
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change POS systems at any time. You must obtain high-speed communications access for your
point-of-sale system, like broadband, DSL or other high-speed capacity.

You must also maintain a functioning e-mail address for your store, on our outsourced web
hosting service. We reserve the right to require you to reimburse us for our actual costs associated
with this service (presently about $100 yearly per email account, but subject to change). You must
apply for and maintain systems for use of debit cards, credit cards, loyalty and Gift Cards and other
non-cash payment methods. You must adhere to all PCI (Payment Card Industry), CISP
(Cardholder Information Security Program) and SDP (Site Data Protection) compliance
specifications, as amended.

You must sell, or otherwise issue, as we may designate, stored-value, loyalty and gift cards,
certificates and other non-cash payment methods (collectively “Gift Cards”) that we designate and
only in the manner specified in the Manuals. You must fully honor all Gift Cards that are in the
form approved or required by us, regardless of whether the Gift Card was issued by you or another
franchisee or operator in the “UBREAKIFIX” System, or purchased at any other location, like a
retail or grocery store, via the internet or via other means of distribution. You must sell, issue and
redeem (without any offset) Gift Cards in accordance with the procedures and policies we may
specify in the Manuals or otherwise in writing (the “Gift Card Program”™). You may be required to
(a)enter into a separate agreement with a third party provider of Gift Card processing services under
the terms and conditions as may be required by the third party for participation in the Gift Card
Program; (b) purchase or upgrade, as necessary, hardware, software or other equipment, required for
participation in the Gift Card Program; (c) purchase and maintain sufficient inventory of Gift Cards
for sale at your “UBREAKIFIX” Store; (d) promote the sale of Gift Cards using only marketing
methods and materials we approve; (e) comply in all material respects with all applicable laws,
statutes and regulations in performing your obligations under the Franchise Agreement and
otherwise in connection with the Gift Card Program; and (f) execute other agreements or
documents as may be reasonably required by us in connection with the Gift Card Program. We may
discontinue or modify the Gift Card Program at any time, in our sole discretion.

The required Information Systems includes one computer system with all necessary software
pre-installed, one receipt printer, one cash drawer, one bar code scanner, one monitor and all other
necessary peripherals required to operate POS system. The pre-installed POS software will have at a
minimum the ability to track inventory, sales, customers, sales tax collected, repairs in progress, and
employee hours. You must purchase this system from suppliers we designate.

The system will store information concerning your sales, inventory, accounting and other
operations.

We may enter into agreements with Internet Referral Sources to refer customers to us and
our franchisees, including you, and we may establish System Standards governing the referral of
customers derived via Internet Referral Sources. You must comply with these System Standards, as
amended by us from time to time, and we may condition your right to receive and make referrals on
your compliance with these System Standards. We do not currently do so, however we may provide
a centralized billing system, dispatch service and/or other systems related to the administration or
services of leads from Internet Referral Sources, and we may charge you an administrative fee, which
shall not exceed 5% of your Gross Sales resulting from performance of services to customers from
Internet Referral Sources. The administrative fee will be in addition to, and will be calculated before
deduction of, all other fees payable by you under the Franchise Agreement, including with respect to
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National Accounts, Royalties and Advertising Fees. We may deduct from our payments due to you
any amounts you owe to us. You will not enter into any arrangement or agreement with an Internet
Referral Source without our prior written consent.

You must provide all assistance we require to bring your point of sale system on-line with
our headquarters computer at the earliest possible time and to maintain this connection as we
require. We may retrieve all information that we consider necessary, desirable or appropriate. There
are no contractual limitations on our right to access information.

Neither we nor any of our Affiliates have an obligation to provide ongoing maintenance,
repairs, upgrades or updates to the system. There are no contractual limitations on our ability to
require you to update, upgrade or replace the Information Systems, add components to the
Information Systems, and upgrade, update or replace components of the Information Systems. We
may require you to update, upgrade or replace the Information Systems, including hardware and/or
software, upon written notice, and these costs might not be fully amortizable over the time
remaining in the term of your Franchise Agreement. We cannot estimate the cost of maintaining,
updating or upgrading the Information Systems or its components because it will depend on your
repair history, local costs of computer maintenance services in your area and technological advances
which we cannot predict at this time.

Training (Franchise Agreement, Article 6)

Before opening your first “UBREAKIFIX” Store to the public, we will train up to 3 persons
at our training facilities in Orlando, Florida; or at some other location closer to your
“UBREAKIFIX” Store as we determine (the “Designated Training Facility”). The initial training
program consists of approximately 48 hours per week of training over a 3-week period. The
following table describes our initial training program:

TRAINING PROGRAM
Subject Hours of Hours of On- Location
Classroom The- Job
Training Training
Smartphone Repairs 28 0 Orlando, FL*
iPad Repair 14 0 Orlando, FL*
Basic PC Troubleshooting 4 0 Orlando, FL*
Basic Mac Troubleshooting 4 0 Otlando, FL*
Liquid Damage Repair 8 0 Orlando, FL*
Basic Soldering Skills 8 0 Orlando, FL*
Customer Service Training 8 0 Orlando, FL*
POS/Work Order Training 16 0 Otlando, FL*
Practice/Review 6 0 Orlando, FL*
UBIF Portal Training 0 12 Otlando, FL*
Marketing 0 2 Orlando, FL*
Employee Management 0 2 Orlando, FL*
Financials and Brand 0 2 Orlando, FL*
Management
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Subject Hours of Hours of On- Location
Classroom The- Job
Training Training
Q&A and Discussion 0 3 Orlando, FLL
Company Tours 0 3 Orlando, FL*
Dynamic In-Store Training 0 24 Orlando, FL
Total 96 48

* Or another Designated Training Facility closer to your “UBREAKIFIX” Store, as we determine.

We will hold training as frequently as we determine necessary. If you are an individual, you
must attend and complete the training program to our satisfaction. If you are an entity, your
Operating Principal, must attend and complete the training program to our satisfaction. In either
case, your “UBREAKIFIX” Store Manager must attend and complete the training program to our
satisfaction. We do not have a formal training staff. Training is conducted by various members of
our staff and management personnel who have at least 2 years’ experience in the technology industry
and at least 6 months of experience in the operation of “UBREAKIFIX” Stores. The training is
conducted under the supervision of our Director of Training, Josh Galindo who has 4 years of
experience as a general manager of our “UBREAKIFIX” Store, franchisees and employee manager.
We may delegate certain initial and ongoing training and supervisory services to a Regional
Representative in whose assigned territory you are located; see Exhibit O for information
concerning Regional Representatives in your state, if any.

Specialized teaching materials will be used including manuals, checklists and exams.

Except as described below, we will provide the initial training program for up to three
persons, and you must pay the initial training fee of $12,500 (for your first “UBREAKIFIX” Store)
plus the travel and living expenses for you and your employees during that training. We may charge
you our then-current training fee for any additional personnel that attend the initial training program
and for any additional training we provide. If you or any of your affiliates already own or operate 1
or more “UBREAKIFIX” Stores, we are not obligated to provide and you are not obligated to
attend the initial training program (and pay the initial training fee), provided however, that we may
require you or your Operating Principal to attend the initial training program for your or your
affiliate’s second or subsequent “UBREAKIFIX” Store if we determine, in our sole discretion, that
your existing “UBREAKIFIX” Store(s) do(es) not meet our standards and specifications.

If you wish to participate in certain of our National Account programs you will have to pay
an additional training fee due at our then-current rates (presently $125/day for 3 days) due to the
specific OEM parts and devices we will provide for your use during this specialized training.

Immediately before and after each “UBREAKIFIX” Store opens to the public, we will
provide up to 3 weeks of on-site training to your Operating Principal and “UBREAKIFIX” Store
Manager. We do not charge a fee for on-site training, however, if we determine that it is necessary
to provide more than 3 weeks of on-site training, you must reimburse us for our costs and expenses,
including wages, salaries, travel and lodging expenses, that we incur as a result of extending the on-
site training.
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We will provide additional assistance and training to you and your employees upon your
request or as we deem necessary to instruct you and your employees with regard to new procedures
or programs which we deem important to the operation of your “UBREAKIFIX” Store. We may
also provide optional additional assistance for you and your employees. The additional assistance
may be held on a national or regional basis at locations that we choose. We may establish charges
for the additional assistance, and in addition to any charges we establish, you must pay all
transportation costs, food, lodging and other similar costs that you and your employees incur in
connection with attending any additional training.

ITEM 12
TERRITORY

Franchise Agreement

The location of your franchise will be specified in the franchise agreement. However, if you
and we have not agreed upon the location of your “UBREAKIFIX” Store when you sign your
franchise agreement, you must secure a location for your “UBREAKIFIX” Store at a site accepted
by us; we will assign you a provisional territory for 90 days within which to find a site meeting our
standards.. Our acceptance of a proposed location is not a guarantee that your “UBREAKIFIX”
Store will be successful. You may not relocate the “UBREAKIFIX” Store without our prior written
approval. You may apply for the right to open additional “UBREAKIFIX” Stores under separate
franchise agreements, but we have no obligation to allow you to open additional “UBREAKIFIX”
Stores. The franchise agreement grants you no options, rights of first refusal or similar rights to
acquire additional franchises.

During the term of your Franchise Agreement, we will not open or operate, or license others
to own or operate, any “UBREAKIFIX” Store at any physical site in your Territory. Your Territory
will be described in Exhibit A to your Franchise Agreement before you sign the agreement;
provided, that if we have not agreed upon the location when you sign, we will determine the size and
boundaries of your Territory when we approve your location, the exact size of which will vary
depending on the location you select. It will be a radius of one (1) mile surrounding your
“UBREAKIFIX” Store if located in an urban area or three (3) miles surrounding your
“UBREAKIFIX” Store if located in a suburban area. Alternatively, it may be some other
geographic area (containing a day time and residential population of approximately 100,000 persons),
described by attaching a map, or by reference to streets, natural boundaries or zip codes.

We reserve all rights not expressly granted in the franchise agreement (“Reserved Rights”).
Accordingly, you will not receive an exclusive territory. You may face competition from other
franchisees, from outlets that we own, or from other channels of distribution or competitive brands
that we control. Our Reserved Rights include, the exclusive, unrestricted right, in our discretion,
directly and indirectly and through our employees, affiliates, representatives, franchisees, licensees,
assigns, agents and others:

(@) to own or operate, and to license others (which may include our
Affiliates) to own or operate “UBREAKIFIX” Stores at any location outside your Territory and
regardless of proximity to your “UBREAKIFIX” Store, (i) to own or operate, and to license others
(which may include our Affiliates) to own or operate other businesses operating under names other
than “UBREAKIFIX”, at any location, within or outside your Territory (and Development Area if
applicable) and regardless of their proximity to your “UBREAKIFIX” Store; and (iii) to advertise
and promote “UBREAKIFIX” services at any location and by any means, including the Internet;
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(i) To provide repair work on products “mailed-in” by customers
and/or provide customer support and assistance remotely by other means, to customers wherever
located, including to customers in your Territory (and Development Area, if applicable), and to
solicit repair work, support and assistance by means of the Internet or Internet web site, direct mail
advertising and other distribution methods, provided, however, that we intend to refer the
customers to mail their devices for repair to, or have their remote support and assistance performed
by, the most conveniently located “UBREAKIFIX” Store, as we determine in good faith (to qualify
for referrals you must be in compliance with your agreement and all System Standards);

(i)  To accept mail-in electronic devices in exchange for payment or
resale and/or provide electronic device recommerce related support and assistance to customers
wherever located, including to customers located within your Territory, and to solicit such electronic
devices by means of the Internet or Internet web site, direct mail advertising and other distribution
methods (that is, your right to participate in the Device Recommerce Program is limited to face-to-
face transactions from your “UBREAKIFIX” Store, unless we permit otherwise);

(iv)  To promote, market, offer, sell and re-sell merchandise and other
products via the Internet, direct mail advertising, or other distribution methods or channels of
commerce, including to customers located within your Territory (and Development Area, if
applicable) and at any location (regardless of its proximity to your “UBREAKIFIX” Store); and

) To provide services to or for National Accounts at any location, or to
or for National Account customers at any location, within or outside your Territory (and
Development Area, if applicable), and regardless of proximity to your “UBREAKIFIX” Store,
subject to the information provided below under “National Accounts.”

We do not pay compensation to you for soliciting or accepting orders from inside your
Territory.

National Accounts.

We reserve the exclusive right to solicit, enter into, and administer national and/or regional
contracts with National Accounts, provided we will offer you the opportunity to service the office,
facility, service, or operation of the National Account located in your Territory for so long as you
remain in good standing and in compliance with all obligations under your Franchise Agreement.
You must comply with System Standards governing the marketing, solicitation, sale and provision of
services to National Accounts. Participation by you in National Account programs is optional,
though strongly encouraged, and before you may participate, you must typically execute a separate
National Accounts Participation Agreement for each National Account agreeing to abide by the
specific terms and conditions that have been established with the National Account. For your
reference, we have attached our standard template form of National Accounts Participation
Agreement as Exhibit L to this disclosure document, however, each National Account establishes its
own requirements and so the actual terms, which are confidential, will vary depending on the
particular National Account’s rules and requirements. We will provide you for review, a copy of the
actual National Accounts Participation Agreement for each currently available existing National
Account, after you have entered into a Franchise Agreement and before you commit to participate.

You may not solicit National Accounts, even if their offices, facilities, services, or operations
may be in your Territory unless we otherwise give our prior written consent. You have no right to
negotiate a national or regional representative agreement with National Accounts unless we
expressly request ask you to do so in writing. You may service an office, facility, service or
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operation of National Account in your Territory (and accept assignments to service a National
Account outside of your Territory) only if you agree to participate in the program we establish with
the National Account, including the execution of a participation agreement, if we request,
acceptance of the compensation we offer to you and other policies we establish related to the
National Account. If you do not participate in the program, or if you fail to comply with applicable
terms and conditions, you will be responsible for any resulting damages, and in addition, we may,
without compensation to you, offer the arrangement to another franchisee or retain it for our or our
Affiliate’s account, even if located in your Territory. We may provide a centralized billing system,
dispatch setvice and/or other systems related to the administration or services of National
Accounts, and charge an administrative fee, which shall not exceed 5% of the Gross Sales earned by
you from performance of services to National Accounts. The administrative fee will be in addition
to, and will be calculated before deduction of, all other fees payable with respect to National
Accounts, including Royalties and Advertising Fees.

Temporary Additional Service Area.

In our sole discretion, we may, upon your written request, authorize you on a temporary and
either exclusive or non-exclusive basis, or otherwise, to operate in areas contiguous to your Territory
which may or may not have also been assigned to others including us and our affiliate, or another
franchisee (each an “Unassigned Area”), upon the terms and subject to the conditions (which may
include the execution of a separate written agreement), and during the time period(s), as we
determine.

You do not receive any right of first refusal or other rights of any type to an Unassigned
Area by operating in that Unassigned Area. We may sell any Unassigned Area territory at any time,
without advance notice to you. If we authorize you to operate outside your Territory, the
authorization shall at all times be and remain subject to our right to rescind, cancel, amend or
modify it in our sole and absolute discretion.

Area Development Agreement

Under the Area Development Agreement, we grant you the right to develop and operate a
specified number of “UBREAKIFIX” Stores at locations in a specified Development Area, subject
to our approval. The Development Area may be one or more cities, counties, states or some other
defined area.

During the term of the Area Development Agreement, we will not operate or grant a license
or franchise to any other person to operate another “UBREAKIFIX” Store in your Development
Area. We expressly retain all of the same Reserved Rights with respect to the Development Area as
described above with respect to your Franchise Agreement Territory. Accordingly, you will not
receive an exclusive territory. You may face competition from other franchisees, from outlets that
we own, or from other channels of distribution or competitive brands that we control.

If you fail to meet any of your obligations under the Area Development Agreement,
including the development obligations, or commit a material breach of any Franchise Agreement
that you have signed, or a material breach of any other agreement with us, we may terminate your
right to develop, open and operate “UBREAKIFIX” Stores in your Development Area, but the
termination of your right to develop your Development Area based solely on your failure to meet
the development schedule, will not terminate any rights granted under the Franchise Agreements
then in effect between you and us, absent a breach of the Franchise Agreement itself. After the
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expiration of the term of your Area Development Agreement, we may own, operate, or franchise or
license others to operate additional “UBREAKIFIX” Stores anywhere, without restriction, including
in your Development Area, subject to the rights granted to you in your Territory established under
any then existing Franchise Agreement, provided that, if you determine that further development of
your Development Area is desirable after the term of your agreement, you must notify us in writing,
including the number of proposed “UBREAKIFIX” Stores and the proposed development
schedule, within 180 days before the expiration of your Area Development Agreement. If we
determine that your proposed additional development is unacceptable in any respect, we will
negotiate with you in good faith for 60 days to try to agree upon a mutually acceptable development
schedule. If we determine that your proposed additional development is acceptable or if you and we
reach an agreement on an alternative additional development obligation, you will have the right to
enter into a new Area Development Agreement and undertake additional development of your
Development Area. If you do not exercise your right to enter into a new area development
agreement, we may own, operate, franchise or license other to operate additional “UBREAKIFIX”
Stores in your Development Area subject only to the territorial rights reserved to you in the
individual Franchise Agreements.

ITEM 13
TRADEMARKS

Franchise Agreement

We license you the right to operate a “UBREAKIFIX” Store under the name
“UBREAKIFIX.” You may also use our other designated current or future trademarks to operate
your “UBREAKIFIX” Store. Our Affiliate, UBREAKIFIX Co., has licensed us to offer and sell
franchises, and to sublicense the right to use the following principal marks, among others, in
connection with the operation of “UBREAKIFIX” Stores under a written License Agreement dated
as of January 1, 2013, having a 50-year term, renewable for automatic consecutive one year terms
unless either party elects not to renew. The License Agreement provides that upon termination or
expiration UBREAKIFIX Co. will honor all then-existing franchise agreement then in effect for the
balance of the term, including the term of any renewal agreements provided for in the franchise
agreements. By principal trademark we mean primary trademarks, service marks, names, logos, and
commercial symbols used to identify your “UBREAKIFIX” Store. UBREAKIFIX Co. has
registered following principal trademarks on the Principal Register of the U.S. Patent and Trademark
Office and all required affidavits have been filed:

MARK REGISTRATION REGISTRATION DATE
NUMBER

UBREAKIFIX 3855288 10/5/2010

4371477 7/23/2013
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MARK REGISTRATION REGISTRATION DATE
NUMBER

UBREAKIFIX 4364495 7/9/2013

4662899 12/30/2014

As of the date of this disclosure document, there are no currently effective material
determinations of the United States Patent and Trademark Office, the Trademark Trial and
Appeal Board, or any state trademark administrator or court; or any pending infringement,
opposition, or cancellation proceeding; or any pending material federal or state court litigation
involving the trademarks. As of the date of this disclosure document, we know of no prior rights
or infringing uses that could materially affect your use of the principal trademarks.

You must follow our rules when you use these principal trademarks. You cannot use a
name or mark as part of a corporate name or with modifying words, designs or symbols except
for those which we license to you. You may not use our registered name in connection with the
sale of an unauthorized product or service or in a manner not authorized in writing by us.

We do not know of either superior prior rights or infringing uses in the state in which
your “UBREAKIFIX” Store will be located that could materially affect your use of the principal
trademarks.

You must notify us immediately when you learn about an infringement of or challenge to
your use of our trademarks. We will take the action we think appropriate. We will have sole
discretion to take the action we deem appropriate and will have the right to control exclusively
any litigation or U.S. Patent and Trademark Office proceeding arising out of any infringement,
challenge or claim relating to any principal trademark. You must sign all documents, render
assistance and do all things that our counsel deems necessary to protect our interests in any
litigation or U.S. Patent and Trademark Office proceeding or otherwise to protect our interests in
the principal trademarks.

If a third party challenges your proper use of our marks, we will take such action as we
deem necessary and appropriate to defend you. You may participate in the defense, but at your
own cost. You must notify us immediately when you learn about the infringement or challenge.

You must modify or discontinue the use of a principal trademark, at your expense, if we
modify or discontinue it. You must not directly or indirectly contest our right to our trademarks,
trade secrets or business techniques that are part of our business.
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ITEM 14
PATENTS, COPYRIGHTS, AND PROPRIETARY INFORMATION

We do not own any right in or to any patents or copyrights that are material to the franchise
system, except as described below. We do not have any pending patent or copyright applications or
registrations. We do, however, claim common law copyright protection for our proprietary software
web-based P.O.S and for our portal system, printed literature and our Confidential Operations
Manuals. We will allow you to use our portal system and you will have access to our Manuals for
confidential use in your “UBREAKIFIX” Stores. The software and Manuals are our property and
you may not duplicate, copy, disclose or disseminate the contents at any time, without our express
written consent. We may modify or supplement the software and Manuals upon notice or delivery
to you. You must keep them current at all times, and upon the termination or non-renewal of your
Franchise Agreement return the software and Manuals to us.

You may not copy, divulge or use any confidential information, which may include our
Policies and the contents of our Manuals, marketing concepts, and operating methods and
techniques (the “Confidential Materials and Practices”) during or after the term of your
Franchise Agreement, except in connection with the operation of your “UBREAKIFIX” Store
under a valid Franchise Agreement. You must follow all reasonable procedures we prescribe to
prevent unauthorized use and disclosure of our Confidential Materials and Practices. You must
inform your employees to whom the information, or any of it, is made available of this obligation of
confidence, and have them sign a written non-disclosure, and submit a copy to us for our files.

There are no infringing uses actually known to us that could materially affect your use of the
copyrights, trade secrets, processes, methods, procedures, or other proprietary information
described above. There are no agreements currently in effect that limit our rights to use or license
the above-mentioned copyrights in any manner.

ITEM 15
OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION OF THE
FRANCHISE BUSINESS

Franchise Agreement

If you are an individual, you must directly supervise the franchise business on its premises.
If you are not an individual, you must designate an “Operating Principal” acceptable to us who has
completed the training program to our satisfaction and will be principally responsible for
communicating with us about business, operational and other ongoing matters concerning your
“UBREAKIFIX” Store. The Operating Principal must have the authority and responsibility for the
day-to-day operations of your “UBREAKIFIX” Store.

You (or your Operating Principal) must have completed the training program to our
satisfaction and you must have a “UBREAKIFIX” Store Manager and a staff of employees who
have been trained to our satisfaction. Your Operating Principal, if applicable, must (a) devote his or
her full time and best efforts solely to the operation of your “UBREAKIFIX” Store; (b) meet our
educational, experience, financial and other reasonable criteria for the position, as contained in the
Manuals or otherwise in writing; (c) be an owner with 10% or more (direct or indirect) of your
equity or voting rights; (d) be accepted by us.
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At our request, your Operating Principal and “UBREAKIFIX” Store Manager(s) must sign a
written confidentiality agreement regarding trade secrets described in Item 14 and to conform with
the covenants not to compete described in Item 17.

Each individual who owns a 10% or greater interest in the franchisee entity must sign an
agreement (Exhibit D - Guaranty) assuming and agreeing to discharge all obligations of the
“Franchisee” under the Franchise Agreement.

During the term of your Franchise Agreement, you must, maintain a business credit card
with an available credit limits of not less than $10,000 against which you will authorize us to charge
amounts due from you, which are not drawn down by us by EFT. You will be responsible for any
bank and credit card company charges imposed on us on account of credit card payments and the
costs of these charges will be added to the amounts you owe us.

ITEM 16
RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

Franchise Agreement

You must sell and offer all and only those products and services that we authorize at or from
your “UBREAKIFIX” Store (i.e., “Approved Products and Services”). Approved products may
differ among our franchisees, and may vary depending on the operating season and geographic
location of your “UBREAKIFIX” Store or other factors. Upon receipt of written notice from us,
you must sell and provide additional approved products and/or services according to the
instructions and within the time specified in the notice. You must stop selling and providing any
previously approved or discontinued products and/or services upon notice from us. There is no
limit on our right to change the approved products or services that you must sell. You may not stop
offering any approved product or service without our express written approval. At our request, you
must also sell certain test products and/or offer certain test services. If you are asked to do so, you
must provide us with reports and other relevant information regarding the test products and
services.

You must offer and sell all Approved Products and Services in accordance with our “System
Standards.”

Our “System Standards” include the specifications, standards, operating procedures, policies,
rules, regulations, procedures, protocols, restrictions, recommendations and guidelines we establish
for the operation of a “UBREAKIFIX” Store, as modified by us over time, including those we
establish specifically for the Device Recommence Program specifically, which may include System
Standards regarding which mobile and other electronic devices you may accept through the
program, and policies and procedures for inspecting, evaluating, grading and reselling devices.

Unless specifically directed by us in writing, you must participate in all advertising,
marketing, promotions, research and public relations programs instituted by the Advertising Fund.

You may not offer, sell or provide any approved products in connection with any trademark,
service mark, logo type or commercial symbol of any other person or business entity without our
express written consent.

You may not use alternative distribution channels to solicit or fill orders.

945215.19 51



We reserve the right to establish and conduct promotional campaigns on a national or
regional basis, which may by way of illustration and not limitation promote particular products or
marketing themes. You and each Co-op Advertising Region, if any, must participate in such
promotional campaigns upon such terms and conditions as we may establish. Your participation
may include the purchase point of sale advertising material, posters, flyers, product displays and
other promotional material (unless provided at no charge through the Advertising Fund).

ITEM 17
RENEWAL, TERMINATIONS, TRANSFER, AND DISPUTE RESOLUTION

THE FRANCHISE RELATIONSHIP

This table lists certain important provisions of the franchise and related agreements. You
should read these provisions in the agreements attached to this disclosure document.

FRANCHISE AGREEMENT
Section in
Provision Franchise Summary
Agreement
a. Length of the § 3.1 Approximately 10 years. (We may adjust the exact
Franchise Term term to coincide with the term and option terms in

your lease)

b. Renewal or §3.2 If you are in good standing, you may enter into 2
extension of the successor franchise agreements, each with a 10 year
term term. You may be asked to sign a contract with

materially different terms and conditions that your
original contract. You have no further right to
enter into additional  successor  franchise
agreements, but may apply for the right to operate
a “UBREAKIFIX” Store under a new franchise

agreement.
c. Requirements for §§3.2-3.4 We use the term “renewal” to refer to extending
franchisee to our franchise relationship at the end of your initial
renew or extend term (and any other renewal or extension of the

initial term) and you must, at our option, sign a
new franchise agreement that may have materially
different terms and conditions than your original
contract

You must have complied with your obligations
during the term of your Franchise Agreement, must
undertake remodeling to comply with our then-
currents standards, must not have committed 3 or
more material defaults of your Franchise
Agreement during any 36 month period, must
comply  with  our  then-current  training
requirements, must sign a general release and
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Section in

non-curable
defaults

Provision Franchise Summary
Agreement
successor franchise agreement, which may differ
from the current form of franchise agreement,
must pay a renewal fee in the amount of 10% of
the then-current initial franchise fee.
d. Termination by § 14.8 You may terminate if we materially default, and if
franchisee we do not cure the default within 60 days after our
receipt or written notice from you detailing the
alleged default.
. Termination by None Not Applicable.
Franchisor without
cause
. Termination by §§ 14.1 — 14.7 We can terminate only if you default under your
Franchisor with Franchise Agreement.
cause
. “Cause” defined — § 14.4 You have 5 days to cure non-payment of fees and
curable defaults 10 days to cure defaults not listed in Section 14.3 of
your Franchise Agreement.
. “Cause” defined — §14.2 - 14.3 Non curable defaults: (i) bankruptcy or insolvency;

(i) unsatisfied judgment; (iif) seizure, take-over or
foreclosed upon (iv) a levy of execution of
attachment up on Franchise Agreement or upon
any property used in the “UBREAKIFIX” Store;
(v) unreleased mechanics lien or if any person
commences any action to foreclose; (vi) if you
allow or permit any judgment to be entered against
us or any of our affiliates, arising out of or relating
to the operation of the “UBREAKIFIX” Store;
(vi) a condemnation or transfer in lieu of
condemnation has occurred; (viii) imminent danger
to the public health / health and safety violations;
(ix) conviction, pleads guilty or nolo contendere to
a felony or any other crime or offense; (x) failure to
comply with your confidentiality or non-
competition franchise
agreement; (xi) abandonment; (xii) Assignment
without our consent; (xiii) repeated defaults, even if

provisions  of  your

cured; (xiv) violation of law which is not cured
within 10 days; (xv) sale of unauthorized products;
(xvi)  knowingly = maintaining  false  books,
underreporting or under recording of Gross Sales,
certain  underreporting  or  under-recording;

(xvii) trademark and confidential information
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Section in

franchisor approval
of transfer

Provision Franchise Summary
Agreement
misuse; (Xvil) misrepresentations in connection
with the acquisition of the Agreement; (xix) failing
to complete training; and (xx) failing to meet the
Financial Covenants.

1. Franchisee’s Article 15 You must stop using our Marks; pay all amounts
obligations on due to us; return all training and promotional
termination/non- material to us; makes cosmetic changes to your
renewal “UBREAKIFIX” Store so that it no longer

resembles our proprietary design; at our election,
sell the equipment and furnishings that we
designate to us, assign to us or our designee (of, at
our election, terminate) all voice and data telephone
numbers used in connection with your
“UBREAKIFIX” Store; authorize and instruct the
telephone company and all listing agencies of the
termination of your right to use any telephone
number or listing associated with  your
“UBREAKIFIX” Store and authorize and instruct
the telephone companies and listing agencies to
transfer and assign the telephone numbers and
directory listing to us, sign and deliver to us all
documents that must be filed with any
governmental agency indicating that you are no
longer licensed to use our Marks. See also “r”
below.

j. Assighment of §13.1 No restriction on our right to assign.
contract by
Franchisor

. “Transfer” by § 13.2.1 Includes transfer of control of your business,
franchisee — transfer of the agreement or change in ownership
defined of a franchisee which is an entity.

. Franchisor §§ 13.2 Transfers require our express written consent
approval of
transfer

m. Conditions for §13.2-134 New franchisee: must qualify, assume the Franchise

Agreement or sign a new Franchise Agreement,
complete training and pay our training fee,
refurbish the “UBREAKIFIX” Store. You must
provide us with an estoppel agreement and a list of
all persons having an interest in the Franchise
Agreement or in the Franchisee, pay all amounts
then-due to us, sign a general release, provide us
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Provision

Section in
Franchise
Agreement

Summary

with all documents relating to the transfer, disclose
to us all material information that we request
regarding the transferee, the purchase price, and the
terms of the transfer, must not be in default of the
Franchise Agreement, and pay a transfer fee.

(See also “t” below).

If the Franchise Agreement was signed under an
Area Development Agreement, all Franchise
Agreements must be assigned to the same assignee.

With our written consent, you may transfer a
franchise agreement to an entity of which you
directly own 100% interest for convenience of
ownership. If the new franchisee is a business
entity, all holders of a 10% or greater interest in the
new franchisee must sign a guaranty. You must
reimburse us for all costs and expenses that we
incur in connection with the transfer, including
attorneys’ fees.

Before shares of a Franchisee which is a business
entity may be offered by private offering, you must
provide us with copies of all offering materials;
indemnify us, our Affiliates, officers, directors,
shareholders, partners, agents, representatives,
independent contractors, servants and employees
of each in connection with the offering; and pay us
a non-refundable fee of $5,000 or a greater amount
if necessary to reimburse us for our costs and
expenses associated with reviewing the proposed
offering.

n. Franchisor’s right
of first refusal to
acquire franchisee’s
business

§ 13.2.31

We can match any offer for your business.

o. Franchisot’s
option to purchase
franchisee’s
business

Article 18

§ 5.3.1 and Exhibit D
to Franchise
Agreement

“Addendum to
Lease”

Upon termination or expiration of your Franchise
Agreement, we may purchase the equipment and
furnishings as we designate that are associated with
your “UBREAKIFIX” Store, using a 5-year
straight line amortization period. Your lease must
also grant us the option to assume the Lease, or
execute a substitute lease on the same terms for the
then remaining term of the Lease plus all remaining
option/renewal  terms, upon  termination,
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Provision

Section in
Franchise
Agreement

Summary

expiration or your failure to exercise any option to
renew, and/or extend the term of the Lease, as well
as to cure your Lease default and succeed to rights
in your Lease, or enter into a substitute Lease on
the same terms.

We have the right to purchase all of the assets of
your business, including all fixtures, equipment,
inventory and contract rights, free and clear of all
liens and encumbrances at any time after the first to
occur of: (a) 24 months after the opening date of
your “UBREAKIFIX” Store; (b) 24 months after
the opening date of the first “UBREAKIFIX”
Store you open under an Area Development
Agreement (if applicable); or (c) if applicable, the
day that your Area Development Agreement is
terminated, if it is terminated because of your
failure to meet your development obligation. The
purchase price will be either (i) 2 times your
“UBREAKIFIX” Store-Level EBITDA; or (ii) the
fair market value of the assets. You may choose the
methodology used to determine the purchase
prices, but if you do not make a timely selection of
the methodology, the methodology used will be
determined by us.

You must make customary representations and
warranties to us.

p. Death or disability
of franchisee

§ 14.3.2

Your heirs have 9 months after your death or legal
incapacity to enter into a new franchise agreement,
if the heirs meet our standards and qualifications.
If your heirs do not meet our standards and
qualifications, the heirs may sell to a person
approved by us. See “m” above.
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Provision

Section in
Franchise
Agreement

Summary

q. Non-competition
covenants during
the term of the
franchise

§12.1

Cannot engage in “Competitive Activities” which
means to, own, operate, lend to, advise, be
employed by, or have any financial interest in any
business, other than a “UBREAKIFIX” Store
operated under a validly subsisting franchise
agreement with us, that: (i) specializes in repair
services relating to computers, smart phones,
tablets, gaming consoles or other electronic
equipment, or (ii) offers mobile or other electronic
device trade-in services, recommerce programs or
similar “cash for device” programs. “Competitive
Activities” do not include: direct or indirect
ownership, solely as an investment, of securities of
any entity which is traded on any national securities
exchange if the owner of the securities (1) is not a
controlling person of, or a member of a group
which controls, the entity; and (ii) does not, directly
or indirectly own 5% or more of any class of
securities of the entity.

r. Non-competition
covenants after the
franchise is
terminated or
expires

§12.1

Except with our express written consent, no
involvement in any Competitive Activities, as
defined above, for 2 years in your Territory or
within a 20 mile radius of any then existing
“UBREAKIFIX” Store.

s. Modification of
the agreement

§20.8

The Franchise Agreement may be modified only by
written agreement between the parties.

t. Integration/Merger
clause

§20.8

Only the terms of the Franchise Agreement and
other related written agreements are binding
(subject to applicable state law). Any
representations or promises outside of the
disclosure document and franchise agreement other
related written agreements may not be enforceable

u. Dispute resolution
by arbitration or
mediation

Article 19

Subject to applicable local state law to the contrary,
all disputes, other than disputes relating to
preliminary injunction relief, must first be
submitted to a process of negotiation and non-
binding mediation. If mediation is not successful,
all disputes except for those related to preliminary
injunction relief must be arbitrated in Florida.

v. Choice of forum

§20.14

Subject to applicable local state law to the contrary,
Arbitration following unsuccessful negotiation and
mediation must be in Florida.
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Section in

Provision Franchise Summary
Agreement
w. Choice of law §20.7 Subject to applicable local state law to the contrary,

Florida law applies, except for the provisions
respecting non-competition, which are governed by
local law.

AREA DEVELOPMENT AGREEMENT

Provision

Section
in Area
Development
Agreement

Summary

a. Length of the
Franchise Term

§ 4.1

Typically 3 years or until you sign a Franchise
Agreement for your last “UBREAKIFIX” Store
necessary to satisfy your Development Obligation,
whichever is earlier.

b. Renewal or
extension of the
term

§§ 2.4 and 4.2

You do not have the right to renew your Area
Development Agreement. However, if we
determine that further development of your
Development Area is desirable, if you are in good
standing and you are not in default under your
Area Development Agreement, we will offer you
the  opportunity to  develop  additional
“UBREAKIFIX” Stores. Unless we consent, you
may not open more than the total number of
“UBREAKIFIX”  Stores  comprising  your
Development Obligation.

c. Requirements for
franchisee to renew
or extend

§§ 4.3 -4.4

We use the term “renewal” to refer to extending
our franchise relationship at the end of your initial
term (and any other renewal or extension of the
initial term) and you must, at our option, sign a
new area development agreement that may have
materially different terms and conditions than your
original contract

You must sign a new Area Development
Agreement on our then current form, which will
contain your additional development obligation.
You and your affiliates who have a currently
existing franchise agreement or area development
agreement with us must sign a general release.

d. Termination by
franchisee

None

Not Applicable
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Section

franchisor approval of
transfer

Provision in Area Summary
Development
Agreement
. Termination by None Not Applicable
Franchisor without
cause

. Termination by §9.1 We can terminate if you or any of your affiliates

Franchisor with cause materially default under the Area Development
Agreement, an individual Franchise Agreement, or
any other agreement with us or any of our
affiliates.

. “Cause” defined — §9.1 You have 5 days to cure non-payment of fees and
curable defaults 10 days to cure any other default, provided that in
the case of a breach or default in the performance
of your obligations under any Franchise
Agreement or other agreement, the notice and
cure provisions of the agreement will control.
. “Cause” defined — §9.1 Non curable defaults include: unapproved
non-curable defaults transfers; failure to meet development obligations,
any breach of unfair competition provisions, and
failure to meet Financial Covenants.

i. Franchisee’s §4.5 You will have no further right to develop or
obligations on operate additional “UBREAKIFIX” Stores which
termination/non- are not, at the time of termination, the subject of a
renewal then existing Franchise Agreement between you

and us. You may continue to own and operate all
“UBREAKIFIX” Stores under any then existing
Franchise Agreements.

j. Assighment of §7.1 No restriction on our right to assign.
contract by
Franchisor

. “Transfer” by §7.3 Includes transfer of control of your business,
franchisee — defined transfer of the agreement or change in ownership
of a franchisee which is an entity.

. Franchisor approval §7.3 Transfers require our express written consent,
of transfer which we may grant or withhold for any reason at

all in our sole judgment.

m.Conditions for §§ 7.2and 7.3 Except as describe below, you may not transfer

your Area Development Agreement or any
Franchise Agreement signed under the Area
Development Agreement except with our written
consent and a simultaneous assighment of the
Area Development Agreement and all Franchise
Agreements signed under the Area Development
Agreement to the same assignee.
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Provision

Section
in Area
Development
Agreement

Summary

With our written consent, you may transfer a
franchise agreement to an entity of which you
directly own 100% interest for convenience of
ownership. If the new franchisee is a business
entity, all holders of a 10% or greater interest in
the new franchisee must sign a guaranty. You
must reimburse us for all costs and expenses that
we incur in connection with the transfer, including
attorneys’ fees.

At our election, the assignee must sign our then
current form of Franchise Agreement for each
“UBREAKIFIX” Store then developed or under
development.

Before shares of a Franchisee which is a business
entity may be offered by private offering, you must
provide us with copies of all offering materials;
indemnify us, our Affiliates, officers, directors,
shareholders, partners, agents, representatives,
independent contractors, servants and employees
of each in connection with the offering; and pay us
a non-refundable $5,000 fee to reimburse us for
our costs and expenses associated with reviewing
the proposed offering.

n. Franchisor’s right of
first refusal to acquire
franchisee’s business

None

Not Applicable

o. Franchisor’s option to
purchase franchisee’s
business

None

Not Applicable

p. Death or disability of
franchisee

§§ 7.3 and 9.1

We allow your heirs a reasonable time, up to 9
months, after your death or legal incapacity to
assign the Area Development Agreement to a
person acceptable to us, in our sole discretion. See
also “m” above.
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Provision

Section
in Area
Development
Agreement

Summary

q. Non-competition

covenants during the
term of the franchise

§ 8.1

Unless we otherwise consent, you can not engage
in “Competitive Activities” which means to, own,
operate, lend to, advise, be employed by, or have
any financial interest in any business, other than a
“UBREAKIFIX” Store operated under a validly
subsisting franchise agreement with us, that:
(i) specializes in repair services relating to
computers, smart phones, tablets, gaming consoles
or other electronic equipment; or (ii) offers mobile
or other electronic device trade-in services,
recommerce programs or similar “cash for device”
programs. “Competitive Activities” do not
include: direct or indirect ownership, solely as an
investment, of securities of any entity which is
traded on any national securities exchange if the
owner of the securities () is not a controlling
person of, or a member of a group which controls,
the entity; and (if) does not, directly or indirectly
own 5% or more of any class of securities of the
entity.

. Non-competition
covenants after the
franchise is
terminated or expires

§ 8.2

Except with our express written consent, no
involvement in any Competitive Activities, as
defined above, for 24 months within the
Development Area.

. Modification of the
agreement

§10.9

The agreement may be modified only by written
agreement between the parties.

. Integration/Merger
clause

§10.9

Only the terms of the Franchise Agreement and
other related written agreements are binding
(subject to applicable state law). Any
representations or promises outside of the
disclosure document and franchise agreement
other related written agreements may not be
enforceable

. Dispute resolution by
arbitration or
mediation

§10.17

Subject to applicable local state law to the
contrary, all disputes, other than disputes relating
to preliminary injunction relief, must first be
submitted to a process of negotiation and non-
binding mediation. If mediation is not successful,
all disputes except for those related to preliminary
injunction relief must be arbitrated in Florida.

. Choice of forum

§§ 10.15 and 10.17

Subject to applicable local state law to the
contrary, Arbitration following unsuccessful
negotiation and mediation must be in Florida.
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Section

Provision in Area Summary
Development
Agreement
w. Choice of law § 10.8 Subject to applicable local state law to the

contrary, Florida law applies, except for the
provisions respecting Non-Competition, which are
governed by the law of the state in which you will
operate.

ITEM 18
PUBLIC FIGURES

We do not use any public figures to promote this franchise.

ITEM 19
FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC's Franchise Rule permits a franchisor to provide information about the actual or
potential financial performance of its franchised and/or franchisor-owned outlets, if there is a
reasonable basis for the information, and if the information is included in this disclosure document.
Financial performance information that differs from that included in Item 19 may be given only if:
(1) a franchisor provides the actual records of an existing outlet you are considering buying; or (2) a
franchisor supplements the information provided in this Item 19, for example, by providing
information about possible performance at a particular location or under particular circumstances.

Success in most businesses (including franchised ones) depends, in large part, on your
personal efforts and your marketing, operational, financial, administrative and other skills and your
active participation in the daily operations of the business. You should determine the level of
personal effort you can commit to the operation of your UBREAKIFIX store and whether you
possess the skills that will contribute to your success.

The franchisee-operated UBREAKIFIX stores for which information is included in this
Item 19 are substantially similar to your store in appearance, and in the products and services
offered. Some of the franchisee-operated UBREAKIFIX stores included in this Item 19 are located
in metropolitan markets where expenses are frequently higher than non-metropolitan markets, and
those stores generally have to achieve relatively higher revenues to cover higher expenses. The
amount of revenues and expenses incurred will vary from store to store, whether located in a
metropolitan market or a non-metropolitan market. In particular, the revenues and expenses of a
franchisee business will be directly affected by many factors, such as: (a) geographic location;
(b) competition from other firms in the market which offer similar products and services; (c) the
presence of other businesses opened under the UBREAKIFIX Mark; (d) the wage and benefit levels
paid by franchisee, and whether the franchise owner assumes the position of store manager or hires
a store manager; (e) the potential additional payment by a franchisee of an Advertising Fee, National
Account Administrative Fee, Referral Commissions, Internet Referral Source Administrative Fee,
and Customer Service Fee; (f) contractual arrangements with real estate lessors; (g) the extent to
which the franchisee borrows working capital and the applicable interest rate(s) on these
borrowings; (h) potential price increases on parts over time and if purchased from a supplier other
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than our affiliated supplier, UBREAKIFIX Repair Parts Co.; (i) the price the franchisee charges for
repair work; (j) the cost of any other vehicles used in the business (if any); (k) the pace and level of
use, market acceptance, and market penetration of smart phones, tablets and other devices that
UBREAKIFIX repairs; (I) future technological developments; (m) other discretionary expenditures;
(n) the quality of management and service at the franchisee-operated business; (o) the franchisee’s
legal, accounting and other professional fees; (p) the existence of National Accounts and their level
of penetration in certain markets; (q) federal, state and local income and other taxes; (r) State laws;
and (s) accounting methods. Therefore, the information in this Item 19 should be used only as a
reference in conducting your own analysis and preparing your own projected income statements,
balance sheets and cash flow statements. UBREAKIFIX strongly suggests that you consult your
own financial advisor or personal accountant and conduct an independent investigation on any
financial projections and federal, state, local income taxes or any other applicable taxes that you may
incur in operating a UBREAKIFIX store.

Some franchises have earned these amounts. Your individual results may differ.
There is no assurance that you will earn or sell as much.

Written substantiation for the financial performance representations in this Item 19 will be
made available to prospective franchisees upon reasonable request.

Other than the following performance representation, UBREAKIFIX does not make any
financial performance representations. We also do not authorize our employees or representatives
to make any such representations either orally or in writing. If you are purchasing an existing outlet,
however, we may provide you with actual records of that outlet. If you receive any other financial
performance information or projections of your future income, you should report it to the
franchisor’s management by contacting Justin M. Wetherill at 200 South Orange Ave., Suite 200,
Orlando Florida 32801, 877-224-4349; the Federal Trade Commission; and the appropriate state
regulatory agencies.

Analysis of Average Revenues and Expenses

for franchisee-operated UBREAKIFIX Stores

As of December 31, 2017, there were 326 franchisee-operated UBREAKIFIX stores in
operation. To ensure there were enough months of operation to properly rank the stores included,
only stores which were 2 years or older by that date (i.e., a total of 138 stores) were considered in
preparing this financial performance representation (“FPR”). In addition, not all stores submitted
tinancial information for all of their months of operation to UBREAKIFIX. Of these 138 stores,
134 stores submitted information, with the average store submitting information for 77% of their
first 36 months they were in operation (i.e., 4,233 months of information for all 134 stores). Four
stores did not submit any data so they have been excluded.

This FPR reflects the averages for each identified category of revenue and expense for the
top and bottom quartile of these 134 reporting franchisee-operated stores during their respective
first three (3) years of operations, using the financial information they submitted for the four year
period from January 1, 2014 through December 31, 2017 (the “Four Year Reporting Period”).
Financial data used in preparing the FPR was limited to the Four Year Reporting Period.

To determine which stores fell within each quartile, we ranked these 134 stores based on
their average monthly Gross Sales throughout the Four Year Reporting Period (i.e., not a single
year). If they failed to report Gross Sales for any month(s) during the Four Year Reporting Period,
we imputed the revenue for the missing month(s) by taking an average for all months that were
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reported by the franchisee during the Four Year Reporting Period. The stores were then separated
into quartiles and annual averages for the top and bottom quartiles are presented below; the middle
two quartiles are omitted.

The methodology used in arriving at the numbers presented employs the following bases
and assumptions:

e The data for each store used in calculating its revenues and expenses for its respective first,
second and third years of operation occurred at different times, depending on when the store
opened. Some stores completed all three years within the Four Year Reporting Period (e.g., a
store opening on July 1, 2014 completed its third year of operations on June 30, 2017). Some
stores first opened before the Four Year Reporting Period, but completed all of their first
three (3) years of operation during the Four Year Reporting Period. Still others first opened
during the Four Year Reporting Period, but completed their second and/or third year of
operations after the Four Year Reporting Period.

e For any store which has a first, second and/or third year of operation which falls completely
outside the Four Year Reporting Period, that store is excluded from the applicable column in
the charts below relating to that year or years. For any store which has a first, second or third
year of operation which falls partially outside the Four Year Reporting Period, that store is
included in the applicable column relating to that year or years, but its performance is
calculated by annualizing its performance during the months which fell within the Four Year
Reporting Period. The following example is illustrative:

A store that opened on July 1, 2012, is included only in the columns for the second
and third year of operation because its first year was completed on June 30, 2013,
before the Four Year Reporting Period began. Its performance in the second year of
operation (i.e, from July 1, 2013 through June 30, 2014) is calculated and presented
using its annualized performance during the six month period from January 1, 2014
through June 30, 2014, which fell within the Four Year Reporting Period. Its
performance in the third year of operation (i.e, from July 1, 2014 through June 30,
2015) is calculated and presented using its actual performance because all 12 months
fell within the Four Year Reporting Period; the only exception being that if the store
failed to report Gross Sales for any of these month(s), we imputed the revenue for the
missing month(s) in as described below.

e If data for any month(s) are missing in any operational year due to a failure to report, an
average was taken for all months that were reported by the franchisee for the applicable first,
second and third year of operation, respectively, and we imputed the data for the missing
month(s) by using the average monthly income and expenses for that operational year. For
example, if a store submitted eight (8) months of financials during its first 12 months of
operations, the monthly average of the eight (8) reported months was calculated and then
multiplied by 12, i.e., annualized.

e In the third twelve (12) months of business in the #p quartile, five (5) of the stores that
submitted financial data for the third year recorded that data in 2017 and 2018. Since the FPR
is inclusive of data only during the Four Year Reporting Period, only the financial data
recorded in 2017 of the third year was used. For example, if a store submitted six (6) months
of financials during the third year in 2017, the monthly average is calculated and multiplied by
12 (annualized). In the first year of operation in the top quartile, there are 17 stores listed in
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the sample set; 13 of the stores’ first year of business was recorded before 2014 and four (4) of
the stores did not submit data for their first year, therefore these stores have been excluded.
In the second year of business in the top quartile, there are 30 stores in the sample set; two (2)
of the stores’ second year of business was recorded before 2014 and two (2) of the stores did
not submit data for their second year, therefor these stores have been excluded. In the third
year of business in the top quartile, there are 33 stores in the sample set; one (1) of the stores
did not submit data for the third year, therefore this store has been excluded.

e In the third twelve (12) months of business in the bottom quartile, 19 of the stores that
submitted financial data for the third year recorded that data in 2017 and 2018. Since the FPR
is inclusive of data only during the Four Year Reporting Period, only the financial data
recorded in 2017 of the third year was included. For example, if a store submitted six (6)
months of financials during the third year in 2017, the monthly average is calculated and
multiplied by 12 (annualized).

e Lastly, a derivation table is presented showing the highest, lowest, average, median, store
count above the average, and % of stores above the average for each quartile presented. This
information is shown in four (4) tables as further described below.

This information is compiled from data supplied by the franchisees, which UBREAKIFIX
did not audit or verify. UBREAKIFIX recommends you contact the franchisees listed on Exhibit

to this Disclosure Document about the operations and financial performance of their franchisee-
operated UBREAKIFIX stores.

Description of Table 1-A and Table 2-A

Table 1-A and 2-A reflect the historical arithmetic mean (average) annualized Total Revenue,
Merchant Account Fees, Purchases — Parts and Materials, Total Cost of Goods Sold, Gross Profit,
Continuing Royalty, Miscellaneous Expenses, Occupancy Expenses, Payroll Expense, Promotions
and Advertising, Sales Tax, Technology Fee, Total Expenses and Net Income for the top revenue
quartile and bottom revenue quartile of franchisee-operated UBREAKIFIX Stores. The store
counts vary for each of the annualized groupings because the stores are ranked based on the revenue
for all months submitted. Some stores that ranked in the top quartile did not rank in the top quartile
for all three of the annual periods. Some stores that ranked in the bottom quartile did not rank in
the bottom quartile for all three of the annual periods.

While the averages indicate a general increasing Total Revenue trend over the first three (3)
years, the Total Revenue of each specific franchisee-operated UBREAKIFIX store did not increase
every year and not all franchisee-operated UBREAKIFIX stores experienced the same pace or level
of growth, or any growth from one benchmark month to the next — some experienced a year over
year reduction of sales in the reported month. Figures are not adjusted for inflation.
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Description of Table 1-B and Table 2-B

Table 1-B and 2-B are the derivation tables and reflect the historical highest, lowest, average,
median and number and percent of franchisee-operated UBREAKIFIX stores higher than the group
average, on an average annualized basis for each of the first three (3) years of operation for the top
revenue quartile and bottom revenue quartile of franchisee-operated UBREAKIFIX Stores. This
information is calculated for each category and does NOT represent a single store across all
categories. They are the highest and lowest values for all stores included in that quartile. As a result,
the lowest and highest numbers may represent annualized results for different stores e.g. the lowest
sales may be for a different store than the highest payroll.

As noted above these numbers reflect the unaudited financials as submitted by each
franchisee.

Table Notes:

The following notes (i) generally define each line item category shown on the attached
Tables, (ii) identify some of the reasons why your results may differ, (iii) franchisee may categorize
their expenses differently than the notes below, and (iv) highlight other factors you should be aware
of. You should review the attached Tables only in conjunction with the following notes, which are
an integral part of the numerical information.

Note 1: Total Revenue

DEFINED: Total Revenue is the sum of all income received from the sale of repair services and the
sale of accessories. This amount also includes any Sales Tax amount collected.

VARIANCES FOR FRANCHISEE: Due to price sensitivity in the market place, UBREAKIFIX
has outlined recommended maximum pricing. Within UBREAKIFIX’s guidelines, you will
determine the retail sales price for repair services and accessories for your store. UBREAKIFIX has
established National Accounts which could have an impact on your Total Revenue and Gross Profit
(See Item 6 of this Disclosure Document).

Note 2: Merchant Account Fees

DEFINED: Merchant Account Fees is the sum of processing charges and fees from credit card
merchant processing services.

VARIANCES FOR FRANCHISEE: The merchant processing company you elect to use may have
different rates.

Note 3: Purchases - Parts and Materials

DEFINED: Parts and Materials is the sum of all expenses associated with inventory, including: the
purchase of accessories, parts and the cost of shipping inventory to the store. This value is the sum
of all these costs less any credits given for merchandise returned for refurbishment and damaged or
defective merchandise returned for return merchandise authorization (“RMA”).

VARIANCES FOR FRANCHISEE: You may decide to calculate the value of your inventory on a
different basis. Most franchisee-operated UBREAKIFIX Stores calculate financials on a cash basis
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and records the parts purchased, not the parts sold. UBREAKIFIX recommends purchasing
inventory from our Affiliate, UBREAKIFIX Repair Parts Co. who is an approved supplier and
supplies repair parts and other goods or services to our franchisees and our Affiliates, but
UBREAKIFIX presently allows you to purchase most parts and inventory (excluding certain items
associated with National Accounts) from other approved suppliers whose costs may differ (See Item
8). If you do not return merchandise for refurbishment or return damaged or defective merchandise
for RMA’s your values will differ as well. You may be required to carry certain inventory on
consignment for certain National Accounts.

Note 4: Total Cost of Goods Sold (COGS)

DEFINED: Total COGS is the sum of all Merchant Account Fees and Parts and Materials cost.
VARIANCES FOR FRANCHISEE: See comments in Variances for Franchisee in Notes 1, 2 and 3.
Note 5: Gross Profit

DEFINED: Gross Profit is calculated as Total Revenue less the Cost of Goods Sold.
VARIANCES FOR FRANCHISEE: See comments in Variances for Franchisee in Notes 1 - 4.
Note 6: Continuing Royalty

DEFINED: 7% of Franchisee’s Gross Sales other than Recommerce Revenue during the
accounting period. In some situations, we charge a National Account Administrative Fee described
in Item 6 for on-boarding and managing National Accounts.

VARIANCES FOR FRANCHISEE: The Continuing Royalty Fee is a consistent amount charged to
all franchisees. Some conversion franchisees receive a short abatement time to help defer some of
the cost associated with bringing the converted stores up to the standard UBREAKIFIX trade dress.
UBREAKIFIX established several National Accounts in 2017 and 2018. With that in mind, there
are some monthly profit and loss statements submitted by franchisees that reflect the payment of a
National Account Administrative Fee, but because the introduction of National Accounts has
occurred only recently, some franchisees included in this report did not have National Account
revenue or pay a National Account Administrative Fee.

Note 7: Miscellaneous Expenses

DEFINED: Miscellaneous Expenses are the sum of all general and administrative expenditures
related to the day-to-day operations of a UBREAKIFIX Store not referenced in other expense
categories,  including: bank  service charges, insurance expense, shipping  cost,
accounting/professional fees, secutity cost and all other miscellaneous cost. This FPR does not
reflect interest, income taxes, depreciation or amortization.

VARIANCES FOR FRANCHISEE: Several of these amounts may differ depending on the day-to-
day operations of your business location and its individual needs. Your financing arrangements, if
any, could be substantially different with higher interest rates depending on your debt levels,
financing sources, collateral and your credit-worthiness.
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Note 8: Occupancy Expense

DEFINED: Occupancy Expense is the sum of all business occupancy cost including: rental space
cost, common area maintenance (C.A.M), property taxes, real estate insurance, internet and
telephone cost, general store supplies, electric, water and gas utilities.

VARIANCES FOR FRANCHISEE: UBREAKIFIX locations are typically 700 to 1,500 square feet
spaces in strip-type shopping centers and freestanding buildings. The cost per square foot and
available space will depend on the location and market conditions but lease rates generally range
between $17 - $29 per square foot and C.A.M. charges generally range between $5 - §9 per square
foot. Occasionally, rent abatement is part of lease negotiations which typically will reduce the
occupancy expense for the first several months.

Note 9: Payroll Expenses

DEFINED: Payroll Expense is the sum of all business personnel cost, including: salaries and hourly
pay for both full-time and part-time employees, employee and employer contributions for F.I.C.A.
taxes, federal unemployment taxes, state unemployment taxes, worker's compensation insurance,
group health insurance (if any), and payroll processing fees. UBREAKIFIX Stores generally open
with 2 to 4 employees.

VARIANCES FOR FRANCHISEE: UBREAKIFIX associates generally earn between $9 - $20 per
hour. Your Payroll Expense may be higher if your store is not owner-operated or lower if it is
owner-operated. Also, your payroll expense could vary considerably based on prevailing wage rates
and, if applicable, statutory minimum wage rates in the area of your store, and the amount of non-
salary benefits, if any, you provide to your employees, such as group health insurance coverage.

Note 10: Promotion and Advertising

DEFINED: Promotion and Advertising is the sum of all advertising expenses, including: online
advertising, social media costs, in-store artwork and brochures, giveaways and job advertisements.
Some UBREAKIFIX Stores were in close proximity to each other and may have combined
advertising.

VARIANCES FOR FRANCHISEE: UBREAKIFIX has a recommended advertising plan and
budget but you will decide the type and level of advertising within our guidelines. We do not
currently do so, however we may, in the future require you to expend, in addition to the Advertising
Fee, if any, up to 2% of your Gross Sales on local advertising (See Item 6 of this Disclosure
Document).

Note 11: Sales Tax

DEFINED: Sales Tax is the sum of all state, city and local sales tax collected and paid to the
corresponding department.

VARIANCES FOR FRANCHISEE: Depending on the city and state your location is located; tax
rates will differ. You will be required to pay all taxes. Again, UBREAKIFIX suggests that you
consult your own financial advisor or personal accountant on any federal, state, local sales and
income taxes or any other applicable taxes that you may incur in operating your store. Some
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Franchisees include Sales Tax in their Total Revenue submission but Franchisees do not pay a
Continuing Royalty on Sales Tax.

Note 12: Technology and Customer Service Fee

DEFINED: 1% of Franchisee’s Gross Sales during the accounting period, to defray a portion of
the costs and expenses incurred by Company to support the Portal Store Operating System and the
Customer Service Department.

VARIANCES FOR FRANCHISEE: The Technology and Customer Service Fee is a consistent
amount charged to all franchisees. Some conversion franchisees receive a short abatement time to
help defer some of the cost associated with bringing the converted stores up to the standard
UBREAKIFIX trade dress.

Note 13: Total Expense

DEFINED: Total Expense is the sum of Continuing Royalty, Miscellaneous Expenses, Occupancy
Expense, Payroll Expense, Promotion and Advertising, Sales Tax and Technology and Customer
Service Fee expense. The figures do not reflect the payment of the Advertising Fee or the Internet
Referral Source Administrative Fee. If, and when the Advertising Fee and/or the Internet Referral
Source Administrative Fee (see Item 6 of FDD) are established, you will have to pay those fees and
they will therefore affect your Net Income. UBREAKIFIX established several National Accounts
in 2017 and 2018. With that in mind, there are some monthly profit and loss statement submitted
by franchisees that reflect the payment of a National Account Administrative Fee. This FPR does
not reflect interest, income taxes, depreciation or amortization.

VARIANCES FOR FRANCHISEE: See comments in Variances for Franchisee in Notes 6 - 12.
You will have to determine the amount of your district and/or corporate overhead expense, if any.

Note 14: Net Income
DEFINED: Net Income is total Gross Profit less Total Expense.

VARIANCES FOR FRANCHISEE: See comments in Variances for Franchisee in Notes 5 - 13.
You will have to determine the amount of your district and/or corporate overhead expense, if any.

945215.19 69



Total Revenue (Note 1)

Cost of Goods Sold
Merchant Account Fees (note 2)
Purchases - Parts and Materials
(Note 3)

Total COGS (Note 4)

Gross Profit (Note 5)

Expenses
Continuing Royalty - (Note 6)
Miscellaneous Expenses (Note 7)
Occupancy Expense (Note 8)
Payroll Expenses (Note 9)
Promotions and Advertising (Note
10)
Sales Tax (Note 11)
Technology Fee - (Note 12)
Total Expense (Note 13)
Net Income (Note 14)
Number of Stores In Sample
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TABLE 1-A
Statement of Average Revenues and Expenses for

Top Revenue Quartile UBREAKIFIX Franchisee-Operated Stores
1st, 2nd and 3rd Years of Operation

Year 1 Year 2 Year 3
Average % Average % Average %
$456,327 100% | $656,095 100% | $701,990 100%
$8,298 1.8% | $10,468 1.6% | $10,223 1.5%

$181,370 39.7% | $242,824 37.0% | $261,722  37.3%
$189,668 41.6% | $253,292 38.6% [ $271,945 38.7%
$266,659 58.4% | $402,803 61.4% | $430,045 61.3%
$30,677 6.7% | $43,0645 6.7% | $46,698 6.7%
$50,364 11.0% | $30,411 4.6% | $25,293 3.6%
$30,559 6.7% | $37,207 5.7% | $36,853 5.2%
$77,130 16.9% | $125,807 19.2% | $150,671 21.5%
$16,126 3.5% | $18,594 2.8% | $26,460 3.8%
$18,074 4.0% | $32,589 5.0% | $34,872 5.0%
$4,383 1.0% | $6,235 1.0% | $6,671 1.0%
$227,313 49.8% | $294,488 44.9% | $327,518 46.7%
$39,346 8.6% | $108,315 16.5% | $102,527 14.6%
17 30 33
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Derivation Statement of Average Revenues and Expenses

TABLE 1-B

for Top Revenue Quartile UBREAKIFIX Franchisee-Operated Stores
1st, 2nd and 3rd Years of Operation

Year 1 Year 2 Year 3

‘ Number of Stores In Sample 17 30 33
Highest Total Revenue (Note 1) $777,307 $1,131,881 $1,323,772
Lowest Total Revenue $134,480 $408,105 $498,395
Average Total Revenue $456,327 $656,095 $701,990
Median Total Revenue $419,263 $654,665 $643,187
# of Stores Higher Than Group Avg. 7 15 10
% of Stores Higher Than Group Avg. 41% 50% 30%
Highest Merchant Account Fees (Note 2) | $47,712 $32,424 $29,097
Lowest Merchant Account Fees $- $- $-
Average Merchant Account Fees $8,298 $10,468 $10,223
Median Merchant Account Fees $6,323 $9.816 $10,185
# of Stores Higher Than Group Avg. 3 10 16
% of Stores Higher Than Group Avg. 18% 33% 48%
Highest Parts and Materials (Note 3) $279,848 $348,247 $449,660
Lowest Parts and Materials $108,726 $90,114 $156,194
Average Parts and Materials $181,370 $242,824 $261,722
Median Parts and Materials $164,964 $242.479 $238,929
# of Stores Higher Than Group Avg. 7 15 13
% of Stores Higher Than Group Avg. 41% 50% 39%
Highest Total COGS (Note 4) $286,673 $355,035 $470,959
Lowest Total COGS $115,398 $95,526 $163,922
Average Total COGS $189,668 $253,292 $271,945
Median Total COGS $181,781 $257,691 $249,534
# of Stores Higher Than Group Avg. 8 16 13
% of Stores Higher Than Group Avg. 47% 53% 39%
Highest Gross Profit (Note 5) $533,753 $776,845 $928,188
Lowest Gross Profit $896 $217,773 $293,202
Average Gross Profit $266,659 $402,803 $430,045
Median Gross Profit $249,468 $376,046 $398,636
# of Stores Higher Than Group Avg. 7 10 12
% of Stores Higher Than Group Avg. 41% 33% 36%
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Derivation Statement of Average Revenues and Expenses

TABLE 1-B

for Top Revenue Quartile UBREAKIFIX Franchisee-Operated Stores
1st, 2nd and 3rd Years of Operation

Year 1 Year 2 Year 3
Highest Continuing Royalty - (Note 6) $54,399 $76,590 $86,029
Lowest Continuing Royalty $9,272 $27,717 $33,593
Average Continuing Royalty $30,677 $43,645 $46,698
Median Continuing Royalty $28,372 $43,197 $42,381
# of Stores Higher Than Group Avg. 7 15 10
% of Stores Higher Than Group Avg. 41% 50% 30%
Highest Miscellaneous Expenses (Note 7) $410,661 $241,065 $60,509
Lowest Miscellaneous Expenses $5,166 $4,795 $5,518
Average Miscellaneous Expenses $50,364 $30,411 $25,293
Median Miscellaneous Expenses $19,777 $20,118 $19,427
# of Stores Higher Than Group Avg. 2 8 13
% of Stores Higher Than Group Avg. 12% 27% 39%
Highest Occupancy Expense (Note 8) $63,802 $72,392 $71,166
Lowest Occupancy Expense $3,477 $14,249 $16,618
Average Occupancy Expense $30,559 $37,207 $36,853
Median Occupancy Expense $28,499 $35,010 $36,111
# of Stores Higher Than Group Avg. 6 14 15
% of Stores Higher Than Group Avg. 35% 47% 45%
Highest Payroll Expenses (Note 9) $145,221 $219,973 $290,556
Lowest Payroll Expenses $741 $- $9,323
Average Payroll Expenses $77,130 $125,807 $150,671
Median Payroll Expenses $80,124 $118,474 $144,647
# of Stores Higher Than Group Avg. 9 14 14
% of Stores Higher Than Group Avg. 53% 47% 42%
Highest Promotions and Advertising
(Note 10) $27,780 $40,318 $60,074
Lowest Promotions and Advertising $2,560 $3,389 $2,185
Average Promotions and Advertising $16,126 $18,594 $26,460
Median Advertising and Promotions $16,025 $17,670 $26,450
# of Stores Higher Than Group Avg. 8 13 16
% of Stores Higher Than Group Avg. 47% 43% 48%
Highest Sales Tax (Note 11) $40,954 $65,880 $94,797
Lowest Sales Tax $- $- $(167)
Average Sales Tax $18,074 $32,589 $34,872
Median Sales Tax $19,483 $34,744 $38,646
# of Stores Higher Than Group Avg. 9 16 19
% of Stores Higher Than Group Avg. 53% 53% 58%
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Derivation Statement of Average Revenues and Expenses

TABLE 1-B

for Top Revenue Quartile UBREAKIFIX Franchisee-Operated Stores
1st, 2nd and 3rd Years of Operation

Year 1 Year 2 Year 3
Highest Technology Fee - (Note 12) $7,773 $10,942 $12,290
Lowest Technology Fee $1,324 $3,957 $4,800
Average Technology Fee $4,383 $6,235 $6,671
Median Technology Fee $4,056 $6,171 $6,053
# of Stores Higher Than Group Avg. 7 15 10
% of Stores Higher Than Group Avg. 41% 50% 30%
Highest Total Expense (Note 13) $533,628 $497,028 $548,857
Lowest Total Expense $105,244 $102,198 $140,325
Average Total Expense $227,313 $294,488 $327,518
Median Total Expense $212,885 $290,305 $323,525
# of Stores Higher Than Group Avg. 6 15 16
% of Stores Higher Than Group Avg. 35% 50% 48%
Highest Net Income (Note 14) $149,800 $542.976 $416,408
Lowest Net Income $(221,344) $(38,700) $(97,414)
Average Net Income $39,346 $108,315 $102,527
Median Net Income $39,403 $90,493 $75,445
# of Stores Higher Than Group Avg. 9 9 13
% of Stores Higher Than Group Avg. 53% 30% 39%
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TABLE 2-A

Statement of Average Revenues and Expenses for
Bottom Revenue Quartile UBREAKIFIX Franchisee-Operated Stores
1st, 2nd and 3rd Years of Operation

Total Revenue (Note 1)

Cost of Goods Sold
Merchant Account Fees (Note 2)
Purchases - Parts and Materials

(Note 3)

Total COGS (Note 4)
Gross Profit (Note 5)

Expenses
Continuing Royalty - (Note 6)
Miscellaneous Expenses (Note 7)
Occupancy Expense (Note 8)
Payroll Expenses (Note 9)
Promotions and Advertising
(Note 10)
Sales Tax (Note 11)
Technology Fee - (Note 12)

Total Expense (Note 13)

Net Income (Note 14)
Number of Stores In Sample

945215.19

Year 1 Year 2 Year 3
Average % Average % Average %
$267,252  100.0% | $320,602 100.0% [ $357,344 100.0%
$2,844 1.1% | $3,749 1.2% | $3,779 1.1%
$116,488 43.6% | $125,785  39.2% | $139,923  39.2%
$119,332 44.7% | $129,534  40.4% | $143,702  40.2%
$147,920 55.3% | $191,068  59.6% | $213,642  59.8%
$18,016 6.7% | $21,694 6.8% | $24,196 6.8%
$20,023 7.5% | $17,630 5.5% | $18,581 5.2%
$34,840 13.0% | $38,479  12.0% | $43,111  12.1%
$71,052 26.6% | $80,800  25.2% [ $90,386  25.3%
$16,914 6.3% | $19,110 6.0% [ $20,205 5.7%
$9,882 3.7% | $10,693 3.3% | $11,084 3.3%
$2,573 1.0% [ $3,099 1.0% [ $3,457 1.0%
$173,300 04.8% | $191,505  59.7% | $211,620  59.2%
$(25,380) -9.5% | $(437) -0.1% | $2,022 0.6%
29 32 28
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TABLE 2-B

Derivation Statement of Average Revenues and Expenses

for Bottom Revenue Quartile UBREAKIFIX Franchisee-Operated Stores
1st, 2nd and 3rd Years of Operation

Year1 Year 2 Year 3
Number of Stores In Sample 29 32 28
Highest Total Revenue (Note 1) $433.872 $408,404 $487,812
Lowest Total Revenue $134,676 $121,320 $179,148
Average Total Revenue $267,252 $320,602 $357,344
Median Total Revenue $263,622 $349,890 $348,387
# of Stores Higher Than Group Avg. 14 20 12
% of Stores Higher Than Group Avg. 48% 63% 41%
Highest Merchant Account Fees (Note 2) | $8,270 $8,322 $11,791
Lowest Merchant Account Fees $(576) $- $-
Average Merchant Account Fees $2,844 $3,749 $3,779
Median Merchant Account Fees $3,066 $4,329 $4,005
# of Stores Higher Than Group Avg. 15 18 15
% of Stores Higher Than Group Avg. 52% 56% 52%
Highest Parts and Materials (Note 3) $159,827 $197,057 $275,337
Lowest Parts and Materials $48,297 $59,472 $62,400
Average Parts and Materials $116,488 $125,785 $139,923
Median Parts and Matetials $115,514 $126,182 $138,185
# of Stores Higher Than Group Avg. 13 16 14
% of Stores Higher Than Group Avg. 45% 50% 48%
Highest Total COGS (Note 4) $168,099 $197,057 $275,337
Lowest Total COGS $48,297 $59,472 $62,400
Average Total COGS $119,332 $129,534 $143,702
Median Total COGS $117,525 $129,586 $142,253
# of Stores Higher Than Group Avg. 13 16 13
% of Stores Higher Than Group Avg. 45% 50% 45%
Highest Gross Profit (Note 5) $280,620 $275,047 $325,680
Lowest Gross Profit $28,365 $61,848 $91,160
Average Gross Profit $147,920 $191,068 $213,642
Median Gross Profit $150,809 $206,347 $209,730
# of Stores Higher Than Group Avg. 15 18 12
% of Stores Higher Than Group Avg. 52% 56% 41%
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TABLE 2-B

Derivation Statement of Average Revenues and Expenses

for Bottom Revenue Quartile UBREAKIFIX Franchisee-Operated Stores
1st, 2nd and 3rd Years of Operation

Year 1 Year 2 Year 3
Highest Continuing Royalty - (Note 6) $30,372 $27,629 $33,930
Lowest Continuing Royalty $9,377 $8,496 $12,540
Average Continuing Royalty $18,016 $21,694 $24,196
Median Continuing Royalty $17,837 $23,010 $23,891
# of Stores Higher Than Group Avg. 14 20 13
% of Stores Higher Than Group Avg. 48% 63% 45%
Highest Miscellaneous Expenses (Note 7) | $85,647 $62,562 $77,262
Lowest Miscellaneous Expenses $3,712 $420 $780
Average Miscellaneous Expenses $20,023 $17,630 $18,581
Median Miscellaneous Expenses $17,428 $13,648 $13,381
# of Stores Higher Than Group Avg. 11 13 10
% of Stores Higher Than Group Avg. 38% 41% 34%
Highest Occupancy Expense (Note 8) $59,783 $68,534 $65,048
Lowest Occupancy Expense $2,916 $2,688 $17,242
Average Occupancy Expense $34,840 $38,479 $43,111
Median Occupancy Expense $37,244 $40,426 $41,563
# of Stores Higher Than Group Avg. 16 17 12
% of Stores Higher Than Group Avg. 55% 53% 41%
Highest Payroll Expenses (Note 9) $200,490 $137,146 $199,932
Lowest Payroll Expenses $5,627 $42.141 $86
Average Payroll Expenses $71,052 $80,800 $90,386
Median Payroll Expenses $63,589 $81,575 $83,572
# of Stores Higher Than Group Avg. 14 16 11
% of Stores Higher Than Group Avg. 48% 50% 38%
Highest Promotions and Advertising
(Note 10) $33,342 $53,234 $49,791
Lowest Promotions and Advertising $2,813 $3,156 $3,487
Average Promotions and Advertising $16,914 $19,110 $20,205
Median Advertising and Promotions $15,414 $19,390 $19,972
# of Stores Higher Than Group Avg. 13 16 14
% of Stores Higher Than Group Avg. 45% 50% 48%
Highest Sales Tax (Note 11) $30,234 $31,680 $34,584
Lowest Sales Tax $- $(2,591) $(59)
Average Sales Tax $9,882 $10,693 $11,684
Median Sales Tax $11,553 $12,147 $12,391
# of Stores Higher Than Group Avg. 16 18 15
% of Stores Higher Than Group Avg. 55% 56% 52%
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TABLE 2-B

Derivation Statement of Average Revenues and Expenses
for Bottom Revenue Quartile UBREAKIFIX Franchisee-Operated Stores
1st, 2nd and 3rd Years of Operation

Year 1 Year 2 Year 3
Highest Technology Fee - (Note 12) $4,338 $3,946 $4,848
Lowest Technology Fee $1,340 $1,212 $1,796
Average Technology Fee $2,573 $3,099 $3,457
Median Technology Fee $2,549 $3,287 $3,412
# of Stores Higher Than Group Avg. 14 20 13
% of Stores Higher Than Group Avg. 48% 63% 45%
Highest Total Expense (Note 13) $338,478 $312,574 $393,868
Lowest Total Expense $80,884 $67,764 $101,673
Average Total Expense $173,300 $191,505 $211,620
Median Total Expense $158,737 $191,254 $204,780
# of Stores Higher Than Group Avg. 12 16 9
% of Stores Higher Than Group Avg. 41% 50% 31%
Highest Net Income (Note 14) $76,688 $74,372 $174,247
Lowest Net Income $(182,340) $(1406,878) $(160,340)
Average Net Income $(25,380) $(437) $2,022
Median Net Income $(13,232) $15,545 $5,607
# of Stores Higher Than Group Avg. 16 20 15
% of Stores Higher Than Group Avg. 55% 63% 52%
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ITEM 20
OUTLETS AND FRANCHISEE INFORMATION

Table No. 1
Systemwide Outlet Summary
For Years 2015 through 2017

Column 1 Column 2 Column 3 Column 4 Column 5
Outlet Type Year Outlets at the Outlets at the Net Change
Start of the Year | End of the Year
2015 79 142 +63
Franchised 2016 142 256 +114
2017 256 326 +70
2015 20 22 +2

Company- and

Affiliate-Owned 2016 22 19 3
2017 19 28 +9
Total Outlets 2016 164 275 111
2017 275 354 +79
Table No. 2

Transfers of Outlets from Franchisee to New Owners (other than the Franchisor)
For Years 2015 through 2017

Column 1 Column 2 Column 3
State Year Number of Transfers
2015 N/A
Alabama 2016 2
2017 N/A
2015 4
California 2016 N/A
2017 N/A
2015 1
Colorado 2016 N/A
2017 1
2015 2
Florida 2016 3
2017 3
2015 N/A
Georgia 2016 N/A
2017 1
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Column 1 Column 2 Column 3
State Year Number of Transfers
2015 N/A
Louisiana 2016 N/A
2017 1
2015 2
Canada 2016 4
2017 N/A
2015 9
Total 2016
2017 6
Table No. 3
Status of Franchised Outlets
For Years 2015 through 2017*
Col. 1 Col.2 | Col. 3 Col. 4 Col. 5 Col. 6 Col. 7 Col. 8 Col. 9
Ceased
Outlets . Reacquired | Opera- Outlets
Outlets | Termin- Non- . at End
State Year | at Start o d G R 1 by tions — fth
of Year pene ations CNEWAS | Pranchisor | Other o> te
Year
Reasons
2015 2 0 0 0 0 0 2
Alabama 2016 2 0 0 0 0 0 2
2017 2 0 0 0 0 0 2
2015 2 5 0 0 0 0 7
Arizona 2016 7 1 0 0 0 0 8
2017 8 3 0 0 0 0 11
2015 2 0 0 0 0 0 2
Arkansas 2016 2 0 0 0 0 0 2
2017 2 0 0 0 0 0 2
2015 11 5 0 0 0 0 16
California 2016 16 9 0 0 1 0 24
2017 24 7 0 0 0 0 31
2015 3 5 0 0 0 0 8
Colorado 2016 8 5 0 0 0 0 13
2017 13 2 0 0 0 0 15
2015 0 0 0 0 0 0 0
Connecticut 2016 0 3 0 0 0 0 3
2017 3 1 0 0 0 0 4
District of 2015 1 0 0 0 0 0 1
Columbia 2016 1 0 0 0 0 0 1
2017 1 1 0 0 0 0 2
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Col. 1

State
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Year

Col. 3

Outlets
at Start
of Year

Col. 4

Outlets
Opened

Col. 5
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ations

Col. 6

Non-
Renewals

Col. 7

Reacquired

by
Franchisor

Col. 8

Ceased
Opera-
tions —
Other

Reasons

Col. 9

Outlets

at End
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Year

Florida

2015
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0
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2016
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2015
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2016

2017

Louisiana

2015
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Col. 1

State

Col. 2

Year

Col. 3

Outlets
at Start
of Year
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Outlets
Opened

Col. 5

Termin-
ations
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Non-
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Reacquired
by
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Other
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at End
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Col. 1 Col.2 | Col. 3 Col. 4 Col. 5 Col. 6 Col. 7 Col. 8 Col. 9
Ceased
Outlets . Reacquired | Opera- O
Outlets | Termin- Non- . at End
State Year | at Start o d i R 1 by tions — fth
of Year pene ations CNeWals | Eranchisor | Other o the
Year
Reasons
2015 7 4 0 0 0 0 11
Texas 2016 11 10 0 0 0 0 21
2017 21 5 0 0 3 0 23
2015 1 3 0 0 0 0 4
Virginia 2016 4 3 0 0 0 0 7
2017 7 4 0 0 0 2 9
2015 1 0 0 0 0 0 1
Washington | 2016 1 1 0 0 0 0 2
2017 2 0 0 0 0 0 2
2015 4 3 0 0 0 0 7
Wisconsin 2016 7 4 0 0 0 0 11
2017 11 0 0 0 0 0 11
2015 74 60 0 0 0 0 134
U.S. Total 2016 134 108 0 0 2 1 239
2017 239 72 0 0 9 2 300
2015 4 3 0 0 0 0 7
Canada 2016 7 9 0 0 0 0 16
2017 16 9 0 0 0 0 25
2015 1 0 0 0 0 0 1
Trinidad 2016 1 0 0 0 0 0
2017 1 0 0 0 0 0
2015 79 63 0 0 0 0 142
Grand Total | 2016 142 117 0 0 2 1 256
2017 256 81 0 0 9 2 326

*If multiple events occurred affecting an outlet, this table shows the event that occurred last in time.
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For Years 2015 through 2017%%

Table No. 4
Status of Company- and Affiliate-Owned Outlets

Col. 1

State

Col.

Year

Col. 3

Businesses
at Start of
Year

Col. 4

Businesses
Opened

Col. 5

Businesses
Reacquired
from
Franchisee

Col. 6

Businesses
Closed

Col. 7

Businesses
Sold to
Franchisee

Col. 8

Businesses
at End of
the Year
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o
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2This chart includes all locations owned by companies of which our founders, Justin Wetherill and/or David Reiff had

an ownership interest of 25% or more.
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Col. 1 C;) L Col. 3 Col. 4 Col. 5 Col. 6 Col. 7 Col. 8
. Businesses . .
Businesses . . . Businesses | Businesses
Businesses | Reacquired | Businesses
State Year | at Start of Sold to at End of
Opened from Closed .
Year . Franchisee | the Year
Franchisee
2015 1 0 0 0 0 1
Pennsylvania | 2016 1 0 0 0 0 1
2017 1 0 0 0 0 1
2015 0 0 0 0 0 0
Texas 2016 0 0 0 0 0 0
2017 0 0 3 0 0 3
2015 1 0 0 0 0 1
Wisconsin 2016 1 0 0 0 0 1
2017 1 0 0 0 0 1
2015 20 4 1 0 3 22
Total 2016 22 5 6 0 14 19
2017 19 2 9 1 1 28

*FIf multiple events occurred affecting an outlet, this table shows the event that occurred last in
time.

Table No. 5
Projected Openings During 2018

Column 1 Column 2 Column 3 Column 4
Franchis§ . Projected New
State Agreements Signed PrO]ec.ted New Company or Affiliate-
But Outlet Not Franchise Outlets

Opened Owned Outlets
Arkansas 1 3 0
Arizona 3 6 0
California 2 12 0
Colorado 1 3 0
Connecticut 0 1 0
Florida 6 15 5
Georgia 4 11 0
Towa 0 1 0
Idaho 0 3 0
Illinois 2 9 0
Indiana 0 5 0
Kentucky 1 3 0
Louisiana 2 4 0
Massachusetts 0 5 0
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Column 1 Column 2 Column 3 Column 4
Franchi .
S Agreeme:ts SS?gned Projected New Projected NevY
tate But Outlet Not Franchise Outlets Company or Affiliate-
Opened Owned Outlets
Maryland 1 4 0
Michigan 0 3 0
Minnesota 0 3 0
Mississippi 0 1 0
North Carolina 1 7 0
North Dakota 0 2 0
Nebraska 0 1 0
New Jersey 0 3 0
New Mexico 0 1 0
New York 2 10 0
Ohio 0 4 0
Oregon 0 2 0
Pennsylvania 3 7 0
Puerto Rico 1 2 0
South Carolina 1 4 0
Tennessee 1 6 0
Texas 3 12 5
Utah 1 2 0
Virginia 0 5 0
Washington 0 1 0
Wisconsin 2 2 0
Canada 5 16 0
Trinidad 0 1 0
Total 43 180 10

There were 14 Regional Representatives as of December 31, 2017 (13 in the United States
and one in Canada). Attached as part of Exhibit F to this disclosure document is a list of
franchisees or Regional Representatives who had an outlet terminated, cancelled, not renewed, or
otherwise voluntarily or involuntarily ceased to do business under the franchise agreement during
the fiscal year ending December 31, 2017 or who have not communicated with us within 10 weeks
of December 31, 2017.

If you buy this franchise, your contact information may be disclosed to other buyers when
you leave the franchise system.

In some instances during the last three years, current and former franchisees sign provisions
restricting their ability to speak openly about their experience with us. You may wish to speak with
curtent and former franchisees, but be aware that not all such franchisees will be able to
communicate with you.
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No trademark specific franchisee association has been sponsored by us, or has requested to

be included in this franchise disclosure document.

ITEM 21
FINANCIAL STATEMENTS

Our audited financial statements as of and for the years ended December 31, 2017,

December 31, 2016 and December 31, 2015, are attached as Exhibit G.

Also attached as Exhibit G are unaudited financial statements as of June 30, 2018.

THE UNAUDITED FINANCIAL STATEMENTS ARE PREPARED WITHOUT AN

AUDIT. PROSPECTIVE FRANCHISEES OR SELLERS OF FRANCHISES SHOULD BE
ADVISED THAT NO CERTIFIED PUBLIC ACCOUNTANT HAD AUDITED THESE
FIGURES OR EXPRESSED HIS/HER OPINION WITH REGARD TO THE CONTENT OR
FORM.

ITEM 22
CONTRACTS

Attached as Exhibit A is our current form of Franchise Agreement.

Attached as Exhibit B is our current form of Area Development Agreement.

Exhibit 1 — Addendum to Area Development Agreement for Existing Franchisees

Attached as Exhibit C is our current form of General Release.

Attached as Exhibit D is our current form of Guaranty.

Attached as Exhibit E is our current form of Confidentiality Agreement.

Attached as Exhibit | is our current form of Closing / Franchisee Questionnaite.

Attached as Exhibit K are forms of asset and stock purchase agreements which may be used
by our founders and Affiliates to sell their ownership interests or assets of their
“UBREAKIFIX” Stores. The price and other terms and conditions of the transaction are to
be determined by mutual agreement of that entity and you, as purchaser. Also attached is
our current form of Secured Promissory Note (for use in connection with Purchase
Agreement(s) when any part of the purchase price is being financed).

Attached as Exhibit L is our current template form of National Account Participation
Agreement similar to the ones that you must sign to participate under each National
Account (each National Account establishes its own requirements and we will provide to
you, for review in advance of committing, the specific National Account Participation
Agreement in effect for each National Account, the actual terms of which will vary from the
attached template).

Attached as Exhibit M is our affiliate’s current form of Express Credit Agreement.

ITEM 23
RECEIPTS

You will find copies of a detachable receipt in Exhibit P at the end of this disclosure

document.
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Exhibit A

Franchise Agreement
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“UBREAKIFIX”
FRANCHISE AGREEMENT

By and Between

UBIF FRANCHISING, CO.

And
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UBREAKIFIX
FRANCHISE AGREEMENT

THIS FRANCHISE AGREEMENT (“Agreement”) is made this day of , 20
(the “Effective Date”) by and between UBIF Franchising, Co., a Florida corporation (“Company”), and
,a (“Franchisee™), with reference to the following facts:

A Company and/or an Affiliate of Company owns certain proprietary and other property rights and
interests in and to the Marks, including the “UBREAKIFIX” name and service mark.

B. Company has developed a comprehensive System for the operation of stores under the Marks and
in accordance with Company’s System Standards that principally offer and sell repair services relating to computers,
smart phones, tablets, gaming consoles and other electronic equipment, as well as other related services and
ancillary products, including offering Company’s Device Recommerce Program, if and when established by
Company, which Company approves from time to time (the “Approved Products and Services™), to Residential
and Small Business Customers at and from the Location and on a limited mobile basis within the Territory.

C. Franchisee desires to obtain the license and franchise to operate a single “UBREAKIFIX” Store,
under the Marks and in strict accordance with the System and the System Standards established by Company; and
Company is willing to grant Franchisee such license and franchise under the terms and conditions of this
Agreement.

NOW, THEREFORE, the parties agree as follows:

ARTICLE 1
DEFINITIONS

1.1 Certain Fundamental Definitions and Applicable Information. In this Agreement, in addition to
those terms defined in Appendix 1 and elsewhere in this Agreement, the following capitalized terms shall have the
meanings set forth below, unless the context otherwise requires:

“Initial Franchise Fee” means $ (See Section 4.1).

“Initial Training Fee” means: (check as applicable) o $0 or o $12,500 (See Section 4.1).

“Initial Term” begins on the Effective Date and continues until the Expiration Date, unless extended or
sooner terminated in accordance with the terms of this Agreement.

“Expiration Date” means (check applicable box): O the day immediately preceding the 10" anniversary of
the Effective Date; or O ,20___. (See Section 3.1)

“Franchisee Notice Address” is:

Attn:

“Operating Principal” means , or such other individual hereafter
designated by Franchisee, and accepted by Company (and until subsequently disapproved by Company), to serve as
the authorized representative of Franchisee, who Franchisee acknowledges and agrees shall act as Franchisee’s
representative, who shall hold 10% or more of the Equity of Franchisee, and who shall have the authority to act on
behalf of Franchisee during the Term.
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ARTICLE 2
GRANT

2.1 Grant.

211 Company hereby awards Franchisee, and Franchisee hereby accepts, the right, license
and obligation, during the Term, to use and display the Marks, and to use the System, to operate one (1) Store at and
from, and only at and from, the Location upon the terms and subject to the provisions of this Agreement and all
ancillary documents hereto.

2.2 No Sublicensing Rights. Franchisee shall not sublicense, sublease, subcontract or enter any
management agreement providing for, the right to operate the Licensed Store or to use the System granted pursuant
to this Agreement.

2.3 Territorial Rights.

2.3.1  During the Term, neither Company nor any Affiliate of Company shall open or operate
any Store under the “UBREAKIFIX” name and Mark, nor license others to do so, at any physical site within the
geographic area described on Exhibit A, subject to Sections 2.3.3 and_2.4 (the “Territory”).

2.3.2  Franchisee may offer, sell and provide Approved Products and Services, and no others,
only at the Location, at customer’s home or business address, or remotely to the customer’s home or business
through telephone response or internet connection. Franchisee shall not (i) establish a store, kiosk or other physical
location other than the Location where customers will come to Franchisee’s place of business, subject to Section 2.5;
(i) accept any mail-in repair requests or orders except those obtained through Company’s Internet website, or
through direct mail advertising or other marketing methods approved by Company, and otherwise in accordance
with System Standards; (iii) accept any mail-in electronic devices in exchange for payment and/or resale, except for
those obtained from Company through Company’s Internet website, if any, (iv) re-sell any electronic device it
obtains through the Device Recommerce Program, if applicable, or otherwise, except in strict accordance with
Company’s System Standards; or (v) engage in wholesale operations or act as a wholesale provider of products or
services to any third party.

2.3.3  Except to the limited extent expressly provided in Section 2.3.1 of this Agreement, the
license granted to Franchisee under this Agreement is honexclusive and Company expressly reserves all other rights
including, the exclusive, unrestricted right, in its discretion, directly and indirectly, itself and through its employees,
Affiliates, representatives, franchisees, licensees, assigns, agents and others:

@ (i) to own or operate, and to license others (which may include its Affiliates) to
own or operate Stores at any location outside the Territory and regardless of proximity to the Licensed Store
developed pursuant hereto, (ii) to own or operate, and to license others (which may include its Affiliates) to own or
operate other businesses operating under names other than “UBREAKIFIX,” at any location, and of any type
whatsoever, within or outside the Territory and regardless of their proximity to the Store developed pursuant hereto;
and (iii) to advertise and promote “UBREAKIFIX” services at any location and by any means, including the
Internet;

(b) To provide repair work on products “mailed-in” by customers and/or provide
customer support and assistance remotely by other means, to customers wherever located, including to customers
located within the Territory, and to solicit such repair work, support and assistance by means of the Internet or
Internet website, direct mail advertising and other distribution methods, provided, however, that Company intends to
refer such customers to mail their devices for repair to, or have their remote support and assistance performed by,
the franchised Store, or Store owned by Company or its Affiliate, which is most convenient to the customer, as
determined by Company in good faith (and provided that to qualify for such referrals Franchisee must be in
compliance with this Agreement and all System Standards);
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(© To accept mail-in electronic devices in exchange for payment or resale and/or
provide electronic device recommerce related support and assistance to customers wherever located, including to
customers located within the Territory, and to solicit such electronic devices by means of the Internet or Internet
website, direct mail advertising and other distribution methods;

(d) To promote, market, offer, sell and re-sell merchandise and other products via
the Internet, direct mail advertising, or other distribution methods or channels of commerce, including to customers
located within the Territory and at any location (regardless of its proximity to the Licensed Store); and

(e) To provide goods and services to or for National Accounts at any location, and
to or for National Account customers at any location, within and outside the Territory and regardless of proximity to
Franchisee’s Licensed Store, subject to Section 2.4.

2.4 National Accounts. Without limiting Section 2.3.3, Company may establish System Standards
governing the marketing, solicitation, sale and provision of services to National Accounts. Franchisee must comply
with these System Standards, as amended by Company from time to time. Company reserves the exclusive right to
solicit, enter into, and administer national and/or regional contracts with National Accounts, provided Company will
offer Franchisee the opportunity to service the office, facility, service, or operation of the National Account located
in the Territory for so long as Franchisee remains in good standing and in compliance with all of its obligations
under this Agreement, including the System Standards. Franchisee may not solicit National Accounts, regardless of
where their offices, facilities, services, or operations may be situated without Company’s prior written consent.
Franchisee will have no right to negotiate a national or regional agreement with National Accounts unless Company
expressly requests Franchisee do so in writing. Franchisee may service an office, facility, service or operation of the
National Account located in the Territory (and accept assignments to service a National Account outside of the
Territory) only if Franchisee agrees to participate in the program Company has established with the applicable
National Account, including the execution of a participation agreement, if Company requests, acceptance of the
compensation Company offers to Franchisee and the policies Company establishes related to such National Account,
and, Franchisee may not attempt to arrange any different terms or collect any additional fees than those which
Company has negotiated. If Franchisee does not participate in the program for a National Account, or if Franchisee
fails to comply with the terms of this Agreement, the participation agreement or other terms related to any National
Account program in which it participates, or otherwise fails to meet all System Standards, Company may, without
compensation to Franchisee, offer the arrangement with the National Account to another franchisee or retain the
same for Company’s or its Affiliate’s account, even though located within Franchisee’s Territory. Company may
provide a centralized billing system, dispatch service and/or other systems related to the administration or services
of National Accounts, and Company may charge Franchisee an administrative fee, which shall not exceed 5% of the
Gross Sales earned by Franchisee resulting from performance of services to National Accounts. The administrative
fee will be in addition to, and will be calculated before deduction of, all other fees payable by Franchisee under this
Agreement with respect to National Accounts, including Royalties and Advertising Fees. Payment for services
performed under any contract for a National Account will be contingent on Company receiving payment from the
National Account; Company does not guaranty payment by the National Account. Company may deduct from
Company’s payments due to Franchisee any amounts Franchisee owes to Company.

2.5 Temporary Additional Service Area.

€)] In its sole discretion, Company may, upon written request of Franchisee,
authorize Franchisee on a temporary and either exclusive or non-exclusive basis, or otherwise, to operate, in
connection with the Licensed Store, in areas contiguous to the Territory which may or may not have also been
assigned to Company, its Affiliate, or to any other franchisee (each an “Unassigned Area”), upon such terms and
subject to such conditions (which may include the execution of a separate written agreement), and during such time
period(s), as Company may determine.

(b) Franchisee does not receive any right of first refusal or other rights of any type
to an Unassigned Area by virtue of operations in that Unassigned Area. Company may sell any Unassigned Area
territory at any time, without advance notice to Franchisee. If Company authorizes Franchisee to operate outside the
Territory, such authorization shall at all times be and remain subject to Company’s right to rescind, cancel, amend or
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modify such authority in any manner it deems appropriate in its sole and absolute discretion. Without limiting the
foregoing, Company may give a notice to cease operating in an Unassigned Area without regard to whether the
Unassigned Area has been sold to another franchisee or if Company or its Affiliate will commence operations in
such area. After Company gives notice to cease operating in the Unassigned Area, Franchisee may (for a maximum
of 15 days) provide Approved Products and Services for which Service Requests were received before Company
gave Franchisee notice to cease operating in the area. Franchisee will, without compensation, engage in an orderly
transition of Franchisee’s customers in the applicable Unassigned Area to the new franchisee, Company or its
Affiliate, as applicable.

ARTICLE 3
TERM AND RIGHT TO ENTER INTO SUCCESSOR FRANCHISE AGREEMENT

3.1 Initial Term. The term of this Agreement (“Term”) shall commence on the Effective Date and
shall expire on the Expiration Date, unless sooner terminated or extended pursuant hereto.

3.2 Right to Enter into Successor Franchise Agreements.

3.2.1  Subject to the conditions contained in Section 3.4 of this Agreement and Franchisee’s
compliance with Section 3.3 of this Agreement, and provided that Company is then offering Franchises in the same
state in which Franchisee’s Store is located, at the expiration of the initial Term hereof, Franchisee shall have the
right (the “Successor Franchise Right”) to enter into a new franchise agreement in the form then generally being
offered to prospective “UBREAKIFIX” franchisees (the “First Successor Franchise Agreement”) for a 10 year
period (the “First Successor Term”). The First Successor Franchise Agreement shall likewise grant Franchisee the
right to enter into one additional successor Franchise Agreement (the “Second Successor Franchise Agreement”
and collectively with the First Successor Franchise Agreement, the “Successor Franchise Agreements”) for a 10
year period (the “Second Successor Term,” and together with the First Successor Term, the “Successor Terms”).
Franchisee acknowledges that the terms during the Successor Terms shall be as then generally applicable to new
franchisees granted at the time and may differ from those contained in this Agreement (except that the Continuing
Royalty and the Technology and Customer Support Fee in this Agreement shall not be increased in any Successor
Franchise Agreement).

3.2.2  The term of each Successor Franchise Agreement shall commence upon the date of
expiration of the initial Term hereof or the First Successor Term, as applicable; provided, however, that
notwithstanding the terms of Company’s then-current form of Franchise Agreement:

@ the Successor Franchise Agreements shall provide that Franchisee must pay, in
lieu of an initial franchise fee, a renewal fee in the amount of 10% of Company’s then-current initial franchise fee;
and

(b) unless otherwise mutually agreed in writing, the Second Successor Franchise
Agreement shall be revised so as not to provide any additional renewal or successor franchise rights.”

3.3 Form and Manner of Exercising Successor Franchise Right. The Successor Franchise Right shall
be exercised, if at all, strictly in the following manner:

3.3.1 Between 9 months and 12 months before the expiration of the Term, Franchisee shall
notify Company in writing (“Notice of Election™) that it intends to exercise its Successor Franchise Right and no
sooner than immediately after the expiration of any waiting period(s) by Applicable Law and no more than 30 days
after Franchisee receives Company’s Franchise Disclosure Document, if applicable, and execution copies of the
First Successor Franchise Agreement, Franchisee shall execute the copies of said First Successor Franchise
Agreement and return them to Company.

3.3.2 If Franchisee shall have exercised its Successor Franchise Right in accordance with
Section 3.3.1 of this Agreement and satisfied all of the conditions contained in Section 3.4 of this Agreement,
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Company shall execute the First Successor Franchise Agreement, executed by Franchisee and at or prior to the
expiration of the Term, deliver one fully executed copy thereof to Franchisee.

3.3.3  If Franchisee fails to perform any of the acts, or deliver any of the notices required
pursuant to the provisions of Sections 3.3 or 3.4 of the Agreement, in a timely fashion, such failure shall be deemed
an election by Franchisee not to exercise its Successor Franchise Right and shall automatically cause Franchisee’s
said Successor Franchise Right to lapse and expire.

3.3.4  The First Successor Franchise Agreement shall include terms substantially similar to the
above Sections 3.3.1 through 3.3.3 regarding the form and manner of Franchisee exercising its Successor Franchise
Right and entering into the Second Successor Franchise Agreement.

3.4 Conditions Precedent to Entering into the First Successor Franchise Agreement. Franchisee’s
Successor Franchise Right is conditioned upon Franchisee’s fulfillment of each and all of the following conditions
precedent:

3.4.1 At the time Franchisee delivers its Notice of Election to Company and at all times
thereafter until the commencement of the First Successor Term, Franchisee shall have fully performed, in all
material respects, all of its obligations under the Agreement, the Manuals and all other agreements then in effect
between Franchisee and Company (or its Affiliates).

3.4.2 At Company’s request, Franchisee shall, prior to the date of commencement of the First
Successor Term, undertake and complete at its expense, the remodeling, renovation, modernization, or refurbishing
of the Premises, Location and the Licensed Store, which may include acquiring and installing new or replacement
equipment, to comply with Company’s then-current System Standards for new Stores.

3.4.3  Without limiting the generality of Section 3.4.1 of this Agreement, Franchisee shall not
have committed and cured 3 or more material defaults of Articles 4, 7, 9, 10, 11 or 12 of the Agreement during any
36 month period during the Term of the Agreement for which Company shall have delivered notices of default,
whether or not such defaults were cured.

3.4.4  Franchisee, and Franchisee’s employees, as applicable, shall comply with Company’s
then-current qualification, training and certification requirements at Franchisee’s expense.

3.4.5  Concurrently with the execution of the First Successor Franchise Agreement, Franchisee
shall, and shall cause each of its Affiliates to, execute and deliver to Company a general release, on a form
prescribed by Company of any and all known and unknown claims against Company and its Affiliates and their
officers, directors, agents, shareholders and employees. The release may cover future consequences of acts,
omissions events and circumstances predating the date of the release, but will not release, in advance, future acts,
omissions or events which have not occurred at the time the release is executed.

3.4.6  The First Successor Franchise Agreement shall include terms substantially similar to the
above Sections 3.4.1 through 3.4.5 regarding the conditions precedent to Franchisee entering into the Second
Successor Franchise Agreement.

3.5 Notice Required by Law. If Applicable Law requires that Company give notice to Franchisee
prior to the expiration of the Term, this Agreement shall remain in effect on a week to week basis until Company
has given the notice required by such Applicable Law. If Company is not offering new franchises, is in the process
of revising, amending or renewing its form of franchise agreement or disclosure document, or is not lawfully able to
offer Franchisee its then-current form of franchise agreement, at the time Franchisee delivers its Notice of Election,
Company may, in its discretion, (i) offer to renew this Agreement upon the same terms set forth herein for the First
Successor Term determined in accordance with Section 3.2 of this Agreement hereof, or (ii) offer to extend the
Term hereof on a week to week basis following the expiration of the Term hereof for as long as it deems necessary
or appropriate so that it may lawfully offer its then-current form of franchise agreement.
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ARTICLE 4
PAYMENTS

4.1 Initial Fees.

411 Upon execution hereof, Franchisee shall pay to Company the Initial Franchise Fee. The
Initial Franchise Fee is non-refundable, in whole or in part, under any circumstances.

4.1.2  Upon execution hereof, Franchisee shall pay to Company the Initial Training Fee. The
Initial Training Fee is non-refundable, in whole or in part, under any circumstances.

4.2 Continuing Royalty. Each Accounting Period, in the manner provided in Section 4.5, Franchisee
shall pay to Company, a continuing royalty (the “Continuing Royalty”) equal to:

4.2.1 7% of Franchisee’s Gross Sales other than Recommerce Revenue (defined immediately
below) (“Non-Recommerce Revenue™) during the preceding Accounting Period; and

4.2.2 4% of all of Franchisee’s revenue received or receivable by Franchisee as payment,
whether in cash or for credit or barter, or other means of exchange (and, if for credit or barter, whether or not
payment is received therefor), for any and all electronic devices sold by Franchisee to any party, other than
Company or its Affiliates, pursuant to the Device Recommerce Program (“Recommerce Revenue”) during the
preceding Accounting Period.

4.3 Technology and Customer Support Fee. Each Accounting Period, in the manner provided in
Section 4.5, Franchisee shall pay to Company a fee to defray a portion of the costs and expense incurred by
Company (the “Technology and Customer Support Fee”) equal to 1% of Franchisee’s Gross Sales during the
preceding Accounting Period.

4.4 Advertising Fee. Franchisee shall pay to Company, in the manner provided in Section 4.5, an
advertising fee of up to 2%, as determined by Company, of Franchisee’s Gross Sales during the preceding
Accounting Period (“Advertising Fee”), which shall be contributed to the Advertising Fund administered in
accordance with Section 8.3 of this Agreement (the “Advertising Fund”). As of the Effective Date, the Advertising
Fee is $150.00 per month if the Licensed Store is the first, and $100.00 per month if it is the second or subsequent
“UBREAKIFIX” Store in the same market (as determined by Company). Company may adjust Franchisee’s
Advertising Fee from time to time, but never to more than 2% of Franchisee’s Gross Sales. Pursuant to Section 8.4
of this Agreement, Company may also establish a co-op advertising fund for Franchisee’s region. The fee for co-
operative advertising will be in addition to the Advertising Fee and will be determined by each Co-op Advertising
Region, as described in Section 8.4.2 of this Agreement.

4.5 Manner of Payment. Following the end of each Accounting Period, based on Franchisee’s
reported Gross Sales for such period, Company shall calculate Franchisee’s Continuing Royalty, Technology and
Customer Support Fee and, if in effect, the Advertising Fee for each Accounting Period and notify Franchisee, by
email or regular mail, of the amounts due (as well as other amounts due to Company or its Affiliates including for
purchases of goods or services), and the date on which Company intends to draw down payment from Franchisee’s
bank account pursuant to Section 4.5.2. If for any reason, Company is unable to effect payment of the entire amount
due, Company may charge Franchisee’s credit card account for the unpaid balance (in accordance with Section 4.5.3
below), and if Company is unable for any reason to charge the full unpaid balance against such credit card for any
reason, Franchisee shall immediately cause Company to receive the unpaid balance. In addition, if Franchisee has
failed timely to submit complete and accurate reports required hereunder, Company shall have the right to estimate
in good faith the amounts due based on Franchisee’s historically reported Gross Sales, or any other commercially
reasonable method selected by Company. If Franchisee disputes any amounts calculated by Company to be due,
Franchisee shall immediately (and before Company’s scheduled draw down date) notify Company of the disputed
amounts (with detailed explanation and evidence of the actual amounts Franchisee claims to be due, certified as
complete and accurate by a duly authorized representative of Franchisee), with a copy of Franchisee’s notice,
accompanied by the full payment of all undisputed amounts, sent to Company in accordance with Section 20.1;
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however, Company shall not be obligated to refrain from drawing down the amounts it has determined in good faith
to be due and payable, notwithstanding Franchisee’s notice of dispute.

4.5.2  Franchisee, at Franchisee’s sole cost and expense, shall instruct its bank to enable
Company to unilaterally draw down the amount of Franchisee’s Continuing Royalty, Technology and Customer
Support Fee and, if in effect, the Advertising Fee, and other fees directly to Company from Franchisee’s account, by
electronic funds transfer or such other automatic payment mechanism which Company may designate (“EFT”) and
upon the terms and conditions set forth in the Manuals, and promptly upon Company’s request, Franchisee shall
execute or re-execute and deliver to Company such pre-authorized check forms and other instruments or drafts
required by Company’s bank, payable against Franchisee’s bank account, to enable Company to draw Franchisee’s
Continuing Royalty, Advertising Fee and other sums payable under the terms of this Agreement. Company’s
current form of EFT authorization is attached hereto as Exhibit B. Franchisee shall also, in addition to those terms
and conditions set forth in the Manuals, maintain a single bank account for such payments and shall maintain such
minimum balance in such account as Company may reasonably specify from time to time. Franchisee shall not alter
or close such account except upon Company’s prior written approval. Any failure by Franchisee to implement such
EFT system in strict accordance with Company’s instructions shall, without limiting the materiality of any other
default of this Agreement, constitute a material default of this Agreement.

4.5.3  Franchisee shall at all times during the Term, maintain a business credit card with an
available credit limits of not less than $10,000 against which Franchisee hereby authorizes Company to charge
amounts due from Franchisee, as described in Section 4.5.1, which are not drawn down by Company by EFT.
Franchisee shall be responsible for any bank and credit card company charges imposed on Company on account of
credit card payments and an amount equal to such charges shall be deemed added to the amounts payable by
Franchisee.

4.6 Other Payments. In addition to all other payments provided herein, Franchisee shall pay to
Company, its Affiliates and designees, as applicable, promptly when due:

4.6.1  All amounts advanced by Company or which Company has paid, or for which Company
has become obligated to pay on behalf of Franchisee for any reason whatsoever.

4.6.2  The amount of all sales taxes, use taxes, value added taxes, personal property taxes and
similar taxes, which shall be imposed upon Franchisee and required to be collected or paid by Company (a) on
account of Franchisee’s Gross Sales, or (b) on account of Continuing Royalties, Advertising Fees or Initial Fees
collected by Company from Franchisee (but excluding Company’s ordinary income taxes). Company, in its
discretion, may collect the taxes in the same manner as Continuing Royalties are collected herein and promptly pay
the tax collections to the appropriate Governmental Authority; provided, however, that unless Company so elects, it
shall be Franchisee’s responsibility to pay all sales, use or other taxes now or hereinafter imposed by any
Governmental Authorities on Continuing Royalties, Initial Fees, or Advertising Fees.

4.6.3  All amounts due for any reason, including on account of purchases of goods, supplies or
services relating to the Licensed Store.

4.7 Application of Funds. If Franchisee shall be delinquent in the payment of any obligation to
Company hereunder, or under any other agreement with Company, Company shall have the absolute right to apply
any payments received from Franchisee to any obligation owed, whether under this Agreement or otherwise,
including to Franchisee’s vendors, Suppliers and landlord, notwithstanding any contrary designation by Franchisee
as to application.

4.8 Interest and Charges for Late Payments. If Franchisee shall fail to pay to Company the entire
amount of the Continuing Royalty, Advertising Fee and all other sums owed to Company or its Affiliates, promptly
when due, Franchisee shall pay, in addition to all other amounts which are due but unpaid, interest on the unpaid
amounts, from the due date thereof, at the rate of 18% per annum, or the highest rate allowable under Applicable
Law, whichever is less. If any check, draft, electronic transfer or otherwise, is unpaid because of insufficient funds
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or otherwise, then Franchisee shall pay Company’s expenses arising from such non-payment, including bank fees in
the amount of at least $50.00 and any other related expenses incurred by Company.

ARTICLE 5
CONSTRUCTION AND COMMENCEMENT OF BUSINESS

5.1 Location. Franchisee’s Store shall be located at the Location.

5.1.1 If an address has been inserted in the space provided on Exhibit A on the Effective Date,
then the Licensed Store to be developed and operated under this Agreement shall be located at the Location set forth
on Exhibit A. Franchisee acknowledges that it has independently investigated and located, and Company (based
upon the information provided by Franchisee) has accepted the Location.

5.1.2 If on the Effective Date, the specific location for the Licensed Store has not been
identified in Exhibit A, Company shall designate a provisional territory on Exhibit A which will describe the general
geographic area in which Franchisee shall look for potential sites for the Licensed Store to be located (the
“Provisional Territory”). Company will not grant another franchise for a “UBREAKIFIX” Store to be located in
the Provisional Territory for a period of 90 days from the Effective Date or until Company has designated the
Location pursuant to Section 5.1.3, whichever occurs first.

5.1.3 If no Location has been inserted on Exhibit A on the Effective Date, Franchisee shall
promptly following the execution hereof locate one or more proposed sites within the Provisional Territory which
meet Company’s then-current System Standards. Franchisee shall submit to Company such demographic and other
information regarding the proposed site(s) and neighboring areas as Company shall require, in the form prescribed
by Company (“Site Review Request”). Company may seek such additional information as it deems necessary
within 15 days of submission of Franchisee’s Site Review Request, and Franchisee shall respond promptly to such
request for additional information. If Company shall not deliver written notice to Franchisee that Company accepts
the proposed site, within 30 days of receipt of Franchisee’s Site Review Request, or within 15 days after receipt of
such additional requested information, whichever is later, the site shall be deemed rejected. If Company accepts the
proposed site it shall notify Franchisee of its acceptance of the site, complete Exhibit A (including the Location and
Territory) and send it to Franchisee who shall sign and return it to Company within 15 days; if Franchisee fails to do
so, then the Location and Territory shall be deemed to be the Location and Territory Company sets forth in the
Exhibit A it sends to Franchisee, with the Territory being determined in accordance with Section 5.1.5. Franchisee
shall proceed to negotiate a Lease or purchase agreement for the site and shall submit to Company a copy of the
proposed Lease or purchase agreement, as applicable, to Company. Franchisee shall not enter into any Lease or
purchase agreement for the Location unless Company has accepted the proposed site and such site shall be deemed
to be the “Location” as defined above.

5.1.4  Franchisee shall begin operating the Licensed Store within 9 months after the Effective
Date. Company reserves the right upon prior written notice to Franchisee to impose an additional charge for
Franchisee to submit a second Site Review Request to Company for review, and/or for each Site Review Request
thereafter, and Franchisee shall reimburse Company for all reasonable costs and expenses of Company incurred in
reviewing the Site Review Requests, including payment to consultants and agents retained by Company to assist in
conducting such review and including a reasonable allocation of overhead and administrative expenses.

5.1.5  Subject to the terms and conditions of this Agreement, at such time as Franchisee shall
have located an accepted location, Company shall designate a specific geographic area surrounding the Location
which will be a radius of one (1) mile surrounding Franchisee’s Licensed Store if located in an urban area or three
(3) miles surrounding Franchisee’s Licensed Store if located in a suburban area. Alternatively, it may be some other
geographic area, depending on the demographics, normally containing a day time and residential population of
approximately 100,000 persons, as determined by Company in good faith based upon population data deemed
reasonably reliable by Company, and the parties shall, if necessary, amend and sign Exhibit A to incorporate the
Territory as designated by Company. The designated territory may be described by postal zip codes, natural
boundaries or street boundaries. Where a street boundary is used (including where the Territory is defined as a zip
code, and the boundary of the zip code is defined as a named street), the center of the street shall be the boundary.
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Upon written notification to Franchisee of such designated area (which may be substantially different than the
geographic area comprising of the provisional territory), it shall be deemed to be the “Territory” under this
Agreement, notwithstanding any failure of the parties to amend Exhibit A as aforesaid.

5.1.6  Franchisee may not relocate the Licensed Store without Company’s prior written consent.
If Company shall consent to any relocation, Franchisee shall de-identify the former location in the manner described
in Section 15.1.1 of this Agreement with respect to Franchisee’s obligations upon termination and expiration, and
shall reimburse and indemnify and hold Company harmless from any direct and indirect losses, costs and expenses,
including attorney’s fees, arising out of Franchisee’s failure to do so.

5.2 Company Site Selection Assistance. Company is not required to visit any potential location.
However, Company may voluntarily (without obligation) assist Franchisee in obtaining or evaluating an acceptable
location. Neither Company’s said assistance, if any, its acceptance of Franchisee’s proposed site, nor its acceptance
of the proposed Lease or purchase agreement, shall be construed to insure or guarantee the profitable or successful
operation of the Licensed Store by Franchisee, and Company hereby expressly disclaims any responsibility therefor.
Company’s acceptance of a location is solely an indication that the Location meets Company’s minimum System
Standards at the time of acceptance and such acceptance shall not be construed as any express or implied
representation or warranty that the Location will be profitable or successful. Franchisee acknowledges its sole
responsibility for finding the Location. Franchisee acknowledges its sole responsibility for finding the site for the
Store it develops pursuant to this Agreement.

5.3 Lease or Purchase of Location.

5.3.1 If the Location is leased or subleased, (i) the Lease shall name Franchisee as the sole
lessee thereunder, and may not be subleased to Franchisee by any Affiliate of Franchisee or any of its Owners
without Company’s express prior written consent, and may not be assigned or sublet without Company’s prior
written consent; (ii) Company shall have the right to review and accept or reject the Lease, a true and correct copy of
which shall be delivered to Company at least 15 days prior to the execution thereof; (iii) Franchisee shall neither
create nor purport to create any obligations on behalf of Company, nor grant or purport to grant to the lessor
thereunder any rights against Company, nor agree to any other term, condition, or covenant which is inconsistent
with any provision of this Agreement; (iv) the Lease shall be for a term (including options) which is not less than
the Term of the Agreement (plus Successor Terms) unless Company shall approve, in writing, a shorter term of the
Lease; (v) the Lease shall not contain a non-competition covenant which purports to restrict Company, or any
franchisee or licensee of Company (or its Affiliates), from operating a Store or any other retail establishment, unless
such covenant is approved by Company in writing prior to the execution of the Lease; (vi) Franchisee shall duly and
timely perform all of the terms, conditions, covenants and obligations imposed upon Franchisee under the Lease;
and (vii) a fully executed copy of said Lease, in the form and on the terms previously accepted by Company, shall be
delivered to Company promptly following the execution thereof and upon Company’s request. The Lease shall,
unless Company otherwise consents in writing, include the addendum attached hereto as Exhibit D. Company’s
review and acceptance of the Lease is solely for Company’s benefit and is solely an indication that the Lease meets
Company’s minimum System Standards at the time of acceptance for the Lease (which may be different than the
requirements of this Agreement) such review and acceptance shall not be construed as any express or implied
representation or warranty that the Lease complies with Applicable Law or represents a lease transaction that is fair
or in Franchisee’s best interest.

5.3.2  If Company or its designee elects to succeed to Franchisee’s rights under the Lease, as
aforesaid, Franchisee shall assign to Company or such designee all of its right, title and interest in and to the Lease,
whereupon the lessor thereunder shall attorn to Company or such designee as the tenant thereunder. Franchisee
shall execute and deliver to Company or such designee such assignment and take such further action as Company or
such designee, as applicable, in its sole and absolute discretion, may deem necessary or advisable to effect such
assignment, within 10 days after written demand by Company or such designee to do so, and upon Franchisee’s
failure to do so, Company or such designee shall be, and hereby is, appointed Franchisee’s attorney in fact to do so.
This power of attorney granted by Franchisee to Company and such designee is a special power of attorney coupled
with an interest and is irrevocable and shall survive the death or disability of Franchisee. Any sum expended by
Company or such designee to cure Franchisee’s breach of the Lease shall be deemed additional sums due Company
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hereunder and Franchisee shall pay such amount to Company upon demand. The covenants of Franchisee contained
in this Section 5.3 shall survive the termination of this Agreement. Company’s acceptance of the Lease shall not
constitute Company’s assurance that the terms of the Lease are favorable to Franchisee, or that the Location will be
successful.

5.3.3  Franchisee hereby authorizes Company to communicate with the lessor under the Lease
(and hereby authorizes such lessor to communicate with Company) for any purpose, including de-identification of
the Location following the termination or expiration of this Agreement, Franchisee’s sales, Franchisee’s defaults
under this Agreement or the Lease and negotiating a lease for the Location commencing following the termination
or expiration of Franchisee’s Lease. Franchisee shall at all times fully perform each and all of its obligations under
the Lease.

5.3.4  If the Location is to be purchased by Franchisee, the contract for purchase and sale shall
be subject to Company’s review and acceptance, a true and correct copy of which shall be delivered to Company at
least 15 days prior to the execution thereof, and a true and correct copy of such executed contract shall be furnished
to Company within 15 days after execution.

5.4 Construction.

5.4.1  Following the Effective Date and before the renovation or construction of the Licensed
Store or the Location, Company shall provide Franchisee with copies of Company’s specifications for the design
and layout of the Licensed Store and required fixtures, equipment, furnishings, décor, trade dress, and signs.
Franchisee shall at its sole cost and expense promptly cause the Premises and Licensed Store to be constructed,
equipped and improved in accordance with such System Standards, unless Company shall, in writing, agree to
modifications thereof. Franchisee shall employ licensed architects, engineers and general contractors of its own
selection, and at its sole cost and expense, to prepare such architectural, engineering and construction drawings and
site plans, and to obtain all Permits required to construct, remodel, renovate, and/or equip the Licensed Store and
Premises. All such plans, and modifications and revisions thereto, shall be submitted to Company for its prior
review and acceptance before Franchisee’s commencement of construction (within 60 days after Effective Date,
unless Company otherwise agrees in writing). If Company shall not deliver written notice to Franchisee that
Company accepts such design criteria, the design criteria shall be deemed rejected.

Company has the right, but not the obligation, to perform inspections of the Licensed Store and Premises
during construction and after construction to ensure that the Licensed Store is built in accordance with the drawings
and specifications accepted by Company, and all fixtures, signs, furnishings and equipment are in compliance with
System Standards. Franchisee may not open the Licensed Store for business until Franchisee has received written
authorization to open from Company, which authorization may be conditional and subject to Company’s satisfactory
inspection of the Licensed Store.

5.4.2  Franchisee may from time to time request additional information regarding the design
and construction of the Licensed Store, which, if in the possession of Company, shall be provided at no expense to
Franchisee. Upon request, Company shall provide additional site visits, project management, design work and
equipment purchasing services to Franchisee at Franchisee’s sole cost.

5.4.3  Subject only to Force Majeure (provided that Franchisee continuously complies with
Section 5.4.5 of this Agreement), Franchisee shall complete construction or renovation, as the case may be, of the
Premises, the Licensed Store and all improvements therein, including installation of all fixtures, signs, equipment
and furnishings as soon as possible, but in any event within 6 months after commencement of construction, unless
Company consents in writing to a longer period of time. The operation of the Licensed Store by Franchisee shall
commence not later than 9 months following the Effective Date. Notwithstanding the foregoing, if Company
determines, in its sole discretion, that Franchisee in good faith is using its best efforts to commence operations
within such time period, then upon Franchisee’s written request, and execution of Company’s withdrawal
authorization form, Company may permit Franchisee to extend, for up to twelve (12) months, the date by which
Franchisee must commence operating the Licensed Store. Only then will Franchisee be eligible for the extension
program, which consists of monthly withdrawals by Company from Franchisee’s bank account (in the manner set
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forth in Sections 4.5.1 and 4.5.2 above) per the following schedule: $1,000 for each of the first 6 months of
extension, and $1,500 per month for months 7-12. Extension option fee amounts shall be drafted from the account
specified in such withdrawal authorization form until the Franchise opens. The extension option fee paid for any
month shall not be refunded under any circumstances and shall not be credited against any fee payable to Company.
Notwithstanding the foregoing, if Company grants Franchisee an extension for the Licensed Store and subsequently
determines in its sole reasonable discretion that Franchisee is not using its best efforts to open and operate such
Licensed Store within a reasonable period of time following the date of the grant of extension, Company may
terminate the extension grant for such Licensed Store. The termination of the extension grant shall be deemed a
material default for purposes of this Agreement.

5.4.4  The time periods for the commencement and completion of construction and the
installation of fixtures, signs, machinery and equipment as referred to in this Section 5.4 are of the essence of this
Agreement. If Franchisee fails to perform its obligations contained in this Section, Company may, without limiting
the materiality of any other default of this Agreement, deem Franchisee’s failure to so perform its obligations to
constitute a material default of this Agreement.

5.4.5 In the event of the occurrence of an event which Franchisee claims to constitute Force
Majeure, Franchisee shall provide written notice to Company in writing within 5 days following commencement of
the alleged Force Majeure which notice shall include the words “Force Majeure” and explicitly describe the specific
nature and extent of the Force Majeure, and how it has impacted Franchisee’s performance hereunder. Franchisee
shall provide Company with continuous updates (no less frequently than once each week) on Franchisee’s progress
and diligence in responding to and overcoming the Force Majeure, and shall notify Company immediately upon
cessation of such Force Majeure, and provide all other information as may be requested by Company. If Franchisee
shall fail to notify Company of any alleged Force Majeure within said 5 days, or shall fail to provide any such
updates during the continuance of the alleged Force Majeure, Franchisee shall be deemed to have waived the right to
claim such Force Majeure.

5.4.6  Company’s acceptance of Franchisee’s plans and specifications for the Licensed Store,
Company’s guidance with the development of the Licensed Store, Company’s referral of approved contractors,
subcontractors, architects, engineers, and other professionals, and Company’s authorization to open the Licensed
Store are to assure that Franchisee complies with System Standards, and shall not be construed as any express or
implied representation or warranty regarding the work performed by such persons or that the Licensed Store
complies with any Applicable Laws, codes or regulations or that the construction is sound or free from defects.
Company’s criteria for acceptance or rejection do not encompass technical, architectural or engineering
considerations. Company will have no liability with respect to construction of the Location, nor shall Company be
responsible in any way for delays or losses occurring during the design, construction or other preparation of the
Licensed Store, whether caused by the condition of the Premises, the design, engineering, construction, equipping,
decorating, or stocking of the Licensed Store, or any other reason. Franchisee expressly acknowledges and agrees
that Company does not, directly or indirectly, warrant or ensure that the design, décor, appearance, fixtures, layout,
and/or other improvements of the Licensed Store will guarantee Franchisee’s success.

5.5 Maintaining and Remodeling of Licensed Store.

5.5.1  Franchisee shall maintain the condition and appearance of the Licensed Store in a “like
new” level of cosmetic appearance consistent with the image of “UBREAKIFIX” Stores as attractive, clean, and
efficiently operated, offering Approved Products and Services. If at any time in Company’s reasonable judgment,
the state of repair, appearance or cleanliness of Franchisee’s Premises (including the Licensed Store and the non-
Store portion of Franchisee’s Premises, and parking areas) or its fixtures, equipment, tools, furnishings, or signs fail
to meet the System Standards therefor, Franchisee shall immediately upon receipt of notice from Company
specifying the action to be taken by Franchisee (within the time period specified by Company), correct such
deficiency, repair and refurbish the Licensed Store and Premises, as applicable, and make such modifications and
additions to its layout, décor and general theme, as may be required, including replacement of worn out or obsolete
fixtures, equipment, furniture, signs and tools, and repair and repainting of the interior and exterior of the Licensed
Store, the Premises and appurtenant parking areas (if any). Such maintenance shall not be deemed to constitute
remodeling, as set forth below.
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5.5.2  In addition to Franchisee’s obligations under Section 5.5.1, during the Term, but not
more frequently than once every 5 years during the Term and as a condition to Franchisee’s exercising its Successor
Franchise Right, Company may require Franchisee, at Franchisee’s sole cost and expense, to refurbish, remodel and
improve the Licensed Store to conform Franchisee’s building design, trade dress, color schemes, and presentation of
Marks to Company’s then current specified public image (or image implemented or in development at a Store
owned or operated by Company or any of its Affiliates). Such a remodeling may include extensive structural
changes to the Licensed Store and replacement or modification of furnishings, fixtures and equipment as well as
such other changes as Company may direct, and Franchisee shall undertake such a program promptly upon notice
from Company, and shall complete any such remodeling as expeditiously as possible, but in any event within 90
days of commencing same (and no later than the commencement of the Successor Term), unless Company expressly
agrees to a longer period of time.

5.5.3  If the Licensed Store is damaged or destroyed by fire or any other casualty, Franchisee,
within 90 days thereof, shall initiate such repairs or reconstruction, and thereafter in good faith and with due
diligence continue (until completion) such repairs or reconstruction, in order to restore the premises of the Licensed
Store to its original condition prior to such casualty; any such repair and reconstruction shall be completed as soon
as reasonably practicable but in any event within 6 months following the event causing the damage or destruction.
If, in Company’s reasonable judgment, the damage or destruction is of such a nature or to such extent that it is
feasible for Franchisee to repair or reconstruct the Premises and the Licensed Store in conformance with Company’s
then standard System décor specifications for new Stores, Company may require that Franchisee repair or
reconstruct the Premises and Licensed Store in conformance with the then standard System décor specifications.

5.6 Vehicle.

5.6.1  If Franchisee wishes to use one or more Vehicles in connection with the Licensed Store,
including to deliver and perform Approved Products and Services, Vehicles must be used in the manner prescribed
in the Manuals, and satisfy the System Standards (each a “Vehicle”). Each Vehicle must meet Company's then-
current policies, including, among other things, specifications relating to the required quality, make, model, year,
color, signage and body wrap, as specified in the Manuals, and Franchisee shall following the purchase or lease of a
Vehicle and prior to the use of any Vehicle in connection with the Licensed Store, make such modifications and
additions to the Vehicle as required by Company, including, applying and installing all decals, logos and wraps, and
obtaining and maintaining insurance policies meeting System Standards.

5.6.2  Franchisee shall maintain: (a) the condition and appearance of the Vehicle(s) used in the
Licensed Store in a “like new” condition; and (b) the Vehicle(s) in excellent condition and repair. Franchisee shall
perform periodic maintenance on the Vehicle(s), when and as necessary or required, but no less frequently than as
recommended by the manufacturer thereof, and shall not cause or allow the Vehicle(s) to be placed into service at
any time that it is not clean, and free of dents, scratches or other damage or mechanical problems which affect its
appearance or which could render such Vehicle(s) unsafe or excessively noisy. Without limiting the foregoing, the
Vehicle(s) shall comply with all safety, maintenance and appearance regulations of all Governmental Authorities.
Notwithstanding the foregoing, if at any time in Company’s reasonable judgment, the state of repair, appearance or
cleanliness of the Vehicle(s) (if the same is not Franchisee’s or its Owner’s personal residence) or of Franchisee’s
fixtures, equipment, furnishings, signs, or VVehicle(s) fail to meet Company’s policies, Franchisee shall immediately
upon receipt of notice from Company specifying the action to be taken and within the time period specified by
Company, correct such deficiency, repair and refurbish Vehicle(s) and equipment, as applicable, and make such
modifications and additions as may be required, including replacement of worn out or obsolete fixtures, equipment,
furniture, signs, and wraps.
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ARTICLE 6
TRAINING

6.1 Initial Training Program. If Franchisee pays a $12,500 Initial Training Fee (pursuant to
Sections 1.1 and 4.1.2 of this Agreement), Company will provide the following Initial Training Program:

6.1.1  Company shall provide an Initial Training Program in Company’s System and methods
of operation (the “Initial Training Program”) at Company’s training facilities in Orlando, Florida; or other
location specified by Company, to up to 3 persons selected by Franchisee who shall include the Store Manager, and
Franchisee, if Franchise is an individual, or Franchisee’s Operating Principal, if Franchisee is an Entity. Franchisee
may, at Company’s discretion, be required to pay Company’s then-current training fee for any personnel, beyond the
initial 3 individuals, who attend the Initial Training Program. The Initial Training Program shall consist of
approximately 48 hours per week of training over a 3 week period. Franchisee shall pay Travel Expenses, if any,
incurred by Franchisee and/or Franchisee’s employees in connection with attendance at training programs.
Franchisee may not open the Licensed Store until such training shall have been completed to the satisfaction of
Company and Franchisee’s management team has been certified by Company.

6.1.2  Company shall determine the contents and manner of conducting the Initial Training
Program in its discretion, however, the training course will be structured to provide practical training in the
implementation and operation of a Store.

6.1.3  The Initial Training Program shall not be provided and no initial training fee will be
imposed if (i) Franchisee and/or any Affiliate of Franchisee is operating one or more Stores as of the Effective Date
or Franchisee is an Experienced Manager, provided however, that Company may, in its sole discretion, require
Franchisee and its Operating Principal and Store Manager to complete the Initial Training Program if Franchisee’s
(or its Affiliate’s) existing Stores are not in compliance with System Standards or if Franchisee’s Operating
Principal has not completed the Initial Training Program to Company’s satisfaction, (ii) this Agreement is executed
as the Successor Franchise Agreement; or (iii) this Agreement is executed in connection with an Assignment,
including if Franchisee purchases the Licensed Store from another franchisee, in which case the seller must provide
training to the assignee/transferee Franchisee following the closing of that sale.

6.1.4  Franchisee acknowledges that because of Company’s superior skill and knowledge with
respect to the training and skill required to manage the Store, its judgment as to whether or not Franchisee or his
manager has satisfactorily completed such training shall be determined by Company in its judgment.

6.2 On-Site Opening Assistance. Commencing shortly before and ending shortly after the Licensed
Store opens to the public, Company shall provide 3 weeks of on-site training at the Location to Franchisee’s
Operating Principal and Store Manager(s) (“On-Site Training”). Company shall provide the On-Site Training at no
additional charge; provided, however, that if Company determines in its reasonable judgment that more than 3
weeks of on-site training is necessary, Franchisee must reimburse Company for all Travel Expenses, and
compensation and other expenses incurred by Company as a result of extending the On-Site Training, and at
Company’s election a per diem training charge at Company’s then current rates. The scope and subject matter of
On-Site Training shall be in Company’s sole discretion and control, however, the training will be structured to
provide additional practical training in the implementation and operation of a Store.

6.3 Additional Training.

6.3.1  All newly hired and replacement Operating Principal(s) and Store Managers of the
Licensed Store shall be subject to Company’s reasonable approval and shall successfully complete, to Company’s
satisfaction, the Initial Training Program conducted by Company. Company may offer the Initial Training Program
for newly hired and replacement personnel electronically via a web-based streaming program. In addition, if the
Store is not in compliance with System Standards, Company may, in its sole discretion, require Franchisee,
Franchisee’s Operating Principal and Store Manager to re-attend and successfully complete, to Company’s
satisfaction, the Initial Training Program. Franchisee, or Franchisee’s Operating Principal, or a fully trained Store
Manager shall, to Company’s satisfaction, train each of Franchisee’s regular employees prior to the first opening of

13
937904.12



the Licensed Store to the public and at all times thereafter during the Term. At all times during the Term,
Franchisee shall employ an adequate staff of employees working at the Licensed Store who shall have been fully
and adequately trained, in Company’s judgment, and all such employees shall have completed all training
certification(s) required by any Governmental Authority. Notwithstanding the first sentence of this Section, the
Store Managers of Franchisee shall have the skill level, training and experience commensurate with the demands of
the position, and in keeping with Company’s high standards for technical competence, quality and courteous service,
and cleanliness of operations.

6.3.2  Franchisee shall pay Company’s then current, reasonable charges (as set forth in the
Manuals) for any such training performed by Company at Franchisee’s request, or which is otherwise required
hereunder and not covered by Sections 6.1.1 and 6.2 of this Agreement (e.g., specialized training required if
Franchisee wishes to participate in certain of Company’s National Account programs). Without limiting the
foregoing, Company will rent Franchisee, a training device kit intended for Franchisee to use to train its future new
hires via Company’s Remote New Hire Training program. The kit contains all of the devices used by Company’s
training team during the course of the new store/new hire training that is conducted for all new franchisees. The kit
will be rented to Franchisee for an upfront cost of $500, plus a $2,000 security deposit (“Deposit”). Once the
training is completed and Franchisee returns the kit in the same condition as delivered, Company will refund the
Deposit; if any device is damaged or rendered inoperable during the course of a new hire’s training, the cost of
replacement will be deducted from the Deposit.

6.3.3  Company may, from time to time, (i) require Franchisee, its Operating Principal and its
Store Manager(s), or any of them, to attend additional training courses or programs (“Additional Training”) during
the Term; or (ii) make available to Franchisee, its Operating Principal and the Store Manager(s), or any of them,
optional Additional Training during the Term. Additional Training may be held on a national or regional basis at
locations selected by Company to instruct Franchisee with regard to new procedures or programs which Company
deems, in its judgment, to be of material importance to the operation of the Licensed Store. Such Additional
Training may relate, by way of illustration, to product repair techniques, marketing, bookkeeping, accounting and
general operating procedures, and the establishment, development and improvement of Information Systems.
Company may establish charges applicable to all franchisees similarly situated for such optional training courses.
The time and place of such training courses shall be at Company’s discretion. In addition to any charge Company
may establish, Franchisee shall pay all Travel Expenses. Company shall pay no compensation for any services
performed by trainee(s) in connection with the Additional Training.

6.3.4  Company and its designees shall have the right to enter the Licensed Store to conduct
training programs for franchisees (and prospective franchisees) of Company, from time to time and at a time and in
a manner consistent with Company’s reasonably established policies and procedures in effect from time to time.

6.4 Annual Meeting. Company intends to host an annual meeting or convention of franchisees in
which case Franchisee shall be obligated to attend. Company will not charge a registration fee to attend but
Franchisee will bear all of its and its employee’s Travel Expenses, to attend. Franchisee shall, however, be required
to pay a fee to Company to pay for a portion of Franchisee’s meals and/or local transportation at the annual meeting.

6.5 Other Assistance.

6.5.1  Franchisee shall have the right, at no additional charge, to inquire of Company’s
headquarters staff, its field representatives and training staff with respect to problems relating to the operation of the
Licensed Store, by telephone, electronic mail, facsimile, or other means of correspondence, and Company shall use
its best efforts to diligently respond to such inquiries, in order to assist Franchisee in the operation of the Licensed
Store. At no time shall reasonable assistance be interpreted to require Company to pay any money to Franchisee or
to defer Franchisees’ obligation to pay any sums to Company.

6.5.2 At Franchisee’s request, Company may, but shall not be obligated to (a) cause its field
representatives to visit the Licensed Store to advise, consult with, or train Franchisee in connection with its
performance and operation of the Licensed Store and Franchisee’s compliance with the Manuals; or (b) permit
Franchisee or certain of its employees to provide assistance, consultation, or additional training at a Store selected
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by Company. If Company provides such additional assistance, consultation or training to Franchisee (w) such
assistance, consultation or training will be subject to Company’s capacity, scheduling, and discretion, but Company
shall not be obligated to provide that assistance, consultation or training, (x) Franchisee shall pay all Travel
Expenses, if any, incurred by Franchisee and/or Franchisee’s employees in connection with such additional
assistance, consultation, or training, (y) Company shall not pay any compensation to Franchisee or Franchisee’s
employees for providing services at Company’s or another Franchisee’s Store in connection with the assistance,
consultation, or training, and (z) Franchisee shall pay such training charges as may be then in effect, and shall
reimburse Company for all Travel Expenses in connection with such training.

6.5.3  In the event of any sale transfer, or Assignment, the transferee/assignee must be trained
by Company as a condition of Company’s consent to such transfer. The Licensed Store shall not be transferred,
opened, or re-opened by the transferee until Company accepts the transferee in writing as being qualified to operate
the Licensed Store, and Company has otherwise consented to the transfer in accordance with this Agreement.

ARTICLE 7
MANUALS AND STANDARDS OF OPERATOR
QUALITY, CLEANLINESS AND SERVICE

7.1 Compliance with Applicable Law. Franchisee shall operate the Licensed Store and Location as a
clean, orderly, legal and respectable place of business in accordance with Company’s System Standards, and shall
comply with all Applicable Laws. Franchisee shall not operate the Licensed Store or cause or allow any part of its
Location or Premises to be used for any immoral or illegal purpose. Franchisee shall in all dealings with its
customers, suppliers, and public officials adhere to high standards of honesty, integrity, fair dealing and ethical
conduct, in accordance with all Applicable Laws, and without limiting the foregoing shall refrain from accessing,
viewing, using, copying, storing, disclosing or otherwise misusing any customer passwords, or other information
and data, whether contained on their electronic devices or otherwise, in any form or manner (except to the limited
degree required to perform authorized services in strict accordance with the System Standards and this Agreement),
and refrain from engaging in any action (or failing to take any action) which will cause Company to be in violation
of any Applicable Law, or which, in the sole opinion of Company, causes or could cause harm to the Marks, the
System and/or the “UBREAKIFIX” brand. If Franchisee shall receive any notice, report, fine, test results or the
like from the applicable state or local department of health (or other similar Governmental Authority), Franchisee
shall promptly send a copy of the same to Company. Franchisee shall correct any such deficiency noted within 10
days or such fewer number of days as required by the applicable Governmental Authority.

7.2 Operating Principal and Management Employees.

7.2.1 The Operating Principal shall be principally responsible for communicating and
coordinating with Company regarding business, operational and other ongoing matters concerning this Agreement
and the Licensed Store. The Operating Principal shall have the full authority to act on behalf of Franchisee in regard
to performing, administering or amending this Agreement. The Operating Principal shall be vested with the
authority and responsibility for the day-to-day operations of the Licensed Store and all other Stores owned or
operated, directly or indirectly, by Franchisee or its Affiliates within a geographic area specified by Company. The
Operating Principal shall, during the entire period he or she serves as such, meet the following qualifications:
(@) shall devote full time and best efforts solely to operation of all Stores owned or operated, directly or indirectly,
by Franchisee or its Affiliates in such geographic area and to no other business activities; (b) meet Company’s
educational, experience, financial and other reasonable criteria for such position, as set forth in the Manuals or
otherwise in writing by Company; (c) be an Owner with 10% or more (directly or indirectly), in the aggregate, of the
Equity or voting rights in Franchisee; and (d) be an individual acceptable to Company. The Operating Principal
shall be responsible for all actions necessary to ensure that all Stores owned or operated, directly or indirectly, by
Franchisee in such geographic area are operated in compliance with this Agreement and the Manuals. If during the
Term the Operating Principal is not able to continue to serve in such capacity or no longer qualifies to act as such in
accordance with this Section (including Company’s subsequent disapproval of such person), Franchisee shall
promptly notify Company of such occurrence. Thereafter, Franchisee shall promptly, but not later than 30 days after
the prior Operating Principal ceases to serve Franchisee, (w) designate a replacement operating principal who meets
Company’s then-current qualification requirements, (X) provide Company with such information about such new
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Operating Principal as Company may request, (y) cause such replacement Operating Principal to undergo, at
Franchisee’s cost, such training as Company may require, and (z) obtain Company’s written acceptance of such
person as the Operating Principal. Company may, but is not required to, deal exclusively with the Operating
Principal in such regards unless and until Company’s actual receipt of written notice from Franchisee of the
appointment of a successor Operating Principal who shall have been accepted by Company.

7.2.2  Franchisee shall notify Company in writing at least 10 days prior to employing the
Operating Principal setting forth in reasonable detail all information reasonably requested by Company. Company’s
acceptance of the Operating Principal shall not constitute Company’s endorsement of such individual or a guarantee
by Company that such individual will perform adequately for Franchisee or its Affiliates, nor shall Company be
estopped from subsequently disapproving or otherwise challenging such person’s qualifications or performance.

7.2.3  Franchisee shall ensure that the operation of the Licensed Store is at all times under the
direct control of the Operating Principal or a Store Manager. At all times that the Licensed Store is open and at all
times which pre-opening or post-closing activities are being undertaken at the Licensed Store, the Licensed Store
shall be managed by a person who has successfully completed training (and if required, a person that is certified, by
Company in its discretion, for the performance of such responsibilities) and has successfully completed any training
or certification course as may be specified by Company and/or required by Applicable Law. Each such Store
Manager shall be solely dedicated to the operation of the Store to which the person is assigned. Franchisee shall
supervise, direct and be responsible for in all respects, the activities and performance of all Operating Principals,
Store Managers, and other employees of franchise and shall ensure compliance with the Manuals and otherwise.

7.3 Computer/P.0O.S./Information Systems.

7.3.1  Franchisee shall purchase, use and maintain the Information Systems specified in the
Manuals in accordance with the System Standards. The Information Systems must at all times be connected to one
or more high-speed communications media specified by Company and be capable of accessing the Internet.
Franchisee must electronically link the Information Systems to Company or its designee. Franchisee shall allow
Company and/or its designee to access the Information Systems and stored files, and to add, remove, configure and
modify information systems via any means including electronic polling and uploads, with or without notice.
Company may from time to time upon 30 days advance written notice require Franchisee, at Franchisee’s sole cost
and expense, to add, update, upgrade or replace the Information Systems, including hardware and/or software.
Although Company cannot estimate the future costs of the Information Systems, required hardware, software, or
service or support, and although these costs might not be fully amortizable over the time remaining in the Term,
Franchisee agrees to acquire and incur the costs of obtaining and implementing the hardware, software and other
components and devices comprising the Information Systems (including additions and modifications) and all
support services, service and maintenance agreements and subscriptions prescribed by Company to maintain,
protect, and interface with Information Systems. Information Systems may be provided directly by third parties or
may be sold, licensed or sublicensed by or through Company at a reasonable one-time or recurring charge, and
pursuant to forms of agreement prescribed by Company.

7.3.2  Franchisee shall not use or permit the use of the Information Systems for any unlawful or
non-business related activity. Franchisee shall not install or use, and shall prohibit others from installing and using,
unauthorized hardware or other components and devices, software on or with the Information Systems. Franchisee
shall take all commercially reasonable measures to insure that the Information Systems are used strictly in
accordance with System Standards, including security protocols and protective measures including how passwords
are assigned and rotated, prescribed limitations regarding which persons Franchisee may permit to access (via LAN,
WAN, internet or otherwise), use, perform support and installation functions and conduct transactions with the
Information Systems. No virus, Trojan horse, malicious code or other unauthorized code or software is installed on,
or transmitted by, the Information Systems. Franchisee shall at all times provide Company with all passwords,
access keys and other security devices or systems as necessary to permit Company to access the Information
Systems and obtain the data Company is permitted to obtain. Company reserves the right to add, control, modify,
govern and block any and all network and internet traffic, ports, protocols, and destinations.
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7.3.3  Franchisee shall, upon Company’s request transmit e-mail, digital photos and real time
video and audio signals of the Store to, and in the form and manner prescribed by Company.

7.3.4  Within a reasonable time upon Company’s request, Franchisee shall apply for and
maintain systems for use of debit cards, credit cards, loyalty and Gift Cards and other non-cash payment methods.
Franchisee shall adhere to all PCI (Payment Card Industry), CISP (Cardholder Information Security Program) and
SDP (Site Data Protection) compliance specifications, as amended.

7.3.5  Franchisee shall sell, or otherwise issue, as Company may designate, stored-value,
loyalty and gift cards, certificates and other non-cash payment methods (collectively “Gift Cards”) that Company
designates and only in the manner specified in the Manuals. Franchisee shall fully honor all Gift Cards that are in
the form approved or required by Company, regardless of whether the Gift Card was issued by Franchisee or another
franchisee or operator in the “UBREAKIFIX” System, or purchased at any other location, such as a retail or
grocery store, via the Internet or via other means of distribution. Franchisee shall sell, issue and redeem (without
any offset) Gift Cards in accordance with the procedures and policies Company may specify in the Manuals or
otherwise in writing (the “Gift Card Program”). Franchisee acknowledges that in connection with this Gift Card
Program, Franchisee may be required to (a) enter into a separate agreement with a third party provider of Gift Card
processing services under the terms and conditions as may be required by the third party for participation in the Gift
Card Program; (b) purchase or upgrade, as necessary, hardware, software or other equipment, required for
participation in the Gift Card Program; (c) purchase and maintain sufficient inventory of Gift Cards for sale at
Franchisee’s Licensed Store; (d) promote the sale of Gift Cards using only marketing methods and materials
Company approves; (e) comply in all material respects with all applicable laws, statutes and regulations in
performing Franchisee’s obligations under this Agreement and otherwise in connection with the Gift Card Program;
and (f) execute such other agreements or documents as may be reasonably required by Company in connection with
the Gift Card Program. Franchisee further acknowledges that Company may discontinue or modify the Gift Card
Program at any time, in its sole discretion, and Franchisee agrees to comply with Company’s requests to discontinue
or modify the Gift Card Program at any time.

7.4 Manuals. Franchisee shall participate in the System and operate the Licensed Store in strict
compliance with the System Standards and incorporated in Company’s Manual(s).

7.4.1  The subject matter of the Manuals may include matters such as: forms, information
relating to parts and product and service specifications, warranty programs and requirements, purchase orders,
general operations, labor management, Gross Sales reports, training and accounting; sanitation; staff certification,
design specifications and uniforms; display of signs and notices; authorized and required Information Systems,
equipment and fixtures, including specifications therefor; Mark usage; insurance requirements; lease requirements;
ownership requirements, décor; standards for management and personnel, hours of operation; yellow page and local
advertising formats; standards of maintenance and appearance of the Licensed Store; procedures upon the
occurrence of a Crisis Management Event; and required posting of notices to customers as to how to contact
Company to submit complaints and feedback; participation in surveys and mystery shopper programs; and such
other matters and policies as Company may reasonably elect to include which relate to the System or the franchise
relationship under the System. In the event of the occurrence of a Crisis Management Event, Company may also
establish emergency procedures pursuant to which Company may require Franchisee to, among other things,
temporarily close the Licensed Store to the public, in which event Company shall not be liable to Franchisee for any
losses or costs, including consequential damages or lost profits occasioned thereby. In the event of any dispute as to
the contents of the Manuals, the terms and contents of the master copy maintained by Company shall be controlling.

7.4.2  Company shall have the right to modify the Manuals at any time and from time to time;
provided, that no such modification shall alter Franchisee’s fundamental status and rights under this Agreement.
Modifications in the Manuals shall become effective upon delivery of written or electronic notice thereof to
Franchisee unless a longer period is specified in such written notice or unless a longer period is set forth in this
Agreement. The Manuals, as modified from time to time, shall be an integral part of this Agreement and reference
made in this Agreement, or in any amendments, exhibits or schedules hereto, to the Manuals shall be deemed to
mean the Manuals kept current by amendments from time to time.
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7.4.3  Upon the execution of this Agreement, Company shall provide Franchisee access to the
Manuals through Company’s Intranet. The Manuals and all amendments to the Manuals (and copies thereof) are
copyrighted and remain Company’s property. Franchisee shall have access to the Manuals for the term of the
Agreement, and such access shall immediately cease upon the Agreement’s termination or expiration. The Manuals
are highly confidential documents which contain certain Trade Secrets of Company. Franchisee shall not make, or
cause or allow to be made, any copies, reproductions or excerpts of all or any portion of the Manuals without
Company’s express prior written consent. Upon the expiration or termination of this Agreement for any reason
whatsoever, Franchisee shall immediately cease accessing the Manuals. Franchisee’s loss or unauthorized transfer
of the Manuals, or other breach of this Section shall, without limiting the materiality of any other default of this
Agreement, constitute a material default of this Agreement.

7.5 Hours. Subject to Applicable Law or subsequent written agreement between Company and
Franchisee to the contrary, Company and Franchisee agree that Licensed Store shall be open and operational 7 days
per week, every day of the year (except the holidays stated in the Manuals on which Franchisee is authorized to
close the Licensed Store), and at least during the hours established by Company in the Manuals. Franchisee shall
diligently and efficiently exercise its best efforts to achieve the maximum Gross Sales possible from its Location,
and shall remain open for longer hours if additional opening hours are reasonably required to maximize operations
and sales. Notwithstanding the foregoing, Company may authorize or direct Franchisee and other franchisees to
operate during hours and on fewer or more days than are specified in the Manuals and this Agreement.

7.6 Product Line and Service.

7.6.1  Franchisee shall advertise, offer, sell and provide all and only those Approved Products
and Services which Company has directed to be offered, advertised, sold and provided from the Licensed Store. All
Approved Products and Services shall be sold and distributed under the specific name designated by Company and
shall be purchased, inventoried, stored, and provided strictly in accordance with Company’s policies. Franchisee
shall not cease offering any of the Approved Products and Services without Company’s express written approval,
nor may Franchisee take any action which is intended to diminish the maximum sales potential of any of the
Approved Products and Services. Franchisee recognizes that providing certain services may under Applicable Law
require Franchisee to obtain specialized licenses (e.g., an electrician’s license, a general contractor’s license, a
second-hand dealer license or a pawn license). Franchisee agrees to obtain any such licenses prior to providing any
such services. Notwithstanding anything in this Agreement, Franchisee shall not, and shall not be required to, offer
or sell a particular product or service if by so doing Franchisee would violate Applicable Law.

7.6.2  Approved Products and Services shall be marketed by approved formats to be utilized in
the Licensed Store. The approved and authorized format(s) may include, in Company’s discretion, requirements
concerning organization, graphics, product and service descriptions, illustrations, and any other matters related
thereto, whether or not similar to those listed. In Company’s discretion, the format(s) may vary depending upon
region, market size, and other factors. Company may change the format(s) from time to time or region to region or
authorize tests from region to region or authorize non-uniform regions or Stores within regions. Franchisee shall
have 10 days to implement all such changes.

7.6.3  Franchisee shall, upon receipt of notice from Company, add, delete, or update any
description of Approved Products and Services according to the instructions contained in the notice. Franchisee
shall have 10 days after receipt of written notice in which to fully implement any such change. Franchisee shall
cease selling any previously approved product or cease providing any previously approved service within 10 days
after receipt of notice that the product or service is no longer approved. Company may instruct Franchisee to
remove any product or service on an emergency basis and Franchisee must comply with such instruction
immediately. Company shall not be liable to Franchisee for any losses sustained by Franchisee in connection with
such instruction (or Franchisee’s failure to comply with such instruction).

7.6.4  Franchisee acknowledges that it is critical to the success of the Store that Franchisee
provide fast, responsive, and top quality repair services to its customers and that, except in exceptional
circumstances permitted in the Manuals, on a same-day or 24-hour turnaround basis.
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7.6.5 Franchisee further acknowledges and agrees that, upon establishment by Company,
Franchisee shall provide the Device Recommerce Program in strict accordance with Company’s System Standards,
as may be amended from time to time in Company’s sole discretion and which may include, without limitation,
standards regarding which mobile and other electronic devices may be accepted by Franchisee through the program,
policies and procedures for inspecting, evaluating and grading devices, and policies regarding Franchisee’s resale of
such devices.

1.7 Tools. All tools to be used in the operation of the Licensed Store and other like articles used in
connection with the Licensed Store shall conform to Company’s specifications, which may include manufacturer,
brand and model, shall be imprinted with Company’s Marks, if and as specified by Company, and shall be
purchased by Franchisee from a Supplier designated or approved in writing by Company, as provided in ARTICLE
9 of this Agreement. No item of merchandise, furnishings, interior and exterior décor items, supplies, fixtures,
equipment or tools shall be used in or upon any Store unless expressly approved by Company.

7.8 Notification of Legal Proceedings; and Crisis Management Events.

7.8.1  Franchisee shall notify Company in writing within 24 hours after Franchisee receives
actual notice of the commencement of any investigation, action, suit, or other proceeding, or the issuance of any
order, writ, injunction, award, or other decree of any court, agency, or other Governmental Authority that pertains to
the Licensed Store or that may adversely affect Franchisee’s operation of the Licensed Store or ability to meet its
obligations hereunder.

7.8.2  Upon the occurrence of a Crisis Management Event, Franchisee shall immediately inform
Company, as instructed in the Manuals, by telephone and email (or other electronic messaging medium authorized
by Company for this purpose). Franchisee shall cooperate fully with Company with respect to Company’s response
to the Crisis Management Event.

7.9 Signs. Franchisee shall maintain approved signs and/or awnings at, on, or near the front of the
Premises, identifying the Premises as a Store, which shall conform in all respects to Company’s specifications and
requirements and the layout and design plan approved for the Premises, subject only to restrictions imposed by
Applicable Law. On receipt of notice by Company of a requirement to alter any existing sign on its Premises,
Franchisee will, at its cost, make the required changes within 30 days, subject to the approval of the lessor if
required by Franchisee’s Lease. Franchisee will not be required to alter or replace the existing sign more than once
every five years.

7.10 Uniforms and Employee Appearance. Franchisee shall cause all employees, while working in the
Licensed Store, to: (i) wear uniforms of such color, design, and other specifications as Company may designate from
time to time, and (ii) present a neat and clean appearance. If Company removes the type of uniform utilized by
Franchisee from the list of approved uniforms, Franchisee shall have 60 days from receipt of written notice of such
removal to discontinue use of its existing inventory of uniforms and implement the approved type of uniform.
Unless Company otherwise consents in writing, Franchisee’s employees working in the Licensed Store shall be
dedicated solely to the Licensed Store and shall not work at any other store owned or operated by Franchisee. In no
case shall Franchisee permit any employee of Franchisee to wear the required uniform except while working at the
Licensed Store; without limiting the generality of the foregoing, the uniform may not be worn off Premises for any
other purpose (other than while commuting to and from work at the Licensed Store).

7.11 Vending or Other Machines. Except with Company’s written approval, Franchisee shall not cause
or permit vending, gaming machines, pay telephones, automatic teller machines, Internet kiosks or any other
mechanical or electrical device to be installed or maintained at the Location.

7.12 Co-Branding. Franchisee may not engage in any co-branding in or in connection with the
Licensed Store except with Company’s prior written consent. Company shall not be required to approve any co-
branding chain or arrangement except in its discretion, and only if Company has recognized that co-branding chain
as an approved co-brand for operation within “UBREAKIFIX” Stores. “Co-branding” includes the operation of an
independent business, product line or operating system owned or licensed by another entity (not Company) that is
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featured or incorporated within Franchisee’s Premises or is adjacent to Franchisee’s Premises and operated in a
manner which is likely to cause the public to perceive it to be related to the Licensed Store.

7.13 Intranet.

7.13.1 Company may, at its option, establish and maintain an Intranet through which franchisees
of Company may communicate with each other, and through which Company and Franchisee may communicate
with each other and through which Company may disseminate the Manuals, updates thereto and other confidential
information. Company shall have discretion and control over all aspects of the Intranet, including the content and
functionality thereof. Company will have no obligation to maintain the Intranet indefinitely, and may dismantle it at
any time without liability to Franchisee.

7.13.2  Franchisee shall have the mere privilege to use the Intranet, subject to Franchisee’s strict
compliance with System Standards, protocols and restrictions that Company may establish from time to time. Such
standards and specifications, protocols and restrictions may relate to, among other things, (a) the use of abusive,
slanderous or otherwise offensive language in electronic communications, (b) communications between or among
franchisees that endorse or encourage Default of any franchisee’s franchise agreement, or other agreement with
Company or its Affiliates, (c) confidential treatment of materials that Company transmits via the Intranet, (d)
password protocols and other security precautions, including limitations on the number and types of employees that
may be granted access to the Intranet, (e) grounds and procedures for Company suspending or revoking a
franchisee’s access to the Intranet, and (f) a privacy policy governing Company’s access to and use of electronic
communications that franchisees post to the Intranet. Franchisee acknowledges that, as administrator of the Intranet,
Company can technically access and view any communication that any person posts on the Intranet. Franchisee
further acknowledges that the Intranet facility and all communications that are posted to it will become Company’s
property, free of any claims of privacy or privilege that Franchisee or any other person may assert.

7.13.3  Franchisee shall establish and continually maintain (during all times that the Intranet shall
be established and until the termination of this Agreement) an electronic connection (the specifications of which
shall be specified in the Manuals) with the Intranet that allows Company to send messages to and receive messages
from Franchisee, subject to the System Standards.

7.13.4 If Franchisee shall default under this Agreement or any other agreement with Company
or its Affiliate, Company may, in addition to, and without limiting any other rights and remedies available to
Company, disable or terminate Franchisee’s access to the Intranet without Company having any liability to
Franchisee, and in which case Company shall only be required to provide Franchisee a paper copy of the Manuals
and any updates thereto, if none have been previously provided to Franchisee, unless not otherwise entitled to the
Manuals.

7.13.5 If Company has enabled the Intranet to facilitate Franchisee ordering goods and products
from Company and other vendors, then to the maximum extent possible, Franchisee shall order and purchase
through the Intranet all good and products available for purchase through the Intranet.

ARTICLE 8
ADVERTISING AND CO-OPS

8.1 General Advertising Requirements. Franchisee shall only use and display approved advertising
material provided, from time to time, by Company and shall use and display all material in accordance with
Company’s policies. Franchisee must obtain the prior written consent of Company to use and/or display any
advertising materials, including, without limitation, all print advertising, newspaper and magazine advertisements,
direct mailers and mail coupons, not provided by Company. Franchisee shall submit all such materials to Company
for approval and Company shall grant or deny such approval within in 15 days of receiving the materials. If
Company has not approved such materials within 15 days, the materials shall be deemed disapproved. Any
advertising materials or concepts created by Franchisee and approved by Company shall be deemed the sole and
exclusive property of Company. Company may, in its discretion, require Franchisee to cease using any advertising
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materials which it has previously approved and upon receiving notification from Company, Franchisee shall cease
using such materials.

8.2 Local Advertising and Promotion. Each calendar year, Franchisee shall expend no less than 2%
of its Gross Sales for local advertising of the Licensed Store (“Local Advertising Expenditure”). Although not
required to do so, Company strongly recommends that Franchisee expend an amount equal to 3-5% Gross Sales as
its Local Advertising Expenditure during each year, on approved advertising programs. Franchisee shall deliver
evidence of Local Advertising Expenditures in the form and manner prescribed by Company from time to time.
Upon the request of Company, Franchisee shall provide an advertising plan which details the local advertising to be
conducted over a 12 month period on behalf of the Licensed Store. Company hereby reserves the right to reject all
or part of such plan and Franchisee shall revise the plan in response thereto. Unless Company shall give its express
written consent, Franchisee shall not use the Local Advertising Expenditure for yellow page advertising, market-
wide research, seminars, entertainment, fees paid to consultants not approved by Company, incentive programs,
charitable contributions, press parties, or specialty items (unless part of a market-wide program approved by
Company and the cost of the same is not recovered by promotion).

8.3 Advertising Fund.

8.3.1  Franchisee’s Advertising Fee shall be applied to the Advertising Fund. An amount equal
to all Advertising Fund revenues and allocations will be expended for national, regional, or local advertising, public
relations or promotional campaigns or programs designed to promote and enhance the image, identity or patronage
of franchised, and Company-owned (including Affiliate-owned) Stores. Such expenditures may include:
(a) creative development, production and placement of print advertisements, commercials, musical jingles, decals,
radio spots, audio advertising, point of purchase materials, direct mail pieces, literature, outdoor advertising, door
hangers, electronic media advertisements, pay-per-click internet advertisements (and related search engine
optimization services and assistance) and other advertising and promotional material; (b) creative development,
preparation, production and placement of video, audio and written materials and electronic media, (¢) purchasing
artwork and other components for advertising; (d) media placement and buying, including all associated expenses
and fees; (e) administering regional and multi-regional marketing and advertising programs; (f) market research,
marketing studies and customer satisfaction surveys, including the use of secret shoppers; (g) development and
production of, and, to the extent applicable, acquisition of, premium items, giveaways, promotions, contests, public
relations events, and charitable or nonprofit events; (h) creative development of sighage, posters, and individual
décor items including wall graphics; (i) recognition and awards events and programs; (j) system recognition events,
including periodic national and regional conventions and meetings; (k) website, extranet and/or Intranet
development, implementation and maintenance; (l) development, implementation and maintenance of a website that
permits electronic commerce, reservation system and/or related strategies; (m) retention and payment of advertising
and promotional agencies and other outside advisors, including retainer and management fees; (n) public relations
and community involvement activities and programs; (0) expenditures for activities conducted for the benefit of co-
branding, or other arrangements where Approved Products and Services and/or services are offered in conjunction
with other marks or through alternative channels of distribution; (p) development, amendment and revisions to the
standards, policies and procedures set forth in the Manuals; and (q) payment to Company or its Affiliates, for
internal expenses incurred in connection with the operation of its marketing/advertising department(s), if any, and
the administration of the Advertising Fund.

8.3.2  Company may employ individuals, consultants or advertising or other agencies, including
consultants or agencies owned by, operated by, or affiliated with Company, to provide services for the Advertising
Fund. The Advertising Fund may be used to defray direct expenses of Company employees related to the operation
of the Advertising Fund, to pay for attorneys’ fees and other costs related to the defense of claims against the
Advertising Fund or against Company relating to the Advertising Fund, and to pay costs with respect to collecting
amounts due to the Advertising Fund.

8.3.3  Company shall determine, in its discretion, the cost, media, content, format, style, timing,
allocation and all other matters relating to such advertising, public relations and promotional campaigns. Franchisee
acknowledges that not all Franchisees are or shall be required to contribute, or contribute the same percentage of
Gross Sales, to the Advertising Fund. Nothing herein shall be construed to require Company to allocate or expend
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Advertising Fund contributions or allocations so as to benefit any particular franchisee, Franchisee or group of
franchisees or franchisees on a pro rata or proportional basis or otherwise. Except as directed in writing by
Company, Franchisee must participate in all advertising, marketing, promotions, research and public relations
programs instituted by the Advertising Fund. Company may make copies of advertising materials available to
Franchisee with or without additional reasonable charge, as determined by Company. Any additional advertising
shall be at the sole cost and expense of Franchisee. The Advertising Fund shall, as available, provide to Franchisee
marketing, advertising and promotional formats and sample materials at the Advertising Fund’s direct cost of
producing such items, plus shipping and handling. Company (or its Affiliate) may collect rebates, allowances and
credits from Suppliers based on purchases or sales by Franchisee and Company shall have the right to retain such
sums for its own purposes, return such sums to be used by one or more franchisees, including for designated
purposes, and use such sums for advertising the “UBREAKIFIX" brand, or one or more of the foregoing purposes
in Company’s discretion. Any such contribution of such rebates or credits to the Advertising Fund shall not reduce
Franchisee’s obligation to pay the Advertising Fee. Company may include information regarding acquiring a
franchise on or as a part of materials and items produced by or for the Advertising Fund.

8.3.4  Without limiting the foregoing, Company may do any of the following:

€)] employ individuals, consultants or advertising or other agencies, including
consultants or agencies owned by, or operated by Company or its Affiliates, to provide services for the Advertising
Fund;

(b) compensate Company and/or its Affiliates for internal expenses, including
salaries, overhead and administrative expenses incurred in connection with the operation of its marketing/advertising
department(s), and the administration of the Advertising Fund, and to otherwise compensate Company and/or its
Affiliates for expenses related to the operation of the Advertising Fund;

(© pay for or charge the Advertising Fund for attorneys’ fees and other costs related
in any way to claims against Company, any of its Affiliates, and/or the Advertising Fund regarding or in connection
with the Advertising Fund. However, Company will reimburse the Advertising Fund for any attorneys’ fees and/or
costs paid by the Advertising Fund in connection with any action in which Company is finally found to have acted
unlawfully or to be guilty of wrongdoing with respect to the Advertising Fund;

(d) defer, waive and/or compromise claims with respect to the Advertising Fund;

(e) take legal or other action against any franchisee(s) in default of their obligations
to the Advertising Fund and settle or compromise claims (and to pay related attorneys’ fees and costs); and

f merge or combine the Advertising Fund with any marketing fund otherwise
established for Stores.

8.3.5 Company may either (i) transfer the Advertising Fees to a separate Entity to whom
Company has assigned or delegated the responsibility to operate and maintain the Advertising Fund, or
(i) administratively segregate on its books and records all Advertising Fees received from Franchisee and all other
franchisees of Company. Nothing herein shall be deemed to create a trust fund, and Company may commingle
advertising fees with its general operating funds and expend such sums in the manner herein provided. For each
Store that Company or any of its Affiliates operates, Company or such Affiliate will similarly allocate to the
Advertising Fund the amount that would be required to be contributed to the Advertising Fund if it were a Licensed
Store.

8.3.6  If less than the total of all contributions and allocations to the Advertising Fund are
expended during any fiscal year, such excess may be accumulated for use during subsequent years. Company may
spend in any fiscal year an amount greater or less than the aggregate contributions to the Advertising Fund in that
year and may cause the Advertising Fund to borrow funds to cover deficits or invest surplus funds. If Company (or
an Affiliate) advances money to the Advertising Fund, it will be entitled to be reimbursed for such advances. Any
interest earned on monies held in the Advertising Fund may be retained by Company for its own use in its
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discretion. Within 60 days following each fiscal year, Company shall prepare a statement of contributions and
expenditures for the Advertising Fund and, upon Franchisee’s written request, Company shall provide such
information to Franchisee.

8.4 Co-op Advertising. Company may, but is not obligated to, from time to time establish regions for
co-operative advertising (“Co-op Advertising Regions™), to coordinate advertising, marketing efforts and programs
and maximizing the efficient use of local and/or regional advertising media.

8.4.1 If and when Company creates a Co-op Advertising Region for the region in which the
Licensed Store is located, Franchisee (and, if Company or an Affiliate of Company owns a Store in such Co-op
Advertising Region, then Company or such Affiliate of Company ), shall become a subscriber and member thereof
and shall execute and participate in accordance with the subscription agreement and the Certificate of Incorporation
and Bylaws of such Co-op Advertising Region on the forms prescribed by Company. The size and content of such
regions, when and if established by Company, shall be binding upon Franchisee, and all other similarly situated
franchisees of the System and Company or such Affiliate of Company, if it operates Stores in the region. At all
meetings of such Co-op Advertising Region each participating Franchisee, as well as Company (or such Affiliate), if
applicable, shall be entitled to one vote for each Store located within such Co-op Advertising Region or such other
vote as may reasonably be determined by Company.

8.4.2  Franchisee and other members of the Co-op Advertising Region, whose agreements
require their participation, will contribute to the Co-op Advertising Region such amount as may be determined by
Company; provided, however, the rate of contribution may be increased in excess of such amount from time to time
upon the affirmative vote or consent of not less than a majority of the voting power of the Co-op Advertising
Region, but the Co-op Advertising Region may not reduce any minimum contribution rate established by Company
(subject to the limitations set forth in this Section).

8.4.3  Subject to Section 8.4.1 of this Agreement, each Co-op Advertising Region will decide as
to the usage of funds available to it for media time, production of media materials, whether for radio, television,
newspapers or Store-level materials such as flyers, posters, or for any other type of advertising or marketing use, and
then such Co-op Advertising Region shall in writing request approval from Company to use said funds in said
manner. Company shall not withhold approval unreasonably, but no placement of advertising or commitment of
advertising funds on behalf of a Co-op Advertising Region will be made without Company’s prior written approval.
Company reserves the right to establish general standards concerning the operation of the Co-op Advertising
Region, advertising agencies retained by Co-op Advertising Region, and advertising programs conducted by Co-op
Advertising Region. Any disputes (other than pricing) arising among or between Franchisee, other franchisees,
and/or the Co-op Advertising Region may be resolved by Company, whose decision shall be final and binding on all
parties. No Co-op Advertising Region may appoint or pay from the funds collected by the Co-op Advertising
Region fees or costs of any advertising agency or buying group without the prior written permission of Company.

8.5 Telephone Numbers and Directory Advertising. In addition to the Advertising Fees and
Franchisee’s required expenditures under Sections 8.2 and 8.3, Franchisee shall, at its sole expense, subscribe for
and maintain throughout the Term, one or more listed telephone numbers which shall be listed under such headings
in such telephone directory or directories, including physical and on-line directories and the white pages and the
yellow pages, as Company may reasonably designate or approve which service Franchisee’s trade area, as
reasonably determined by Company. Company reserves the right to establish general standards concerning directory
and other types of advertising.

8.6 Promotional Campaigns. From time to time during the term hereof, Company shall have the right
to establish and conduct promotional campaigns on a national or regional basis, which may by way of illustration
and not limitation promote particular products or marketing themes. Franchisee and each Co-op Advertising
Region, if any, agrees to participate in such promotional campaigns upon such terms and conditions as Company
may reasonably establish. Franchisee acknowledges and agrees that such participation may require Franchisee to
purchase point of sale advertising material, posters, flyers, product displays and other promotional material (unless
provided at no charge through the Advertising Fund).
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8.7 Internet.

8.7.1  Franchisee shall not develop, create, generate, own, license, lease or use in any manner
any computer medium or electronic medium (including any Internet home page, e-mail address, website, domain
name, bulletin board, newsgroup or other Internet-related medium or activity) which in any way uses or displays, in
whole or part, the Marks, or any of them, or any words, symbols or terms confusingly similar thereto without
Company’s express prior written consent, and then only in such manner and in accordance with System Standards as
Company may establish from time to time.

8.7.2  Company has established one or more Internet websites. Company shall have discretion
over the design, content and functionality of such websites. Company may include one or more interior pages that
identify Stores operated under the Marks, including the Licensed Store, by among other things, geographic region,
address, telephone number(s), and offered products and services. Such website(s) may also include one or more
interior pages dedicated to the sale of franchises by Company and/or relations with Company’s or its Affiliate’s
investors. Company may permit Franchisee to periodically select from Company’s designated alternative design
elements for an interior page (or portion thereof) dedicated to the Licensed Store. Such designated alternative
design elements may change from time to time. Company will implement any such designated design elements or
changes promptly, subject to Company’s business needs and scheduling availability. Company may disable or
terminate such website(s), in whole or in part, without Company having any liability to Franchisee.

8.7.3  Franchisee acknowledges and agrees that Company (or its Affiliate) is the owner of, and
will retain all right, title and interest in and to (i) the domain name “www.UBREAKIFIX.com”; (ii) the URL:
“www.UBREAKIFIX.com”; all existing and future domain names, URLSs, future addresses and subaddresses using
the Marks in any manner; (iii) all computer programs and computer code (e.g., HTML, XML DHTML, Java) used
for or on Company’s website(s), excluding any software owned by third parties; (iv) all text, images, sounds, files,
video, designs, animations, layout, color schemes, trade dress, concepts, methods, techniques, processes and data
used in connection with, displayed on, or collected from or through Company’s website(s); and (v) all intellectual
property rights in or to any of the foregoing.

8.7.4  Franchisee acknowledges that Company has the exclusive and unrestricted right to
manufacture, produce, license, distribute and market products and repair services (including Approved Products and
Services) and accessories by means of the Internet.

8.7.5  Franchisee acknowledges that to competitively attract customers, Company may enter
into agreements with Internet Referral Sources to refer customers to Company and its franchisees, including
Franchisee, and Company may establish System Standards governing the referral of customers derived via Internet
Referral Sources. Franchisee must comply with these System Standards, as amended by Company from time to
time, and Company may condition Franchisee’s right to receive and make referrals on Franchisee’s compliance with
these System Standards. Company may provide a centralized billing system, dispatch service and/or other systems
related to the administration or services of leads from Internet Referral Sources, and Company may charge
Franchisee an administrative fee, which shall not exceed 5% of the Gross Sales earned by Franchisee resulting from
performance of services to customers from Internet Referral Sources. The administrative fee will be in addition to,
and will be calculated before deduction of, all other fees payable by Franchisee under this Agreement including with
respect to National Accounts, Continuing Royalties and Advertising Fees. Company may deduct from Company’s
payments due to Franchisee any amounts Franchisee owes to Company. Franchisee shall not enter into any
arrangement or agreement with an Internet Referral Source without Company’s prior written consent.

8.7.6  Franchisee acknowledges that to competitively attract customers, Company may enter
arrangements whereby various walk-in retail or other similar businesses (“Referring Businesses”) enter into
agreements with its customers whom the Referring Businesses agree to introduce to Company as potential servicing
leads from such customers (“Referred Customers”) in exchange for Company’s agreement to reward the Referring
Businesses with a commission on sales to the Referred Customers in an amount which we establish with the
Referring Business, not to exceed 10% of the Total Ticket Price (defined below) (“Referral Commission™).
Company shall pass down its obligation to pay Referral Commissions to the Referring Businesses to Franchisee.
Accordingly, Franchisee shall pay Company the applicable Referral Commission on every sale made by Franchisee

24
937904.12



to a Referred Customer, which Company shall then pay to the Referring Businesses. The “Total Ticket Price” is
equal to the Gross Sales derived by the Franchisee from the Referred Customer, exclusive of sales tax and prior to
applying any discounts, credits, rebates, adjustments, and shipping, handling, insurance and related transportation
costs. Company may refer these Referred Customers to its franchisees, including Franchisee, and Company may
establish System Standards governing the referral of Referred Customers derived from those Referring Businesses.
Franchisee must comply with these System Standards, as amended by Company from time to time, and Company
may condition Franchisee’s right to receive and make referrals on Franchisee’s compliance with these System
Standards. Company may provide a centralized billing system, dispatch service and/or other systems related to the
administration or servicing of leads from these Referring Businesses.

ARTICLE9
DISTRIBUTION AND PURCHASE OF
EQUIPMENT, SUPPLIES, AND OTHER PRODUCTS

9.1 Designated Products and Services. Company may, from time to time throughout the Term, require
that Franchisee purchase, use, offer, promote, provide and/or maintain certain tools, supplies, replacement parts,
products and/or services from Company or Company’s Affiliates (if Company or its Affiliates sell the same) or from
suppliers designated by Company (the “Designated Products and Services”). The Designated Products and
Services may include: (i) products that bear the “UBREAKIFIX” mark or marks; (ii) ink, toner, consumables, tools,
supplies, replacement parts, accessories, fixtures, furnishings, equipment, uniforms, supplies, stationary, packaging,
forms, computer hardware, software, modems and peripheral equipment and other items, whose quality or other
specifications Company deems to be of significant importance to the Store or which are produced or manufactured
in accordance with Company’s specifications and/or formulas, and products and services which Company selects as
designated products and services, and (iii) services, including remote computer maintenance and data backup,
computer repair, monitoring, training, and other items of service such as provided by organizations that provide
referrals to or pre-screen service professionals that Company may authorize Franchisee from time to time to use to
provide additional and/or specialized support and assistance to customers. Company shall not be obligated to reveal
Trade Secrets, specifications and/or formulas of such Designated Products and Services to Franchisee, non-
designated suppliers, or any other third parties. Franchisee shall purchase Designated Products and Services only
from Company or its Affiliates (if they sell the same), or Company’s designees.

9.2 Ancillary Products and Services. Company may designate certain products and services, such as
merchandise, fixtures, furnishings, equipment, uniforms, supplies, paper goods, services, packaging, forms,
Information Systems, and other products, supplies, services and equipment, some of which may be restricted to
designated brands and models, other than Designated Products and Services, which Franchisee may or must use
and/or offer and sell at the Licensed Store (“Ancillary Products and Services”). Franchisee may, but shall not be
obligated to, purchase such Ancillary Products and Services from Company or its Affiliates, if Company or such
Affiliates, supply the same. Franchisee may use, offer or sell only such Ancillary Products and Services that
Company has expressly authorized, and that are purchased or obtained from Company or a producer, manufacturer,
distributor, supplier or service provider (“Supplier”) designated or approved by Company pursuant to Section 9.2.2
of this Agreement.

9.2.1  Franchisee may purchase authorized Ancillary Products and Services from (i) Company
or its Affiliates (if they sell the same); (ii) Suppliers designated by Company; or (iii) Suppliers selected by
Franchisee and approved in writing by Company prior to Franchisee making such purchase(s). Each such Supplier
designated by Company must comply with Company’s usual and customary requirements regarding insurance,
indemnification, and non-disclosure, and shall have demonstrated to the reasonable satisfaction of Company: (a) its
ability to supply an Ancillary Product or Service meeting the specifications of Company, which may include
specifications as to brand name, model, contents, manner of preparation or installation, quality, and compliance with
governmental standards and regulations; (b) its reliability with respect to delivery and the consistent quality of its
products or services; and (c) its ability to meet such other requirements as determined by Company to be in the best
interest of the system.

9.2.2  If Franchisee should desire to procure authorized Ancillary Products and Services from a
Supplier other than Company or one previously approved or designated by Company (and not subsequently
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disapproved), Franchisee shall deliver written notice to Company of its desire to seek approval of such Supplier,
which notice shall (a) identify the name and address of such Supplier, (b) contain such information as may be
requested by Company or required to be provided pursuant to the Manuals (which may include reasonable financial,
operational and economic information regarding its business and its product), and (c) identify the authorized
Ancillary Products and Services desired to be purchased from such Supplier. Company shall, upon request of
Franchisee, furnish to Franchisee the general, but not manufacturing, specifications for such Ancillary Products and
Services if such are not contained in the Manuals. Company may thereupon request that the proposed Supplier
furnish Company at no cost to Company, product samples, specifications and such other information as Company
may require. Company or its representatives, including qualified third parties, shall also be permitted to inspect the
facilities of the proposed Supplier and establish economic terms, delivery, service and other requirements consistent
with other distribution relationships for other Stores.

9.2.3  Company will use its good faith efforts to notify Franchisee of its decision within 60 days
after Company’s receipt of Franchisee’s request for approval and other requested information and items in full
compliance with this Section 9.2.2; should Company not deliver to Franchisee, within 60 days after it has received
such notice and all information and other items requested by Company in order to evaluate the proposed Supplier, a
written statement of approval with respect to such Supplier, such Supplier shall be deemed disapproved as a
Supplier of the authorized Ancillary Products and Services described in such notice. Nothing in this article shall
require Company to approve any Supplier, and without limiting Company’s right to approve or disapprove a
Supplier in its discretion, Franchisee acknowledges that it is generally disadvantageous to the System from a cost
and service basis to have more than one Supplier in any given market area and that among the other factors
Company may consider in deciding whether to approve a proposed Supplier, it may consider the effect that such
approval may have on the ability of Company and its Franchisees to obtain the lowest distribution costs and on the
quality and uniformity of products offered system-wide. Without limiting the foregoing, Company may disapprove
a proposed Supplier, if in Company’s opinion, the approval of the proposed Supplier would disrupt or adversely
impact Company’s national or regional distributional arrangements. Company may also determine that certain
Ancillary Products and Services shall be limited to a designated brand or brands set by Company. Company may
revoke its approval upon the Supplier’s failure to continue to meet any of Company’s criteria. Franchisee agrees
that at such times that Company establishes a regional purchasing program for any of the parts and other supplies
and materials used in the preparation and performance of Approved Products and Services or other Ancillary
Products and Services used in the operation of the Licensed Store, which may benefit Franchisee by reduced price,
lower labor costs, production of improved products, increased reliability in supply, improved distribution, raw
material cost control (establishment of consistent pricing for reasonable periods to avoid market fluctuations),
improved operations by Franchisee or other tangible benefits to Franchisee, Franchisee will participate in such
purchasing program in accordance with the terms of such program.

9.2.4  As a further condition of its approval, Company may require a Supplier to agree in
writing: (i) to provide from time to time upon Company’s request free samples of any Ancillary Product or Service it
intends to supply to Franchisee, (ii) to faithfully comply with Company’s specifications for applicable Ancillary
Products and Services sold by it, (iii) to sell any Ancillary Product or Service bearing Company’s Marks only to
Franchisee, and with Company’s written approval, to other “UBREAKIFIX” Store franchisees of Company and
only pursuant to a trademark license agreement in form prescribed by Company, (iv) to provide to Company
duplicate purchase invoices for Company’s records and inspection purposes and (v) to otherwise comply with
Company’s reasonable requests.

9.2.5 Franchisee or the proposed Supplier shall pay to Company in advance (or upon
Company’s request, reimburse Company for) all of Company’s reasonably anticipated costs in reviewing the
application of the Supplier to service Franchisee and all current and future reasonable costs and expenses, including
Travel Expenses, related to inspecting, re-inspecting and auditing the Suppliers’ facilities, equipment, and products,
and all product testing costs paid by Company to third parties.

9.2.6  Franchisee shall at all times remain current and fully comply and perform each of its
obligations to its landlord, vendors and Suppliers.
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9.3 Purchases from Company or its Affiliates.

9.3.1 All services, goods, products, parts and supplies purchased from Company or its
Affiliates (“Company-provided Items”) shall be purchased in accordance with the purchase order format issued
from time to time by Company (or the applicable Affiliate), the current form of which shall be set forth in the
Manuals, and in accordance with the policies set forth in the Manuals, if any. Company (or such Affiliate) may
change the prices, delivery terms and other terms relating to its sale of Company-provided Items to Franchisee on
prior written notice. Such prices shall be Company’s (or the Affiliate’s) then-current prices, which may change
from time to time. Franchisee further acknowledges that prices Company (or the applicable Affiliate) charges to
Franchisee may include a mark-up and profit to Company (or its Affiliate’s) and may be higher than Company’s (or
its Affiliate’s) internal prices allocated or charged to Company or Affiliate owned Stores. Presently, Company (or
its Affiliate) expects to receive a mark-up. Company (or the applicable Affiliate) in its discretion, may discontinue
the sale of any goods or services at any time if in Company’s (or the applicable Affiliate) judgment its continued
sale becomes unfeasible, unprofitable, or otherwise undesirable. Company (or the applicable Affiliate) shall not be
liable to Franchisee for unavailability of, or delay in shipment or receipt of, merchandise because of temporary
product shortages, order backlogs, production difficulties, delays, unavailability of transportation, fire, strikes, work
stoppages, or other causes beyond the reasonable control of Company (or the applicable Affiliate). If any Company-
provided Items sold by Company (or the applicable Affiliate) are not in sufficient supply to fully fulfill all orders
therefor, Company (or the applicable Affiliate) may allocate the available supply among itself, its Affiliates and
others, including Franchisee and other franchisees, in any way Company (or the applicable Affiliate) deems
appropriate, which may result in Franchisee not receiving any allocation of certain Company-provided Items as a
result of a shortage. All product orders by Franchisee shall be subject to acceptance by Company (or the applicable
Affiliate) at Company’s (or the applicable Affiliate’s) designated offices, and Company (or the applicable Affiliate)
reserves the right to accept or reject, in whole or in part, any order placed by Franchisee. Franchisee shall submit to
Company (or the applicable Affiliate), upon written request, financial statements which contain sufficient
information to enable Company to determine the credit limits, if any, to be extended to Franchisee. Company (or
the applicable Affiliate), in its sole discretion, may establish the credit terms, if any, upon which it will accept
Franchisee’s orders, and may require Franchisee to pay for orders on a cash-in-advance or cash-on-delivery basis.

9.3.2 Company may collect rebates and credits in the form of cash or services or otherwise
from Suppliers based on purchases or sales by Franchisee and Company shall have the right to retain such sums for
its own purposes, return such sums to be used by one or more franchisees, including for designated purposes, and
use such sums for advertising the “UBREAKIFIX” brand, or one or more of the foregoing purposes in Company’s
discretion, notwithstanding any designation by the Supplier or otherwise.

9.3.3  On the expiration or termination of this Agreement, or in the event of any default by
Franchisee of this Agreement, Company (or the applicable Affiliate) shall not be obliged to fill or ship any orders
then pending or, in the case of termination or non-renewal, made any time thereafter by Franchisee, and Company
may notify its approved Suppliers of any impending termination or expiration of this Agreement and may, among
other things, instruct such Suppliers to deliver only such quantity of Designated Products and Services as is
reasonably necessary to supply Franchisee's needs prior to the expiration or termination date of this Agreement.

9.3.4  From time to time upon Company’s (or the applicable Affiliate’s) request, Franchisee
shall promptly estimate the level of purchases that Franchisee expects to make from Company (or the applicable
Affiliate) over the two-week period, or other period requested by Company, following the date of the request.

9.4 Test Marketing. Company may, from time to time, authorize Franchisee to test market products
and/or services in connection with the operation of the Licensed Store. Franchisee shall cooperate with Company in
connection with the conduct of such test marketing and shall comply with Company’s rules and regulations
established from time to time in connection herewith.

9.5 National Warranty Programs. Company has established a national warranty program and may
revise the program from time to time as Company deems appropriate. Franchisee, acting on its own behalf, shall
deliver to its customers national warranties on terms and conditions Company determines from time to time and on
such forms as Company may furnish to Franchisee. Franchisee shall perform promptly all of the terms and
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conditions of all such warranties. Franchisee shall have sole responsibility for all such warranties (even though the
terms and conditions have been established by Company) and for performance of any other warranties provided by
Franchisee. Franchisee agrees to comply with all policies and procedures on warranty programs established by
Company and keeping records with respect to Franchisee reimbursement claims. Franchisee acknowledges and
agrees that all warranty and other services hereunder are performed by Franchisee as an independent contractor and
not as an agent of Company. Franchisee has no authority to make and shall not make any warranty or representation
to others on behalf of Company.

9.6 Customer Reporting and Comment Cards.

9.6.1 At Company’s request, Franchisee shall use reasonable efforts to secure the names,
physical and email addresses and other information reasonably required by Company, of Franchisee’s customers at
the Licensed Store and shall allow such information to be used by Company. Franchisee may not divulge such
customer names, addresses or other information, with or without remuneration, to any third party. Franchisee shall
respond promptly to each customer inquiry or complaint and resolve all reasonable complaints to the customer’s
satisfaction. Company may establish privacy policies, and upon notification of the same, Franchisee shall cause
such privacy policies to be implemented in its Licensed Store.

9.6.2 At Company’s request, Franchisee shall purchase, use and display in the Licensed Store
during all operating hours customer comment and other cards in the manner specified in the Manuals, or use other
physical and electronic methods to gather customer information and comments regarding their experience at the
Licensed Store, or “UBREAKIFIX” stores in general.

ARTICLE 10
REPORTS, BOOKS AND RECORDS, INSPECTIONS

10.1 General Reporting. Franchisee shall, as and when specified by Company, submit to Company
statistical control forms and such other financial, operational and statistical information (by paper, facsimile, email,
or other method of transmission) as Company may require to: (i) assist Franchisee in the operation of the Licensed
Store in accordance with the System; (ii) allow Company to monitor Franchisee’s Gross Sales, purchases, costs and
expenses; (iii) enable Company to develop chain wide statistics which may improve bulk purchasing; (iv) assist
Company in the development of new products and services or the removal of existing unsuccessful Approved
Products and Services; (v) enable Company to refine existing Approved Products and Services; (vi) generally
improve chain-wide understanding of the System (collectively, the “Information”). Without limiting the generality
of the foregoing:

10.1.1 Unless otherwise agreed by Company in writing, Franchisee shall also submit condensed
reports (by paper, facsimile, email, or other method of transmission) of Gross Sales to Company on a weekly basis
in accordance with the guidelines established by Company. Franchisee will electronically link the Licensed Store to
Company and will allow Company to poll at times selected by Company, the Licensed Store Information Systems to
retrieve Information including sales, sales mix, usage, and operations data.

10.1.2 On or before the 7th day following each Accounting Period during the Term hereof,
Franchisee shall submit a Gross Sales report signed by Franchisee, on a form prescribed by Company, reporting all
Gross Sales for the preceding Accounting Period, together with such additional financial information as Company
may from time to time request.

10.1.3 On or before the 45th day following each calendar quarter during the Term hereof,
Franchisee shall submit to Company financial statements for the preceding calendar quarter, including a balance
sheet and profit and loss statement, prepared in the form and manner prescribed by Company and in accordance with
generally accepted accounting principles, which shall be certified by Franchisee to be accurate and complete.

10.1.4 Within 90 days following the end of each calendar year, Franchisee shall submit to
Company an unaudited annual financial statement prepared in accordance with generally accepted accounting
principles, and in such form and manner prescribed by Company, which shall be certified by Franchisee to be
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accurate and complete. Franchisee shall also provide Company with copies of signed original VAT, sales and use
tax forms contemporaneously with their filing with the appropriate state or local authority. Company reserves the
right to require such further information concerning the Licensed Store as Company may from time to time
reasonably request.

10.2 Inspections. Company’s authorized representatives shall have the right, from time to time, to enter
upon the entire premises of the Licensed Store during business hours, to examine same, conferring with Franchisee’s
employees, inspecting and checking operations, products, services, and determining whether the business is being
conducted in accordance with this Agreement, the System and the Manuals. Company shall use reasonable efforts
to avoid materially disrupting the operation of the Licensed Store. If any such inspection indicates any deficiency or
unsatisfactory condition with respect to any matter required under this Agreement or the Manuals, including quality,
cleanliness, service, health and authorized product line, Company will notify Franchisee in writing of Franchisee’s
non-compliance with the Manuals, the System, or this Agreement and Franchisee shall promptly correct or repair
such deficiency or unsatisfactory condition. In accordance with Section 7.4, Company may require Franchisee to
take and thereafter Franchisee shall take, immediate corrective action, which action may include temporarily closing
the Licensed Store. If Franchisee does not achieve satisfactory results on any inspection, Franchisee must reimburse
Company for all costs of such inspection and any follow up inspections until the identified problems have been
corrected.

10.3  Audits. Franchisee shall prepare, and keep for not less than 7 years following the end of each of
its fiscal years, or such longer period required under Applicable Law, adequate books and records showing daily
receipts in, at, and from the Licensed Store, applicable VAT, sales and use tax returns (if any), for the Licensed
Store, all pertinent original serially numbered sales slips and cash register records for the Licensed Store, and such
other sales records as may be reasonably required by Company from time to time to verify Gross Sales and
purchases reported by Franchisee to Company, in a form suitable for an audit of its records by an authorized auditor
or agent of Company. Such information shall be broken down by categories of goods, products, services, offered
and sold, where possible. Company, its agents or representatives may, at any reasonable time during normal
working hours, audit or review Franchisee’s books and records in accordance with generally accepted standards
established by certified public accountants. Company may also conduct the audit at a site other than the Licensed
Store, and Franchisee shall provide all information to Company, its agents or representatives, promptly upon
demand (but not later than 5 days following the date of the request). If any audit or other investigation reveals an
under-reporting or under-recording error, then upon demand Franchisee shall pay the amount determined to be
owed, plus interest at the highest compound rate permitted by Applicable Law, but not to exceed the rate of 18%
percent per annum. In addition, if any such audit or other investigation reveals an under-reporting or under-
recording error of 2% or more, then in addition to any other sums due and in addition to any other rights and
remedies it may have, including the right to terminate this Agreement as provided in ARTICLE 14, the expenses of
the audit/inspection shall be borne and paid by Franchisee upon billing by Company, which shall include
Company’s travel, lodging, wage expense and reasonable accounting and legal expense. Without limiting the
foregoing, if such audit or other investigation reveals an under-reporting or under-recording error of 5% percent or
more, Company, in addition to any other rights and remedies it may have, including the right to terminate this
Agreement as provided in ARTICLE 14, may require Franchisee to maintain and deliver to Company from time to
time, financial statements audited by an independent certified public accountant.

10.4 Books and Records. Franchisee shall maintain an accounting and record keeping system, in
accordance with sound business practices, which shall provide for basic accounting information necessary to prepare
financial statements, a general ledger, and reports required by this Agreement and the Manuals. Franchisee shall
maintain accurate, adequate and verifiable books and supporting documentation relating to such accounting
information.

10.5 Customer Lists. Franchisee agrees to develop and maintain an electronic database that contains
the name and contact information of, and a description of the type and cost of the services performed for, each
Residential and Small Business Customer that has engaged Franchisee to provide Approved Products and Services
(the “Customer List”). In partial consideration for the license to use the Marks and the System, and for the training
Franchisee receives hereunder, Franchisee assigns and transfers to Company all rights or interests that Franchisee
has or may have in the Customer List, as constituted from time to time, with the result that the Customer List shall
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be and remain Company’s sole property. Company grants Franchisee the right and license to use the Customer List
during the Term for the purposes this Agreement states or contemplates, but for no other purpose. Franchisee shall
maintain and use the Customer List in strict compliance with any privacy policy that Company adopts.

ARTICLE 11
TRADEMARKS

111 Use of Marks. Subject to Section 11.7 of this Agreement, the Licensed Store shall be named
“UBREAKIFIX” with only such additional prefix or suffix as may be required by Company from time to time.
Franchisee shall use and display such of Company’s trade dress, Marks, and such signs, advertising and slogans only
as Company may from time to time prescribe or approve. Upon expiration or sooner termination of this Agreement,
Company may, if Franchisee does not do so, execute in Franchisee’s name and on Franchisee’s behalf, any and all
documents necessary in Company’s judgment to end and cause the discontinuance of Franchisee’s use of the trade
dress and Marks and Company is hereby irrevocably appointed and designated as Franchisee’s attorney-in-fact so to
do. Franchisee shall not imprint or authorize any person to imprint any of the Marks on any product without the
express written approval of Company. Franchisee shall not use the Marks in connection with any offering of
securities or any request for credit without the prior express written approval of Company. Company may withhold
or condition any approval related to the Marks, including those described in this Section, in its discretion. During
the Term, Franchisee shall identify the Licensed Store as an independently owned and operated franchise of
Company, in the form and manner specified by Company, including on all invoices, order forms, receipts, checks,
business cards, on posted notices located at the Licensed Store and in other media and advertisements as Company
may direct from time to time.

11.2 Non-Use of Trade Name. If Franchisee is an Entity, it shall not use Company’s Marks, or
Company’s trade name, or any words or symbols which are confusingly phonetically or visually similar to the
Marks, as all or part of Franchisee’s name.

11.3 Use of Other Trademarks. Franchisee shall not display the trademark, service mark, trade name,
insignia or logotype of any other person or Entity in connection with the operation of the Licensed Store without the
express prior written consent of Company, which may be withheld in its discretion.

114 Non-ownership of Marks. Nothing herein shall give Franchisee, and Franchisee shall not assert,
any right, title or interest in Company’s trade dress, or to any of the Marks or the goodwill annexed thereto, except a
mere privilege and license during the term hereof, to display and use the same according to the terms and conditions
herein contained.

115 Defense of Marks. If Franchisee receives natice, or is informed, of any claim, suit or demand
against Franchisee on account of any alleged infringement, unfair competition, or similar matter on account of its
use of the Marks in accordance with the terms of this Agreement, Franchisee shall promptly notify Company of any
such claim, suit or demand. Thereupon, Company shall take such action as it may deem necessary and appropriate
to protect and defend Franchisee against any such claim by any third party. Franchisee shall not settle or
compromise any such claim by a third party without the prior written consent of Company. Company shall have the
sole right to defend, compromise or settle any such claim, in its discretion, at Company’s sole cost and expense,
using attorneys of its own choosing, and Franchisee shall cooperate fully with Company in connection with the
defense of any such claim. Franchisee may participate at its own expense in such defense or settlement, but
Company’s decisions with regard thereto shall be final.

11.6 Prosecution of Infringers. If Franchisee shall receive notice or is informed or learns that any third
party, which it believes to be unauthorized to use Company’s trade dress or Marks, is using Company’s trade dress
or Marks or any variant thereof, Franchisee shall promptly notify Company of the facts relating to such alleged
infringing use. Thereupon, Company shall, in its discretion, determine whether or not it wishes to take any action
against such third person on account of such alleged infringement of the trade dress and/or Marks. Franchisee shall
have no right to make any demand against any such alleged infringer or to prosecute any claim of any kind or nature
whatsoever against such alleged infringer for or on account of such infringement.
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11.7 Modification of Marks. From time to time, in the Manuals or in directives or bulletins
supplemental thereto, Company may add to, delete or modify any or all of the Marks and trade dress. Franchisee
shall, at its cost and expense, use, or cease using, as may be applicable, the Marks and/or trade dress, including any
such modified or additional trade names, trademarks, service marks, logotypes and commercial symbols, in strict
accordance with the procedures, policies, rules and regulations contained in the Manuals or in written directives
issued by Company to Franchisee, as though they were specifically set forth in this Agreement. Except as Company
may otherwise direct, Franchisee shall implement any such change within 60 days after notice thereof by Company,
at Franchisee’s expense.

11.8 Acts in Derogation of the Marks. Franchisee agrees that Company’s trade dress and the Marks are
the exclusive property of Company and/or its Affiliates and Franchisee now asserts no claim and will hereafter
assert no claim to any goodwill, reputation or ownership thereof by virtue of Franchisee’s licensed and/or franchised
use thereof, or otherwise. Franchisee further agrees that it is familiar with the standards and high quality of the use
by Company and others authorized by Company of the trade dress and Marks in the operation of Stores, and agrees
that Franchisee will maintain this standard in its use of the Marks and trade dress. All use of the Marks and trade
dress by Franchisee inures to the benefit of Company. Franchisee shall not contest or assist anyone in contesting at
any time during or after the Term, in any manner, the validity of any Mark or its registration, and shall maintain the
integrity of the Marks and prevent their dilution. Franchisee shall not do or permit any act or thing to be done in
derogation of any of the rights of Company or its Affiliates in connection with the same, either during the Term of
this Agreement or thereafter, and will use the Marks and Company’s trade dress only for the uses and in the manner
licensed and/or franchised hereunder and as herein provided. Without limiting the foregoing, Franchisee shall not
(i) interfere in any manner with, or attempt to prohibit, the use of Company’s trade dress and/or the Marks by any
other franchisee or licensee of Company; or (ii) divert or attempt to divert any business or any customers of the
Licensed Store to any other person or Entity, by direct or indirect inducement or otherwise, or do or perform,
directly or indirectly, any other act injurious or prejudicial to the goodwill associated with the Marks.

11.9  Assumed Name Reqgistration. If Franchisee is required to do so by Applicable Law, Franchisee
shall promptly upon the execution of this Agreement file with applicable Governmental Authorities, a notice of its
intent to conduct its business under the name “UBREAKIFIX” with only such additional prefix or suffix as may be
required by Company from time to time. Promptly upon the expiration or termination of this Agreement for any
reason whatsoever, Franchisee shall promptly execute and file such documents as may be necessary to revoke or
terminate such assumed name registration in connection with the Licensed Store, and if Franchisee shall fail to
promptly execute and file such documents as may be necessary to effectively revoke and terminate such assumed
name registration, Franchisee hereby irrevocably appoints Company as its attorney-in-fact to do so for and on behalf
of Franchisee.

ARTICLE 12
COVENANTS REGARDING OTHER BUSINESS INTERESTS

12.1 Non-Competition. Franchisee acknowledges that the System is distinctive and has been developed
by Company and/or its Affiliates at great effort, time, and expense, and that Franchisee has regular and continuing
access to valuable and confidential information, training, and Trade Secrets regarding the System. Franchisee
recognizes its obligations to keep confidential such information as set forth herein. Franchisee therefore agrees that,
except to the extent such restriction is prohibited by Applicable Law:

12.1.1 During the Term, no Restricted Person or Store Manager shall in any capacity, either
directly or indirectly, through one or more affiliated Entities, (i) engage in any Competitive Activities at any
location, unless Company shall consent thereto in writing, or (ii) divert or attempt to divert any business or any
customers of the Licensed Store to any other person or Entity, by direct or indirect inducement or otherwise, or do or
perform, directly or indirectly, any other act injurious or prejudicial to the goodwill associated with the Marks.

12.1.2 Upon (i) the expiration or termination of this Agreement, (ii) the occurrence of any
Assignment, or (iii) the cessation of any Restricted Person’s relationship with Franchisee; each person who was a
Restricted Person before such event shall not for a period of 2 years thereafter, engage in any Competitive
Activities: (a) within the Territory, or (b) within an area within 20 miles from any then-existing Store, without
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Company’s prior written consent. In applying for such consent, Franchisee will have the burden of establishing that
any such activity by it will not involve the use of benefits provided under this Agreement or constitute unfair
competition with Company or other franchisees or area developers of Company.

12.2 Trade Secrets.

12.2.1 Company possesses and continues to develop, and during the course of the relationship
established hereunder, Restricted Persons may have access to, proprietary and confidential information, including
the Trade Secrets, proprietary software (and related documentation), specifications, procedures, concepts and
methods and techniques of developing and operating a Store and producing Approved Products and Services.
Company may disclose certain of its Trade Secrets to Restricted Persons in the Manuals, bulletins, supplements,
confidential correspondence, or other confidential communications, and through Company’s training program and
other guidance and management assistance, and in performing Company’s other obligations and exercising
Company’s rights under this Agreement. “Trade Secrets” shall not include information which: (a) has entered the
public domain or was known to Franchisee prior to Company’s disclosure of such information to Franchisee, other
than by the breach of an obligation of confidentiality owed (by anyone) to Company or its Affiliates; (b) becomes
known to the Restricted Persons from a source other than Company or its Affiliates and other than by the breach of
an obligation of confidentiality owed (by anyone) to Company or its Affiliates; or (c) was independently developed
by Franchisee without the use or benefit of any of Company’s Trade Secrets. The burden of proving the
applicability of the foregoing will reside with Franchisee.

12.2.2 Each Restricted Person shall acquire no interest in the Trade Secrets other than the right
to use them in developing and operating the Licensed Store during the Term of this Agreement. A Restricted
Person’s duplication or use of the Trade Secrets in any other endeavor or business shall constitute an unfair method
of competition. Each Restricted Person shall: (i) not use the Trade Secrets in any business or other endeavor other
than in connection with the Licensed Store; (ii) maintain absolute confidentiality of the Trade Secrets during and
after the Term of this Agreement; and (iii) make no unauthorized copy of any portion of the Trade Secrets, including
the Manuals, bulletins, supplements, confidential correspondence, or other confidential communications, whether
written or oral. Franchisee shall operate the Licensed Store and implement all reasonable procedures prescribed
from time to time by Company to prevent unauthorized use and disclosure of the Trade Secrets, including,
implementing restrictions and limitations as Company may prescribe on disclosure to employees and obtaining
written non-disclosure and non-competition covenants from employees and others who may have access to the
Trade Secrets. Promptly upon Company’s request, Franchisee shall deliver executed copies of such agreements to
Company. If Franchisee has any reason to believe that any employee has violated the provisions of the
confidentiality and noncompetition agreement, Franchisee shall promptly notify Company and shall cooperate with
Company to protect Company against infringement or other unlawful use including, but not limited to, the
prosecution of any lawsuits if, in the judgment of Company, such action is necessary or advisable. Without limiting
the foregoing, Company may also impose reasonable restrictions and conditions, from time to time, on the
disclosure of financial or statistical information in connection with the sale or potential sale of the Licensed Store,
including the execution of confidentiality agreements.

12.2.3 In view of the importance of the Marks and the Trade Secrets and the incalculable and
irreparable harm that would result to the parties in the event of a default of the covenants and agreements set forth
herein in connection with these matters, the parties agree that each party shall have the right in a proper case to
obtain specific performance, temporary restraining orders and temporary or preliminary injunctive relief from a
court of competent jurisdiction to enforce the covenants and agreements in this Agreement, in addition to any other
relief to which such party may be entitled at law or in equity. Each party submits to the exclusive jurisdiction of the
courts of the State of Florida and the U.S. federal courts sitting in Orlando, Florida for purposes thereof. The parties
agree that venue for any such proceeding shall be the state and federal courts located in Orlando, Florida.
Franchisee agrees that Company may have temporary or preliminary injunctive relief without bond, but upon due
notice, and Franchisee’s sole remedy in the event of the entry of such injunctive relief will be the dissolution of the
injunctive relief, if warranted, upon hearing duly had (all claims for damages by reason of the wrongful issuance of
any the injunction being expressly waived).
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12.3 Confidentiality and Press Releases. Franchisee shall not disclose the substance of this Agreement
to any third party except as necessary to inform lessors from which it is seeking Leases or lessors which are parties
to Leases in order to obtain renewals of, or avoid terminations of, such Leases or as necessary to obtain any Permits
or other approvals, or to the extent required by the lawful order of any court of competent jurisdiction or federal,
state, or local agency having jurisdiction over Franchisee, provided that Franchisee shall give Company prior notice
of such disclosure. Unless disclosure is required by Applicable Law, no public communication, press release or
announcement regarding this Agreement, the transactions contemplated hereby or the operation of the Licensed
Store or any Crisis Management Event shall be made by Franchisee without the written approval of Company in
advance of such press release announcement, or public communication.

12.4 Interference With Employment Relations. Without Company’s prior written consent, during the
Term and for a period of 24 months following the termination, expiration or nonrenewal of this Agreement, or there
shall occur an Assignment, neither Franchisee, its Owner(s) or their respective Affiliates, officers, directors, or
managers, or any of them, shall in any capacity whatsoever, either directly or indirectly, hire, solicit or encourage to
leave the employment of Company, any of its Affiliates, or any licensee or franchisee of Company, any of its
Affiliates, any employee of Company or any of its Affiliates (or any person who such persons knew or should have
known was an employee of any licensee or franchisee of Company) or hire any such employee who has left the
employment of Company or any of its Affiliates (or Company’s licensee or franchisee) within one year of the
termination of such employee’s employment with Company or any of its Affiliates (or Company’s licensee or
franchisee).

12.5 Effect of Applicable Law. In the event any portion of the covenants in this Article violates laws
affecting Franchisee, or is held invalid or unenforceable in a final judgment to which Company and Franchisee are
parties, then the maximum legally allowable restriction permitted by law shall control and bind Franchisee.
Company may at any time unilaterally reduce the scope of any part of the above covenants, and Franchisee shall
comply with any such reduced covenant upon receipt of written notice. The provisions of this Article shall be in
addition to and not in lieu of any other confidentiality obligation of Franchisee, or any other person, whether
pursuant to another agreement or pursuant to Applicable Law.

12.6 Business Practices. Franchisee represents, warrants and covenants to Company that:

12.6.1 As of the date of this Agreement, Franchisee and each of its Owners (if Franchisee is an
Entity) shall be and, during the Term shall remain, in full compliance with all applicable laws in each jurisdiction in
which Franchisee or any of its Owners (if Franchisee is an Entity), as applicable, conducts business that prohibits
unfair, fraudulent or corrupt business practices in the performance of its obligations under this Agreement and
related activities, including the following prohibitions:

@ No government official, official of an international organization, political party
or official thereof, or candidate is an Owner or has any investment interest in the revenues or profit of Franchisee;

(b) None of the property or interests of Franchisee or any of its Owners is subject to
being “blocked” under any Anti-Terrorism Laws. Neither Franchisee, nor any of its respective funding sources
(including any legal or beneficial owner of any Equity in Franchisee) or any of its Affiliates is or has ever been a
terrorist or suspected terrorist within the meaning of the Anti-Terrorism Laws or identified by name or address on
any Terrorist List. Each of Franchisee and its Owners are in compliance with Applicable Law, including all such
Anti-Terrorism Laws;

(c) Neither Franchisee nor any of its Owners conducts any activity, or has failed to
conduct any activity, if such action or inaction constitutes a money laundering crime, including any money
laundering crime prohibited under the International Money Laundering Abatement and Anti-Terrorist Financing
Act, as amended, and any amendments or successors thereto; and

(d) Franchisee is neither directly nor indirectly owned or controlled by the
government of any country that is subject to a United States embargo, nor does Franchisee or its Owners act directly
or indirectly on behalf of the government of any country that is subject to a United States embargo.
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12.6.2 Franchisee has taken all necessary and proper action required by Applicable Law and has
the right to execute this Agreement and perform under all of its terms. Franchisee shall implement and comply with
anti-money laundering policies and procedures that incorporate “know-your-customer” verification programs and
such other provisions as may be required by Applicable Law.

12.6.3 Franchisee shall implement procedures to confirm, and shall confirm, that (a) none of
Franchisee, any person or entity that is at any time a legal or beneficial owner of any interest in Franchisee or that
provides funding to Franchisee is identified by name or address on any Terrorist List or is an Affiliate of any person
so identified; and (b) none of the property or interests of Franchisee is subject to being “blocked” under any Anti-
Terrorism Laws.

12.6.4 Franchisee shall promptly notify Company upon becoming aware of any violation of this
Section or of information to the effect that any person or entity whose status is subject to confirmation pursuant to
Section 12.6.3 above is identified on any Terrorist List, any list maintained by OFAC or to being “blocked” under
any Anti-Terrorism Laws, in which event Franchisee shall cooperate with Company in an appropriate resolution of
such matter.

12.6.5 In accordance with Applicable Law, none of Franchisee nor any of its Affiliates,
principals, partners, officers, directors, managers, employees, agents or any other persons working on their behalf,
shall offer, pay, give, promise to pay or give, or authorize the payment or gift of money or anything of value to any
officer or employee of, or any person or entity acting in an official capacity on behalf of, a Governmental Authority,
or any political party or official thereof or while knowing that all or a portion of such money or thing of value will
be offered, given or promised, directly or indirectly, to any official, for the purpose of (a) influencing any action or
decision of such official in his or its official capacity; (b) inducing such official to do or omit to do any act in
violation of his or its lawful duty; or (c) inducing such official to use his or its influence with any Governmental
Authority to affect or influence any act or decision of such Governmental Authority in order to obtain certain
business for or with, or direct business to, any person.

12.7 Survival. The provisions of this Article shall not limit, restrain or otherwise affect any right or
cause of action which may accrue to Company for any infringement of, violation of, or interference with, this
Agreement, or Company’s Marks, System, Trade Secrets, or any other proprietary aspects of Company’s business.

ARTICLE 13
NATURE OF INTEREST, ASSIGNMENT

13.1 Assignment by Company. This Agreement is fully transferable by Company, in whole or in part,
without the consent of Franchisee and shall inure to the benefit of any transferee or their legal successor to
Company’s interests herein; provided, however, that such transferee and successor shall expressly agree to assume
Company’s obligations under this Agreement. Without limiting the foregoing, Company may (i) assign any or all of
its rights and obligations under this Agreement to an Affiliate; (ii) sell its assets, its marks, or its System outright to a
third party; (iii) engage in a public offering of its securities; (iv) engage in a private placement of some or all of its
securities; (v) merge, acquire other corporations, or be acquired by another corporation; or (vi) undertake a
refinancing, recapitalization, leveraged buy-out or other economic or financial restructuring. Company shall be
permitted to perform such actions without liability or obligation to Franchisee who expressly and specifically waives
any claims, demands or damages arising from or related to any or all of the above actions (or variations thereof).
Company shall have no liability for the performance of any obligations contained in this Agreement after the
effective date of such transfer or assignment. In connection with any of the foregoing, at Company’s request,
Franchisee shall deliver to Company a statement in writing certifying (a) that this Agreement is unmodified and in
full force and effect (or if there have been modifications that the Agreement as modified is in full force and effect
and identifying the madifications); (b) that Franchisee is not in default under any provision of this Agreement, or if
in default, describing the nature thereof in detail; and (c) as to such other matters as Company may reasonably
request; and Franchisee agrees that any such statements may be relied upon by Company and any prospective
purchaser, assignee or lender of Company.
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13.2 Assignment by Franchisee.

13.2.1 The rights and duties created by this Agreement are personal to Franchisee. This
Agreement has been entered into by Company in reliance upon and in consideration of the singular individual or
collective character, reputation, skill attitude, business ability, and financial capacity of Franchisee, or if applicable,
its Owners who will actively and substantially participate in the development ownership and operation of the
Licensed Store. Accordingly, except as otherwise may be permitted herein, neither Franchisee nor any Owner (other
than Company, if applicable) shall, without Company’s prior written consent, cause or permit any Assignment. Any
such purported Assignment occurring by operation of law or otherwise without Company’s prior written consent
shall constitute a default of this Agreement by Franchisee, and shall be null and void. Except in the instance of
Franchisee advertising to sell the Licensed Store and assign this Agreement in accordance with the terms hereof,
Franchisee shall not, without Company’s prior written consent, offer for sale or transfer at public or private auction
or advertise publicly for sale or transfer, the furnishings, interior and exterior décor items, supplies, repair parts,
fixtures, equipment, Franchisee’s Lease or the real or personal property used in connection with the Licensed Store.
Franchisee may not make any Assignment to a public Entity, or to any Entity whose direct or indirect parent’s
securities are publicly traded and no shares of Franchisee or any Owner of Franchisee may be offered for sale
through the public offering of securities. To the extent that any prohibition on the pledge, hypothecation,
encumbrance or granting of a security interest in this Agreement or the assets of the Licensed Store may be
ineffective under Applicable Law, Franchisee shall provide not less than 10 days prior written notice (which notice
shall contain the name and address of the secured party and the terms of such pledge, hypothecation, encumbrance
or security interest) of any pledge, encumbrance, hypothecation or security interest in this Agreement or the assets of
the Licensed Store.

13.2.2 If Franchisee is an Entity, Franchisee shall promptly provide Company with written
notice (stating such information as Company may from time to time require) of each and every transfer, assignment
and encumbrance by any Owner of any direct or indirect Equity or voting rights in Franchisee, notwithstanding that
the same may not constitute an “Assignment.”

13.2.3 Company will not unreasonably withhold its consent to any Assignment which is subject
to the restrictions of this Article, provided however, Company may impose any reasonable condition to the granting
of its consent, and requiring Franchisee to satisfy any or all of the following conditions shall be deemed reasonable:

€)] Franchisee’s written request for Company’s consent to Assignment must be
accompanied by a detailed description of the price and all material terms and conditions of the proposed Assignment
and the identity of the proposed assignee and such other information as Company may reasonably request;

(b) Company’s receipt of an estoppel agreement indicating any and all causes of
action, if any, that Franchisee may have against Company or if none exist, so stating, and a list of all Owners having
an interest in this Agreement or in Franchisee, the percentage interest of Owner, and a list of all officers and
directors, in such form as Company may require;

(© Franchisee’s written request for consent to any Assignment must be
accompanied by an offer to Company of a right of first refusal to purchase the interest which is proposed to be
transferred, on the same terms and conditions offered by the third party; provided that Company may substitute cash
for any non-cash consideration proposed to be given by such third party (in an amount determined by Company
reasonably and in good faith as the approximate equivalent value of said non-cash consideration); and provided
further that Franchisee shall make representations and warranties to Company customary for transactions of the type
proposed (the “ROFR”). If Company elects to exercise the ROFR, Company or its nominee, as applicable, shall
send written notice of such election to Franchisee within 60 days of receipt of Franchisee’s request (the “ROFR
Period”). If Company accepts such offer, the training and transfer/administrative fees due by Franchisee in
accordance with this Agreement shall be waived by Company, and the closing of the transaction shall occur within
60 days following the date of Company’s acceptance. Any material change in the terms of an offer prior to closing
(or the failure to close the transaction within 60 days following the written notice provided by Franchisee) shall
cause it to be deemed a new offer, subject to the same right of first refusal by Company, or its third-party designee,
as in the case of the initial offer. Company’s failure to exercise such ROFR shall not constitute consent to the
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transfer or a waiver of any other provision of this Agreement, including any of the requirements of this Article with
respect to the proposed transfer. Without waiving any other rights provided for herein or otherwise, Company
hereby waives its ROFR if the proposed transferee/assignee is an immediate family member of Franchisee;

(d) The Franchisee shall not be in default under the terms of this Agreement (or any
other related agreement), the Manuals or any other obligations owed Company, and all of its then-due monetary
obligations to Company shall have been paid in full;

(e) The Franchisee, and its Owners, if Franchisee is an Entity, shall execute a
general release under seal, in a form prescribed by Company, of any and all claims against Company, its Affiliates,
Owner(s), directors, officers, agents and employees;

(j] The transferee/assignee shall have demonstrated to Company’s satisfaction that
it meets all of Company’s then-current requirements for new Store operators or for holders of an interest in a
franchise or license, including possession of good moral character and reputation, satisfactory credit ratings,
acceptable business qualifications, the ability to obtain or acquire the license(s) and permit(s) necessary for the sale
of all Approved Products and Services, and the ability to fully comply with the terms of this Agreement;

) (i) The transferee/assignee either shall have assumed this Agreement by a
written assumption agreement approved by Company, or have agreed to do so at closing, and at closing execute an
assumption agreement approved by Company; provided however, that such assumption shall not relieve Franchisee
(as transferor/assignor) of any such obligations; or (ii) at Company’s option, the transferee/assignee (or Franchisee if
the Assignment involves only a change in the Owners or a transfer of control) shall have executed a replacement
franchise agreement on the then-current standard form of franchise agreement used by Company in the State in
which the Licensed Store is being operated, provided, however, that the term of replacement franchise agreement
shall be the remaining term of this Agreement, and, at Company’s request, the transferor/assignor shall have
executed a continuing guaranty in favor of Company of the performance and payment by the transferee/assignee of
all obligations and debts to Company and its Affiliates under the replacement franchise agreement;

(h) If this Agreement has been executed pursuant to an Area Development
Agreement with Company (whether or not such agreement remains in effect), that this Agreement and all other
franchise agreements executed pursuant to such Area Development Agreement shall be concurrently
transferred/assigned to the same assignee;

(M The assignee shall agree to refurbish the Licensed Store as needed (in
Company’s discretion) to match the building design, trade dress, color scheme and presentation then used by
Company within the 12 month period preceding the assignment for its (or its Affiliates’) Store (such refurbishment
may include remodeling, redecoration and modifications to existing improvements);

() There shall not be any suit, action, or proceeding pending, or to the knowledge
of Franchisee any suit, action, or proceeding threatened, against Franchisee with respect to the Licensed Store;

(k) Upon submission of Franchisee’s request for Company’s consent to any
proposed transfer or assignment, Franchisee shall pay to Company a non-refundable administrative/transfer fee
equal to 10% of Company’s then-current initial franchise fee plus Company’s out of pocket costs associated with the
transfer, including costs of attorneys’ fees associated with the transfer;

()] Franchisee must provide, following the closing of the sale/transfer, to the
transferee/assignee, and its operating principal, store manager and other employees responsible for the operation of
the Licensed Store, training and assistance equivalent to Company’s Initial Training Program for a reasonable period
of time specified by Company, which may be up to 30 days in duration; and

(m) The Owners of transferee/assignee owning 10% or more (directly or indirectly),
in the aggregate, of the Equity or voting rights of the transferee/assignee, will execute a written guaranty in a form
prescribed by Company, personally, irrevocably and unconditionally guaranteeing, jointly and severally, with all

36
937904.12



other guarantors, the full payment and performance of all obligations to Company and to Company’s Affiliates (in
determining whether said 10% threshold is satisfied, holdings of spouses (and family members who live in the same
household) and Affiliates shall be aggregated).

13.2.4 Company’s consent to an Assignment shall not constitute a waiver of any claims it may
have against the transferring party arising out of this Agreement or otherwise, including (a) any payment or other
duty owed by Franchisee to Company under this Agreement before such Assignment; or (b) Franchisee’s duty of
indemnification and defense as set forth in Section 17.2 of this Agreement, whether before or after such Assignment,
or (c) the obligation to obtain Company’s consent to any subsequent transfer.

13.3 Entity Franchisee. If a Franchisee is an Entity, the following provisions will apply:

13.3.1 Franchisee represents and warrants that the information set forth in Exhibit C, which is
annexed hereto and by this reference made a part hereof, is accurate and complete in all material respects.
Franchisee shall notify Company in writing within 10 days of any change in the information set forth in Exhibit C,
and shall submit to Company a revised Exhibit C, certified by Franchisee as true, correct and complete and upon
acceptance thereof by Company shall be annexed to this Agreement as Exhibit C. Franchisee promptly shall
provide such additional information as Company may from time to time request concerning all persons who may
have any direct or indirect financial interest in Franchisee.

13.3.2 All of Franchisee’s organizational documents (including articles of partnership,
partnership agreements, articles of incorporation, articles of organization, bylaws, shareholders agreements, trust
instruments, or their equivalent) will provide that the issuance and transfer of any interest in Franchisee is restricted
by the terms of this Agreement, and that sole purpose for which Franchisee is formed (and the sole activity in which
Franchisee is or will be engaged) is the development and operation of a Store or Stores, pursuant to one or more
franchise agreements from Company. Franchisee shall submit to Company, upon the execution of this Agreement
and thereafter from time to time upon Company’s request, a resolution of Franchisee (or its governing body)
confirming that Franchisee is in compliance with this provision.

13.3.3  All present and future Owners of a 10% or more (directly or indirectly), in the aggregate,
of the Equity or voting rights in Franchisee, will execute a written guaranty in a form prescribed by Company,
personally, irrevocably and unconditionally guaranteeing, jointly and severally, with all other guarantors, the full
payment and performance of Franchisee’s obligations to Company and to Company’s Affiliates. For purposes of
determining whether said 10% threshold is satisfied, holdings of spouses (and family members who live in the same
household) and Affiliates shall be aggregated. Upon each transfer or assignment of an interest in Franchisee, or
other change in ownership interests in Franchisee, and at any other time upon Company’s request, said holders shall
re-execute a written guaranty in a form prescribed by Company.

13.3.4  Securities, partnership or other ownership interests in Franchisee may not be offered to
the public under the Securities Act of 1933, as amended, nor may they be registered under the Securities Exchange
Act of 1934, as amended, or any comparable federal, state or foreign law, rule or regulation. Such interests may be
offered by private offering or otherwise only with the prior written consent of Company, which consent shall not be
unreasonably withheld. All materials required for any such private offering by federal or state law shall be
submitted to Company for a limited review as discussed below prior to being filed with any governmental agency;
and any materials to be used in any exempt offering shall be submitted to Company for such review prior to their
use. No such offering by Franchisee shall imply that Company is participating in an underwriting, issuance or
offering of securities of Franchisee or Company, and Company’s review of any offering materials shall be limited
solely to the subject of the relationship between Franchisee and Company and its Affiliates. Company may, at its
option, require Franchisee’s offering materials to contain a written statement prescribed by Company concerning the
limitations described in the preceding sentence. Franchisee, its Owners and the other participants in the offering
must fully defend and indemnify Company, and its Affiliates, their respective partners and the officers, directors,
manager(s) (if a limited liability company), shareholders, members, partners, agents, representatives, independent
contractors, servants and employees of each of them, from and against any and all losses, costs and liability in
connection with the offering and shall execute any additional documentation required by Company to further
evidence this indemnity. For each proposed offering, Franchisee shall pay, in addition to any transfer fee required
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under Section 13.2.3(k) of this Agreement, to Company a non-refundable fee of $5,000, or such greater amount as is
necessary to reimburse Company for its reasonable costs and expenses associated with reviewing the proposed
offering, including legal and accounting fees. Franchisee shall give Company written notice at least 30 days prior to
the date of commencement of any offering or other transaction covered by this Section.

13.4 Assignment to a Controlled Entity.

13.4.1 If Franchisee is one or more individuals, and in the event that Franchisee proposes to
transfer all of its interest in this Agreement and the assets of the Store operated hereunder to an Entity formed by
Franchisee solely for the convenience of ownership, Franchisee may (without paying the transfer fee specified in
Section 13.2.3(k) of this Agreement), with Company’s written consent, transfer such interest and assets, provided,
and on condition that:

@ Upon Company’s request, Franchisee delivering to Company a true, correct and
complete copy of the transferee Entity’s articles of incorporation or articles of organization, bylaws, operating
agreement, partnership agreement, and other organizational documents, and Company has accepted the same;

(b) the transferee Entity’s articles of incorporation or articles of organization,
bylaws, and operating agreement, as applicable, shall provide that its activities are confined exclusively to operating
the Store operated hereunder;

(c) Franchisee directly owns not less than 100% of the Equity and voting rights of
the transferee Entity;

(d) such Entity is in good standing in its jurisdiction of organization and each other
jurisdiction where the conduct of its business or the operation of its properties requires it to be so qualified,;

(e the person designated by Franchisee as the Operating Principal has exclusive
day-to-day operational control of the Licensed Store;

(j] such Entity conducts no other business than the operation of the Store;

(9) such Entity assumes all of the obligations under this Agreement pursuant to
written agreement, the form and substance of which shall be acceptable to Company;

(h) Each individual comprising Franchisee, and all present and future owners of
10% or more (directly or indirectly), in the aggregate, of the Equity or voting rights of Franchisee shall execute a
written guaranty, in a form prescribed by Company, personally, irrevocably and unconditional guaranteeing, jointly
and severally, with all other guarantors, the full payment and performance of all of the obligations to Company and
its Affiliates under this Agreement;

(M That none of the Owners of the Equity of the transferee Entity is, directly or
indirectly, engaged in a Competitive Activity;

() At Company’s request, Franchisee shall, and shall cause each of its Affiliates
who have executed a franchise agreement and each direct or indirect parent or subsidiary of such Affiliate, to
execute and deliver to Company a general release, on a form prescribed by Company of any and all known and
unknown claims against Company and its Affiliates and their officers, directors, agents, shareholders and
employees; and

() Franchisee shall reimburse Company for all direct and indirect costs and
expense it may incur in connection with the transfer, including attorney’s fees.
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13.4.2 In the event that Franchisee exercises its rights under Section 13.4.1 of this Agreement
then Franchisee and such assignee Entity shall affirmatively covenant to continue to satisfy each of the conditions
set forth in Section 13.4.1 of this Agreement throughout the term of this Agreement.

ARTICLE 14
DEFAULT AND TERMINATION

14.1 General. Company shall have the right to terminate this Agreement only for “cause.” “Cause” is
hereby defined as a default of this Agreement. Company shall exercise its right to terminate this Agreement upon
notice to Franchisee upon the following circumstances and manners.

14.2 Automatic Termination Without Notice. Subject to Applicable Laws of the jurisdiction in which
the Store operated hereunder is located to the contrary, Franchisee shall be deemed to be in default under this
Agreement, and all rights granted herein shall at Company’s election automatically terminate without notice to
Franchisee if: (i) Franchisee shall be adjudicated bankrupt or judicially determined to be insolvent (subject to any
contrary provisions of any applicable state or federal laws), shall admit to its inability to meet its financial
obligations as they become due, or shall make a disposition for the benefit of its creditors; (ii) Franchisee shall allow
a judgment against it in the amount of more than $25,000 to remain unsatisfied for a period of more than 30 days
(unless a supersedeas or other appeal bond has been filed); (iii) the Licensed Store, the Premises or Franchisee’s
assets are seized, taken over or foreclosed by a government official in the exercise of its duties, or seized, taken
over, or foreclosed by a creditor or lienholder provided that a final judgment against Franchisee remains unsatisfied
for (30) days (unless a supersedeas or other appeal bond has been filed); (iv) a levy of execution of attachment has
been made upon the license granted by this Agreement or upon any property used in the Licensed Store, and it is not
discharged within 5 days of such levy or attachment; (v) Franchisee permits any recordation of a notice of
mechanics lien against the Licensed Store or any equipment at the Licensed Store which is not released within 60
days, or if any person commences any action to foreclose on the Licensed Store or said equipment; (vi) Franchisee
allows or permits any judgment to be entered against Company or any of its Affiliates, arising out of or relating to
the operation of the Licensed Store; (vii) a condemnation or transfer in lieu of condemnation has occurred; (viii)
Franchisee or any of its Owners, officers, directors, or key employees is convicted of or pleads guilty or nolo
contendere to a felony or any other crime or offense that is reasonably likely, in the sole opinion of Company, to
adversely affect Company’s reputation, System, Marks or the goodwill associated therewith, or Company’s interest
therein; provided, however that if the crime or offense is committed by an Owner other than an Operating Principal,
then Company may only terminate on account thereof if such Owner fails within 30 days after the conviction or
guilty plea, whichever first occurs, to sell its interest in Franchisee to Franchisee’s other Owners; or (ix)
Franchisee’s failure to comply with ARTICLE 12 or ARTICLE 21 of this Agreement.

14.3 Option to Terminate Without Opportunity to Cure. Franchisee shall be deemed to be in default
and Company may, at its option, terminate this Agreement and all rights granted hereunder, without affording
Franchisee any opportunity to cure the default, effective immediately upon receipt of notice by Company upon the
occurrence of any of the following events:

14.3.1 Abandonment. If Franchisee shall abandon the Licensed Store. For purposes of this
Agreement, “abandon” shall refer to (i) Franchisee’s failure, at any time during the term of this Agreement, to keep
the Premises or Licensed Store open and operating for business for a period of 5 consecutive days, except as
otherwise may be provided in the Manuals, (ii) Franchisee’s failure to keep the Premises or Licensed Store open and
operating for any period after which it is not unreasonable under the facts and circumstances for Company to
conclude that Franchisee does not intend to continue to operate the Licensed Store, unless such failure to operate is
due to Force Majeure (subject to Franchisee’s continuing compliance with this Agreement), (iii) failure to actively
and continuously maintain and answer the telephone listed by Franchisee for the Licensed Store solely with the
“UBREAKIFIX” name (as the same may be modified in accordance with this Agreement); (iv) the withdrawal of
permission from the applicable lessor that results in Franchisee’s inability to continue operation of the Licensed
Store ; or (v) closing of the Licensed Store required by Applicable Law if such closing was not the result of a
violation of this Agreement by Company.
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14.3.2 Assignment, Death or Incapacity. If Franchisee shall purport to make any Assignment
without the prior written consent of Company; provided, however, that if the Licensed Store continues to be
operated in conformity with this Agreement (i) upon prompt written request and upon the death or legal incapacity
of a Franchisee who is an individual, Company shall allow a reasonable period, up to 9 months, after such death or
legal incapacity for the heirs, personal representatives, or conservators (the “Heirs”) of Franchisee either to enter
into a new Franchise Agreement upon Company’s then current form (except that no initial franchise fee or transfer
fee shall be charged), if Company is subjectively satisfied that the Heirs meet Company’s standards and
qualifications, or if not so satisfied to allow the Heirs to sell the Licensed Store to a person approved by Company,
or (ii) upon prompt written request and upon the death or legal incapacity of an Owner owning 20% or more of the
Equity or voting power of a corporate or limited liability company Franchisee, or a general or limited partner
owning 20% or more of any of the Partnership Rights of a Franchisee which is a Partnership, Company shall allow a
period of up to 9 months after such death or legal incapacity for the Heirs to seek and obtain Company’s consent to
the transfer or Assignment of such stock, membership interests or Partnership Rights to the Heirs or to another
person acceptable by Company. If, within the allowed period, the Heirs fail either to enter into a new franchise
agreement or to sell the Licensed Store to a person approved by Company pursuant to this Agreement, or fail either
to receive Company’s consent to the Assignment of such Equity to the Heirs or to another person acceptable by
Company, as provided in this Agreement, this Agreement shall thereupon automatically terminate;

14.3.3 Repeated Defaults. If Franchisee shall default in any obligation as to which Franchisee
has previously received 2 or more written notices of default from Company setting forth the default complained of
within the preceding 12 months, or 3 or more written notices of default from Company setting forth the default
complained of within the preceding 24 months, such repeated course of conduct shall itself be grounds for
termination of this Agreement without further notice or opportunity to cure;

14.3.4 Violation of Law. If Franchisee fails, for a period of 10 days after having received
notification of noncompliance from Company or any governmental or quasi-governmental agency or authority, to
comply with any federal, state or local law or regulation applicable to the operation of the Licensed Store;

14.3.5 Sale of Unauthorized Products. If Franchisee sells unauthorized products to the public
after notice of default and thereafter sells such products, whether or not Franchisee has cured the default after one or
more notices;

14.3.6 Under Reporting. If an audit or investigation conducted by Company hereof discloses
that Franchisee has knowingly maintained false books or records, or submitted false reports to Company, or
knowingly understated its Gross Sales or withheld the reporting of same as herein provided, and, without limiting
the foregoing, if, on 3 or more occasions in any single 36 month period, any audits or other investigations reveals an
under-reporting or under-recording error of 2% or more, or on any single occasion any audit or other investigation
reveals an under-reporting or under-recording of 5% or more;

14.3.7 Intellectual Property Misuse. If Franchisee materially misuses or makes any
unauthorized use of the Marks or otherwise materially impairs the goodwill associated therewith or Company’s
rights therein, or takes any action which reflects materially and unfavorably upon the operation and reputation of the
Licensed Store, the System, or the “UBREAKIFIX” brand generally. Franchisee’s unauthorized use, disclosure, or
duplication of the “Trade Secrets,” excluding independent acts of employees or others if Franchisee shall have
exercised its best efforts to prevent such disclosures or use;

14.3.8 Misrepresentation. If Franchisee makes any material misrepresentations relating to the
acquisition of this Agreement;

14.3.9 Health or Safety Violations. Franchisee’s conduct of the Licensed Store is so contrary to
this Agreement, the System and the Manuals as to constitute an imminent danger to the public health; and

14.3.10 Failure to Complete Training. If Franchisee, the initial Operating Principal or the initial
Store Manager fails to complete all phases of the Initial Training Program to Company’s satisfaction prior to the
opening of the Licensed Store.
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14.4 Termination With Notice and Opportunity To Cure. Except for any default by Franchisee under
Sections 14.2 or 14.3 of this Agreement, and as otherwise expressly provided elsewhere in this Agreement,
Franchisee shall have 10 days (5 days in the case of any default in the timely payment of sums due to Company or
its Affiliates) after Company’s written notice of default within which to remedy any default under this Agreement,
and to provide evidence of such remedy to Company. If any such default is not cured within that time period, or
such longer time period as Applicable Law may require or as Company may specify in the notice of default, this
Agreement and all rights granted by it shall thereupon automatically terminate without further notice or opportunity
to cure.

14.5 Reimbursement of Company Costs. In the event of a default by Franchisee, all of Company’s
costs and expenses arising from such default, including reasonable legal fees and reasonable hourly charges of
Company’s administrative employees shall be paid to Company by Franchisee within 5 days after cure or upon
demand by Company if such default is not cured.

14.6 Cross-Default. Except for a default or termination of any Area Development Agreement
consisting solely of Franchisee’s failure to meet the development schedule thereunder, any default by Franchisee
under the terms and conditions of this Agreement, any Lease, or any other agreement between Company (or its
Affiliate), and Franchisee (or any Affiliate of Franchisee), or any default by Franchisee (or any Affiliate of
Franchisee) of its obligations to any Co-Op Advertising Region of which it is a member, shall be deemed to be a
default of each and every said agreement. Furthermore, in the event of termination, for any cause, of this Agreement
or any other agreement between the parties hereto, Company may, at its option, terminate any or all said agreements.

14.7 Notice Required By Law. Notwithstanding anything to the contrary contained in this Article, in
the event any valid, Applicable Law of a competent Governmental Authority having jurisdiction over this
Agreement and the parties hereto shall limit Company’s rights of termination hereunder or shall require longer
notice periods than those set forth above, this Agreement shall be deemed amended to conform to the minimum
notice periods or restrictions upon termination required by such laws and regulations. Company shall not, however,
be precluded from contesting the validity, enforceability or application of such laws or regulations in any action,
arbitration, hearing or dispute relating to this Agreement or the termination thereof.

14.8 Termination by Franchisee. Franchisee may terminate this Agreement due to a material default by
Company of its obligations hereunder, which default is not cured by Company within 60 days after Company’s
receipt of prompt written notice by Franchisee to Company detailing the alleged default with specificity; provided,
that if the default is such that it cannot be reasonably cured within such 60 day period, Company shall not be
deemed in default for so long as it commences to cure such default within 60 days and diligently continues to
prosecute such cure to completion. This is a material term of this Agreement and an arbitrator shall not, and shall
not have the power or authority to, waive, modify or change this requirement in any arbitration proceeding or
otherwise. If Franchisee terminates this Agreement pursuant to this Section, Franchisee shall comply with all of the
terms and conditions of ARTICLE 15 of this Agreement.

ARTICLE 15
RIGHTS AND OBLIGATIONS UPON TERMINATION

15.1 General. Upon the expiration or termination of Franchisee’s rights granted under this Agreement:

15.1.1 Franchisee shall immediately cease to use all Trade Secrets, the Marks, and any
confusingly similar trademark, service mark, trade name, logotype, or other commercial symbol or insignia.
Franchisee shall immediately cease using and if applicable, return the Manuals, all training materials, CD ROMs,
DVDs, records, customer lists, files, advertising and promotional materials and all other written materials
incorporating Trade Secrets and all copies of the whole or any part thereof to Company. Franchisee shall at its own
cost make cosmetic changes to the Licensed Store so that it no longer contains or resembles Company’s proprietary
designs, including: Franchisee shall remove all materials that would identify the Premises and Location as a Store
operated under the Marks and System, and remove distinctive cosmetic features and finishes, soffits, interior wall
coverings and colors, exterior finishes and colors and signage from the Premises and Location as Company may
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reasonably direct and shall, at Company’s request, grant Company access to the Premises to make cosmetic changes
to the Licensed Store so that it no longer resembles a Store.

15.1.2 If Company so elects, at its sole option, upon any termination or expiration of this
Agreement, Franchisee will sell to Company such equipment and furnishings as Company may designate that are
associated with the Licensed Store at its net book value, using a 5-year straight line amortization period, but in no
event less than 10% of Franchisee’s actual, reasonable cost of such items. Company shall have no other payment
obligations to Franchisee, and Franchisee specifically waives any and all claims to be paid for other equipment,
furnishings, fixtures, products, supplies or the goodwill associated with the terminated Licensed Store (which
goodwill Franchisee acknowledges is owned exclusively by Company). Company may offset against any
obligations it may have pursuant to this Section any amounts owed by Franchisee to Company.

15.1.3 Company may retain all fees paid pursuant to this Agreement, and Franchisee shall
immediately pay any and all amounts owing to Company, its Affiliates, and/or Suppliers.

15.14 Any and all obligations of Company to Franchisee under this Agreement shall
immediately cease and terminate.

15.1.5 Any and all rights of Franchisee under this Agreement shall immediately cease and
terminate, and Franchisee shall immediately cease and thereafter refrain from representing itself as then or formerly
a Franchisee or other Affiliate of Company.

15.1.6 Franchisee shall transfer and assign to Company or its designee all telephone numbers,
white and yellow page listings, on-line telephone listings and all other associated listings for the Licensed Store, and
Franchisee shall notify the telephone company and all listing agencies of the termination or expiration of
Franchisee’s right to use any telephone number and any classified or other telephone directory listings associated
with the Licensed Store, and authorize and instruct their transfer to Company. Franchisee shall deliver all goods and
materials containing the Marks to Company and Company shall have the sole and exclusive use of any items
containing the Marks. Franchisee is not entitled to any compensation from Company if Company exercises this
option.

15.1.7 If Company shall have authorized Franchisee to use the Marks, or any of them in
connection with the Internet, any website, or e-mail address, Franchisee shall cancel or assignh to Company or its
designee, as Company determines, all of Franchisee’s right, title and interest in any Internet websites or web pages,
e-mail addresses, domain name listings and registrations which contain the Marks, or any of them, in whole or in
part, and Franchisee shall notify the applicable domain name registrar and all listing agencies, upon the termination
or expiration hereof, of the termination of Franchisee’s right to use any domain name, web page and other Internet
device associated with Company or the Licensed Store, and authorize and instruct their cancellation or transfer to
Company, as directed by Company. Franchisee is not entitled to any compensation from Company if Company
exercises its said rights or options. For the avoidance of doubt, nothing in this Section shall be deemed to permit
Franchisee to use the Marks, or any of them in connection with the Internet, except with the prior consent of
Company as provided in this Agreement.

15.2 Survival of Obligations. Termination or expiration shall be without prejudice to any other rights
or remedies that Company or Franchisee, as the case may be, shall have in law or in equity, including the right to
recover the benefit of the bargain damages. In no event shall a termination or expiration of this Agreement affect
Franchisee’s obligations to take or abstain from taking any action in accordance with this Agreement. The
provisions of this Agreement which by their nature or expressly constitute post-termination (or post-expiration)
covenants and agreements including the obligation of Company and Franchisee to arbitrate any and all disputes shall
survive the termination or expiration of this Agreement.

15.3 No Ownership of Marks. Franchisee acknowledges and agrees that rights in and to Company’s
Marks and the use thereof shall be and remain the property of Company.
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15.4 Government Filings. In the event Franchisee has registered any of Company’s Marks or the name
“UBREAKIFIX” as part of Franchisee’s assumed, fictitious or corporate name, Franchisee shall promptly amend
such registration to delete Company’s Marks and any confusingly similar marks or names therefrom.

ARTICLE 16
INSURANCE

16.1 Insurance. Franchisee shall obtain and maintain (at all times during the Term) insurance coverage
in the types and amounts of coverage and deductibles specified in the Manuals which shall in each instance
designate Company and its designated Affiliates as additional named insureds, with an insurance company approved
by Company, which approval shall not be unreasonably withheld. At a minimum, Franchisee shall maintain
comprehensive public liability insurance against claims for bodily and personal injury, death and property damage in
the amount of $1,000,000.

16.2 Use of Proceeds. In the event of damage to the Licensed Store covered by insurance, the proceeds
of any such insurance shall be used to restore the Licensed Store to its original condition as soon as possible, unless
such restoration is prohibited by the Location Lease or Company has otherwise consented in writing. Upon the
obtaining of such insurance, Franchisee shall promptly provide to Company proof of such insurance coverage.

16.3 Proof of Insurance. Franchisee shall, prior to opening the Licensed Store, (and from time to time,
within 10 days after a request therefor from Company, and annually thereafter provide evidence of the renewal or
extension of each insurance policy) file with Company, certificates of such insurance and shall promptly pay all
premiums on the policies as they become due. In addition, the policies shall contain a provision requiring 30 days
prior written notice to Company of any proposed cancellation, modification, or termination of insurance. If
Franchisee fails to obtain and maintain the required insurance, Company may, at its option, in addition to any other
rights it may have, procure such insurance for Franchisee without notice and Franchisee shall pay, upon demand, the
premiums and Company’s costs in taking such action.

ARTICLE 17
RELATIONSHIP OF PARTIES, DISCLOSURE

17.1 Relationship of Franchisee to Company. It is expressly agreed that the parties intend by this
Agreement to establish between Company and Franchisee the relationship of Company and franchisee. It is further
agreed that Franchisee has no authority to create or assume in Company’s name or on behalf of Company, any
obligation, express or implied, or to act or purport to act as agent or representative on behalf of Company for any
purpose whatsoever. Neither Company nor Franchisee is the employer, employee, agent, partner or co-venturer of
or with the other, each being independent. Franchisee agrees that it shall not under any circumstances hold itself out
as the agent, representative, employee, partner or co-venturer of Company. All employees hired by or working for
Franchisee shall be the employees of Franchisee and shall not, for any purpose, be deemed employees of Company
or subject to Company control. Each of the parties shall file its own tax, regulatory and payroll reports with respect
to its respective employees and operations, saving and indemnifying the other party hereto of and from any liability
of any nature whatsoever by virtue thereof. Neither shall have the power to bind or obligate the other except
specifically as set forth in this Agreement. Company and Franchisee agree that the relationship created by this
Agreement is one of independent contractor and not a fiduciary relationship.

17.2 Indemnity.

17.2.1 Franchisee shall protect, defend and indemnify Company, and all of its past, present and
future Owners, Affiliates, officers, directors, employees, attorneys and designees, and each of them, and hold them
harmless from and against any and all costs and expenses, including attorneys’ fees, court costs, losses, liabilities,
damages, claims and demands of every kind or nature on account of any actual or alleged loss, injury or damage to
any person or Entity or to any property arising out of or in connection with Franchisee’s development, construction
(including any latent or patent defects), maintenance or operation of the Premises and the Licensed Store. The terms
of this Section 17.2.1 shall survive the termination, expiration or cancellation of this Agreement.
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17.2.2 Company shall give Franchisee written notice of any claim for which Company demands
indemnity (provided that such obligation shall not constitute a condition to Franchisee’s indemnification obligation
unless and then only to the extent Franchisee has been materially harmed by any delay in giving notice). Company
shall retain the full right and power to direct, manage, control and settle the litigation of any claim. Company shall
submit all indemnifiable claims to its insurers in a timely manner. Any payments made to an indemnified party shall
be net of benefits received by any indemnified party on account of insurance in respect of such claims.

ARTICLE 18
PURCHASE OPTION

18.1 Option to Purchase Licensed Store.

18.1.1 Company or its designated Affiliate shall have the right and option (the “Purchase
Option”) exercisable at any time following the Trigger Date upon written notice to Franchisee (the “Option
Notice”) to purchase for the Purchase Price all of the Assets, free and clear of all liens, encumbrances and liabilities.
If Company receives a written request for its consent to an Assignment, then Company must exercise the Purchase
Option, if at all, within 20 days following receipt of Franchisee’s request for consent to the Assignment. The
Purchase Option shall be automatically reinstated following: (a) the Assignment; (b) Company’s refusal to consent
to the proposed Assignment; (c) 60 days after the ROFR Period if Company does not exercise the ROFR and the
Assignment has not been concluded; or (d) if there has been any material change in the terms of the proposed offer
which results in the reinstatement of the ROFR.

18.1.2 At Company’s request, the terms and conditions of the Purchase Option may be recorded
in the real property records under Applicable Law, and Franchisee shall execute all documents as may be necessary
and appropriate to do so. Company’s rights under this ARTICLE 18 shall be in addition to, and not in lieu of,
Company’s ROFR and such rights may be exercised separately, concurrently or in the alternative.

18.2 Purchase Price; Sales and Transfer Taxes.

18.2.1 Subject to the conditions in this Section, Franchisee may select one of two methodologies
to determine the purchase price for the Assets (the “Purchase Price”): (i) the Fair Market Value of the Assets; or
(ii) 2 times Store Level EBITDA during the 12 full calendar months immediately preceding Franchisee’s receipt of
the Option Notice. Franchisee will make its selection within 14 days after receipt of the Option Notice, by notifying
Company in writing of its choice of methodology. If Franchisee fails to make a timely selection of methodology,
then the methodology used to determine the Purchase Price will be determined by Company.

@ Store Level EBITDA shall be determined by using Franchisee’s financial
statements, provided Franchisee has kept and maintained financial statements in compliance with the provisions of
this Agreement and the Manuals. The chief financial officer or chief executive officer of Franchisee (or Franchisee,
if an individual) shall certify that such financial statements are true, correct, and complete, subject to any adjustment
in the event of any audit or other investigation of such financial statements and/or the books and records by
Company. If an audit or other investigation reveals any inaccuracy, then, in addition to all other rights and
remedies, Company shall have the right to revise the Purchase Price, and if the inaccuracy overstates Store Level
EBITDA during the applicable 12-month period by 2% or more, then Franchisee shall reimburse Company for the
expenses of the audit/investigation.

(b) “Fair Market Value” shall be determined as follows:

(M Franchisee and Company shall attempt to select a mutually acceptable
appraiser within 30 days following the date of the Option Notice, in which case Fair Market Value
shall be determined by such appraiser.

(i) If Franchisee and Company fail to so agree on an appraiser, then within
45 days following the date of the Option Notice, Company shall select one appraiser, and
Franchisee shall select one appraiser. If either Franchisee or Company fails to timely appoint an
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appraiser, then the appraiser appointed by the other party shall be the sole appraiser for the
purposes of determining Fair Market Value. Each party shall promptly advise the other party in
writing of the identity of its appointed appraiser. Fair Market Value shall be: (a) if one appraiser
is appointed, the value established by that appraiser; or (b) if 2 appraisers are appointed, the
arithmetic average of the values determined by the appraisers; provided, that if the higher value is
more than 125% of the lower value, then the 2 appraisers will jointly select a third appraiser, and
the Fair Market Value shall then be the arithmetic average of (1) the value determined by the 3rd
appraiser and (2) the value determined by the one of the first 2 appraisers that is nearest in value to
the value determined by the 3rd appraiser. If the first 2 appraisers are unable to agree upon a 3rd
appraiser within 20 days of their completion of appraisals, then either Franchisee or Company may
demand the appointment of an appraiser by the then-director of the regional office of the
American Arbitration Association located nearest to Company’s headquarters, in which event the
appraiser appointed thereby shall be the third appraiser.

(iii) Each of the appraisers shall conduct an appraisal within 30 days after
being appointed, and shall submit their appraisals in writing to Franchisee and to Company within
such period.

(iv) Fair Market Value shall be determined solely by reference to the
Licensed Store, and the appraiser shall be instructed in writing by each party not to, and the
appraiser shall not, consider or attribute any value to (a) any goodwill or other value attributable to
the System or the Marks other than the right to utilize the System and Marks in the operation of
the Licensed Store in accordance with, and for no more than the remaining Term of, this
Agreement or (b) any rights or efficiencies Franchisee may enjoy because Franchisee (or any
affiliated or related party) operates or has the right to operate more than one Store. An appraiser
may use a bona fide third-party offer to purchase the Assets in its determination of Fair Market
Value if and only if such third-party offer was delivered by Franchisee to Company prior to the
exercise of the Purchase Option.

(v) Any appraiser, to be qualified to conduct an appraisal hereunder, shall
be an independent appraiser (i.e., not affiliated with Company or Franchisee), an M.A.l. appraiser
or its equivalent or an investment bank, and shall have experience in valuing franchised or
Licensed Stores. If any appraiser initially appointed under this Agreement shall, for any reason,
be unable to serve, a successor appraiser shall be promptly appointed in accordance with the
procedures pursuant to which the predecessor appraiser was appointed.

(vi) The costs of all appointed appraisers shall be borne by Company if the
parties have been able to mutually agree to the selection of a single appraiser. If, however, the
parties cannot agree, and two or three appraisers are appointed then the costs of all appointed
appraisers shall be borne by Franchisee.

(© Company may exclude and elect not to purchase cash (or its equivalent), any
notes or accounts payable to Franchisee by any person or party except by an arms-length transaction with a person
not related to or affiliated with Franchisee, and any Assets that are not necessary or appropriate (in function or
quality) to the Licensed Store’ operation or do not meet Company’s standards, and, if applicable, the Fair Market
Value shall reflect such exclusions.

(d) Company and each appointed appraiser shall be given full access during normal
business hours to all information required and relevant to determine Store Level EBITDA and/or Fair Market Value.

(e If the Assets include a fee simple interest in real property, then all revenue
derived from such real property shall be excluded from Store Level EBITDA and the value of such real property
shall be the Fair Market Value of the real property.
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18.2.2 The Purchase Price shall be adjusted by setting off and reducing the Purchase Price by
any amount then owing by Franchisee to Company or its Affiliates or to any appraiser, and any amounts that
Company pays in its sole discretion to cure Franchisee’s defaults with third parties.

18.2.3 All sales and transfer taxes are the responsibility of Franchisee and shall be paid when
due.

18.3 Terms of Purchase and Sale.

18.3.1 Franchisee shall make written representations and warranties to Company or its
designated purchaser of the Assets customary for transactions of the type, including (1) its power, authority and
legal capacity to sell, transfer and assign the Assets, (2) valid right, title and interest in the Assets, (3) the absence of
all liens, encumbrances and liabilities on the Assets, and (4) the absence of any violation, in any material respect, or
default under, or acceleration of any material agreement or instrument pursuant to which the Assets are encumbered
or bound as the result of such sale. Franchisee and its Owners shall sign covenants obligating them to comply with
the obligations under this Agreement that survive the termination or expiration of this Agreement (including
Sections 12.1, 12.2, and 12.4)) and general releases, on a form prescribed by Company of any and all known and
unknown claims against Company and its Affiliates and their Owners, officers, directors, agents, and employees.

18.3.2 Pending the closing of any Purchase Option transaction: (i) Franchisee shall operate the
Licensed Store in accordance with this Agreement; and (ii) Company will have the right to (a) appoint a manager to
maintain and/or supervise the Licensed Store, and (b) communicate with Franchisee’s employees regarding
employment opportunities following the closing (though Company shall not be obligated to hire such employees).
Franchisee will indemnify and hold Company harmless against all obligations incurred in connection with the
Licensed Store prior to the closing of Purchase Option transaction.

18.3.3 The closing of any transaction shall take place as soon as is reasonably possible, and both
parties agree to act diligently and to cooperate with one another to complete closing as soon as possible, subject to
the satisfaction of customary conditions to closing in favor of Company, which may be waived by Company.
Closing shall occur within 180 days from Company’s exercise of its Purchase Option. If closing occurs before the
end of the term of this Agreement, the parties shall be deemed to have mutually agreed to terminate this Agreement.

18.4 Revocation of Option Notice. Company shall have the right to revoke its Option Notice at any
time. Thereafter, the Purchase Option shall be immediately reinstated.

ARTICLE 19
MEDIATION REFERENCE AND ARBITRATION

19.1 Mediation. Except to the extent precluded by Applicable law, the parties hereby pledge and agree
that prior to filing any lawsuit (other than suits described in Section 12.2.3 or to seek provisional remedies, including
injunctions), they shall first attempt to resolve any dispute between the parties pursuant to mediation conducted in
accordance with the Commercial Mediation Rules of the AAA unless the parties agree on alternative rules and a
mediator within 15 days after either party first gives notice of mediation. Such mediation shall be conducted in
Orlando, Florida and shall be conducted and completed within 45 days following the date either party first gives
notice of mediation. If the parties fail to complete the mediation within such 45 day period, either party may initiate
arbitration. The fees and expenses of the mediator shall be shared equally by the parties. The mediator shall be
disqualified as a witness, expert or counsel for any party with respect to any suit and any related matter. Mediation
is a compromise negotiation and shall constitute privileged communications under Florida and other Applicable
Laws. The entire mediation process shall be confidential and the conduct, statements, promises, offers, views and
opinions of the mediator and the parties shall not be discoverable or admissible in any legal proceeding for any
purpose; provided, however, that evidence which is otherwise discoverable or admissible shall not be excluded from
discovery or admission as a result of its use in the mediation.

19.2 Injunctive Relief. Notwithstanding anything to the contrary contained in Section 20.7 of this
Agreement, Company and Franchisee will each have the right in a proper case to obtain specific performance,
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temporary restraining orders and temporary or preliminary injunctive relief from a court of competent jurisdiction,
and other provisional relief including but not limited to enforcement of liens, security agreements, or attachment, as
Company deems to be necessary or appropriate to compel Franchisee to comply with Franchisee’s obligations to
Company and/or to protect the Marks of Company; or any claim or dispute involving or contesting the validity of
any of the Marks. However, the parties will contemporaneously submit their dispute for arbitration on the merits.
Franchisee agrees that Company may have temporary or preliminary injunctive relief without bond, but upon due
notice, and Franchisee’s sole remedy in the event of the entry of such injunctive relief will be the dissolution of the
injunctive relief, if warranted, upon hearing duly had (all claims for damages by reason of the wrongful issuance of
any the injunction being expressly waived).

19.3 Arbitration. Except as precluded by Applicable Law, any controversy or claim between Company
and Franchisee arising out of or relating to this Agreement or any alleged breach hereof, and any issues pertaining to
the arbitrability of such controversy or claim and any claim that this Agreement or any part hereof is invalid, illegal,
or otherwise voidable or void, shall be submitted to binding arbitration. Said arbitration shall be conducted before
and will be heard by three arbitrators in accordance with the then-current commercial arbitration rules of the
American Arbitration Association (“AAA”). Judgment upon any award rendered may be entered in any Court
having jurisdiction thereof. Except to the extent prohibited by Applicable Law, the proceedings shall be held in
Orlando, Florida. The arbitrator shall have no power or authority to grant punitive or exemplary damages as part of
its award. In no event may the material provisions of this Agreement including, but not limited to the method of
operation, authorized product line sold or monetary obligations specified in this Agreement, amendments to this
Agreement or in the Manuals be ignored, waived, modified or changed by the arbitrator at any arbitration hearing.
The substantive law applied in such arbitration shall be as provided in Section 20.7 of this Agreement. The
arbitration and the parties’ agreement therefor shall be deemed to be self-executing, and if either party fails to appear
at any properly noticed arbitration proceeding, an award may be entered against such party despite said failure to
appear. All issues relating to arbitrability or the enforcement of the agreement to arbitrate contained herein shall be
governed by the Federal Arbitration Act (9 U.S.C. § 1 et seq.), notwithstanding any provision of this Agreement
specifying the state law under which this Agreement shall be governed and construed.

19.3.1 Awards. The arbitrator will have the right to award or include in his award any relief
which he or she deems proper in the circumstances, including money damages (with interest on unpaid amounts
from the date due), specific performance, injunctive relief and attorneys’ fees and costs, in accordance with
Section 20.13 of this Agreement, provided that the arbitrator will not have the authority to award exemplary or
punitive damages. The award and decision of the arbitrator will be conclusive and binding upon all parties and
judgment upon the award may be entered in any court of competent jurisdiction. Each party waives any right to
contest the validity or enforceability of such award. The parties shall be bound by the provisions of any limitation
on the period of time by which claims must be brought. The parties agree that, in connection with any such
arbitration proceeding, each will submit or file any claim which would constitute a compulsory counter-claim (as
defined by Rule 13 of the Federal Rules of Civil Procedure) within the same proceedings as the claim to which it
relates. Any such claim which is not submitted or filed in such proceeding will be barred.

19.3.2 Permissible Parties. Franchisee and Company agree that arbitration will be conducted on
an individual, not a class wide, basis and that any arbitration proceeding between Franchisee and Company will not
be consolidated with any other arbitration proceeding involving Company and any other person or entity.

19.3.3 Survival. The provisions of this Section 19.2 will continue in full force and effect
subsequent to and notwithstanding the expiration or termination of this Agreement.

ARTICLE 20
MISCELLANEOUS PROVISIONS

20.1 Notices. Except as otherwise expressly provided herein, all written notices and reports permitted
or required to be delivered by the parties pursuant hereto shall be deemed so delivered at the time delivered by hand,
one business day after transmission by facsimile or other electronic system expressly approved in the Manuals as
appropriate for delivery of notices hereunder (with confirmation copy sent by regular U.S. mail), or 3 business days
after placement in the United States Mail by Registered or Certified Mail, Return Receipt Requested, postage
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prepaid, or one business day after placement with United Parcel Service or Federal Express for overnight delivery,
and addressed as follows:

If to Company: UBIF Franchising, Co.
200 South Orange Avenue, Suite 200
Orlando, FL 32801

With copy (which shall not constitute notice) to:

Kenneth R. Costello, Esq.

Bryan Cave Leighton Paisner LLP
120 Broadway, Suite 300

Santa Monica, California 90401
Facsimile No.: (310) 576-2200

If to Franchisee: The Franchise Notice Address set forth in Section 1.1
Any party may change his or its address by giving 10 days prior written notice of such change to all other parties.

20.2 Company’s Right To Cure Defaults. In addition to all other remedies herein granted if Franchisee
shall default in the performance of any of its obligations or breach any term or condition of this Agreement or any
related agreement, Company may, at its election, immediately or at any time thereafter, without waiving any claim
for default or breach hereunder and without notice to Franchisee, cure such default or breach for the account and on
behalf of Franchisee, and the cost to Company thereof shall be due and payable on demand and shall be deemed to
be additional compensation due to Company hereunder and shall be added to the amount of compensation next
accruing hereunder, at the election of Company.

20.3  Waiver and Delay. No waiver by Company of any default or series of defaults in performance by
Franchisee, and no failure, refusal or neglect of Company to exercise any right, power or option given to it
hereunder or under any other franchise or license agreement between Company and Franchisee, whether entered into
before, after or contemporaneously with the execution hereof (and whether or not related to the Licensed Store ) or
to insist upon strict compliance with or performance of Franchisee’s obligations under this Agreement, any other
franchise or license agreement between Company and Franchisee, whether entered into before, after or
contemporaneously with the execution hereof (and whether or not related to the Licensed Store ) or the Manuals,
shall constitute a waiver of the provisions of this Agreement or the Manuals with respect to any subsequent default
thereof or a waiver by Company of its right at any time thereafter to require exact and strict compliance with the
provisions thereof. Company will consider written requests by Franchisee for Company’s consent to a waiver of
any obligation imposed by this Agreement. Franchisee agrees, however, that Company is not required to act
uniformly with respect to waivers, requests and consents as each request will be considered on a case by case basis,
and nothing shall be construed to require Company to grant any such request. Any waiver granted by Company
shall be without prejudice to any other rights Company may have, will be subject to continuing review by Company,
and may be revoked, in Company’s discretion, at any time and for any reason, effective upon 10 days prior written
notice to Franchisee. Company makes no warranties or guarantees upon which Franchisee may rely, and assumes
no liability or obligation to Franchisee by providing any waiver, approval, acceptance, consent, assistance, or
suggestion to Franchisee in connection with this Agreement, or by reason of any neglect, delay, or denial of any
request.

20.4 Survival of Covenants. The covenants contained in this Agreement which, by their nature or
terms, require performance by the parties after the expiration or termination of this Agreement, shall be enforceable
notwithstanding said expiration or other termination of this Agreement for any reason whatsoever.

20.5 Successors and Assigns; Benefit. This Agreement shall be binding upon and inure to the benefit
of the successors and assigns of Company and Franchisee and its or their respective heirs, executors, administrators,
successors and assigns, subject to the restrictions on Assignment contained herein. This Agreement is for the benefit

48
937904.12



of the parties only, and is not intended to and shall not confer any rights or benefits upon any person who is not a
party hereto.

20.6 Joint and Several Liability. If Franchisee consists of more than one person or Entity, or a
combination thereof, the obligations and liabilities of each such person or entity to Company are joint and several,
and such person(s) and/or Entities shall be deemed to be a general partnership.

20.7 Governing Law. This Agreement shall be governed by and construed in accordance with the laws
of the State of Florida, without giving effect to any conflict of laws principles, except that (a) the provisions in
Sections 12.1 through and including 12.5 of this Agreement, shall be governed by the laws of the state in which the
Location of the Licensed Store is located, and (b) and state law relating to (1) the offer and sale of franchises (2)
franchise relationships, or (3) business opportunities, will not apply unless the applicable jurisdictional requirements
are met independently without reference to this paragraph.

20.8 Entire Agreement. This Agreement and the Manuals contain all of the terms and conditions
agreed upon by the parties hereto with reference to the subject matter hereof. No other agreements oral or otherwise
shall be deemed to exist or to bind any of the parties hereto and all prior agreements, understandings and
representations are merged herein and superseded hereby. Franchisee represents that there are no contemporaneous
agreements or understandings relating to the subject matter hereof between the parties that are not contained herein.
No officer or employee or agent of Company has any authority to make any representation or promise not contained
in this Agreement or in any Franchise Disclosure Document for prospective franchisees required by Applicable
Law, and Franchisee agrees that it has executed this Agreement without reliance upon any such representation or
promise. This Agreement cannot be modified or changed except by written instrument signed by all of the parties
hereto. Nothing in this Agreement or in any related agreement is intended to disclaim the representations made in
the franchise disclosure document.

20.9 Titles For Convenience. Article and Section titles used in this Agreement are for convenience
only and shall not be deemed to affect the meaning or construction of any of the terms, provisions, covenants, or
conditions of this Agreement.

20.10  Gender And Construction. The terms of all Exhibits hereto are hereby incorporated into and made
a part of this Agreement as if the same had been set forth in full herein. All terms used in any one number or gender
shall extend to mean and include any other number and gender as the facts, context, or sense of this Agreement or
any article or Section hereof may require. As used in this Agreement, the words “include,” “i

includes” or
“including” are used in a non-exclusive sense. Unless otherwise expressly provided herein to the contrary, any
consent, acceptance, approval or authorization of Company which Franchisee may be required to obtain hereunder
may be given or withheld by Company in its sole discretion, and on any occasion where Company is required or
permitted hereunder to make any judgment, determination or use its discretion, including any decision as to whether
any condition or circumstance meets System Standards, Company may do so in its sole subjective judgment and
discretion. No provision herein expressly identifying any particular breach of this Agreement as material shall be
construed to imply that any other breach which is not so identified is not material. Neither this Agreement nor any
uncertainty or ambiguity herein shall be construed or resolved against the drafter hereof, whether under any rule of
construction or otherwise. On the contrary, this Agreement has been reviewed by all parties and shall be construed
and interpreted according to the ordinary meaning of the words used so as to fairly accomplish the purposes and
intentions of all parties hereto. Company and Franchisee intend that if any provision of this Agreement is
susceptible to two or more constructions, one of which would render the provision enforceable and the other or
others of which would render the provision unenforceable, then the provision shall be given the meaning that
renders it enforceable.

20.11  Severability. Nothing contained in this Agreement shall be construed as requiring the commission
of any act contrary to law. Whenever there is any conflict between any provisions of this Agreement or the Manuals
and any present or future statute, law, ordinance or regulation contrary to which the parties have no legal right to
contract, the latter shall prevail, but in such event the provisions of this Agreement or the Manuals thus affected
shall be curtailed and limited only to the extent necessary to bring it within the requirements of the law. If any part,
article, section, sentence or clause of this Agreement or the Manuals shall be held to be indefinite, invalid or
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otherwise unenforceable, the indefinite, invalid or unenforceable provision shall be deemed deleted, and the
remaining part of this Agreement shall continue in full force and effect.

20.12 Counterparts. This Agreement may be executed in any number of counterparts, each of which
shall be deemed to be an original and all of which together shall be deemed to be one and the same instrument.

20.13 Fees and Expenses. If any party to this Agreement shall bring any arbitration, action or
proceeding for any relief against the other, declaratory or otherwise, arising out of this Agreement, the losing party
shall pay to the prevailing party a reasonable sum for attorney fees and costs incurred in bringing or defending such
arbitration, action or proceeding and/or enforcing any judgment granted therein, all of which shall be deemed to
have accrued upon the commencement of such arbitration, action or proceeding and shall be paid whether or not
such action or proceeding is prosecuted to final judgment. Any judgment or order entered in such action or
proceeding shall contain a specific provision providing for the recovery of attorney fees and costs, separate from the
judgment, incurred in enforcing such judgment. The prevailing party shall be determined by the trier of fact based
upon an assessment of which party’s major arguments or positions taken in the proceedings could fairly be said to
have prevailed over the other party’s major arguments or positions on major disputed issues. For the purposes of
this Section, attorney fees shall include fees incurred in the following: (1) post-judgment motions; (2) contempt
proceedings; (3) garnishment, levy, and debtor and third party examinations; (4) discovery; and (5) bankruptcy
litigation. This Section is intended to be expressly severable from the other provisions of this Agreement, is
intended to survive any judgment and is not to be deemed merged into the judgment.

20.14  Waiver of Jury Trial; Venue. TO THE EXTENT PERMITTED BY APPLICABLE LAW, THE
PARTIES: (1) HEREBY WAIVE THEIR RIGHT TO TRIAL BY JURY WITH RESPECT TO ANY DISPUTE
ARISING UNDER THIS AGREEMENT, AND (2) THEY AGREE THAT ORLANDO, FLORIDA SHALL BE
THE VENUE FOR ANY LITIGATION ARISING UNDER THIS AGREEMENT. THE PARTIES
ACKNOWLEDGE THAT THEY HAVE REVIEWED THIS SECTION AND HAVE HAD THE OPPORTUNITY
TO SEEK INDEPENDENT LEGAL ADVICE AS TO ITS MEANING AND EFFECT.

FRANCHISEE COMPANY
INITIALS INITIALS

ARTICLE 21
FINANCIAL COVENANT

21.1 Debt to Capital Employed. Unless Company otherwise agrees in writing, at no time during the
Term shall Franchisee’s ratio of debt to capital employed be greater than 50%; and Franchisee shall promptly notify
Company if at any time such ratio is greater than 50%.

ARTICLE 22
SUBMISSION OF AGREEMENT

22.1 General. The submission of this Agreement does not constitute an offer and this Agreement shall
become effective only upon the execution thereof by Company and Franchisee. This Agreement shall not be
binding on Company unless and until it shall have been accepted and signed on its behalf by an authorized officer of
Company.

ARTICLE 23
ACKNOWLEDGMENT

23.1 General. Franchisee, and its Owners, jointly and severally acknowledge that they have carefully
read this Agreement and all other related documents to be executed concurrently or in conjunction with the
execution hereof, that they have obtained the advice of counsel in connection with entering into this Agreement, that
they understand the nature of this Agreement, and that they intend to comply herewith and be bound hereby. Except
as set forth in the Franchise Disclosure Document, if any such representation was made, Company expressly
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disclaims making, and Franchisee acknowledges that it or they have not received or relied on any warranty or
guarantee, express or implied, as to the potential volume, profits, expenses, or success of the business venture
contemplated by this Agreement.

[SIGNATURE PAGE FOLLOWS]
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IN WITNESS WHEREOF, the parties hereof have executed this Agreement as of the date of execution by
“Company”

UBIF FRANCHISING, CO.

Date of Execution Name:
Its:
“Franchisee”

Date of Execution [ 1an individual,
[1a general partnership;
[1a limited partnership;
[1a limited liability company;
[1a corporation
Name:
Its: , and individually
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APPENDIX 1
“AAA” shall have the meaning set forth in Section 19.2 of this Agreement.
“Accounting Period” means a calendar month, unless and until a different period is specified by Company.
“Additional Training” shall have the meaning set forth in Section 6.3.3 of this Agreement.
“Advertising Fee” shall have the meaning set forth in Section 4.4 of this Agreement.
“Advertising Fund” shall have the meaning set forth in Section 4.4 of this Agreement.

“Affiliate” when used herein in connection with Company or Franchisee, includes each person or Entity
which directly, or indirectly, through one or more intermediaries, controls, is controlled by, or is under common
control with Company or Franchisee, as applicable. Without limiting the foregoing, the term “Affiliate” when used
herein in connection with Franchisee includes any Entity 10% or more of whose Equity or voting control, is held by
person(s) or Entities who, jointly or severally, hold 10% or more of the Equity or voting control of Franchisee. For
purposes of this definition, control of a person or Entity means the power, direct or indirect, to direct or cause the
direction of the management and policies of such person or Entity whether by contract or otherwise.
Notwithstanding the foregoing definition, if Company or its Affiliate has any ownership interest in Franchisee, the
term “Affiliate” shall not include or refer to Company or that Affiliate, and no obligation or restriction upon an
“Affiliate” of Franchisee, shall bind Company, or said Affiliate or their respective direct and indirect parents or
subsidiaries, or their respective officers, directors, or managers.

“Agreement” means this Franchise Agreement.
“Ancillary Products and Services” shall have the meaning set forth in Section 9.2 of this Agreement.

“Anti-Terrorism Laws” means Executive Order 13224 issued by the President of the United States of
America (or any successor Order), the Uniting and Strengthening America by Providing Appropriate Tools Required
to Intercept and Obstruct Terrorism Act (USA PATRIOT Act) of 2001 (or any successor legislation) and all other
present and future national, provincial, federal, state and local laws, ordinances, regulations, policies, lists, Orders
and any other requirements of any Governmental Authority addressing or in any way relating to terrorist acts and
acts of war.

“Applicable Law” means and includes applicable common law and all applicable statutes, laws, rules,
regulations, ordinances, policies and procedures established by any Governmental Authority, governing the
development, construction and operation of the Licensed Store, as in effect on the Effective Date hereof, and as may
be amended, supplemented or enacted from time to time, including all labor, immigration, food and drug laws and
regulations, and all privacy and data protection laws, rules and regulations, including the Gramm-Leach-Bliley Act,
(15 U.S.C. 1601, et seq.), Drivers Privacy Protection Act, (18 U.S.C. 2721, et seq.), Payment Card Industry Data
Security Standards, and all similar or related current and future federal, state and local laws, regulations and rules
related to the use, disclosure and storage of data in any form, whether written or electronic.

“Approved Products and Services” means the services and ancillary related products specified by
Company from time to time in the Manuals, or otherwise in writing, for offer and sale by the Store, marketed,
offered, sold, and rendered at the Location and on a limited mobile basis within the Territory for and at the homes or
business offices of, Residential and Small Business Customers, in strict accordance with Company’s System
Standards, and which may include (a) repair services relating to computers, smart phones, tablets, gaming consoles
and other electronic equipment; installation and set-up of computers and electronic equipment; (b) remote or on-site
installation, set-up and maintenance of computer hardware, software, and other electronic equipment, (c) customer
training; (d) the marketing, offer and sale of various items of approved hardware, software, accessories, ink, toner
and other consumables, server infrastructure upgrades, for computers, peripheral equipment, smart phones, tablets,
gaming consoles and other electronic equipment, () remote data backup and monitoring; (f) offering Company’s
Device Recommerce Program when established by Company; and (g) other sales, support and service that Company
authorizes through remote, telephone, in-home or on-site sales and services.
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“Area Development Agreement” means an agreement between Franchisee and Company under which
Franchisee or its Affiliate has agreed to open multiple Stores and pursuant to which Franchisee has executed this
Agreement.

“Assets” means all of the following personal property and assets owned by Franchisee or in which
Franchisee otherwise has any rights, and located at, or used in connection with the Licensed Store : (a) all accounts,
licenses, permits, and contract rights, including this Agreement, leasehold interests, all telephone and fax numbers,
telephone and other directory listings, general intangibles, receivables, claims of Franchisee, all guaranties and
security therefor and all of Company’s right, title and interest in the goods purchased and represented by any of the
foregoing; (b) all chattel paper including electronic chattel paper and tangible chattel paper; (c) all documents and
instruments; (d) all letters of credit and letter-of-credit rights and all supporting obligations; (e) all deposit accounts;
(f) all investment property and financial assets; (g) all inventory and products thereof and documents therefor; (h) all
furniture, fixtures, equipment, leasehold improvements, tools and machinery, wherever located and all documents
and general intangibles covering or relating thereto; (i) all books and records pertaining to the foregoing, including
computer programs, data, certificates, records, circulation lists, subscriber lists, advertiser lists, supplier lists,
Customer Lists, customer and supplier contracts, sales orders, and purchasing records; (j) all software including
computer programs and supporting information; (k) all commercial tort claims; (I) all other personal property of
Franchisee of any kind used in connection with the Licensed Store ; and (m) all proceeds of the foregoing, including
proceeds of insurance policies.

“Assignment” shall mean and refer to any assignment, transfer, gift or other conveyance, voluntarily or
involuntarily, in whole or in part, by operation of Applicable Law or otherwise, of any interest in this Agreement or
any of Franchisee’s rights or privileges hereunder, or all or any substantial portion of the assets of the Licensed
Store, including the Lease; provided, further, however, that if Franchisee is an Entity, each of the following shall be
deemed to be an Assignment of this Agreement: (i) the sale, assignment, transfer, conveyance, gift, pledge,
mortgage, hypothecation or other encumbrance of more than 49% in the aggregate, whether in one or more
transactions, of the Equity or voting power of Franchisee, by operation of law or otherwise or any other event(s) or
transaction(s) which, directly or indirectly, effectively changes control of Franchisee; (ii) the issuance of any
securities by Franchisee which itself or in combination with any other transaction(s) results in the Owners, as
constituted on the Effective Date, owning less than 51% of the outstanding Equity or voting power of Franchisee;
(iii) if Franchisee is a Partnership, the resignation, removal, withdrawal, death or legal incapacity of a general
partner or of any limited partner owning more than 49% of the Partnership Rights of the Partnership, or the
admission of any additional general partner, or the transfer by any general partner of any of its Partnership Rights in
the Partnership, or any change in the ownership or control of any general partner; (iv) the death or legal incapacity
of any Owner owning more than 49% of the Equity or voting power of Franchisee; and (v) any merger, stock
redemption, consolidation, reorganization, recapitalization or other transfer of control of Franchisee, however
effected.

“Competitive Activities” means to, own, operate, lend to, advise, be employed by, or have any financial
interest in any business, other than a “UBREAKIFIX” Store operated pursuant to a validly subsisting franchise
agreement with Company, that: (i) specializes in repair services relating to computers, smart phones, tablets, gaming
consoles or other electronic equipment; or (ii) offers mobile or other electronic device trade-in services, recommerce
programs or similar “cash for device” programs. Notwithstanding the foregoing, “Competitive Activities” shall not
include the direct or indirect ownership solely as an investment, of securities of any Entity which are traded on any
national securities exchange if the owner thereof (i) is not a controlling person of, or a member of a group which
controls, such Entity and (ii) does not, directly or indirectly, own 5% or more of any class of securities of such
Entity.

“Continuing Royalty” shall have the meaning set forth in Section 4.2 of this Agreement.
“Co-op Advertising Regions” shall have the meaning set forth in Section 8.4 of this Agreement.

“Crisis Management Event” means any event that occurs at or about the Licensed Store that has or may
cause harm or injury to customers or employees, such as contagious diseases, natural disasters, terrorist acts,
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shootings, or any other circumstance which may damage the System, Marks, or image or reputation of Stores or
Company or its Affiliates.

“Customer List” shall have the meaning set forth in Section 10.5 of this Agreement.

“Day” means a calendar day unless expressly indicated to be a “business day,” and “business day” refers to
any day other than Saturday, Sunday or a U.S. federal holiday, on which non-essential federal government offices
are closed.

“Default” or “default” means any breach of, or failure to comply with, any of the terms or conditions of an
agreement.

“Designated Products and Services” shall have the meaning set forth in Section 9.1 of this Agreement.

“Device Recommerce Program” means Company’s program, as established and modified from time to
time, for accepting used mobile and other electronic devices in exchange for payment and for purposes of resale.

“EFT” shall have the meaning set forth in Section 4.5.1 of this Agreement.

“Entity” means any limited liability company, partnership, trust, association, corporation or other entity
which is not an individual.

“Equity” means capital stock, membership interests, Partnership Rights, or other equity ownership interests
of an Entity.

“Experienced Manager” means an individual or an Entity that is wholly-owned and controlled by and
individual that has at least 2 years of prior experience as a manager or assistant manager at a “UBREAKIFIX” Store
owned by Company or Company’s Affiliate.

“First Successor Franchise Agreement” shall have the meaning set forth in Section 3.2 of this
Agreement.

“First Successor Term” shall have the meaning set forth in Section 3.2 of this Agreement.

“Force Majeure” means acts of God (such as tornadoes, earthquakes, hurricanes, floods, fire or other
natural catastrophe); strikes, lockouts or other industrial disturbances; war, terrorist acts, riot, or other civil
disturbance; epidemics; or other similar forces which Franchisee could not by the exercise of reasonable diligence
have avoided; provided however, that neither an act or failure to act by a Governmental Authority, nor the
performance, non-performance or exercise of rights under any agreement with Franchisee by any lender, landlord,
contractor, or other person shall be an event of Force Majeure hereunder, except to the extent that such act, failure to
act, performance, non-performance or exercise of rights results from an act which is otherwise an event of Force
Majeure. For the avoidance of doubt, Franchisee’s financial inability to perform or Franchisee’s insolvency shall
not be an event of Force Majeure hereunder.

“Gift Card Program” shall have the meaning set forth in Section 7.3.4 of this Agreement.
“Gift Cards” shall have the meaning set forth in Section 7.3.4 of this Agreement.

“Governmental Authority” means and includes all Federal, state, county, municipal and local
governmental and quasi-governmental agencies, commissions and authorities.

“Gross Sales” means the total of all revenues received or receivable by Franchisee as payment, whether in
cash or for credit or barter, or other means of exchange (and, if for credit or barter, whether or not payment is
received therefor), on account of any and all goods, merchandise, services or products sold in or from the Licensed
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Store, or which are promoted or sold under any of the Marks, during each Accounting Period of the Term, whether
or not Company offers such services or products in its other locations, including; (a) revenues from sales of any
nature or kind whatsoever, derived by Franchisee or by any other person or Entity (including Franchisee’s
Affiliate(s)) from the Licensed Store; (b) sales of Approved Products and Services in contravention of this
Agreement; and (c) the imputed amount of Gross Sales used in calculating Franchisee’s losses under any business
interruption insurance, before the insurer’s deduction for expenses not incurred during the loss period, but after the
satisfaction of any applicable deductible. Notwithstanding the foregoing, “Gross Sales” shall exclude the following:
(i) sums representing sales taxes collected directly from customers by Franchisee in the operation of the Licensed
Store, and any sales, value added or other tax, excise or duty charged to customers which is levied or assessed
against Franchisee by any Federal, state, municipal or local authority, based on sales of specific goods, products,
merchandise or services sold or provided at or from the Licensed Store, provided that such taxes are actually
transmitted to the appropriate Governmental Authority; (ii) revenues received on account of sales of pre-paid gift
cards and certificates; provided, however, that revenues received on redemption of such pre-paid gift cards and
certificates shall be included as part of “Gross Sales;” and (iii) revenues received on account of sales of devices to
Company or Company’s Affiliates pursuant to the Device Recommerce Program. For purposes of clarity, with
respect to goods, merchandise, services or products sold pursuant to coupons or other discounts (which must be
approved in advance by Company), Gross Sales shall not include the amount discounted from the purchase price of
such goods, merchandise, services or products.

“Heirs” shall have the meaning set forth in Section 14.3.2 of this Agreement.
“Information” shall have the meaning set forth in Section 10.1 of this Agreement.

“Information Systems” means all electronic based hardware, software, middleware, web-based solutions,
wireless, electronic interfaces, cabling, and other electronic devices, including, computer systems, point of sale
(“P.O.S.”) and cash collection systems, data systems, network systems, printer systems, internet systems,
telecommunication systems, systems, security systems, digital media systems, video and still digital cameras, power
systems, and required service and support systems and programs.

“Internet” means collectively the myriad of computer and telecommunications facilities, including
equipment and software, which comprise the interconnected worldwide network of networks that employ the
TCP/IP [Transmission Control Protocol/Internet Protocol], or any predecessor or successor protocols to such
protocol, to communicate information of all kinds by fiber optics, wire, radio, or other methods of transmission.

“Internet Referral Sources” means operators of Internet websites (or similar referral sources) that offer to
refer customers to Company and its franchises for a fee.

“Lease” shall mean any agreement, however denominated, that allows Franchisee to occupy a Location
owned by a third party, including any lease, sublease, concession agreement, license, and similar arrangement
between Franchisee and a third party.

“Licensed Store” means, as context requires, the Store to be developed, or already developed, at the
Location by Franchisee pursuant to this Agreement.

“Local Advertising Expenditure” shall have the meaning set forth in Section 8.2 of this Agreement.

“Location” shall be the address set forth on Exhibit A.

“Manuals” means Company’s library of operations and training manuals, including start-up manual and
franchise unit operation manual, and any other written directive related to the System, as the same may be amended

and revised from time to time, including all bulletins, supplements and ancillary and additional manuals and written
directives established by Company as in effect and amended from time to time.
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“Marks” shall mean the “UBREAKIFIX” name and service mark, and such other trademarks, service
marks, logo types and commercial symbols as Company may from time to time authorize or direct Franchisee to use
in connection with the operation of the Licensed Store.

“National Accounts” means any (i) potential or existing businesses (or such businesses’ customers) that
have multiple offices, facilities, retail premises, or operations located (or which Company expects to be located)
within and outside of the Territory; or (ii) department store, electronics or computer retailer, “membership based
retailer,” such as Costco or Sam’s Club, or other business(es) whose clientele include potential customers for
Approved Products and Services.

“Non-Recommerce Revenue” shall have the meaning set forth in Section 4.1.2 of this Agreement.

“Notice of Election” shall have the meaning set forth in Section 3.3.1 of this Agreement.

“On-Site Training” shall have the meaning set forth in Section 6.2 of this Agreement.

“Option Notice” shall have the meaning set forth in Section 18.1.1 of this Agreement.

“Owner” means any direct or indirect shareholder, member, general or limited partner, trustee, or other
equity owner of an Entity, except, that if Company or any Affiliate of Company has any ownership interest in
Franchisee, the term “Owner” shall not include or refer to Company or that Affiliate or their respective direct and
indirect parents and subsidiaries, and no obligation or restriction upon the “Franchisee”, or its Owners shall bind
Company, or said Affiliate or their respective direct and indirect parents and subsidiaries or their respective officers,
directors, or managers.

“Partnership” means any general partnership, limited partnership, or limited liability partnership.

“Partnership Rights” means voting power, property, profits or losses, or partnership interests of a
Partnership.

“Permits” means and includes all applicable franchises, licenses, permits, registrations, certificates and
other operating authority required by Applicable Law.

“Premises” means the premises owned, leased or subleased by Franchisee at which the Licensed Store is
located including any ancillary common area, parking lot, campus, buildings and other structures associated with the
Premises.

“Provisional Territory” shall have the meaning set forth in Section 5.1.2.

“Purchase Option” shall have the meaning set forth in Section 18.1.1 of this Agreement.

“Purchase Price” shall have the meaning set forth in Section 18.2.1 of this Agreement.

“Recommerce Revenue” shall have the meaning set forth in Section 4.1.1 of this Agreement.

“Referring Businesses” shall have the meaning set forth in Section 8.7.6 of this Agreement.

“Referred Customers” shall have the meaning set forth in Section 8.7.6 of this Agreement.

“Restricted Persons” means Franchisee, and each of its Owners and Affiliates, and the respective officers,

directors, managers, and Affiliates of each of them, the Operating Principal, the Store Manager(s), and the spouse
and family members who live in the same household of each of the foregoing who are individuals.
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“Residential and Small Business Customer” means a residential customer or a business customer with
300 or fewer employees.

“ROFR” shall have the meaning set forth in Section 13.2.3(c) of this Agreement.
“ROFR Period” shall have the meaning set forth in Section 13.2.3(c) of this Agreement.

“Second Successor Franchise Agreement” shall have the meaning set forth in Section 3.2 of this
Agreement.

“Second Successor Term” shall have the meaning set forth in Section 3.2 of this Agreement.
“Site Review Request” shall have the meaning set forth in Section 5.1.1 of this Agreement.

“Store” or ““UBREAKIFIX’ Store” means a “UBREAKIFIX” store being developed or operated, as the
case may be, under the Marks and in accordance with the System and System Standards, and specializing in the sale
of Approved Products and Services.

“Store Level EBITDA” means earnings of the Licensed Store : (i) after reduction for:: (a) amounts
charged for full “Continuing Royalty” and “Advertising Fee” during such period, (b) amounts spent directly on
Store marketing and advertising, and (c) amounts spent on all Licensed Store labor and management expenses,
including reasonable salary, benefits and bonus of the Store Manager of the Licensed Store but not Company’s
Operating Principal, and not general overhead relating to Franchisee or its Affiliates or any multi-unit management
personnel; and (ii) without reduction for (a) interest, (b) taxes, (c) depreciation or (d) amortization.

“Store Manager” means an individual, acceptable to, and certified by Company, and responsible for
overseeing the operation of the Licensed Store.

“Successor Franchise Agreements” shall have the meaning set forth in Section 3.2 of this Agreement.
“Successor Franchise Right” shall have the meaning set forth in Section 3.2 of this Agreement.
“Successor Terms” shall have the meaning set forth in Section 3.2 of this Agreement.

“Supplier” shall have the meaning set forth in Section 9.2 of this Agreement.

“System” means Company’s operating methods and business practices related to its Store, and the
relationship between Company and its franchisees, including defined product and services offerings, and preparation
methods; distinctive interior and exterior Store designs, including architectural designs, layout plans; other items of
trade dress; specifications for repair services for repair services relating to computers, smart phones, tablets, gaming
consoles and other electronic equipment, equipment, fixtures, and uniforms; signs; Trade Secrets and other
confidential information; restrictions on ownership; inventory and replacement part techniques; standards and
procedures for the Device Recommerce Program; standard operating and administrative procedures; management
and technical training programs; and marketing and public relations programs; all as Company may modify the same
from time to time.

“System Standards” means the specifications, standards, operating procedures, policies, rules, regulations,
procedures, protocols, restrictions, recommendations and guidelines Company requires for the operation of a
“UBREAKIFIX” Store, as modified by Company from time to time in writing.

“Term?” shall have the meaning set forth in Section 3.1 of this Agreement including any extensions thereof.

“Territory” shall have the meaning set forth in Section 2.3.1 of this Agreement.
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“Terrorist Lists” means all lists of known or suspected terrorists or terrorist organizations published by
any U.S. Government Authority, including the U.S. Treasury Department’s Office of Foreign Asset Control
(“OFAC”), that administers and enforces economic and trade sanctions, including against targeted non-U.S.
countries, terrorism sponsoring organizations and international narcotics traffickers.

“Total Ticket Price” shall have the meaning set forth in Section 8.7.6 of this Agreement.

“Trade Secrets” means proprietary and confidential information, including, specifications, procedures,
policies, concepts, systems, know-how, plans, software, strategies, and methods and techniques of operating the
Licensed Store and producing and performing Approved Products and Services, excluding information that is or
becomes a part of the public domain through publication or communication by third parties not bound by any
confidentiality obligation or that Franchisee can show was already lawfully in Franchisee’s possession before receipt
from Company.

“Travel Expenses” means costs and expenses incurred by or assessed in connection with travel, including
airfare, hotel/lodging, local transportation, meals, and, with regard to Company’s employees’, agents’ and/or
representatives’ expenses, a per diem charge determined by Company in advance, with respect to other incidental
expenses incurred, including, without limitation, laundry and/or telephone expenses.

“Trigger Date” means the earliest to occur of: (a) 24 months following the opening date of the Licensed
Store; (b) 24 months following the opening date of the first Store opened under an Area Development Agreement, if
applicable; or (c) if applicable, the day on which such Area Development Agreement is terminated, if terminated due
to Franchisee’s failure to meet its Development Obligation thereunder.

“Unassigned Area” shall have the meaning set forth in Section 2.5(a) of this Agreement.

“Vehicle” shall have the meaning set forth in Section 5.6.1 of this Agreement.
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EXHIBIT A

Location

The street address of the Location is as follows:

Provisional Territory

Territory
The Territory shall be as follows (CHECK ONE):
[1] A radius of 1 mile surrounding the Location of the Licensed Store.
[1] A radius of 3 miles surrounding the Location of the Licensed Store.
[1] The area outline on the attached map and described as follows:

* If the Territory or Provisional Territory is defined by streets, highways, freeways, or other roadways, or rivers,
streams, or tributaries, then the boundary of the Territory shall extend to the center of each such street, highway,
freeway, or other roadway, or river, stream or tributary.

Company: Franchisee:

UBIF Franchising, Co.

By: By:
Its: Its:
Date: Date:
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EXHIBIT B
Electronic Funds Transfer

Authorization To Honor Charges Drawn By and Payable To

UBIF FRANCHISING, CO

Bank Name Account No. ABA# FEIN

The undersigned Depositor hereby authorizes and requests the Depository designated below to honor and to
charge to the following designated account, checks, and electronic debits (collectively, “debits”) drawn on such
account which are payable to the above named Payee. It is agreed that Depository’s rights with respect to each such
debit shall be the same as it if were a check drawn and signed by the Depositor. It is further agreed that is any such
debit is not honored, whether with or without cause and whether intentionally or inadvertently, depository shall be
under no liability whatsoever. This authorization shall continue in force until Depository and Payee have received at
least thirty (30) days written notification from Depositor of its termination.

The Depositor agrees with respect to any action taken pursuant to the above authorization.

(1) To indemnify the Depository and hold it harmless from any loss it may suffer resulting from or in
connection with any debit, including, without limitation, execution and issuance of any check, draft or order,
whether or not genuine, purporting to be authorized or executed by the Payee and received by the Depository in the
regular course of business for the purpose of payment, including any costs or expenses reasonably incurred in
connection therewith.

(2) To indemnify Payee and the Depository for any loss arising in the event that any such debit shall be
dishonored, whether with or without cause and whether intentionally or inadvertently.

(3) To defend at Depositor’s own cost and expense any action which might be brought by a depositor or
any other persons because of any actions taken by the Depository or Payee pursuant to the foregoing request and
authorization, or in any manner arising by reason of the Depository’s or Payee’s participation therein.

Name of Depository:

Name of Depositor:

Designated Bank Account:
(Please attach one voided check for the above account)

Store Location:
Store #:

For information call:
Address:

Phone #:

Fax #:

Name of Franchisee/Depositor (please print)

By:
Signature and Title of Authorized Representative

Date:
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EXHIBITC
Entity Information

If Franchisee is an Entity, Franchisee represents and warrants that the following information is accurate and
complete in all material respects:

Q) Franchisee is a (check as applicable):
[ ] corporation
[ 1 limited liability company
[ 1 general partnership
[ 1 limited partnership

[ 1 Other (specify):

2 Franchisee shall provide to Company concurrently with the execution hereof true and accurate
copies of its charter documents including Articles of Incorporation, Bylaws, Operating Agreement, Partnership
Agreement, resolutions authorizing the execution hereof, and any amendments to the foregoing (“Entity
Documents™).

3) Franchisee promptly shall provide such additional information as Company may from time to time
request concerning all persons who may have any direct or indirect financial interest in Franchisee.

4) The name and address of each of Franchisee’s Owners, members, or general and limited partner:
Name Address Number of Shares / %
Interest

(5) There is set forth below the names, and addresses and titles of Franchisee’s principal officers or

partners who will be devoting their full time to the Store:

Name & Title Address

(6) The address where Franchisee’s Financial Records, and Entity records (e.g., Articles of
Incorporation, Bylaws, Operating Agreement, Partnership Agreement, etc.) are maintained is:
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EXHIBITD
Addendum to Lease

THIS ADDENDUM TO LEASE (“Addendum”) is made this __ day of , 20__ by and between
(“Landlord”) and (“Franchisee”) and UBIF
FRANCHISING, CO., a Florida corporation (“Company”) with reference to the following facts:

A Company and Franchisee are parties to that certain Franchise Agreement dated
, 20 (the “Franchise Agreement”).

B. Landlord and Franchisee desire to enter into a lease (the “Lease™) pursuant to which Franchisee
will occupy the premises located at
(the “Premises™) for a “UBREAKIFIX” Store (the “Store”) licensed under the

Franchise Agreement.
C. Franchisee is required to execute and to cause Landlord to execute this Addendum.

NOW, THEREFORE, the parties agree as follows:

1. Notwithstanding anything to the contrary contained in the Lease:
@) Landlord shall not change the traffic flow around the Premises;
(b) Landlord shall not permit the erection of signs or structures which obstruct the view of

the Premises or its signage;
(c) Landlord shall maintain the common areas on a consistent basis;

(d) Franchisee shall be the only facility, specializing in repair services relating to computers,
smart phones, tablets, gaming consoles and other electronic equipment in the center (or nearby centers owned by the
same Landlord);

(e) The Premises shall be constructed and improved pursuant to the Franchise Agreement;

4] Company or its designee shall have an option, but not the obligation, without cost or
expense to Company or such designee, to assume the Lease, or execute a substitute lease on the same terms for the
then remaining term of the Lease plus all remaining option/renewal terms, in the event of termination or expiration
of the Franchise Agreement for any reason;

(9) Company or its designee shall have the right (but not the obligation) to succeed to
Franchisee’s rights under the Lease if Franchisee fails to exercise any option to renew, and or extend the term of the
Lease,

(h) Upon Franchisee’s default under the Lease, or upon any alleged default thereof by
Franchisee, the Landlord shall notify Company in writing at least 15 days prior to the date of termination or non-
renewal of the Lease and, in the case of a default, Company or its designee shall have the right, but not the
obligation, without liability to Franchisee, to cure the default and to succeed to Franchisee’s rights under said Lease
or request that the Landlord terminate the Lease and enter into a substitute Lease with Company or said designee on
the same terms by giving written notice of such election to Franchisee and such Landlord,;

(i) Franchisee shall have the unrestricted right, without Landlord consent, payment to
Landlord or modification of any term of the Lease, during the entire term of the Lease (including any renewal terms)
to assign or sublet the Premises to Company, its designee, or any franchisee or licensee approved by Company and
who meets Landlord’s reasonable financial suitability requirements;
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) Except as permitted in (i) above, the Lease may not be assigned, subleased, modified or
amended without Company’s prior written consent and that Company shall be provided with copies of all such
assignments, subleases, modifications and amendments;

(K) Landlord must disclose to Company, upon Company’s request, all sales and other
information furnished to the Landlord by Franchisee; and

() Upon expiration or termination of the Lease for any reason, Franchisee shall, upon
Company’s demand, remove all of the Marks from the Location and Premises and modify the décor of the Location
so that it no longer resembles, in whole or in part, a Store, and otherwise comply with ARTICLE 15 of the Franchise
Agreement. If Franchisee shall fail do so, Company will be given written notice and the right to enter the Location
and Premises to make such alterations, in which event Franchisee shall reimburse Company for all direct and
indirect costs and expense it may incur in connection therewith, including attorneys’ fees.

2. Nothing in the Lease or this Addendum shall neither create or purport to create any obligations on
behalf of Company to Landlord or Franchisee and nothing in the Lease or this Addendum shall grant or purport to
grant to Landlord any right to pursue any claim against Company arising out of Tenant’s breach or default under the
Lease.

3. In the event of any conflict or inconsistency between the Lease and this Addendum, this
Addendum shall control.

IN WITNESS WHEREOF, the parties have executed this Addendum as of the date first set forth above.

“Landlord” “Tenant”
By: By:
Name: Name:
Its: Its:
“Company”

UBIF Franchising, Co.

By:
Name:
Its:

937904.12



Exhibit B

Area Development Agreement

945215.19



939021.7

UBIF FRANCHISING, CO.
AREA DEVELOPMENT AGREEMENT

BY AND BETWEEN

UBIF FRANCHISING, CO.

AND

26



Table of Contents

Page

ARTICLE 1 GRANT OF DEVELOPMENT RIGHTS ..ottt sttt sttt 1
1.1 Certain Fundamental Definitions and Applicable Information ... 1

1.2 Grant of DevelopmMENt RIGNTS .......o.oiiiii it 1

1.3 EXCIUSIVITY ..ttt bbb bbbt b bt b e bt e bt et e b e b sbesbeebeeneenes 1
ARTICLE 2 FRANCHISEE’S DEVELOPMENT OBLIGATION .....cciiiiiiiietiiereesie e 2
2.1 Development OBIIGaAtION .........cviiiieeie ettt reenes 2

2.2 Timing of Execution of Leases and Franchise AgreementsS........ccccvvevevvriesreieeniesese e e seeee e 3

2.3 oo V1= -SSP 3

2.4 Franchisee May Not Exceed The Development Obligation...........cccoevvvvviiiiierevinie s 3
ARTICLE 3 DEVELOPMENT AREA ..ottt ettt st bbbttt s b et sb et sttt bbb 3
3.1 Company’s RIGht t0 DEVEIOP .......coeieeie et 3

3.2 Territory for EaCh INdiVIAUAT STOTE.........coiiiiiiieieee e 4
ARTICLE 4 TERM OF AREA DEVELOPMENT AGREEMENT .......ccccitiiiiieitieriee ettt 4
4.1 LI (PP TR UR VR UURPRPRTPRPN 4

4.2 Limited Additional Development RIGNL.........ccooiiiiiiiii e 4

4.3 Exercise of Right of Additional DeVeIOPMENT ..........ccoiiiiiiiiieee e 4

4.4 Conditions to Exercise of Right of Additional Development ............cccooviviiiiicrie s 4

4.5 i cTot o) b o T L1 o o P 5
ARTICLE 5 PAYMENTS BY FRANCHISEE .......ccocotiiiiiieiee ettt sttt et 5
5.1 INitial DEVEIOPIMENT FEE.......cieiiie ettt ettt e e e et rentesneereeneeneeneens 5

5.2 INIEIAL FrANCRISE FEE ...ttt bbbttt b bbb 5

5.3 ROYAILY FEE ...ttt ettt b bt h e st et et e e be bt st e e bt eme e e et et sbeebesneeneenes 6

5.4 Technology and CUStOMEr SUPPOIT FEE ........oiuiii ettt ettt see e eneas 6
ARTICLE 6 EXECUTION OF INDIVIDUAL FRANCHISE AGREEMENTS .......coviiiiiiiieee e 6
6.1 SIEE REVIBW ...ttt ettt et et b e bt bt ae et e e st em b e e e ebeebeeae e b e e neenbeneesbeebesaeereane e 6

6.2 Delivery of Franchise Disclosure Document, Execution of Lease and Franchise Agreement.......... 6

6.3 Condition Precedent to Company’s Obligations ..........coccveiiiiiiiie i 7
ARTICLE 7 ASSIGNMENT AND SUBFRANCHISING........cotiiiiiiieieisie ettt 7
7.1 ASSIGNMENT DY COMPANY ....veeieieee ettt st e be e aeereese e e seesrenresneaneenes 7

7.2 No Subfranchising by FranChiSEE .........cccviiiiiiiiicie e e 8

7.3 ASSIGNMENE DY FrANCRISEE ...c.viiiece et b e sneeneenes 9
ARTICLE 8 NON-COMPETITION ..ottt ettt et bttt st bt 10
8.1 LA =T 1 T T TSP P RO PTT TP PRTPRPROP 10

8.2 01l =T 1 T PO P TP UR PP UPRURTURTN 10

8.3 oo L1 o= U1 o] PSSRSO 10
ARTICLE 9 TERMINATION .. .c.titititiitiititeti ettt ettt sttt e se st ese st e b e s e s be e seabe b e st e be b eneetenbeneane 10
9.1 Termination Pursuant to a Default of this Agreement ... 10
ARTICLE 10 GENERAL CONDITIONS AND PROVISIONS......ccoiiiiiiiisesiei e 11
10.1 Relationship of Franchisee t0 COMPANY ......ccveviieiiriiieie et 11

10.2 INAeMNItY DY FIaNCRISEE .....viviieiie ettt ettt resneere e ens 11

10.3 No Consequential Damages For Legal INCapaCity ........ccccvvviveieieereiesc s sve e 12

10.4  WaIVEN AN DEIAY.......oouiie ittt r e re e neene e s 12

10.5 SUNVIVAL OF COVENANTS .....oviiteiieicie ettt bbbttt s b et e ne et 12

10.6 SUCCESSOIS ANU ASSINS....euveeeieeereeeeiesiestestesreeteseeeessestestestesteaseaseessesesteasesseaseeseessenseseesressesseasennes 12

10.7 Joint and Several Liability ... 12

10.8 GOVEINING AW ...ttt b et b e bt m et et e s be e a e s be bt es e e e et e saeebeebeeneeneenes 12

10.9 gL A | £=T=] 0 T=T o RO RUU USRS 12

10.10  TitleS FOr CONVENIENCE ... .ouiiueieieteeieie ettt ettt ettt se ettt e et et b e be bt eseese et e seesaesbeeneeneenes 12

10.11  Gender aNd CONSIIUCTION .....cueiuieiieieeite ittt sttt ettt st b et et se et e e sbesbesbesneereeneeneeee 13

10.12  Severability, MOGITICAION .....ccueiiiiiiii e e bbb 13

000 T 01U 1 =T g 0 £ USROS 13

10.14  FEES QNG EXPEINSES ...vviuveveiteereiseesiestestestestessesseaseessessesaessessesssaseessessestessessesssaseessessessessessesseasessennsees 13

939021.7



Table of Contents

Page

10.15  Waiver Of JUIY Trial; VENUE ...ttt bt 13

L0168  INOLICES ..ottt sttt et b bbbt e s e e e b ekt eb e eb e e Rt e R b e e e b ekt eb e e b e e bt e b e e st et e nbeebenbesbeebeenes 14

OIS A |V T=To L= U4 T o OSSOV UR RSP 14

10.18  INJUNCLIVE REIIET ... ..ot bbbt 14

10,19 ATDIITALION ...ttt 14

10.20  AWAIGAS ...veveeieeiee ettt Rt E et n s 15

10.21  PermiSSibDIE PArtIES ......cooveiiirieeireeise s 15

10.22  SUIVIVAL ..ot r s 15
ARTICLE 11 SUBMISSION OF AGREEMENT .....oitiiiiiirieieneee e 15
111 GNETAL ...t 15
ARTICLE 12 ADDITIONAL COVENANTS ... .ottt ettt sttt ettt e bbb b e b 15
12.1 Entity Franchisee INFOrmMation...... ..o 15

12.2 Operating Principal; Director 0f OPerations ...........ccooiiiieiieieieie et 16

12.3 BUSINESS PIACLICES ...ttt ettt et b ettt b et b e bt e s et e b e bt bt et e e neene e e eas 16

12.4 FINANCIAL COVENANT ...ttt e bbbttt e st b e b sbe et e neeneas 17
ARTICLE 13 ACKNOWLEDGMENT ..ottt ss bbbt bbb bt ne bbbt e b 17
131 GBNETAL ...ttt 17

939021.7

28



UBIF FRANCHISING, CO.
AREA DEVELOPMENT AGREEMENT

THIS AREA DEVELOPMENT AGREEMENT (the “Agreement”) is made and entered into this
day of , 20 , (the “Effective Date”) by and between UBIF FRANCHISING, CO., a Florida
corporation (the “Company”) and , a(n) (“Franchisee”) with reference
to the following facts:

A Company has the right to license the “UBREAKIFIX” name and service mark, and such other
trademarks, trade names, service marks, logotypes, insignias, trade dress and designs used in connection with the
development, operation and maintenance of “UBREAKIFIX” Stores operated in accordance with Company’s
prescribed methods and business practices.

B. Company desires to expand and develop the Stores in the Development Area, and Franchisee
wishes to develop Stores in the Development Area, upon the terms and conditions as set forth in this Agreement.

NOW, THEREFORE, the parties agree as follows:

ARTICLE 1
GRANT OF DEVELOPMENT RIGHTS

1.1 Certain Fundamental Definitions and Applicable Information. In this Agreement, in addition to
those terms defined in Appendix 1 and elsewhere in this Agreement, the following terms, shall have the meanings
set forth below, unless the context otherwise requires:

“Franchisee Notice Address” is:

Fax No.

“Initial Development Fee” means $ . (See Section 5.1)

1.2 Grant of Development Rights

1.2.1  Upon the terms and subject to the conditions of this Agreement, Company hereby grants
to Franchisee, and Franchisee hereby accepts, the right and obligation, during the Term (defined below), to develop
Stores in the geographic area defined in Exhibit A, which is attached hereto and by this reference made a part hereof
(the “Development Area”).

1.2.2  No right or license is granted to Franchisee hereunder to use any trademarks, trade
names, service marks, logotypes, insignias, trade dress or designs owned by Company, such right and license being
granted solely pursuant to Franchise Agreements executed pursuant hereto. Without limiting the generality of the
foregoing, nothing in this Agreement shall permit Franchisee to own or operate a Store, except pursuant to duly
executed and subsisting Franchise Agreement. Franchisee shall not use such trademarks, trade names, service
marks, logotypes, insignias, trade dress or designs in any manner or for any purpose, including in connection with
any offering of securities or any request for credit, without the prior express written approval of Company.

1.3 Exclusivity

1.3.1  During the Term of this Agreement, Company and its Affiliates shall not operate or grant
a license or franchise to any other person to operate a “UBREAKIFIX” Store physically located within the
Development Area.

1.3.2  Except to the limited extent expressly provided in Section 1.2.1 of this Agreement, the
license granted to the Franchisee under this Agreement is nonexclusive and Company expressly reserves all other
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rights (“Reserved Rights”) including, the exclusive, unrestricted right, in its discretion, directly and indirectly, itself
and through its employees, Affiliates, representatives, franchisees, licensees, assigns, agents and others:

€)] (i) To own or operate, and to license others (which may include its Affiliates) to
own or operate Stores at any location outside the Development Area and regardless of proximity to the
“UBREAKIFIX” Store developed pursuant hereto, (ii) to own or operate, and to license others (which may include
its Affiliates) to own or operate other stores operating under names other than “UBREAKIFIX”, at any location, and
of any type whatsoever, within or outside the Development Area and regardless of their proximity to the
“UBREAKIFIX” Store developed pursuant hereto; and (iii) to advertise and promote “UBREAKIFIX” services at
any location and by any means, including the Internet;

(b) To provide repair work on products “mailed-in” by customers and/or provide
customer support and assistance remotely by other means, to customers wherever located, including to customers
located within the Development Area, and to solicit such repair work, support and assistance by means of the
Internet or Internet web site, direct mail advertising and other distribution methods, provided, however, that
Company intends to refer such customers to mail their devices for repair to, or have their remote support and
assistance performed by, the franchised Store, or “UBREAKIFIX” Store owned by Company or its Affiliate, which
is most convenient to the customer, as determined by Company in good faith (and provided that to qualify for such
referrals Franchisee must be in compliance with this Agreement and all System Standards);

(c) To accept mail-in electronic devices in exchange for payment or resale and/or
provide electronic device recommerce related support and assistance to customers wherever located, including to
customers located within the Territory, and to solicit such electronic devices by means of the Internet or Internet
web site, direct mail advertising and other distribution methods;

(d) To promote, market, offer, sell and re-sell merchandise and other products via
the Internet, direct mail advertising, or other distribution methods or channels of commerce, including to customers
located within the Development Area and at any location (regardless of its proximity to the Store opened pursuant
hereto); and

(e) To provide goods and services to National Account customers within and
outside the Territory.

ARTICLE 2
FRANCHISEE’S DEVELOPMENT OBLIGATION

2.1 Development Obligation

2.1.1  Within each Development Period specified in Exhibit B, Franchisee shall construct,
equip, open and thereafter continue to operate within the Development Area, not less than the cumulative number of
Stores required by the Development Obligation for that Development Period.

2.1.2  Notwithstanding Section 2.1.1, if Company determines, in its sole discretion, that
Franchisee in good faith is using its best efforts to comply with the Development Obligation, then upon Franchisee’s
written request, and execution of Company’s withdrawal authorization form, Company may permit Franchisee to
extend, for a period of time determined by Company not to exceed twelve (12) months, the date by which one
franchised Store is required to be opened under the Development Obligation. Franchisee shall execute the Franchise
Agreement and pay the entire amount of the Initial Franchise Fee due under the Franchise Agreement. Only then
will Franchisee be eligible for the extension program, which consists of monthly withdrawals by Company from
Franchisee’s bank account per the following schedule: $1,000 for each of the first 6 months of extension, and $1,500
per month for months 7-12. Franchisee must execute Company’s standard withdrawal authorization form.
Extension option fee amounts shall be drafted from the account specified in such withdrawal authorization form
until the Store opens. Any such extension granted by Company shall apply to one (1) franchise Store only and shall
not apply to any other franchise Store required by the Development Obligation. The extension option fee paid for
any month shall not be refunded under any circumstances and shall not be credited against any franchise fee payable
to Company. Notwithstanding the foregoing, if Company grants Franchisee an extension for a franchise Store and
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subsequently determines in its sole reasonable discretion that Franchisee is not using its best efforts to open and
operate such Store within a reasonable period of time following the date of the grant of extension, Company may
terminate the extension grant for such franchise.

2.1.3  Stores developed hereunder which are open and operating and which have been assigned
to Affiliates of Franchisee in accordance with Section 7.2.2 with Company’s consent, shall count in determining
whether Franchisee has satisfied the Development Obligation for so long as the applicable Affiliate continues to
operate the Store and to satisfy the conditions set forth in Section 7.2.2.

2.2 Timing of Execution of Leases and Franchise Agreements. Notwithstanding anything to the
contrary contained herein, on or before the date which is 180 days before the end of each Development Period,
Franchisee shall have executed (in accordance with this Agreement) a lease (or purchase agreement) and Franchise
Agreement and paid the required Initial Franchise Fee, for each Store which is required to be constructed, equipped,
opened and thereafter operated by the end of such Development Period.

2.3 Force Majeure

2.3.1  Subject to Franchisee’s continuing compliance with Section 2.3.2, should Franchisee be
unable to meet the Development Obligation for any Development Period solely as the result of Force Majeure or any
legal disability of Company to deliver a Franchise Disclosure Document pursuant to Section 6.2 of this Agreement,
which results in the inability of Franchisee to construct or operate the Stores in all or substantially all of the
Development Area pursuant to the terms of this Agreement, the particular Development Period during which the
event of Force Majeure (or Company’s legal disability to deliver a Franchise Disclosure Document) occurs shall be
extended by an amount of time equal to the time period during which the Force Majeure (or Company’s legal
disability to deliver a Franchise Disclosure Document) shall have existed during that Development Period.
Development Periods during which no such Force Majeure (or legal disability) existed shall not be extended. Other
than as a result of Force Majeure or Company’s legal disability to deliver a Franchise Disclosure Document, any
delay in Company’s issuance of acceptance of any site under Article 6, including, as a result of Franchisee’s failure
to satisfy the conditions set forth in Section 6.3 of this Agreement, shall not extend any Development Period.

2.3.2  In the event of the occurrence of an event which Franchisee claims to constitute Force
Majeure, Franchisee shall provide written notice to Company in writing within 5 days following commencement of
the alleged Force Majeure which notice shall include the words “Force Majeure” and explicitly describe the specific
nature and extent of the Force Majeure, and how it has impacted Franchisee’s performance hereunder. Franchisee
shall provide Company with continuous updates (no less frequently than once each week) on Franchisee’s progress
and diligence in responding to and overcoming the Force Majeure, and shall notify Company immediately upon
cessation of such Force Majeure, and provide all other information as may be requested by Company. If Franchisee
shall fail to notify Company of any alleged Force Majeure within said 5 days, or shall fail to provide any such
updates during the continuance of the alleged Force Majeure, Franchisee shall be deemed to have waived the right to
claim such Force Majeure.

2.4 Franchisee May Not Exceed The Development Obligation. Unless Company shall otherwise
consent in writing, Franchisee may not construct, equip, open and operate more than the total number of Stores
comprising the Development Obligation.

ARTICLE 3
DEVELOPMENT AREA

3.1 Company’s Right to Develop. Notwithstanding Section 2.1, above, if during the Term of this
Agreement, Franchisee is unable or unwilling, or fails for any reason (except due to Force Majeure as provided in
Section 2.3), to satisfy the Development Obligation (subject to any extension pursuant to Section 2.1.2), this
Agreement shall automatically terminate upon notice by Company to Franchisee. Upon such termination, Company
may, but has no obligation to, open and operate, or license others to (or grant others development rights to) open and
operate, Stores at any site(s) within the Development Area, excluding sites in any Territory granted to Franchisee
pursuant to the individual Franchise Agreement for each then existing Store located in the Development Area.
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3.2 Territory for Each Individual Store. Each Franchise Agreement executed pursuant hereto shall
provide a Territory within which Company and its Affiliates may not open or operate, or franchise or license the
operation of, any Store (subject to certain conditions, reserved rights and other limitations provided for in the
Franchise Agreements). The geographic area comprising the Territory shall be prescribed by Company in the Site
Acceptance Letter it issues for the Store (the “Territory”). In prescribing the Territory, Company may select a
geographic area within a one (1) mile straight line radius from the front door of the applicable store if the store is in
an urban area or a three (3) mile straight line radius from the front door of the store if the store is in a suburban area
or a different geographical area containing a combined day-time store and residential population of approximately
100,000 people, but may assign a larger or smaller area after taking into consideration other factors, such as density
and other demographic characteristics of the population surrounding the applicable store location, size and capacity,
the proximity to other “UBREAKIFIX” stores, the proximity to destination sites, whether that store is in an area that
may be subject to significant day-part population changes, and other factors. Company will use demographic data
from sources that it deems reasonably reliable. Franchisee’s rights in the Territory are subject to Company’s
Reserved Rights.

ARTICLE 4
TERM OF AREA DEVELOPMENT AGREEMENT

4.1 Term. The term of this Agreement shall commence on the Effective Date and, unless otherwise
negotiated, terminated or extended as provided herein, shall continue until the earlier of (i) the 3rd anniversary of the
Effective Date, or (ii) the date of execution of the Franchise Agreement granting Franchisee the right to open the last
Store necessary for Franchisee to fully satisfy the Development Obligation (the “Term?”).

4.2 Limited Additional Development Right. If Franchisee shall determine that it desires to engage in
further development of the Development Area in excess of the Development Obligation, Franchisee shall at the
earlier of (i) 180 days prior to the scheduled expiration of the Term or (ii) the date on which acceptance of the
proposed site for the last Store required to meet the Development Obligation is issued, notify Company in writing
(“Additional Development Notice ") of Franchisee’s desire to develop additional Stores in the Development Area
and a plan for such development over a new mutually agreed upon term, setting forth the number of proposed Stores
and the deadlines for the development of each of them within such proposed term. This right of additional
development by Franchisee shall be exercised only in accordance with Section 4.3 and is subject to the conditions
set forth in Section 4.4. This Agreement is not otherwise renewable.

4.3 Exercise of Right of Additional Development

43.1 If Company determines the additional development obligation proposed by the
Additional Development Notice is unacceptable in any respect(s), Company and Franchisee shall (subject to Section
4.4) negotiate during the following 60 days in an effort to reach a mutually agreeable additional development
obligation. Each party may negotiate to protect its own interests as it deems appropriate in its discretion.

4.3.2  If the additional development obligation proposed by the Additional Development Notice
is acceptable to Company, or if Company and Franchisee reach agreement on an alternative additional development
obligation (the “Additional Development Obligation™”) within said 60 day period, then Company shall deliver to
Franchisee a copy of Company’s Then-current Franchise Disclosure Document, if required by Applicable Law, and
two copies of the Then-current area development agreement, which may vary substantially from this Agreement,
setting forth the agreed upon Additional Development Obligation. Within 30 days after Company’s delivery of the
said area development agreement, but no sooner than immediately after the expiration of any applicable waiting
period(s) prescribed by Applicable Law, Franchisee shall execute two copies of the area development agreement and
return them to Company together with the applicable development fee, if any, for the Stores required by the
Additional Development Obligation. If Franchisee has so executed and returned the copies and has satisfied the
conditions set forth in Section 4.4, Company will execute the copies and return one fully executed copy to
Franchisee.

4.4 Conditions to Exercise of Right of Additional Development. Franchisee’s right to additional
development described in Section 4.2 shall be subject to Franchisee’s fulfillment of the following conditions
precedent:
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4.4.1 Franchisee (and each of its Affiliates which have developed or operate Stores in the
Development Area) shall have fully performed all of its obligations under this Agreement and all other agreements
between Company and Franchisee (or the applicable Affiliate).

4.4.2  Franchisee shall have demonstrated to Company Franchisee’s financial capacity to
perform the Additional Development Obligations set forth in the area development agreement. In determining if
Franchisee is financially capable, Company will apply the same criteria to Franchisee as it applies to prospective
area developer franchisees at that time.

4.4.3 At the expiration of each Development Period and at the expiration of the Term,
Franchisee shall have opened and shall thereafter have continued to operate, in the Development Area, not less than
the aggregate number of Stores then required by the Development Obligation.

444 Company and Franchisee shall have executed a new area development agreement
pursuant to Section 4.3.

445 Franchisee and all Affiliates of Franchisee who then have a currently effective franchise
agreement or area development with Company shall have executed and delivered to Company a general release, or a
form prescribed by Company, of any and all known and unknown claims against Company or its Affiliates, and their
respective officers, directors, agents, shareholders and employees.

4.5 Effect of Expiration. Unless an Additional Development Obligation shall have been agreed upon,
and a new area development agreement shall have been executed by the parties pursuant to Sections 4.2 and 4.3,
following the expiration of the Term, or the sooner termination of this Agreement, (a) Franchisee shall have no
further right to construct, equip, own, open or operate additional Stores which are not, at the time of such
termination or expiration, the subject of a then existing Franchise Agreement between Franchisee (or an Affiliate of
Franchisee) and Company which is then in full force and effect, and (b) Company or its Affiliates may thereafter
itself construct, equip, open, own or operate, and license others to (or grant development rights to) construct, equip,
open, own or operate Stores at any location(s) (within or outside of the Development Area), without any restriction,
subject only to any territorial rights granted for any then existing Store pursuant to a validly subsisting Franchise
Agreement executed for such Store

ARTICLE 5
PAYMENTS BY FRANCHISEE

51 Initial Development Fee. Concurrently with the execution of this Agreement, Franchisee shall pay
to Company in cash or by certified check, (a) the non-refundable Initial Development Fee, representing $12,500 (or
one-half of the Initial Franchise Fee) for each of the Stores (excluding the first Store) required to be opened during
the Term pursuant to the Development Obligation, plus (b) the sum of $40,000 representing the Initial Franchise Fee
and $12,500 representing the Initial Training Fee, payable pursuant to the first Franchise Agreement required to be
executed pursuant hereto. Notwithstanding the foregoing, if Franchisee is an Experienced Manager, the Initial
Franchise Fee for Franchisee’s first Franchise Agreement shall be equal to $25,000 and Franchisee shall not be
required to pay the Initial Training Fee upon execution of such first Franchise Agreement.

5.2 Initial Franchise Fee. Notwithstanding the terms of the Franchise Agreement executed for each
Store developed pursuant hereto, Franchisee shall pay to Company, in cash or by certified check, a non-refundable
initial franchise fee (“Initial Franchise Fee”) equal to $40,000 for the first Store to be opened pursuant hereto, or
$25,000 for the 2™ and each subsequent Store to be opened pursuant hereto. Notwithstanding the foregoing, if
Franchisee is an Experienced Manager the Initial Franchisee Fee payable to Company for each Store opened
pursuant hereto, including the first Store, shall equal $25,000. In either case, the Initial Franchise Fee shall be
payable upon execution by Franchisee of each Franchise Agreement entered into pursuant to this Agreement,
provided, however, that Company shall credit such Initial Development Fee against the Initial Franchise Fees
payable under the second and each subsequent Franchise Agreement (at the rate of $12,500 per Franchise
Agreement).
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5.3 Royalty Fee. The Franchise Agreement executed for each Store developed pursuant hereto, shall
provide that the Continuing Royalty (as defined therein) shall be equal to: (i) 7% of Non-Recommerce Revenue (as
defined therein); and (ii) 4% of Recommerce Revenue (as defined therein).

5.4 Technology and Customer Support Fee. The Franchise Agreement executed for each Store
developed pursuant hereto, shall provide that the Technology and Customer Support Fee (as defined therein) shall be
equal to 1% of Gross Sales (as defined therein).

ARTICLE 6
EXECUTION OF INDIVIDUAL FRANCHISE AGREEMENTS

6.1 Site Review

6.1.1  When Franchisee has located a proposed site for construction of a Store, Franchisee shall
submit to Company such demographic and other information regarding the proposed site and neighboring areas as
Company shall require, in the form prescribed by Company (“Site Review Request”). Company may seek such
additional information as it deems necessary within 15 days of submission of Franchisee’s Site Review Request, and
Franchisee shall respond promptly to such request for additional information. If Company shall not deliver written
notice to Franchisee that Company accepts the proposed site, within 30 days of receipt of Franchisee’s Site Review
Request, or within 15 days after receipt of such additional requested information, whichever is later, the site shall be
deemed rejected. If the Company accepts the proposed site it shall notify Franchisee of its acceptance of the site and
designate the Territory for that Store.

6.1.2  Although Company may voluntarily (without obligation) assist Franchisee in locating an
acceptable site for a Store, neither Company’s said assistance, if any, nor its acceptance of any proposed site,
whether initially proposed Franchisee or by Company, shall be construed to insure or guarantee the profitable or
successful operation of the Store at that site by Franchisee, and Company hereby expressly disclaims any
responsibility therefor. Franchisee acknowledges its sole responsibility for finding each site for the Stores it
develops pursuant to this Agreement.

6.2 Delivery of Franchise Disclosure Document, Execution of Lease and Franchise Agreement

6.2.1  Promptly following Franchisee’s receipt of acceptance, Franchisee shall proceed to
negotiate a lease or purchase agreement for the Store site and shall submit to Company a copy of the proposed lease
or purchase agreement, as applicable. Following Company’s receipt of the proposed lease or purchase agreement, as
applicable, which meets Company’s requirements, Company shall notify Franchisee of its acceptance of the
proposed lease or purchase agreement, as applicable.

6.2.2 Company’s review and acceptance of the lease is solely for Company’s benefit and is
solely an indication that the lease meets Company’s minimum Standards and specification at the time of acceptance
of the lease (which may be different that the requirements of this Agreement). Company’s review and acceptance of
the lease shall not be construed to be an endorsement of such lease, confirmation that such lease complies with
Applicable Law, or confirmation that the terms of such lease are favorable to Franchisee, and Company hereby
expressly disclaims any responsibility therefore.

6.2.3  Subject to Section 6.3, after Company’s acceptance of each proposed site, Company shall
deliver to Franchisee a copy of Company’s Then-current Franchise Disclosure Document as may be required by
Applicable Law (the “Franchise Disclosure Document”) and two copies of the Then-current Franchise Agreement.
Immediately upon receipt of the Franchise Disclosure Document, Franchisee shall return to Company a signed copy
of the Acknowledgment of Receipt of the Franchise Disclosure Document. Franchisee acknowledges that the new
Franchise Agreement may vary substantially from the current Franchise Agreement. If Company is not legally able
to deliver a Franchise Disclosure Document to Franchisee by reason of any lapse or expiration of its franchise
registration, or because Company is in the process of amending any such registration, or for any reason beyond
Company’s reasonable control, Company may delay acceptance of the site for Franchisee’s proposed Store, or
delivery of a Franchise Agreement, until such time as Company is legally able to deliver a Franchise Disclosure
Document.
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6.2.4  Within 30 days after Franchisee’s receipt of the Franchise Disclosure Document and the
Then-current Franchise Agreement, but no sooner than immediately after any applicable waiting periods prescribed
by Applicable Law have passed, Franchisee shall execute two copies of the Franchise Agreement described in the
Franchise Disclosure Document and return them to Company together with the applicable Initial Franchise Fee. If
Franchisee has so executed and returned the copies and Initial Franchise Fee and has satisfied the conditions set
forth in Section 6.3, Company shall execute the copies and return one fully executed copy of such Franchise
Agreement to Franchisee.

6.2.5 Franchisee shall not execute any lease or purchase agreement for any Store, until
Company has accepted the proposed site and Company has delivered to Franchisee a fully executed Franchise
Agreement counter-signed by Company pursuant to Sections 6.2.4. After Company’s acceptance of the site and
lease (or purchase agreement, if applicable), and its delivery to Franchisee of the fully executed Franchise
Agreement, Franchisee shall then procure the site pursuant to the purchase agreement or lease which has been
reviewed and accepted by Company, and shall forward to Company, within ten (10) days after its execution, one
copy of the executed lease or, if purchased, the deed evidencing Franchisee’s right to occupy the site. Franchisee
shall then commence construction and operation of the Store pursuant to the terms of the applicable Franchise
Agreement.

6.3 Condition Precedent to Company’s Obligations. It shall be a condition precedent to Company’s
obligations pursuant to Sections 6.1 and 6.2, and to Franchisee’s right to develop each and every Store, that
Franchisee shall have satisfied all of the following conditions precedent prior to Company’s acceptance of the
proposed Store and the site and lease or purchase agreement therefor, and the Company’s execution of the Franchise
Agreement therefor:

6.3.1  Franchisee (and each of its Affiliates which have developed or operate Stores in the
Development Area) shall have fully performed all of its obligations under this Agreement and all Franchise
Agreements and other written agreements between Company and Franchisee (or any such Affiliate of Franchisee),
and must not at any time following Franchisee’s submission of its Site Review Request, and until Company grants
its acceptance of the proposed site, be in default of any of its contractual or other legal obligations to Company or
any of its Affiliates, or any approved vendor or supplier, or to any federal, state, county or municipal agency.

6.3.2  Franchisee shall have demonstrated to Company, in Company’s discretion, Franchisee’s
financial and other capacity to perform the obligations set forth in the proposed new Franchise Agreement, including
Franchisee’s compliance with Section 12.4 of this Agreement and Franchisee’s submission of a comprehensive
management plan acceptable to, and accepted by Company, which shall include among other reasonable
requirements as may be established by Company, an organization chart and supervisory requirements for the
proposed Store. In determining if Franchisee is financially or otherwise capable, Company shall apply the same
criteria to Franchisee as it applies to prospective area developer franchisees at that time.

6.3.3  Franchisee shall continue to operate, in the Development Area, not less than the
cumulative number of Stores required by the Development Obligation set forth in Exhibit B to be in operation as of
the end of the immediately preceding Development Period.

6.3.4  Franchisee, and each of its Affiliates who then has a currently effective Franchise
Agreement or area development agreement with Company, must sign a general release of any claims they may have
against Company and its Affiliates, on a form prescribed by Company.

ARTICLE 7
ASSIGNMENT AND SUBFRANCHISING

7.1 Assignment by Company. This Agreement is fully transferable by Company, in whole or in part,
without the consent of Franchisee and shall inure to the benefit of any transferee or their legal successor to
Company’s interests herein; provided, however, that such transferee and successor shall expressly agree to assume
Company’s obligations under this Agreement. Without limiting the foregoing, Company may (i) assign any or all of
its rights and obligations under this Agreement to an Affiliate; (ii) sell its assets, its marks, or its System outright to a
third party; (iii) engage in a public offering of its securities; (iv) engage in a private placement of some or all of its
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securities; (v) merge, acquire other corporations, or be acquired by another corporation; or (vi) undertake a
refinancing, recapitalization, leveraged buy-out or other economic or financial restructuring. Company shall be
permitted to perform such actions without liability or obligation to Franchisee who expressly and specifically waives
any claims, demands or damages arising from or related to any or all of the above actions (or variations thereof). In
connection with any of the foregoing, at Company’s request, Franchisee shall deliver to Company a statement in
writing certifying () that this Agreement is unmodified and in full force and effect (or if there have been
modifications that the Agreement as modified is in full force and effect and identifying the modifications); (b) that
Franchisee is not in default under any provision of this Agreement, or if in default, describing the nature thereof in
detail; and (c) as to such other matters as Company may reasonably request; and Franchisee agrees that any such
statements may be relied upon by Company and any prospective purchaser, assignee or lender of Company.

7.2 No Subfranchising by Franchisee

7.2.1  Franchisee shall not offer, sell, or negotiate the sale of “UBREAKIFIX” franchises to any
third party, either in Franchisee’s own name or in the name and/or on behalf of Company, or otherwise subfranchise,
subcontract, sublicense, share, divide or partition this Agreement, and nothing in this Agreement will be construed
as granting Franchisee the right to do so. Franchisee shall not execute any Franchise Agreement with Company, or
construct or equip any Store with a view to offering or assigning such Franchise Agreement or Store to any third

party.

7.2.2  Notwithstanding Section 7.2.1, Franchisee may, with Company’s prior written consent,
execute and contemporaneously assign a Franchise Agreement executed pursuant hereto to a separate Entity
controlled by Franchisee (each a “Subsidiary”); provided and on condition that:

@ Upon Company’s request, Franchisee has delivered to Company a true, correct
and complete copy of the Subsidiary’s articles of incorporation or articles of organization, bylaws, operating
agreement, partnership agreement, and other organizational documents, and Company has accepted the same;

(b) The Subsidiary’s articles of incorporation or articles of organization, bylaws,
operating agreement, and partnership agreement, as applicable, shall provide that its activities are confined
exclusively to operating Stores;

(c) Franchisee, directly owns and controls not less than 100% of the Equity and
voting rights of the Subsidiary, or the Equity of Subsidiary are owned by the same Owners of Franchisee with the
same ownership percentages;

(d) the Subsidiary is in good standing in its jurisdiction of organization and each
other jurisdiction where the conduct of its store or the operation of its properties requires it to be so qualified;

(e the person designated by Franchisee as the Operating Principal has exclusive
day-to-day operational control over the Subsidiary;

(j] the Subsidiary conducts no business other than the operation of the Store;

(9) the Subsidiary assumes all of the obligations under the Franchise Agreement as
franchisee pursuant to written agreement, the form and substance of which shall be acceptable to Company;

(h) each person or Entity comprising Franchisee, and all present and future Owners
of 10% or more (directly or indirectly), in the aggregate, of the Equity or voting rights of any franchisee under any
and all Franchise Agreements executed pursuant to this Agreement shall execute a written guaranty in a form
prescribed by Company, personally, irrevocably and unconditionally guaranteeing, jointly and severally, with all
other guarantors, the full payment and performance of all of the obligations to Company and to Company’s
Affiliates under this Agreement and each Franchise Agreement executed pursuant hereto (for purposes of
determining whether said 10% threshold is satisfied, holdings of spouses, family members who live in the same
household, and Affiliates shall be aggregated);
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M none of the Owners of the Equity of the franchisee under the applicable
Franchise Agreement is engaged in Competitive Activities;

() at Company’s request, Franchisee shall, and shall cause each of its Affiliates to
execute and deliver to Company a general release, on a form prescribed by Company of any and all known and
unknown claims against Company and its Affiliates and their officers, directors, agents, shareholders and
employees; and

() Franchisee shall reimburse Company for all direct and indirect costs and
expense it may incur in connection with the transfer and assignment, including attorney’s fees.

7.2.3 In the event that Franchisee exercises its rights under Section 7.2.2 then, Franchisee and
such Subsidiary shall, in addition to any other covenants contained in the applicable Franchise Agreement,
affirmatively covenant to continue to satisfy each of the conditions set forth in Section 7.2.2 throughout the term of
such Franchise Agreement.

7.3 Assignment by Franchisee

7.3.1  This Agreement is personal to Franchisee and has been entered into by Company in
reliance upon and in consideration of the singular personal skill, qualifications and trust and confidence reposed in
Franchisee. Accordingly, neither Franchisee nor any Owner shall cause or permit any Assignment unless Franchisee
shall have obtained Company’s prior written consent, which consent may be withheld for any reason whatsoever in
Company’s judgment. Franchisee shall not, directly or indirectly, pledge, encumber, hypothecate or otherwise grant
any third party a security interest in this Agreement in any manner whatsoever. To the extent that the foregoing
prohibition may be ineffective under Applicable Law, Franchisee shall provide not less than 10 days prior written
notice (which notice shall contain the name and address of the secured party and the terms of such pledge,
encumbrance, hypothecation or security interest) of any pledge, encumbrance, hypothecation or security interest in
this Agreement.

7.3.2  Securities, partnership or other ownership interests in Franchisee may not be offered to
the public under the Securities Act of 1933, as amended, nor may they be registered under the Securities Exchange
Act of 1934, as amended, or any comparable federal, state or foreign law, rule or regulation. Such interests may be
offered by private offering or otherwise only with the prior written consent of Company, which consent shall not be
unreasonably withheld. All materials required for any such private offering by federal or state law shall be
submitted to Company for a limited review as discussed below prior to being filed with any governmental agency;
and any materials to be used in any exempt offering shall be submitted to Company for such review prior to their
use. No such offering by Franchisee shall imply that Company is participating in an underwriting, issuance or
offering of securities of Franchisee or Company, and Company’s review of any offering materials shall be limited
solely to the subject of the relationship between Franchise and Company and its Affiliates. Company may, at its
option, require Franchisee’s offering materials to contain a written statement prescribed by Company concerning the
limitations described in the preceding sentence. Franchisee, its Owners and the other participants in the offering
must fully defend and indemnify Company, and its Affiliates, their respective partners and the officers, directors,
manager(s) (if a limited liability company), shareholders, members, partners, agents, representatives, independent
contractors, servants and employees of each of them, from and against any and all losses, costs and liability in
connection with the offering and shall execute any additional documentation required by Company to further
evidence this indemnity. For each proposed offering, Franchisee shall pay to Company a non-refundable fee of
$5,000, which shall be in addition to any transfer fee under any Franchise Agreement or such greater amount as is
necessary to reimburse Company for its reasonable costs and expenses associated with reviewing the proposed
offering, including without limitation, legal and accounting fees. Franchisee shall give Company written notice at
least thirty (30) days prior to the date of commencement of any offering or other transaction covered by this Section.
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ARTICLE 8
NON-COMPETITION

8.1 In Term. During the Term, no Restricted Person shall in any capacity, either directly or indirectly,
through one or more Affiliates or otherwise, engage in any Competitive Activities at any location, whether within or
outside the Development Area, unless Company shall consent thereto in writing.

8.2 Post-Term. To the extent permitted by Applicable Law, upon (i) the expiration or termination of
this Agreement, (ii) the occurrence of any Assignment, or (iii) the cession of any Restricted Person’s relationship
with Franchisee, each person who was a Restricted Person before such event shall not for a period of 24 months
thereafter, engage in any Competitive Activities within the Development Area, without the Company’s prior written
consent. In applying for such consent, Franchisee will have the burden of establishing that any such activity by it
will not involve the use of benefits provided under this Agreement or constitute unfair competition with Company or
other franchisees of the Company.

8.3 Modification

8.3.1  The parties have attempted in Sections 8.1 and 8.2 above to limit the Franchisee’s right to
compete only to the extent necessary to protect the Company from unfair competition. The parties hereby expressly
agree that if the scope or enforceability of Section 8.1 or 8.2 is disputed at any time by Franchisee, a court or
arbitrator, as the case may be, may modify either or both of such provisions to the extent that it deems necessary to
make such provision(s) enforceable under Applicable Law. In addition, Company reserves the right to reduce the
scope of either, or both, of said provisions without Franchisee’s consent, at any time or times, effective immediately
upon notice to Franchisee.

8.3.2 In view of the importance of the “UBREAKIFIX” trademarks and the incalculable and
irreparable harm that would result to the parties in the event of a Default under this Article 8, the parties agree that
each party may seek specific performance and/or injunctive relief to enforce the covenants and agreements in this
Agreement, in addition to any other relief to which such party may be entitled at law or in equity. Each party
submits to the exclusive jurisdiction of the courts of the State of Florida and the U.S. federal courts sitting in
Orlando, Florida for purposes thereof. The parties agree that venue for any such proceeding shall be the state and
federal courts located in Orlando, Florida.

ARTICLE 9
TERMINATION

9.1 Termination Pursuant to a Default of this Agreement

9.1.1  Subject to Applicable Law to the contrary, this Agreement may be terminated by
Company in the event of any Default by Franchisee of this Agreement, unless such Default is cured by Franchisee
within 5 days following written notice of the Default (in the case of a failure to pay money), or 10 days following
written notice of the Default (in the case of any other Default); provided that in the case of a Default by Franchisee
(or its Affiliate) under any Franchise Agreement or other written agreement, the notice and cure provisions of the
Franchise Agreement or other agreement shall control, and provided, further, however, that any Default described in
Sections 9.1.2(a), (b) or (e) below shall be deemed incurable.
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9.1.2  The term “default”, as used herein, includes the following:

@ Any Assignment or attempted Assignment in violation of the terms of Section
7.2 or 7.3 of this Agreement, or without the written consents required pursuant to this Agreement; provided,
however, (i) upon prompt written request to Company following the death or legal incapacity of a Franchisee who is
an individual, Company shall allow a reasonable period, up to 9 months, after such death or legal incapacity for his
or her heirs, personal representatives, or conservators (the “Heirs”) to seek and obtain Company’s consent to the
Assignment his or her rights and interests in this Agreement to the Heirs or to another person acceptable to
Company, in its sole discretion; or (ii) upon prompt written request to Company following the death or legal
incapacity of an Owner of a Franchisee which is an Entity, directly or indirectly, owning more than 20% or more of
the Equity or voting power of Franchisee, Company shall allow a reasonable period, up to 9 months, after such death
or legal incapacity for his or her Heir(s) to seek and obtain Company’s consent to the Assignment of such Equity
and voting power to the Heir(s) or to another person or persons acceptable to Company. If, within allowed period,
said Heir(s) fail to receive Company’s consent as aforesaid or to effect such consented to Assignment, then this
Agreement shall immediately terminate at Company’s election.

(b) Subject to Section 2.3 of this Agreement, failure of Franchisee to satisfy the
Development Obligation within the Development Periods set forth herein.

(c) Failure of Franchisee (or any Affiliate of Franchisee) to pay any Initial
Franchise Fee or Royalty Fee in a timely manner as required by this Agreement or any Franchise Agreement signed
by Franchisee.

(d) Franchisee’s opening of any Store in the Development Area except in strict
accordance with the procedures set forth in Sections 6.1 through 6.3 of this Agreement.

(e Failure of Franchisee to fully comply with the requirements of Section 8.1 of
this Agreement.

® Any Default of any other agreement between Franchisee (or any Affiliate of
Franchisee) and Company (or any Affiliate of Company), including any Franchise Agreement executed pursuant
hereto.

(9) Failure of Franchisee to fully comply with the requirements of Section 12.4 of
this Agreement.

ARTICLE 10
GENERAL CONDITIONS AND PROVISIONS

10.1 Relationship of Franchisee to Company. It is expressly agreed that the parties intend by this
Agreement to establish between Company and Franchisee the relationship of franchisor and area developer
franchisee. It is further agreed that Franchisee has no authority to create or assume in Company’s name or on behalf
of Company, any obligation, express or implied, or to act or purport to act as agent or representative on behalf of
Company for any purpose whatsoever. Neither Company nor Franchisee is the employer, employee, agent, partner
or co-venturer of or with the other, each being independent. Franchisee agrees that it will not hold itself out as the
agent, employee, partner or co-venturer of Company. All employees hired by or working for Franchisee shall be the
employees of Franchisee and shall not, for any purpose, be deemed employees of Company or subject to Company
control. Each of the parties agrees to file its own tax, regulatory and payroll reports with respect to its respective
employees and operations, saving and indemnifying the other party hereto of and from any liability of any nature
whatsoever by virtue thereof.

10.2 Indemnity by Franchisee. Franchisee hereby agrees to protect, defend and indemnify Company,
and all of its past, present and future Owners, Affiliates, officers, directors, employees, attorneys and designees and
hold them harmless from and against any and all costs and expenses, including attorneys’ fees, court costs, losses,
liabilities, damages, claims and demands of every kind or nature on account of any actual or alleged loss, injury or
damage to any person, firm or corporation or to any property arising out of or in connection with Franchisee’s
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construction, development or operation of Stores pursuant hereto, except to the extent caused by intentional acts of
the Company in breach of this Agreement. The terms of this Section 10.2 shall survive the termination, expiration
or cancellation of this Agreement.

10.3 No Consequential Damages For Legal Incapacity. Company shall not be liable to Franchisee for
any consequential damages, including lost profits, interest expense, increased construction or occupancy costs, or
other costs and expenses incurred by Franchisee by reason of any delay in the delivery of Company’s Franchise
Disclosure Document caused by legal incapacity during the Term, or other conduct not due to the gross negligence
or intentional misfeasance of Company.

10.4  Waiver and Delay. No waiver by Company of any Default or Defaults, or series of Defaults in
performance by Franchisee, and no failure, refusal or neglect of Company to exercise any right, power or option
given to it hereunder or under any Franchise Agreement or other agreement between Company and Franchisee,
whether entered into before, after or contemporaneously with the execution hereof (and whether or not related to the
Stores), or to insist upon strict compliance with or performance of Franchisee’s (or its Affiliates) obligations under
this Agreement or any Franchise Agreement or other agreement between Company and Franchisee (or its Affiliates),
whether entered into before, after or contemporaneously with the execution hereof (and whether or not related to the
Stores), shall constitute a waiver of the provisions of this Agreement with respect to any continuing or subsequent
Default or a waiver by Company of its right at any time thereafter to require exact and strict compliance with the
provisions thereof.

10.5 Survival of Covenants. The covenants contained in this Agreement which, by their nature or
terms, require performance by the parties after the expiration or termination of this Agreement shall be enforceable
notwithstanding said expiration or other termination of this Agreement for any reason whatsoever.

10.6 Successors and Assigns. This Agreement shall be binding upon and inure to the benefit of the
successors and assigns of Company and shall be binding upon and inure to the benefit of Franchisee and his or their
respective, heirs, executors, administrators, and its successors and assigns, subject to the prohibitions and restrictions
against Assignment contained herein.

10.7 Joint and Several Liability. If Franchisee consists of more than one person or Entity, or a
combination thereof, the obligations and liabilities of each of such person or Entity to Company are joint and
several, and such person(s) or Entities shall be deemed to be general partnership

10.8 Governing Law. This Agreement shall be governed by and construed in accordance with the laws
of the State of Florida (without giving effect to any conflict of laws), except that (a) the provisions of Sections 8.1
and 8.2 (and to the extent applicable, Section 8.3) shall be governed in accordance with the laws of the State where
the Default of said section occurs, and (b) any state law relating to (1) the offer and sale of franchises, (2) franchise
relationships, or (3) business opportunities, will not apply unless the applicable jurisdictional requirements are met
independently with reference to this paragraph.

10.9 Entire Agreement. This Agreement and the Exhibits incorporated herein contain all of the terms
and conditions agreed upon by the parties hereto concerning the subject matter hereof. No other agreements
concerning the subject matter hereof, written or oral, shall be deemed to exist or to bind any of the parties hereto and
all prior agreements, understandings and representations, are merged herein and superseded hereby. Franchisee
represents that there are no contemporaneous agreements or understandings between the parties relating to the
subject matter of this Agreement that are not contained herein. No officer or employee or agent of Company has
any authority to make any representation or promise not included in this Agreement or any Franchise Disclosure
Document for prospective franchisees required by Applicable Law, and Franchisee agrees that it has executed this
Agreement without reliance upon any such representation or promise. This Agreement cannot be modified or
changed except by written instrument signed by all of the parties hereto. Nothing in this Agreement or in any
related agreement is intended to disclaim the representations made in the franchise disclosure document.

10.10 Titles for Convenience. Article and paragraph titles used this Agreement are for convenience only
and shall not be deemed to affect the meaning or construction of any of the terms, provisions, covenants, or
conditions of this Agreement.
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10.11  Gender and Construction. The terms of all Exhibits hereto are hereby incorporated into and made
a part of this Agreement as if the same had been set forth in full herein. All terms used in any one number or gender
shall extend to mean and include any other number and gender as the facts, context, or sense of this Agreement or
any article or Section hereof may require. As used in this Agreement, the words “include,” “i

includes” or
“including” are used in a non-exclusive sense. Unless otherwise expressly provided herein to the contrary, any
consent, approval, acceptance or authorization of Company which Franchisee may be required to obtain hereunder
may be given or withheld by Company in its sole discretion, and on any occasion where Company is required or
permitted hereunder to make any judgment, determination or use its discretion, including any decision as to whether
any condition or circumstance meets Company’s Standards or satisfaction, Company may do so in its sole subjective
judgment and discretion. No provision herein expressly identifying any particular breach of this Agreement as
material shall be construed to imply that any other breach which is not so identified is not material. Neither this
Agreement nor any uncertainty or ambiguity herein shall be construed or resolved against the drafter hereof, whether
under any rule of construction or otherwise. On the contrary, this Agreement has been reviewed by all parties and
shall be construed and interpreted according to the ordinary meaning of the words used so as to fairly accomplish the
purposes and intentions of all parties hereto. Company and Franchisee intend that if any provision of this
Agreement is susceptible to two or more constructions, one of which would render the provision enforceable and the
other or others of which would render the provision unenforceable, then the provision shall be given the meaning
that renders it enforceable.

10.12  Severability, Modification. Nothing contained in this Agreement shall be construed as requiring
the commission of any act contrary to Applicable Law. Whenever there is any conflict between any provisions of
this Agreement and any present or future statute, law, ordinance or regulation contrary to which the parties have no
legal right to contract, the latter shall prevail, but in such event the provisions of this Agreement thus affected shall
be curtailed and limited only to the extent necessary to bring it within the requirements of the law. In the event that
any part, article, paragraph, sentence or clause of this Agreement shall be held to be indefinite, invalid or otherwise
unenforceable, the indefinite, invalid or unenforceable provision shall be deemed deleted, and the remaining part of
this Agreement shall continue in full force and effect.

10.13  Counterparts. This Agreement may be executed in any number of counterparts, each of which
shall be deemed to be an original and all of which together shall be deemed to be one and the same instrument.

10.14 Fees and Expenses. If any party to this Agreement shall bring any arbitration, action or
proceeding for any relief against the other, declaratory or otherwise, arising out of this Agreement, the losing party
shall pay to the prevailing party a reasonable sum for attorney fees and costs incurred in bringing or defending such
arbitration, action or proceeding and/or enforcing any judgment granted therein, all of which shall be deemed to
have accrued upon the commencement of such arbitration, action or proceeding and shall be paid whether or not
such action or proceedings is prosecuted to final judgment. Any judgment or order entered in such action or
proceeding shall contain a specific provision providing for the recovery of attorney fees and costs, separate from the
judgment, incurred in enforcing such judgment. The prevailing party shall be determined by the trier of fact based
upon an assessment of which party’s major arguments or positions on major disputed issues. For the purposes of
this Section, attorney fees shall include fees incurred in the following: (1) post-judgment motions; (2) contempt
proceedings; (3) garnishment, levy, debtor and third party examinations; (4) discovery; and (5) bankruptcy litigation.
This Section is intended to be expressly severable from the other provisions of this Agreement, is intended to
survive any judgment and is not to be deemed merged into the judgment.

10.15 Waiver of Jury Trial; Venue

10.15.1 TO THE EXTENT PERMITTED BY APPLICABLE LAW, THE PARTIES: (1)
HEREBY WAIVE THEIR RIGHT TO TRIAL BY JURY WITH RESPECT TO ANY DISPUTE ARISING
UNDER THIS AGREEMENT; AND (2) THEY AGREE THAT, ORLANDO, FLORIDA SHALL BE THE
VENUE FOR ANY LITIGATION ARISING UNDER THIS AGREEMENT. THE PARTIES ACKNOWLEDGE
THAT THEY HAVE REVIEWED THIS SECTION AND HAVE HAD THE OPPORTUNITY TO SEEK
INDEPENDENT LEGAL ADVISE AS TO ITS MEANING AND EFFECT.

FRANCHISEE COMPANY
INITIALS INITIALS
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10.16  Notices. Except as otherwise expressly provided herein, all written notices and reports permitted
or required to be delivered by the parties pursuant hereto shall be deemed so delivered at the time delivered by hand,;
one business day after electronically confirmed transmission by facsimile or other electronic system; one business
day after delivery by Express Mail or other recognized, reputable overnight courier; or 3 business days after
placement in the United States Mail by Registered or Certified Mail, Return Receipt Requested, postage prepaid, or
one business day after placement with United Parcel Service or Federal Express for overnight delivery, and
addressed as follows:

If to Company: UBIF FRANCHISING, CO.
200 South Orange Avenue, Suite 200
Orlando, FL 32801

With copy (which shall not constitute notice) to:

Kenneth R. Costello, Esq.

Bryan Cave Leighton Paisner LLP
120 Broadway, Suite 300

Santa Monica, CA 90401-2386
Facsimile No.: (310) 576-2200

If to Franchisee: See Section 1.1
or to such other address as such party may designate by 10 days’ advance written notice to the other party.

10.17 Mediation. Except to the extent precluded by Applicable law, the parties hereby pledge and agree
that prior to filing any lawsuit (other than suits or to seek provisional remedies, including injunctions), they shall
first attempt to resolve any dispute between the parties pursuant to mediation conducted in accordance with the
Commercial Mediation Rules of the AAA unless the parties agree on alternative rules and a mediator within 15 days
after either party first gives notice of mediation. Such mediation shall be conducted in Orlando, Florida and shall be
conducted and completed within 45 days following the date either party first gives notice of mediation. If the parties
fail to complete the mediation within such 45 day period, either party may initiate litigation. The fees and expenses
of the mediator shall be shared equally by the parties. The mediator shall be disqualified as a witness, expert or
counsel for any party with respect to any suit and any related matter. Mediation is a compromise negotiation and
shall constitute privileged communications under Florida Law. The entire mediation process shall be confidential
and the conduct, statements, promises, offers, views and opinions of the mediator and the parties shall not be
discoverable or admissible in any legal proceeding for any purpose; provided, however, that evidence which is
otherwise discoverable or admissible shall not be excluded from discovery or admission as a result of its use in the
mediation.

10.18 Injunctive Relief. Notwithstanding anything to the contrary contained in Section 10.8 of this
Agreement, Company and Franchisee will each have the right in a proper case to obtain specific performance,
temporary restraining orders and temporary or preliminary injunctive relief from a court of competent jurisdiction,
and other provisional relief including but not limited to enforcement of liens, security agreements, or attachment, as
Company deems to be necessary or appropriate to compel Franchisee to comply with Franchisee’s obligations to the
Company and/or to protect the marks of the Company; or any claim or dispute involving or contesting the validity of
any of the marks. However, the parties will contemporaneously submit their dispute for arbitration on the merits.
Franchisee agrees that Company may have temporary or preliminary injunctive relief without bond, but upon due
notice, and Franchisee’s sole remedy in the event of the entry of such injunctive relief will be the dissolution of the
injunctive relief, if warranted, upon hearing duly had (all claims for damages by reason of the wrongful issuance of
any the injunction being expressly waived).

10.19  Arbitration. Except as precluded by Applicable Law, any controversy or claim between Company
and Franchisee arising out of or relating to this Agreement or any alleged breach hereof, and any issues pertaining to
the arbitrability of such controversy or claim and any claim that this Agreement or any part hereof is invalid, illegal,
or otherwise voidable or void, shall be submitted to binding arbitration. Said arbitration shall be conducted before
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and will be heard by three arbitrators in accordance with the then-current commercial arbitration rules of the
American Arbitration Association (“AAA”). Judgment upon any award rendered may be entered in any Court
having jurisdiction thereof. Except to the extent prohibited by Applicable Law, the proceedings shall be held in
Orlando, Florida. The arbitrator shall have no power or authority to grant punitive or exemplary damages as part of
its award. In no event may the material provisions of this Agreement including, but not limited to the method of
operation, authorized product line sold or monetary obligations specified in this Agreement, amendments to this
Agreement or in the Manuals be ignored, waived, modified or changed by the arbitrator at any arbitration hearing.
The substantive law applied in such arbitration shall be as provided in Section 10.8 of this Agreement. The
arbitration and the parties’ agreement therefor shall be deemed to be self-executing, and if either party fails to appear
at any properly noticed arbitration proceeding, an award may be entered against such party despite said failure to
appear. All issues relating to arbitrability or the enforcement of the agreement to arbitrate contained herein shall be
governed by the Federal Arbitration Act (9 U.S.C. § 1 et seq.), notwithstanding any provision of this Agreement
specifying the state law under which this Agreement shall be governed and construed.

10.20 Awards. The arbitrator will have the right to award or include in his award any relief which he or
she deems proper in the circumstances, including money damages (with interest on unpaid amounts from the date
due), specific performance, injunctive relief and attorneys’ fees and costs, in accordance with Section 10.14 of this
Agreement, provided that the arbitrator will not have the authority to award exemplary or punitive damages. The
award and decision of the arbitrator will be conclusive and binding upon all parties and judgment upon the award
may be entered in any court of competent jurisdiction. Each party waives any right to contest the validity or
enforceability of such award. The parties shall be bound by the provisions of any limitation on the period of time by
which claims must be brought. The parties agree that, in connection with any such arbitration proceeding, each will
submit or file any claim which would constitute a compulsory counter-claim (as defined by Rule 13 of the Federal
Rules of Civil Procedure) within the same proceedings as the claim to which it relates. Any such claim which is not
submitted or filed in such proceeding will be barred.

10.21  Permissible Parties. Franchisee and Company agree that arbitration will be conducted on an
individual, not a class wide, basis and that any arbitration proceeding between Franchisee and Company will not be
consolidated with any other arbitration proceeding involving Company and any other person or entity.

10.22  Survival. The terms of Section 10 shall survive termination, expiration or cancellation of this
Agreement.

ARTICLE 11
SUBMISSION OF AGREEMENT

11.1 General. The submission of this Agreement does not constitute an offer and this Agreement shall
become effective only upon the execution thereof by Company and Franchisee.

ARTICLE 12
ADDITIONAL COVENANTS

12.1 Entity Franchisee Information. If Franchisee is an Entity, Franchisee represents and warrants that
the information set forth in Exhibit C which is annexed hereto and by this reference made a part hereof, is accurate
and complete in all material respects. Franchisee shall notify Company in writing within 10 days of any change in
the information set forth in Exhibit C, and shall submit to Company a revised Exhibit C, which shall be certified by
Franchisee as true, correct and complete and upon acceptance thereof by Company shall be annexed to this
Agreement as Exhibit C. Franchisee promptly shall provide such additional information as Company may from time
to time request concerning all persons who may have any direct or indirect financial interest in Franchisee, including
providing copies of all amendments to Franchisee’s “Entity Documents” as defined in Exhibit C. Franchisee shall
conduct no business other than the business contemplated hereunder and under any currently effective Franchise
Agreement between Company and Franchisee. The Entity Documents of Franchisee shall recite that the issuance
and transfer of any interest therein is subject to the restrictions set forth in the Agreement and any Franchise
Agreement executed pursuant thereto.
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12.2 Operating Principal; Director of Operations

12.2.1 The Operating Principal shall be principally responsible for communicating and
coordinating with Company regarding business, operational and other ongoing matters concerning this Agreement
and the Stores developed pursuant hereto. The Operating Principal shall have the full authority to act on behalf of
Franchisee in regard to performing, administering or amending this Agreement and all Franchise Agreements
executed pursuant hereto. Company may, but is not required to, deal exclusively with the Operating Principal in
such regards unless and until Company’s actual receipt of written notice from Franchisee of the appointment of a
successor Operating Principal, who shall have been accepted by Company.

12.2.2 Commencing on the date which Franchisee, directly or indirectly through one or more
Affiliate(s), opens its 2" Store within the Development Area, and at all times throughout the Term and the term of
each Franchise Agreement executed pursuant hereto after such date, Franchisee shall employ and retain, or shall
cause the Entity to which each Franchise Agreement is assigned in accordance with Section 7.2 hereof to employ
and retain, an individual (the “Director of Operations™”) who shall be vested with the authority and responsibility
for the day-to-day operations of all Stores owned or operated, directly or indirectly, by Franchisee within the
Development Area. The Director of Operations shall, during the entire period he/she serves as such, meet the
following qualifications: (a) shall devote full time and best efforts solely to operation of the all Stores owned or
operated, directly or indirectly, by Franchisee in the Development Area and to no other business activities; (b) meet
Company’s educational, experience, financial and such other reasonable criteria for such individual, as set forth in
the Manuals as defined herein or otherwise in writing by Company; and (c) be an individual acceptable to Company.
The Director of Operations, may (but need not) be an Owner, and with the prior written consent of Company, may
be the same individual as the Operating Principal. The Director of Operations shall be responsible for all actions
necessary to ensure that all Stores owned or operated, directly or indirectly, by Franchisee in the Development Area
are operated in compliance with this Agreement, all Franchise Agreements therefor and the Manuals. If, during the
Term hereof or any Franchise Agreement executed pursuant hereto, the Director of Operations is not able to
continue to serve in such capacity or no longer qualifies to act as such in accordance with this Section (including
Company’s subsequent disapproval of such person), Franchisee shall promptly notify Company and designate a
replacement within 30 days after the Director of Operations ceases to serve, such replacement being subject to
Company’s approval.

12.2.3 Franchisee shall notify Company in writing at least 10 days prior to employing the
Director of Operations setting forth in reasonable detail all information reasonably requested by Company.
Company’s acceptance of the Operating Principal and Director of Operations, shall not constitute Company’s
endorsement of such individual or a guarantee by Company that such individual will perform adequately for
Franchisee or its Affiliates, nor shall Company be estopped from subsequently disapproving or otherwise
challenging such person’s qualifications or performance.

12.3 Business Practices. Franchisee represents, warrants and covenants to Company that:

12.3.1 As of the date of this Agreement, Franchisee and each of its Owners (if Franchisee is an
Entity) shall be and, during the Term shall remain, in full compliance with all applicable laws in each jurisdiction in
which Franchisee or any of its Owners (if Franchisee is an Entity), as applicable, conducts business that prohibits
unfair, fraudulent or corrupt business practices in the performance of its obligations under this Agreement and
related activities, including the following prohibitions:

€)] No government official, official of an international organization, political party
or official thereof, or candidate is an owner or has any investment interest in the revenues or profit of Franchisee;

(b) None of the property or interests of Franchisee or any of its Owners is subject to
being “blocked” under any Anti-Terrorism Laws. Neither Franchisee, nor any of its respective funding sources
(including any legal or beneficial owner of any equity in Franchisee) or any of its Affiliates is or has ever been a
terrorist or suspected terrorist within the meaning of the Anti-Terrorism Laws or identified by name or address on
any Terrorist List. Each of Franchisee and its Owners are in compliance with Applicable Law, including all such
Anti-Terrorism Laws;
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(© Neither Franchisee nor any of its Owners conducts any activity, or has failed to
conduct any activity, if such action or inaction constitutes a money laundering crime, including any money
laundering crime prohibited under the International Money Laundering Abatement and Anti-Terrorist Financing
Act, as amended, and any amendments or successors thereto.

(d) Franchisee is neither directly nor indirectly owned or controlled by the
government of any country that is subject to a United States embargo. Nor does Franchisee or its Owners act
directly or indirectly on behalf of the government of any country that is subject to a United States embargo.

12.3.2 Franchisee has taken all necessary and proper action required by Applicable Law and has
the right to execute this Agreement and perform under all of its terms. Franchisee shall implement and comply with
anti-money laundering policies and procedures that incorporate “know-your-customer” verification programs and
such other provisions as may be required by applicable law.

12.3.3 Franchisee shall implement procedures to confirm, and shall confirm, that (a) none of
Franchisee, any person or entity that is at any time a legal or beneficial owner of any interest in Franchisee or that
provides funding to Franchisee is identified by name or address on any Terrorist List or is an Affiliate of any person
so identified; and (b) none of the property or interests of Franchisee is subject to being “blocked” under any Anti-
Terrorism Laws.

12.3.4 Franchisee shall promptly notify Company upon becoming aware of any violation of this
Section or of information to the effect that any person or entity whose status is subject to confirmation pursuant to
Section 12.3.1(c) above is identified on any Terrorist List, any list maintained by OFAC or to being “blocked” under
any Anti-Terrorism Laws, in which event Franchisee shall cooperate with Company in an appropriate resolution of
such matter.

12.3.5 In accordance with Applicable Law, none of Franchisee nor any of its Affiliates,
principals, partners, officers, directors, managers, employees, agents or any other persons working on their behalf,
shall offer, pay, give, promise to pay or give, or authorize the payment or gift of money or anything of value to any
officer or employee of, or any person or entity acting in an official capacity on behalf of, the Governmental
Authority, or any political party or official thereof or while knowing that all or a portion of such money or thing of
value will be offered, given or promised, directly or indirectly, to any official, for the purpose of (a) influencing any
action or decision of such official in his or its official capacity; (b) inducing such official to do or omit to do any act
in violation of his or its lawful duty; or (c) inducing such official to use his or its influence with any Governmental
Authority to affect or influence any act or decision of such Governmental Authority in order to obtain certain
business for or with, or direct business to, any person.

12.3.6 The provisions of this Section shall not limit, restrain or otherwise affect any right or
cause of action which may accrue to Company for any infringement of, violation of, or interference with, this
Agreement, or Company’s marks, System, trade secrets, or any other proprietary aspects of Company’s business.

12.4 Financial Covenant. Unless Company otherwise agrees in writing, at no time during the Term
shall Franchisee’s ratio of debt to capital employed be greater than 50%; and Franchisee shall promptly notify
Company if at any time such ratio is greater than 50%.

ARTICLE 13
ACKNOWLEDGMENT

13.1 General

13.1.1 Franchisee acknowledges that it has carefully read this Agreement and all other related
documents to be executed concurrently or in conjunction with the execution hereof, that it has obtained the advice of
counsel in connection with entering into this Agreement, that it understands the nature of this Agreement, and that it
intends to comply herewith and be bound hereby.
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13.1.2 Company expressly disclaims making, and Franchisee acknowledges that it or they have
not received or relied on any warranty or guarantee, express or implied, as to the potential volume, profits, expenses,
or success of the business venture contemplated by this Agreement.

IN WITNESS WHEREOF, the parties hereto have caused this Agreement to be executed as of the first date
set forth above.

ACCEPTED on this day of 20

UBIF FRANCHISING, CO., a Florida corporation

By:
Name:
Title:

“Franchisee”

By:
Name:
Title:

By:
Name:
Title:
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Exhibit A
DEVELOPMENT AREA

The Development Area* is defined as the territory within the boundaries described below:

* If the Development Area is defined by streets, highways, freeways or other roadways, or rivers, streams, or
tributaries, then the boundary of the Development Area shall extend to the center line of each such street, highway,
freeway or other roadway, or river, stream, or tributary. If the Development Area is defined above by referring to
one or more cities, counties, geographical areas or political subdivisions, any increase or decrease after the Effective
Date in the boundaries or size thereof shall have no effect on the Development Area, which shall continue to be
defined in this Exhibit A as the size and boundaries existed on the Effective Date.
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EXHIBITB
DEVELOPMENT OBLIGATION

CUMULATIVE No. OF
DEVELOPMENT PERIOD ENDING STORES TO BE IN OPERATION
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EXHIBIT C
Entity Information

Franchisee represents and warrants that the following information is accurate and complete in all material respects:

(M Franchisee is a (check as applicable):
[ ] corporation
[ 1 limited liability company
[ 1 general partnership
[ 1 limited partnership

[ 1 Other (specify):

(i) Franchisee shall provide to Company concurrently with the execution hereof true and accurate copies of its
charter documents including Articles of Incorporation, Bylaws, Operating Agreement, Regulations Partnership
Agreement, resolutions authorizing the execution hereof, and any amendments to the foregoing (“Entity
Documents™).

(iii) Franchisee promptly shall provide such additional information as Company may from time to time request
concerning all persons who may have any direct or indirect financial interest in Franchisee.

(iv) The name and address of each of Franchisee’s owners, members, or general and limited partner:

NUMBER OF
SHARES OR
PERCENTAGE
NAME ADDRESS INTEREST
(v) There is set forth below the names, and addresses and titles of Franchisee’s principal officers or partners

who will be devoting their full time to the Store:

NAME ADDRESS

(vi) The address where Franchisee’s Financial Records, and Entity Documents are maintained is:

(vii) The “Operating Principal” is:
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APPENDIX 1
“Additional Development Notice” shall have the meaning set forth in Section 4.2 of this Agreement.

“Additional Development Obligation” shall have the meaning set forth in Section 4.3.2 of this
Agreement.

“Affiliate” when used herein in connection with Company or Franchisee, includes each person or Entity
which directly, or indirectly, through one or more intermediaries, controls, is controlled by, or is under common
control with Company or Franchisee, as applicable. Without limiting the foregoing, the term “Affiliate” when used
herein in connection with Franchisee includes any Entity 10% or more of whose Equity or voting control, is held by
person(s) or Entities who, jointly or severally, hold 10% or more of the Equity or voting control of Franchisee. For
purposes of this definition, control of a person or Entity means the power, direct or indirect, to direct or cause the
direction of the management and policies of such person or Entity whether by contract or otherwise.
Notwithstanding the foregoing definition, if Company or its Affiliate has any ownership interest in Franchisee, the
term “Affiliate” shall not include or refer to the Company or that Affiliate (the “Company Affiliate”), and no
obligation or restriction upon an “Affiliate” of Franchisee, shall bind Company, or said Company Affiliate or their
respective direct/indirect parents or subsidiaries, or their respective officers, directors, or managers.

“Anti-Terrorism Laws” means Executive Order 13224 issued by the President of the United States of
America (or any successor Order), the Uniting and Strengthening America by Providing Appropriate Tools Required
to Intercept and Obstruct Terrorism Act (USA PATRIOT Act) of 2001 (or any successor legislation) and all other
present and future national, provincial, federal, state and local laws, ordinances, regulations, policies, lists, Orders
and any other requirements of any Governmental Authority addressing or in any way relating to terrorist acts and
acts of war.

“Applicable Law” means and includes applicable common law and all applicable statutes, laws, rules,
regulations, ordinances, policies and procedures established by any Governmental Authority, governing the
operation of a Store, including all labor, immigration, disability laws and regulations, as in effect on the Effective
Date hereof, and as may be amended, supplemented or enacted from time to time.

“Assignment” shall mean and refer to any assignment, transfer, gift or other conveyance, voluntarily or
involuntarily, in whole or in part, by operation of Applicable Law or otherwise, of any interest in this Agreement or
any of Franchisee’s rights or privileges hereunder or all of any substantial portion of the assets of the Store,
including the lease; provided, further, however, that if Franchisee is an Entity, each of the following shall be deemed
to be an Assignment of this Agreement: (i) the sale, assignment, transfer, conveyance, gift, pledge, mortgage,
hypothecation or other encumbrance of more than 49% in the aggregate, whether in one or more transactions, of the
Equity or voting power of Franchisee, by operation of law or otherwise or any other event(s) or transaction(s) which,
directly or indirectly, effectively changes control of Franchisee; (ii) the issuance of any securities by Franchisee
which itself or in combination with any other transaction(s) results in the Owners, as constituted on the Effective
Date, owning less than 51% of the outstanding Equity or voting power of Franchisee; (iii) if Franchisee is a
Partnership, the resignation, removal, withdrawal, death or legal incapacity of a general partner or of any limited
partner owning more than 49% of the Partnership Rights of the Partnership, or the admission of any additional
general partner, or the transfer by any general partner of any of its Partnership Rights in the Partnership, or any
change in the ownership or control of any general partner; (iv) the death or legal incapacity of any Owner owning
more than 49% of the Equity or voting power of Franchisee; and (v) any merger, stock redemption, consolidation,
reorganization, recapitalization or other transfer of control of the Franchisee, however effected.

“Approved Products and Services” means the services and ancillary related products specified by
Company from time to time in the Manuals, or otherwise in writing, for offer and sale by the Store, marketed,
offered, sold, and rendered at the Store and on a limited mobile basis within the Territory for and at the homes or
business offices of, Residential and Small Business Customers, in strict accordance with Company’s System
Standards, and which may include (a) repair services relating to computers, smart phones, hand held iOS devices,
gaming consoles and other electronic equipment; installation and set-up of computers and electronic equipment;
(b) remote or on-site installation, set-up and maintenance of computer hardware, software, and other electronic
equipment, (c) customer training; (d) the marketing, offer and sale of various items of approved hardware, software,
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accessories, ink, toner and other consumables, server infrastructure upgrades, for computers, peripheral equipment,
smart phones, hand held iOS devices, gaming consoles and other electronic equipment, (e) remote data backup and
monitoring; (f) offering the Device Recommerce Program; and (g) other sales, support and service that Company
authorizes through remote, telephone, in-home or on-site sales and services.

“Competitive Activities” means to, own, operate, lend to, advise, be employed by, or have any financial
interest in any business, other than a “UBREAKIFIX” Store operated pursuant to a validly subsisting franchise
agreement with Company, that: (i) specializes in repair services relating to computers, smart phones, tablets, gaming
consoles or other electronic equipment; or (ii) offers mobile or other electronic device trade-in services, recommerce
programs or similar “cash for device” programs. Notwithstanding the foregoing, “Competitive Activities” shall not
include the direct or indirect ownership solely as an investment, of securities of any Entity which are traded on any
national securities exchange if the owner thereof (i) is not a controlling person of, or a member of a group which
controls, such Entity and (ii) does not, directly or indirectly, own 5% or more of any class of securities of such
Entity.

“Default” or “default” means any breach of, or failure to comply with, any of the terms or conditions of an
agreement.

“Development Area” shall have the meaning set forth in Section 1.2.1 and Exhibit A of this Agreement.

“Development Obligation” shall mean the Franchisee’s right and obligation to construct, equip, open and
thereafter continue to operate at sites within the Development Area the cumulative number of Stores set forth in
Exhibit B hereto within each Development Period and, if applicable, within the geographic areas specified therein.

“Development Period” means each of the time periods indicated on Exhibit B during which Franchisee
shall have the right and obligation to construct, equip, open and thereafter continue to operate Stores in accordance
with the Development Obligation.

“Device Recommerce Program” means Company’s program, as modified from time to time, for accepting
used mobile and other electronic devices in exchange for payment and for purposes of resale.

“Director of Operations” shall have the meaning set forth in Section 12.2.2 of this Agreement.
“Dispute” shall have the meaning set forth in Section 10.15.1 of this Agreement.

“Entity” means any limited liability company, Partnership, trust, association, corporation or other entity
which is not an individual.

“Equity” means capital stock, membership interests, Partnership Rights or other equity ownership interests
of an Entity.

“Experienced Manager” means an individual or an Entity that is wholly-owned and controlled by and
individual that has at least 2 years of prior experience as a manager or assistant manager at a “UBREAKIFIX” Store
owned by Company or Company’s Affiliate.

“Franchise Agreement” means the form of agreement prescribed by Company and used to grant to
Franchisee the right to own and operate a single Store in the Development Area, including all exhibits, riders,
guarantees or other related instruments, all as amended from time to time.

“Franchise Disclosure Document” shall have the meaning set forth in Section 6.2.3.

“Force Majeure” means acts of God (such as tornadoes, earthquakes, hurricanes, floods, fire or other
natural catastrophe); strikes, lockouts or other industrial disturbances; war, terrorist acts, riot, or other civil
disturbance; epidemics; or other similar forces which Franchisee could not by the exercise of reasonable diligence
have avoided; provided however, that neither an act or failure to act by a Governmental Authority, nor the
performance, non-performance or exercise of rights under any agreement with Franchisee by any lender, landlord, or
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other person shall be an event of Force Majeure hereunder, except to the extent that such act, failure to act,
performance, non-performance or exercise of rights results from an act which is otherwise an event of Force
Majeure. For the avoidance of doubt, Franchisee’s financial inability to perform or Franchisee’s insolvency shall
not be an event of Force Majeure hereunder.

“Governmental Authority” means and include all Federal, state, county, municipal and local
governmental and quasi-governmental agencies, commissions and authorities.

“Initial Franchise Fee” shall have the meaning set forth in Section 5.2 of this Agreement.

“Manuals” means Company’s operations and training manuals, and any other written directive related to
the System, as the same may be amended and revised from time to time, including all bulletins, supplements and
ancillary and additional manuals and written directives established by Company as in effect and amended from time
to time.

“National Accounts” means any (i) potential or existing businesses (or such businesses’ customers) that
has multiple offices, facilities, retail premises, or operations located (or which Company expects to be located)
within and outside of the Development Area; or (ii) department store, electronics or computer retailer, “membership
based retailer,” such as Costco or Sams Club, or other business(es) whose clientele include potential customers for
Approved Products and Services.

“Operating Principal” means , or such other individual hereafter
designated by Franchisee, and accepted by Company (and until subsequently disapproved by Company), to serve as
the authorized representative of Franchisee, who Franchisee acknowledges and agrees shall act as Franchisee’s
representative, who shall hold 10% or more of the Equity of Franchisee, and who shall have the authority to act on
behalf of Franchisee during the Term.

“Owner” means any direct or indirect shareholder, member, general or limited partner, trustee, or other
equity owner of an Entity, except, that if Company or any Affiliate of Company has any ownership interest in
Franchisee, the term “Owner” shall not include or refer to the Company or that Affiliate or their respective direct
and indirect parents and subsidiaries, and no obligation or restriction upon the “Franchisee”, or its Owners shall bind
Company, said Affiliate or their respective direct and indirect parents and subsidiaries or their respective officers,
directors, or managers.

“Partnership” means any general partnership, limited partnership or limited liability partnership.

“Partnership Rights” means voting power, property, profits or losses, or partnership interests of a
Partnership.

“Reserved Rights” shall have the meaning set forth in Section 1.3.2 of this Agreement.

“Residential and Small Business Customer” means a residential customer or a business customer with
300 or fewer employees.

“Restricted Persons” means the Franchisee, and each of its Owners and Affiliates, and the respective
officers, directors, managers, and Affiliates of each of them, and the spouse and family members who live in the
same household of each of the foregoing who are individuals.

“Site Review Request” shall have the meaning set forth in Section 6.1 of this Agreement.

“Standards” mean Company’s then-current specifications, standards, policies, procedures and rules
prescribed for the development, ownership and operation of Stores.

“Store” or “UBREAKIFIX Store” shall mean a “UBREAKIFIX” store engaged in the marketing, offering
and sale of Approved Products and Services pursuant to and in accordance with a validly subsisting Franchise
Agreement.
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“System Standards” means the specifications, standards, operating procedures, policies, rules, regulations,
procedures, protocols, restrictions, recommendations and guidelines Company requires for the operation of a
“UBREAKIFIX” Store, as modified by Company from time to time in writing.

“Term?” shall have the meaning set forth in Section 4.1 of this Agreement.

“Territory” means the geographic area designated by Company in the manner described in Section 3.2 and
described in each Franchise Agreement entered into pursuant to this Agreement, within which Company agrees to
not open or operate or license or franchise others to open or operate a Store (subject to the conditions, reserved
rights and other limitations described in the Franchise Agreement).

“Terrorist Lists” means all lists of known or suspected terrorists or terrorist organizations published by
any U.S. Government Authority, including U.S. Treasury Department’s Office of Foreign Asset Control (“OFAC”),
that administers and enforces economic and trade sanctions, including against targeted non-U.S. countries, terrorism
sponsoring organizations and international narcotics traffickers.

“Then-current” as used in this Agreement and applied to the Franchise Disclosure Document, an area
development agreement and a Franchise Agreement shall mean the form then currently provided by Company to
similarly situated prospective franchisees, or if not then being so provided, then such form selected by the Company
in its discretion which previously has been delivered to and executed by a licensee or franchisee of Company.

“Wages” means all salaries and hourly wages, and all related direct and indirect payroll expenses of
employees, including employment-related taxes, overtime compensation, vacation benefits, pension and profit
sharing plan contributions, medical insurance premiums, medical benefits, and the like, and all direct and indirect
fees, costs and expenses payable to independent contractors, agents, representatives and outside consultants.
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ADDENDUM TO AREA DEVELOPMENT AGREEMENT
[FOR EXISTING FRANCHISEES]

This ADDENDUM TO AREA DEVELOPMENT AGREEMENT (this “Addendum”) is made
this __ day of , 20__, by and between UBIF Franchising, Co., a Florida corporation
(“Company™), and , a(n) (“Franchisee”),
with reference to the following facts. Company and Franchisee may each be referred to herein as a “Party”
and collectively as the “Parties.”

Recitals
A Franchisee is an existing UBREAKIFIX franchisee operating a UBREAKIFIX Store
located at , (the “Existing Store”) pursuant to that certain
UBREAKIFIX Franchise Agreement, dated .
B. Concurrently with the execution of this Addendum, the Parties have entered into that

certain UBREAKIFIX Area Development Agreement (the “Development Agreement”) regarding
Franchisee’s development of additional franchised UBREAKIFIX Store in a designated geographic area
encompassing the Existing Store. Capitalized terms used herein, unless expressly otherwise provided, shall
have the meanings set forth in the Development Agreement.

B. The Parties desire to amend the Development Agreement as set forth herein.

NOW, THEREFORE, in consideration of the premises, and for other good and valuable
consideration the receipt and sufficiency of which are hereby acknowledged, and intending to be legally
bound by this Addendum, the Parties agree as follows:

Agreement

1. Existing Store. Company acknowledges and agrees that the Existing Store shall count in
determining whether Franchisee has satisfied the Development Obligation for so long as Franchisee
continues to operate the Store pursuant to a validly existing Franchise Agreement by and between
Company and Franchisee.

2. Initial Development Fee. Section 5.1 of the Development Agreement is hereby deleted
and replaced with the following:

“5.1 Initial Development Fee. Concurrently with the execution of this Agreement, Franchisee
shall pay to Company in cash or by certified check, the Initial Development Fee, representing
$12,500 (or one-half of the Initial Franchise Fee) for each of the Stores (excluding the Existing
Store) required to be opened during the Term pursuant to the Development Obligation.”

3. Initial Franchise Fees. Section 5.2 of the Development Agreement is hereby deleted
and replaced with the following:

“5.2  Initial Franchise Fee. Notwithstanding the terms of any Franchise Agreement executed for a
Store developed pursuant to this Agreement, Franchisee shall pay to Company, in cash or by
certified check, an Initial Franchise Fee equal to $25,000 for each Store to be opened pursuant
hereto (not including the Existing Store, for which Franchisee has already paid the Initial
Franchise Fee), which Initial Franchise Fee shall be payable upon execution by Franchisee of each
such Franchise Agreement, provided, however, that Company shall credit the Initial Development
Fee paid by Franchisee pursuant to Section 5.1 above, against the Initial Franchise Fee payable
under each such Franchise Agreement at the rate of $12,500 per Franchise Agreement.”
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4, Trigger Date. For purposes of clarification, and notwithstanding anything to the
contrary in the Development Agreement or any subsequently executed Franchise Agreement, the term
“Trigger Date” shall mean “the earliest to occur of: (a) | (i.e., 24 months following the
opening date of the Existing Store); or (b) the day on which this Agreement is terminated, if terminated due
to Franchisee’s failure to satisfy its Development Obligation hereunder. Further, the Existing Store will be
deemed to have been opened “pursuant to” the Development Agreement.

5. Effect of Addendum. Except as expressly amended by this Addendum, the
Development Agreement shall remain in full force and effect. In the event of any conflict between the
terms of this Addendum and the Development Agreement, this Addendum shall control. No other
agreements concerning the subject matter of this Addendum, oral or otherwise, unless expressly referred to
and referenced herein, shall be deemed to exist or to bind any of the parties hereto. All prior or
contemporaneous agreements, understandings and representations relating to the subject matter hereof are
merged and are expressly superseded by this Addendum and the agreements expressly referenced herein.
This Addendum cannot be amended, modified or changed except by written instrument signed by all of the
parties hereto.

IN WITNESS WHEREOF, the parties hereof have executed this Addendum as of the date first
written above.

“Company”

UBIF FRANCHISING, CO.

Name:
Its:

“Franchisee”

a(n)

Name:
Its:
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GENERAL RELEASE

THIS GENERAL RELEASE (“Release Agreement”) is effective as of the day of
| (“Effective Date”) by and among UBIF FRANCHISING, CO., a Florida corporatlon (“Franchlsor")
(“Franchisee”), (“Affiliate[s]”) and

(“Owner” and together with Franchisee and Affiliate[s],

jointly and severally, “Releasor™).
RECITALS

[Alt. 1] A. Franchisor and Franchisee are parties to [that][those] certain Franchise Agreement[s], dated
(the “Transaction Document[s]™);

[Alt. 2] A. Franchisor and Franchisee are parties to [that][those] certain Area Development Agreement[s],
dated (the “Transaction Documents[s]™);
[Alt. 3] A. Franchisor and Franchisee are parties to that certain Area Development Agreement[s], dated

, and those certain Franchise Agreement[s], dated
(collectively, the “Transaction Documents[s]”);

B. Franchisee desires to [assign the Transaction Document[s]] [enter into a Franchise agreement
with Franchisor]; and

C. This Release Agreement has been requested at a juncture in the relationship of the parties where
the Franchisor is considering either a change or an expansion of the relationship between the parties and/or their
affiliates. The Franchisor is unwilling to make the anticipated change or expansion in the relationship of the parties
unless it is certain that it is proceeding with a “clean slate” and that there are no outstanding grievances or Claims
against it. Releasor, therefore, gives this Release Agreement as consideration for receiving the agreement of the
Franchisor to an anticipated change or expansion of the relationship between the parties. Releasor acknowledges
that this Release Agreement is intended to wipe the slate clean.

AGREEMENT

NOW, THEREFORE, in consideration of the premises set forth above, and for other good and valuable
consideration the receipt and sufficiency of which is hereby acknowledged, and intending to be legally bound
hereby, Releasor and Franchisor hereby agree as follows:

1. Definitions. As used in this Release Agreement, the following capitalized terms have the meanings ascribed
to them.

11 “Claims” means all actual and alleged claims, demands, Losses, charges, covenants,
responsibilities, warranties, obligations, oral and written agreements, debts, violations, suits, counterclaims, cross
claims, third party claims, accounts, liabilities, costs, expenses (including attorneys’ fees and court costs), rights to
terminate and rescind, rights of action and causes of action of any kind or nature, which in any way relate to or arise
from or in connection with the Transaction Documents.

1.2 “Franchisor Released Parties” means Franchisor and each of its Constituents.

13 “Constituents” means past, present and future affiliates, parents, subsidiaries, divisions, partners,
owners, shareholders, members, trustees, receivers, executors, representatives, administrators, and the respective
officers, directors, agents, managers, principals, members, employees, insurers, successors, assigns, representatives
and attorneys of each of them.

14 “Excluded Matters” means [(i)] Franchisor’s continuing contractual obligations which arise or

continue under and pursuant to the Transaction Document[s] on and after the date of this Release Agreement[; and
(i) if this Release Agreement is entered into in connection with the grant of a franchise or license, this Release
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Agreement is not intended to release or waive the provisions of any applicable franchise registration or
disclosure law in connection with the grant of that franchise or license.]

15 “Losses” means all damages, liabilities, accounts, suits, awards, judgments, payments,
diminutions in value and other losses, costs and expenses, however suffered or characterized, including interest,
costs and expenses of investigating and prosecuting any Claim, reference proceeding, lawsuit, arbitration or any
appeal; all associated actual attorneys’ fees, whether or not the Claim, reference proceeding, lawsuit or arbitration is
ultimately defeated and, all amounts paid to compromise or settle of any Claim, reference proceeding, lawsuit or
arbitration.

2. General Release. Releasor for itself and its Constituents, hereby releases and forever discharges the
Franchisor Released Parties from any and all Claims, whether known or unknown, based upon anything that has
occurred or existed, or failed to occur or exist, from the beginning of time to the Effective Date, except for the
Excluded Matters and the obligations under this Release Agreement.

3. Waiver of California Civil Code Section 1542.

3.1 Releasor, for itself and its Constituents, acknowledges that it is familiar with Section 1542 of the
California Civil Code, which reads as follows:

A GENERAL RELEASE DOES NOT EXTEND TO CLAIMS WHICH THE CREDITOR DOES
NOT KNOW OR SUSPECT TO EXIST IN HIS OR HER FAVOR AT THE TIME OF
EXECUTING THE RELEASE, WHICH IF KNOWN BY HIM OR HER MUST HAVE
MATERIALLY AFFECTED HIS OR HER SETTLEMENT WITH THE DEBTOR.

3.2 With respect to those Claims being released pursuant to Section 2, Releasor, for itself and its
Constituents, acknowledges that it is releasing unknown claims and waives all rights it has or may have under
California Civil Code Section 1542 or any similar state or local statute or ordinance under applicable law or other
common law principle of similar effect. For purposes of this Section 3, Releasor shall be considered to be a creditor
of the Franchisor Released Parties, and each of them.

3.3 Releasor acknowledges that this general release extends to claims which Releasor does not know
or suspect to exist in favor of Releasor at the time of executing this Release Agreement, which if known by Releasor
may have materially affected its decision to enter into this Release Agreement. It is understood by Releasor that the
facts in respect of which this Release Agreement is given may hereafter turn out to be other than or different from
the facts in that connection known or believed to be true. Releasor therefore, expressly assumes the risk of the facts
turning out to be so different and agrees that this Release Agreement shall be in all respects effective and not subject
to termination or rescission by any such difference in facts.

4, Representations and Warranties. Releasor represents and warrants to Franchisor that, in entering into this
Release Agreement, it (i) is doing so freely and voluntarily upon the advice of counsel and business advisor of its
own choosing (or declined to do so, free from coercion, duress or fraud); (ii) has read and fully understands the
terms and scope of this Release Agreement; (iii) realizes that it is final and conclusive, and intends to be final and
conclusive, as to the matters set forth in this Release Agreement; and (iv) has not assigned, transferred, or conveyed
to any third party all or any part of or partial or contingent interest in any of the Claims which are called for to be
released by this Release Agreement, that it is aware of no third party who contends or claims otherwise, and that it
shall not purport to assign, transfer, or convey any such claim in the future.

5. Covenants Not to Sue. Releasor irrevocably covenants to refrain and cause each of its Constituents to
refrain from asserting any Claim, or commencing, initiating or causing to be commenced, any proceeding of any
kind against any Franchisor Released Party, based upon any matter purported to be released pursuant to this Release
Agreement.
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6. Indemnity. Without in any way limiting any of the rights and remedies otherwise available to any
Franchisor Released Party, Releasor shall defend, indemnify and hold harmless each Franchisor Released Party from
and against all Claims whether or not involving third party Claims, arising directly or indirectly from or in
connection with (i) the assertion by or on behalf of Releasor or its Constituents of any Claim or other matter
purported to be released pursuant to this Release Agreement, (ii) the assertion by any third party of any Claim
against any Franchisor Released Party which Claim arises from, or in connection with, any Claim or other matter
purported to be released pursuant to this Release Agreement; and (iii) any breach of representations, warranties or
covenants by Releasor.

7. Miscellaneous.

7.1 This Release Agreement cannot be modified, altered or otherwise amended except by an
agreement in writing signed by all of the parties hereto.

7.2 This Release Agreement, together with the agreements referenced in this Release Agreement,
constitute the entire understanding between and among the parties with respect to the subject matter of this Release
Agreement. This Release Agreement supersedes any prior negotiations and agreements, oral or written, with respect
to its subject matter. No representations, warranties, agreements or covenants have been made with respect to this
Release Agreement, and in executing this Release Agreement, none of the parties is relying upon any representation,
warranty, agreement or covenant not set forth in this Release Agreement.

7.3 This Release Agreement may be executed in any number of counterparts, each of which shall be
deemed to be an original, but all of which together shall constitute one and the same instrument.

7.4 This Release Agreement shall be binding upon and inure to the benefit of the parties to this
Release Agreement and their respective successors and permitted assigns.

7.5 All terms used in any one number or gender shall extend to mean and include any other number
and gender as the facts, context, or sense of this Release Agreement may require. Neither this Release Agreement
nor any uncertainty or ambiguity in this Release Agreement shall be construed or resolved against the drafter,
whether under any rule of construction or otherwise. On the contrary, this Release Agreement has been reviewed by
all parties and shall be construed and interpreted according to the ordinary meaning of the words used so as to fairly
accomplish the purposes and intentions of the parties. If any provision of this Release Agreement is susceptible to
two or more constructions, one of which would render the provision enforceable and the other or others of which
would render the provision unenforceable, then the provision shall be given the meaning that renders it enforceable.

7.6 Any provision of this Release Agreement which is prohibited, unenforceable or not authorized in
any jurisdiction shall, as to such jurisdiction, be ineffective to the extent of such prohibition, unenforceability or
non-authorization without invalidating the remaining provisions hereof or affecting the validity, enforceability or
legality of such provision in any other jurisdiction.

1.7 Each of the parties acknowledges that it had the right and opportunity to seek independent legal
counsel of its own choosing in connection with the execution of this Release Agreement, and each of the parties
represents that it has either done so or that it has voluntarily declined to do so, free from coercion, duress or fraud.

7.8 This Release Agreement shall be governed by and construed in accordance with the laws of the

State of Florida.

[SIGNATURE PAGE FOLLOWS]
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IN WITNESS WHEREOF, the parties hereto have executed this Release Agreement as of the date set forth
above.

“Franchisor”:
UBIF FRANCHISING, CO.
By:

Name:
Title:

“Releasor”:

“Franchisee”

By:
Name:
Title:

“Affiliate”

By:
Name:
Title:

“Owner”:

, an individual

[Others:]

, an individual
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CONTINUING GUARANTY

FOR VALUE RECEIVED, and in consideration of UBIF FRANCHISING, CO., a Florida corporation

(“Franchisor”), [granting a franchise][or]] ] to , a
(“Franchisee”), the undersigned, and ([jointly
and severally,] “Guarantor”), agree as follows:
1. Guaranty of Obligations.
1.1 Guarantor unconditionally, absolutely and irrevocably guarantees the full and prompt payment and

performance when due, of all obligations of Franchisee to Franchisor and its affiliates, however created, arising or
evidenced, whether direct or indirect, absolute or contingent, or now or in the future existing or due or to become
due, including, without limitation, under or in connection with that certain Franchise Agreement dated

, 20 (the “FA”) and each of the documents, instruments and agreements executed and delivered
in connection with the FA or this continuing guaranty, as each may be modified, amended, supplemented or
replaced from time to time (all such obligations are referred to collectively as the “Obligations™), and all documents
evidencing or securing any of the Obligations. This continuing guaranty (this “Continuing Guaranty”) is a
guaranty of payment and performance when due and not of collection.

1.2 In the event of any default by Franchisee in making payment of, or default by Franchisee in
performance of, any of the Obligations, Guarantor agrees on demand by Franchisor to pay and perform all of the
Obligations as are then or thereafter become due and owing or are to be performed under the terms of the
Obligations. Guarantor further agrees to pay all expenses (including reasonable attorneys’ fees and expenses) paid
or incurred by Franchisor in endeavoring to collect the Obligations, or any part thereof, and in enforcing this
Continuing Guaranty.

2. Continuing Nature Of Guaranty And Obligations. This Continuing Guaranty shall be continuing and shall
not be discharged, impaired or affected by: (1) the insolvency of Franchisee or the payment in full of all of the
Obligations at any time or from time to time; (2) the power or authority or lack thereof of Franchisee to incur the
Obligations; (3) the validity or invalidity of any of the Obligations; (4) the existence or non-existence of Franchisee
as a legal entity; (5) any statute of limitations affecting the liability of Guarantor or the ability of Franchisor to
enforce this Continuing Guaranty, the Obligations or any provision of the Obligations; or (6) any right of offset,
counterclaim or defense of Guarantor, including, without limitation, those which have been waived by Guarantor
pursuant to Paragraph 4 of this Continuing Guaranty.

3. Permitted Actions Of Franchisor. Franchisor may from time to time, in its sole discretion and without
notice to Guarantor, take any or all of the following actions: (1) retain or obtain the primary or secondary obligation
of any obligor or obligors, in addition to Guarantor, with respect to any of the Obligations; (2) extend or renew for
one or more periods (whether or not longer than the original period), alter, amend or exchange any of the
Obligations; (3) waive, ignore or forbear from taking action or otherwise exercising any of its default rights or
remedies with respect to any default by Franchisee under the Obligations; (4) release, waive or compromise any
obligation of Guarantor under this Continuing Guaranty or any obligation of any nature of any other obligor
primarily or secondarily obligated with respect to any of the Obligations; (5) demand payment or performance of
any of the Obligations from Guarantor at any time or from time to time, whether or not Franchisor shall have
exercised any of its rights or remedies with respect to any property securing any of the Obligations or any obligation
under this Continuing Guaranty; or (6) proceed against any other obligor primarily or secondarily liable for payment
or performance of any of the Obligations.

4, Specific Waivers.

4.1 Without limiting the generality of any other provision of this Continuing Guaranty, Guarantor
expressly waives: (i) notice of the acceptance by Franchisor of this Continuing Guaranty; (ii) notice of the existence,
creation, payment, nonpayment, performance or nonperformance of all or any of the Obligations; (iii) presentment,
demand, notice of dishonor, protest, notice of protest and all other notices whatsoever with respect to the payment or
performance of the Obligations or the amount thereof or any payment or performance by Guarantor under this
Continuing Guaranty; (iv) all diligence in collection or protection of or realization upon the Obligations or any
thereof, any obligation under this Continuing Guaranty or any security for or guaranty of any of the foregoing; (v)
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any right to direct or affect the manner or timing of Franchisor’s enforcement of its rights or remedies; (vi) any and
all defenses which would otherwise arise upon the occurrence of any event or contingency described in Paragraph 1
hereof or upon the taking of any action by Franchisor permitted under this Continuing Guaranty; (vii) any defense,
right of set-off, claim or counterclaim whatsoever and any and all other rights, benefits, protections and other
defenses available to Guarantor now or at any time hereafter, including, without limitation, under any suretyship
statute of the State of Florida; and (viii) all other principles or provisions of law, if any, that conflict with the terms
of this Continuing Guaranty, including, without limitation, the effect of any circumstances that may or might
constitute a legal or equitable discharge of a guarantor or surety.

4.2 Guarantor waives all rights and defenses arising out of an election of remedies by Franchisor.

4.3 Guarantor further waives all rights to revoke this Continuing Guaranty at any time, and all rights
to revoke any agreement executed by Guarantor at any time to secure the payment and performance of Guarantor’s
obligations under this Continuing Guaranty.

5. Subordination; Subrogation. Guarantor subordinates any and all indebtedness of Franchisee to Guarantor
to the full and prompt payment and performance of all of the Obligations. Franchisor shall be entitled to receive
payment of all Obligations prior to Guarantor’s receipt of payment of any amount of any indebtedness of Franchisee
to Guarantor. Guarantor will not exercise any rights which it may acquire by way of subrogation under this
Continuing Guaranty, by any payment hereunder or otherwise, until all of the Obligations have been paid in full, in
cash, and Franchisor shall have no further obligations to Franchisee under the Obligations or otherwise.

6. Non-Competition, Trade Secrets, Interference with Employment Relations; etc.. Sections 12.1 (Non-
Competition), 12.2 (Trade Secrets), 12.4 (Interference With Employment Relations), and 12.5 (Effect of Applicable
Law) of the FA, are incorporated into this Continuing Guaranty by reference, and Guarantor agrees to comply with
and perform each of such covenants as though fully set forth in this Continuing Guaranty as a direct and primary
obligation of Guarantor.

7. Assignment Of Franchisor’s Rights. Franchisor may, from time to time, without notice to Guarantor,
assign or transfer any or all of the Obligations or any interest therein and, notwithstanding any assignment(s) or
transfer(s), the Obligations shall be and remain Obligations for the purpose of this Continuing Guaranty. Each and
every immediate and successive assignee or transferee of any of the Obligations or of any interest therein shall, to
the extent of such party’s interest in the Obligations, be entitled to the benefits of this Continuing Guaranty to the
same extent as if such assignee or transferee were Franchisor.

8. Indulgences Not Waivers. No delay in the exercise of any right or remedy shall operate as a waiver of the
such right or remedy, and no single or partial exercise by Franchisor of any right or remedy shall preclude other or
further exercise of such right or remedy or the exercise of any other right or remedy; nor shall any modification or
waiver of any of the provisions of this Continuing Guaranty be binding upon Franchisor, except as expressly set
forth in a writing signed by Franchisor. No action of Franchisor permitted under this Continuing Guaranty shall in
any way affect or impair the rights of Franchisor or the obligations of Guarantor under this Continuing Guaranty.

9. Financial Condition Of Franchisee. Guarantor represents and warrants that it is fully aware of the financial
condition of Franchisee, and Guarantor delivers this Continuing Guaranty based solely upon its own independent
investigation of Franchisee’s financial condition. Guarantor waives any duty on the part of Franchisor to disclose to
Guarantor any facts it may now or hereafter know about Franchisee, regardless of whether Franchisor has reason to
believe that any such facts materially increase the risk beyond that which Guarantor intends to assume or has reason
to believe that such facts are unknown to Guarantor. Guarantor knowingly accepts the full range of risk
encompassed within a contract of “Continuing Guaranty” which includes, without limitation, the possibility that
Franchisee will contract for additional obligations and indebtedness for which Guarantor may be liable hereunder.

10. Representation and Warranty. Guarantor represents and warrants to Franchisor that this Continuing
Guaranty has been duly executed and delivered by Guarantor and constitutes a legal, valid and binding obligation of
Guarantor, enforceable against Guarantor in accordance with its terms.
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11. Binding Upon Successors; Death Of Guarantor; Joint And Several.

11.1 This Continuing Guaranty shall inure to the benefit of Franchisor and its successors and assigns.

11.2 All references herein to Franchisee shall be deemed to include its successors and permitted
assigns, and all references herein to Guarantor shall be deemed to include Guarantor and Guarantor’s successors and
permitted assigns and, upon the death of a Guarantor, the duly appointed representative, executor or administrator of
the Guarantor’s estate. This Continuing Guaranty shall not terminate or be revoked upon the death of a Guarantor,
notwithstanding any knowledge by Franchisor of a Guarantor’s death.

11.3 If there shall be more than one Guarantor (or more than one person or entity comprises Guarantor)
under this Continuing Guaranty, all of the Guarantor’s obligations and the other obligations, representations,
warranties, covenants and other agreements of any Guarantor under this Continuing Guaranty shall be joint and
several obligations and liabilities of each Guarantor.

114 In addition and notwithstanding anything to the contrary contained in this Continuing Guaranty or
in any other document, instrument or agreement between or among any of Franchisor, Franchisee, Guarantor or any
third party, the obligations of Guarantor with respect to the Obligations shall be joint and several with each and
every other person or entity that now or hereafter executes a guaranty of any of the Obligations separate from this
Continuing Guaranty.

12. Governing Law. This Continuing Guaranty shall be governed by and construed in accordance with the
laws of the State of Florida. Wherever possible each provision of this Continuing Guaranty shall be interpreted as to
be effective and valid under applicable law, but if any provision of this Continuing Guaranty shall be prohibited by
or invalid under such law, such provision shall be ineffective only to the extent of such prohibition or invalidity,
without invalidating the remainder of such provision or the remaining provisions of this Continuing Guaranty.

13. ADVICE OF COUNSEL. GUARANTOR ACKNOWLEDGES THAT GUARANTOR HAS EITHER
OBTAINED THE ADVICE OF COUNSEL OR HAS HAD THE OPPORTUNITY TO OBTAIN SUCH ADVICE
IN CONNECTION WITH THE TERMS AND PROVISIONS OF THIS CONTINUING GUARANTY.

14, Entire Agreement. This Continuing Guaranty contains the complete understanding of the parties hereto
with respect to the subject matter herein. Guarantor acknowledges that Guarantor is not relying upon any statements
or representations of Franchisor not contained in this Continuing Guaranty and that such statements or
representations, if any, are of no force or effect and are fully superseded by this Continuing Guaranty. This
Continuing Guaranty may only be modified by a writing executed by Guarantor and Franchisor.

IN WITNESS WHEREOF, Guarantor has executed this Continuing Guaranty this day of :
20

“Guarantor”
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UBIF FRANCHISING, CO.
CONFIDENTIALITY AND NON-COMPETITION AGREEMENT
(for persons holding positions with franchisees)

In consideration of his or her position as of
(“Franchisee”), and One Dollar, the receipt of which is acknowledged,
the undersigned (“Receiver”) hereby acknowledges and agrees that:

1. General. UBIF FRANCHISING, CO. (“Franchisor”), has developed a
distinctive system relating to the operation of stores that principally offer and sell repair services
relating to computers, smart phones, tablets, gaming consoles and other electronic equipment, as
well as other related service and ancillary products, which are established and operated by others
under Franchise Agreements with Franchisor.

2. Confidential Information.

(a) General Definition. Receiver will receive valuable proprietary and
confidential information, disclosure of which would be detrimental to Franchisor and Franchisee,
which may include, without limitation, recipes, preparation techniques, financial data, product
plans, price lists, prices, names, business or marketing plans, manufacturing processes, technical
data, computer programs, machinery and equipment, systems, products, projects, research and
development data, customer identities and technical and business materials (collectively, the
“Confidential Information”). Confidential Information may include information in written, oral
or machine readable form, and shall be deemed confidential hereunder regardless of the presence
or absence of any stamp or other designation of confidentiality accompanying such information.
This list of Confidential Information is illustrative only, and does not include all matters
considered confidential by Franchisor and Franchisee.

(b) Exclusions. Confidential Information does not include information that:

) is in, or becomes in, the public domain without violation of any
agreement by the Receiver or any other person, or

(ii) was known to Receiver prior to disclosure thereof to Receiver as
evidenced by written records; provided Receiver gives Franchisor written notice and evidence of
such prior knowledge within thirty (30) days after receiving otherwise Confidential Information,
or

(iii) is disclosed to the Receiver by a third party under no obligation
of confidentiality to Franchisor or Franchisee and without violation of any agreement by Receiver
or any other person, including the third party.

3. Term. This Agreement shall remain in full force and effect and shall survive the
termination of Receiver’s employment (or other position or capacity) with Franchisee.

4, Disclosure; Copies. Receiver shall not: (a) disclose such Confidential
Information to any person, company or entity, other than as required by Receiver’s duties in his or
her position with Franchisee; or (b) copy, photograph or make other facsimiles or drawings of the
Confidential Information.
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5. Use. Receiver will not sell, utilize, implement, appropriate or otherwise use the
Confidential Information for any purpose whatsoever, or permit the use of the Confidential
Information by others for any purpose whatsoever, without the express written permission of
Franchisor.

6. Forced Disclosure. Notwithstanding any other provisions in this Agreement,
Receiver may disclose Confidential Information to the extent required by any applicable law,
regulation, or court or governmental order; provided that Receiver gives Franchisor and
Franchisee reasonable advance written notice of any request or demand for such disclosure and
the opportunity to contest such law, regulation or order.

7. Return of Information. Receiver acknowledges and agrees that all Confidential
Information furnished hereunder shall be and remain the property of Franchisor. Upon demand,
any and all Confidential Information and copies thereof must be returned to Franchisor, or to
Franchisee at Franchisor’s direction.

8. Non-Competition. While in his or her position with Franchisee, and for a period
of 24 months after Receiver ceases to be in that position, Receiver will not:

(a) do anything which may injure Franchisee or Franchisor, such as: (a)
divert or attempt to divert actual or prospective customers to a competitor business selling
competitive services; (b) employ or seek to employ anyone employed by Franchisee, Franchisor
or other franchisees of Franchisor; or (c) cause or encourage any employee of Franchisee,
Franchisor or other franchisees of Franchisor to leave his or her employment, other than in the
normal course of my duties with Franchisee, or

(b) own, operate, lend to, advise, be employed by, or have any financial
interest in any business that specializes in repair services relating to computers, smart phones,
tablets, gaming consoles or other electronic equipment, other than a store operated pursuant to a
validly subsisting franchise agreement with Franchisor. Notwithstanding the foregoing, This
restriction does not include the direct or indirect ownership solely as an investment, of securities
of any entity which are traded on any national securities exchange if the owner thereof (i) is not a
controlling person of, or a member of a group which controls, such entity and (ii) does not,
directly or indirectly, own 5% or more of any class of securities of such entity.

9. Enforcement. Receiver acknowledges and agrees that disclosure or
misappropriation of Confidential Information in violation of this Agreement may cause
Franchisor and/or Franchisee irreparable harm, the effect of which may be difficult to ascertain,
and agrees therefore that Franchisor and/or Franchisee shall be entitled to injunction and/or
specific performance in addition to all other remedies otherwise available at law or equity. If it
becomes necessary to enforce the terms of this Agreement, Receiver shall be obligated to pay any
and all costs reasonably incurred by Franchisor and/or Franchisee in pursuing such enforcement,
including attorneys’ fees and court costs.

10. Waiver. The failure of Franchisor or Franchisee in any one or more instances to
insist upon strict performance of any of the terms or provisions of this Agreement, or to exercise
any option herein conferred, shall not be construed as a waiver or relinquishment, to any extent,
of the right to assert or rely upon any such terms, provisions or options on any future occasion.

11. Severability. Any provision of this Agreement which is rendered unenforceable
by a court of competent jurisdiction shall be ineffective only to the extent of such prohibition or
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invalidity and shall not invalidate or otherwise render ineffective any or all of the remaining
provisions of this Agreement.

12. Choice of Law. This Agreement shall be construed under the laws of the State in
which Franchisee’s store is located. The only way this Agreement can be changed is in a writing
signed by both Franchisee and Receiver.

13. Successors.  This Agreement shall be binding upon and inure to the benefit of
Franchisor, Franchisee, Receiver, and their respective successors and assigns.

14. Entire Agreement. This Agreement constitutes the entire agreement by Receiver
in regard to the confidentiality of matters disclosed pursuant to this Agreement, and supersedes
any prior oral or written representations in regard to said matters.

“RECEIVER?”

By:

Name:

Position:

Address:

ACKNOWLEDGED BY FRANCHISEE:

By:
Name:
Title:

950949.1



Exhibit F

System Information
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SYSTEM INFORMATION AS OF DECEMBER 31, 2017

FRANCHISED LOCATIONS

FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Orotsry/ Sz,
Person
33(9)2 U:5:280 US- UBIF Birmingham,
Alabama Birmingham (205) 408-1333 . LLC, Loree
Birmingham, AL Smith/Brandan Batfield
35242 USA
South ?1;723Lorna UBIF Birmingham,
Alabama oue (205) 402-9592 | 0% LLC, Loree
Birmingham Birmingham, AL Smith/Brandan Barfield
35216 USA andan Bartie
%771116 B ig“s‘uit UBIFRKELLYCO,
Arizona Central Scottsdale | (480) 656-9111 omievard, SUE | 1 1.C, Ryan Siegel/Kelly
105, Scottsdale, Wart
AZ 85260 USA Arters
f{*md\’g ljtry‘; UBIF Pruitt, Co.,
Arizona Chandler (480) 857-1499 | "2 MR | Gregory Pruitt,
Chandler, AZ /Sheriolyn Lasley
85226 USA Jr. eriolyn Lasley
21001 North
Tatum .
Arizona Desert Ridge (480) 307-9555 | Boulevard, Suite | Do Desert Ridge,

LIL-3, Phoenix,
AZ 85050 USA

LLC, Lisa Burns

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
3871 S Gilbert UBIF Pruitt, Co.,
Arizona Gilbert (480) 821-1987 | Rd., Gilbert, AZ | Gregory Pruitt,
85297 USA Jt./Shetiolyn Lasley
1550 N Dysart C&S Cairns Company,
Arizona Goodyear (623) 536-4880 | Rd., Goodyear, Scott Cairns/Chintana
AZ 85395 USA Cairns
2501 West
Happy Valley Benett Enterprises,
Arizona Happy Valley (623) 444-4469 | Rd., #32-1100, LLCH,
Phoenix, AZ Lisa Burns
85027 USA
16838 N 7th St. FIXIT, LLC*, James
Arizona North Valley (602) 843-7002 | #1, Phoenix, AZ | Phillip Chabot/Amy
85022 USA Elaine Sworan
7369 W Bell
. . Road, Suite 5, UBIF69CO, LLC, Ryan
Arizona Peoria (623) 334-4349 Peoria, AZ 85382 | Ottaviano/Matt Warters
USA
1645 East
Camelback Road,
Arizona Phoenix (602) 274-1212 | Suite 104, Eﬁi}F 18’7(:0" Abraham
Phoenix, AZ ceery
85016 USA

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person

16459 N

Scottsdale Rd. UBIFRKELLYCO,
Arizona Scottsdale (480) 588-6769 | Suite C-103, LLC, Ryan Siegel/Kelly

Scottsdale, AZ Warters

85254 USA

2\99 50‘”2 I\i/thu UBIF Pruitt, Co.,
Arizona Tempe (480) 967-2168 | | fze“;;n;e "\ | Gregory Pruit,

85281 USA Jt./Shetiolyn Lasley

%{1 52(15 SC airstrgelllS HFF Arkansas
Arkansas Little Rock (501) 225-4349 oac SURE | Holdings, Inc.*,

Little Rock, AR

72212 USA Joyce Harb/Ron Hatrb

;303 J glfth HFF Arkansas
Arkansas North Little Rock (501) 771-4349 Vel NO Holdings, Inc.*,

Little Rock, AR

79116 USA Joyce Harb/Ron Harb

izvze fueOhVC UBIF Burbank, Co.,
California Burbank (818) 861-7884 Burban1’< CA Landon Mitisciotti/Ian

91502 USA Sebastia

2025 Camden M&E Investments,

*

California Camden (408) 796-7760 | “1venue, San o,

Jose, CA 95124
USA

Minhthe Nguyen/
Emmanuel Marti

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
%5?3 Sunc?s#% 00 Flagstone Financial

California Citrus Heights (916) 966-7400 owevare > | Group, Inc., Louis |
Citrus Heights, Graonan
CA 95610 USA aghanto

Fix It Technologies,
124 E 17th St, LLC*,
California Costa Mesa (949) 287-6161 Costa Mesa, CA | John Valenti/ Robert
92627 USA O’Brien/ William
O’Brien
20803 Stevens M&E Investments,
. . . Creek Blvd, Shop | Co.*,

California Cupertino (408) 255-5522 1A, Cupertino, Minhthe Nguyen,/
CA 95014 USA Emmanuel Marti
ggro St Fsloi‘fe% UBIF BMJT, LLC*,

California Downtown LA (213) 395-0069 €e5 WD, | Brady Miller/James
Los Angeles, CA T
90015 USA oya
Il;ﬁzvzzmm Latitude CES 2, Inc.,

California Encino (818) 616-4842 . ’ Matt Fowle/Nancy
Encino, CA Fowl
91316 USA owie
43510 Christy Ié/[&*E Investments,

California Fremont (510) 573-1777 Street, Fremont, M?' 1"1 the Nouyen/
CA 94538 USA e Sauyen

Emmanuel Marti

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
331 N Brand .
California Glendale (818) 244-0040 | Blvd., Glendale, | W UDIE> Co- Julio
CA 91203 USA Jetez/Justin Cruz
5261 W
: . Rosecrans Ave., UBIF 93, LL.C, Aviel
California Hawthorne (310) 616-3170 Hawthorne, CA Gilboa/Jamieson Trayer
90250 USA
16422 Beach
. . . Boulevard, Array Systems, Inc.*,
California Huntington Beach (714) 375-1375 Westminster, CA | Sidney Kato
92683 USA
23600 El Toro Fix Ii Technologies,
Road, Suite p1. | G John
California Lake Forest (949) 203-1700 ’ Valenti/Robert
D, Lake Forest, O’Brien/Willi
CA 92630 USA oen/ WITam
O’Brien
8308 W 3rd St, . .
California Los Angeles (323) 782-0644 | Los Angeles, CA gblijI,Ifo.,] ohnnie S.
90048 USA oy
%2?3 L“z"ln UBIF 11, Co., Carlos R.
California Marina Del Rey (310) 306-0183 | 00 VAT Marmo/Trevor
Marina Del Rey, Wetherill/Neil Behnk
CA 90292 USA cthertl/ el Behinke

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
8850 Tampa Latitude Consumer
. . . Avenue, Suite Electronics Services,
California Northridge (818) 717-1854 105, Northridge, | Inc., Matt
CA 91324 USA Fowle/Nancy Fowle
655 South Main
. . Street, Suite 210, | UBIF 11D, Co., Dwyan
California Orange (714) 835-5716 Orange, CA I Marsh
92868 USA
123?831 gx.rtlarg Eight Tech, Inc.%,
California Oxnard (805) 988-5808 v sutte B, Christopher Otis
Oxnard, CA Bradlev
93036 USA e
10 East Holly
California Pasadena (6206) 683-8239 | Street, Pasadena, UljlnjhllBéCl(;"t i
CA 91103 UsA | Jonathan Goldste
3619 Midway San Diego UBIF CA,
California San Diego (619) 501-1431 | Dr., San Diego, LLC*, Karen
CA 92110 USA Rinker/Tyson Rinker
740 Notdahl UBIFHARTSCO,
) ) Road, Suite 122, | LLC*, Stephanie
California San Marcos (442) 999-5553 San Marcos, CA | Ayers,/Zachary

92069 USA

Hartley/Fernando Sojda

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
3611 S Bristol
. . Street, Suite A, Array Systems, Inc.*,
California Santa Ana (714) 662-2022 Santa Ana, CA Sidney Kato
92704 USA
2014 El Camino | M&E Investments,
. . Real #7, Santa Co.*, Minhthe
California Santa Clara (408) 246-1743 Clara, CA 95050 | Nguyen/Emmanuel
USA Marti
23360 Valencia
. : . Blvd, Suite A, UBREAK 87, Co., Neil
California Santa Clarita (661) 476-5934 Valencia, CA Behnke
91355 USA
347 Main St., American Dream
. . Suite D, Seal Enterprises, LLC.*,
California Seal Beach (562) 362-6262 Beach, CA 90740 | Jeanne Fuentes,
USA Esq./Edwin Meza
éfjeitcgﬁfan Latitude CES 2, Inc.,
California Simi Valley (805) 210-5555 Valley, CA 93065 ll\j/lattlFowle/ Nancy
USA owle
12420 Ventura
) ) . Boulevard, UBIF 11A, Co., Landon
California Studio City (818) 980-7400 Studio City, CA Mirisciotti
91604 USA

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
2189 Monterey M&E Investments,
. : Road #70, San Co.*, Minhthe
California The Plant (408) 899-4060 Jose, CA 95215 Nguyen/Emmanuel
USA Marti
g54kEI;Sh(;)usand Eight Tech, Inc.*,
California Thousand Oaks (805) 379-5004 | -0 "V Christopher Otis
Thousand Oaks, Bradl
CA 91360 USA e
12;1*5 é’ SSPEIVECda UBIF BMJT,
California Torrance (310) 212-0050 Ve, Tt S, LLC*Brady
Torrance, CA Miller/James T
90501 USA ct/James Toya
14503 Sherman Bekalink, Inc.*, Yaroslav
California Van Nuys (818) 616-9436 | Way, Van Nuys, | Svitlynets/Olga
CA 91405 USA Svitlynets
6048 Telegraph UBIF 11C, Co.,
California Ventura (805) 642-1808 | Road, Ventura, Christopher Ryan
CA 93003 USA Michaud
7955 Wadsworth
Boulevard, UBIF LV, Co., Robert
Colorado Arvada (720) 398-9770 Arvada, CO Viator
80003 USA

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
16710 E Quincy
Avenue, Suite B, | UBIF Rentel, Co.,
Colorado Aurora (303) 690-6327 Aurota, CO Elizabeth Rentel
80015 USA
*
1136 Spruce G;‘;l Investments, LLC.*,
Colorado Boulder (303) 443-1235 | Street, Boulder, Jci i feffth y i
CO 80302 USA tiffith/Jacqueline
Griffith
8375 South
Willow Street, .
Colorado Centennial (303) 799-3814 | Suite 210, Lone EBéF y‘f‘.“zr’ Co,
Tree, CO 80124 | ~TODCTt VIAtor
USA
i}(og ng?gfr 4 UBIF Colorado Springs,
Colorado Colorado Springs | (719) 528-7054 sngﬁgs o ¢ | Co, Timothy W Cook-
80920 USA Berry
2424 East 3td .
Colorado Denver (720) 941-0444 | Avenue, Denver, EBéF t\/‘?t‘f’ Co.,
CO 80206 USA | oPert viator
3531 South Murphy Collective,
) College Avenue, | LLC.*, John M.
Colorado Fort Collins (970) 226-8632 | gt Collins, CO | Murphy/Kathleen L.
80525 USA Murphy

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
9315 Dorchester
. Street, Highlands | Teska Group, LLC.*,
Colorado Highlands Ranch (303) 471-5718 Ranch, CO John Teska
80129 USA
535 W. South Group One-Eleven,
Boulder Road, Inc.*, Laura
Colorado Lafayette CO (720) 536-8781 Unit 210, Sisneros/Carmela
Lafayette, CO Hughley/John Sisneros,
80026 USA 111
1057 S
Wadsworth Blvd, | UBIF DV, Co., Michael
Colorado Lakewood (303) 988-2772 | Suite 10, Edward
Lakewood, CO Dawson/Robert Viator
80226 USA
8246 West
. Bowles Avenue, UBIF MV, Co., Robert
Colorado Littleton (720) 502-3912 Unit Q, Littleton, | Viator
CO 80123 USA
11211 Dransfeldt | Best UBIF Co., LLC,
Colorado Parker (303) 805-5598 Rd. #161, Parker, | Brandon Best/Sco
CO 80134 USA Niebuhr/Cherie Best
1685 S Colorado
Colorado South Denver (720) 4764768 | DV Unit QL) UBIE KV, Co., Robert
Denver, CO Viator
80222 USA

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
5910 S University
Blvd, Suite A-5,
Colorado Southglenn (303) 484-1842 | Greenwood ITeSka (;Jlm;p EBIF 1L
Village, CO nc., John Teska
80121 USA
7305 E 35th
Avenue Suite UBIF SW Co., Andrew
Colorado Stapleton (303) 393-4191 130, Denver, CO | Wallis/Miles Scott
80238 USA
143 Federal
. Road, Suite 020, | I-84 Holdings, LLC.*,
Connecticut Brookfield, CT (203) 546-8213 Brookfield, CT David Ruhs
06804 USA
115 Old Kings .
Connecticut Darien (203) 523-0312 | Hwy N , Darien, BBI;F Raﬂen LLC,
CT 06820 USA aniel Lew
501 Westport
. Avenue , UBIF Norwalk LLC,
Connecticut Norwalk (203) 523-0990 Norwalk, CT Daniel Lew
06851 USA
1761 Post Road
Connecticut Westport (203) 292-8893 | East, Westport, | GoLE westport LLG,
Daniel Lew

CT 06880 USA

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State

Store Name

Store Phone

Store Address

Owner/Contact
Person

409 8th Street

UBIF 36 CO, Adam

District .Of FEastern Market (202) 621-2491 Southeast #200, James Nations/Matthew
Columbia Washington, DC Allen

20003 USA J- Alle

1604 7th St.

District of

Second Floor,

UBIF Legend Co., LLC,

Columbia Shaw (202) 621-6956 Washington, DC | Nicholas Youngstrom
20001 USA
696 East
Altamonte Drive
. #1050, UBIFINCALLC,
Florida Altamonte (321) 972-2984 Altamonte Charles Ancona, Jr
Springs, FL.
32701 USA
2289 E Semoran
Florida Apopka (407) 703-8536 | Blvd, Apopka, | oG
FI 32703 USA arles Ancona, Jr
8298 Bird Road, | H&T1 UBREAKIFIX,
Florida Bird Road (305) 549-8719 | #103, Miami, FL. | LLC, Hector
33155 USA Montalban/Tatiana Ruiz
481 North
) Federal Highway, | UBIF 4 CO, Rolando
Florida Boca Raton (561) 391-8123 Boca Raton, FI. | Bencomo
33432 USA

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
9146 Glades
. Road, Boca UBIF 81, Co., Rolando
Florida Boca Raton West (561) 923-9684 Raton, FI, 33434 | Bencomo
USA
398 Congress AGIM, LLE, C%ﬂ.OS
Ave.. Bount Acevedo/Mauricio
Florida Boynton Beach (561) 200-0701 | Vo POYON | Cepeda/John
Beach, FI. 33426
Petersen/Alexander
USA
Guere
4&2‘; %;“ez Papa Frump, LLC,
Florida Bradenton (941) 794-3747 Bradenton, FL. Is<eri?eth Scott/Joel
34210 USA <0
2492 W. Brandon | S.F. Tech Setvices, Inc.,
Florida Brandon (813) 324-8342 | Blvd., Brandon, Bryant Sells/Michael
FL 33511 USA Sells/Renelda Sells
1055 SE 1st UBREAKIFIX-MIAMI,
Florida Brickell (786) 717-5797 Avenue, Miami, LLCX, Jeffrey
FL 33131 USA Garcia/Jonathan Gatcia
2221 Santa
Barbara Blvd UBIF CC, Co., Justin
Florida Cape Coral (239) 500-8243 | #103, Cape Murphy/Andrew
Coral, FL. 33991 | Jennings

USA

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
2251 Gulf to Bay .
Flotida Clearwater (727) 2707676 | Blvd., Clearwater, | |01 SD LIS
FL 33765 USA am Joseph Anglisano
]2:)3:%6 iiséléon UBIF Estero, Co.,
Florida Coconut Point (239) 495-8243 o ; Matthew
Estero, FL 33928 | poo 0 Tustin Muroh
USA ngland/Justin Murphy
5101 1])3(1)“56 CD c | | UBREAKIFIX-MIAML,
Florida Coral Gables (786) 409-5701 | ~oom 2 20T | LLC, Jeffrey
Gables, FL 33134 | © 270 W0 Garci
USA arcia/Jonathan Garcia
18962 S Dixie
Florida Cutler Bay (786) 232-3790 | Hwy, Miami, FL gaEE“a/n’ M (ffegory
33157 USA abbag/Jose Bertran
6021 Stirling .
Florida Davie (954) 533-7741 | Road, Davie, FLL gB.Iti Davie, Inc., Jessee
33314 USA mt
3628 West
ggifl:;?d Suite Galapagos 26, LLC.*,
Florida Deerfield Beach (954) 708-2995 ’ Jaime Garzon/Jose

5, Deerfield
Beach, F1. 33442
USA

Melul

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
851 SE 6th Ave, | Galapagos 26, LLC.*,
Florida Delray Beach (561) 562-5075 | Delray Beach, FL. | Jaime Garzon/Jose
33483 USA Melul
Downtown Fort éfrleitHSrllciltr}l]OZ UBIE DTEM, Co.,
Florida Myers (239) 332-4349 | o Myers, FI ks.tln Murphy/Jeremy
33901 USA znget
173?33 I;g 6Phﬂhp S | UBIF 100, Co., Carlos
Florida Dr Phillips (407) 757-0740 ) ’ R. Marmo/Trevor
Orlando, FL. Wetherill
32819 USA e
1011 North
. Federal Highway, | UBIF 39, Co., Gina
Florida Fort Lauderdale (954) 916-7525 Fort Lauderdale, | Wetherill
FL 33304 USA
izigeioﬁgigeﬁ wilPlay Holdings,
Florida Gainesville (352) 505-6834 . o LLCA, Jerrod
Gainesville, FL. Williams/Troy L
32608 USA ams/ Loy Lay
%ifi giirc)leesz}; UBIF 3 Stooges, LL.C,
Florida Jacksonville (904) 642-2980 . i Adam Siegel/Robert
Jacksonville, FLL Sicocl
32246 USA 1ege

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
2533 NW Federal
. Highway, Jensen | UBIF 142, LLC, Daniel
Florida Jensen Beach (772) 261-8234 Beach, FI. 34994 | Sotomayor
USA
?;AlttghSZEZi\ZZSt SAEtech, LLC, Santiago
Florida Kendall (305) 270-0990 Miami, FL 33183 ?r:gondlll/ Alex
USA ernandez
%5941\? rff}?wald UBIF 36, Co., Diego
Florida Kissimmee (407) 483-8841 Ay SNOTH, Lozano/Rhapsodii
Kissimmee, FL, Lozan
34741 USA ozanoe
3887 West Lake |\ 5 cakiFix BVP, LLC,
Mary Blvd Jackie Y
Florida Lake Mary (407) 302-5558 #1001, Lake Bradl /Wﬂ]i D
Mary, FL 32746 |, =7 A
USA asquez
706 Lake
. Avenue, Lake Island Gold, LL.C, Mark
Florida Lake Worth (561) 425-5576 Worth, FL 33460 | Epstein
USA
1539 Town UBIF 86, Co., Yousuf
, Center Dr., Khan/Kory
Florida Lakeland (863) 225-5940 Lakeland, L. Gellinger,/Bradley
33803 USA McGill

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
225 Palm Bay
Road Northeast, | Gelin & Adams, LI.C,
Florida Melbourne (321) 802-5787 | Suite 191, Christopher
Melbourne, FL Gelin/Norman Adams
32904 USA
262 East Merritt
Island Causeway, | Mum & Son, LLC,
Florida Merritt Island (321) 305-4033 | Suite 4, Merritt Janice McGrath/Blaine
Island, FL. 32952 | Carmichael
USA
36 9th Street UBIF 33, Co., Alex
Florida Naples (239) 649-8243 | South, Naples, Casanova/Justin
FL 34102 USA Murphy
8181 NW 38th wilPlay Holdings,
Florida North Gainesville (352) 224-5606 Lane, Gainesville, | LLC.*, Jerrod
FL 32606 USA Williams / Troy Lay
4147 US-98,
Florida North Lakeland (863) 937-4770 | Lakeland, FL [éBﬁl.F KN/% Co,, fligl?
33809 USA ellinger/Yousu an
13720 Biscayne
*
Florida North Miami (305) 6273043 | BIvd, North UBIF17S, Co, Robert

Miami, FL. 33181
USA

Ardizzone

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
1201 Piper Blvd. | UBIFINCALLC,
Florida North Naples (239) 734-3817 | Unit 23, Naples, | Charles Ancona, Jr/Alex
FL 34110 USA Casanova
16 Blanding
) Blvd. , Orange UBIF JADAM, LLC.*,
Florida Orange Park (904) 257-6303 Park, FL 32073 Adam Sicgel
USA
1185 W Granada
. Blvd. #8, ClearGoals, LLC.*,
Florida Ormond Beach (386) 944-9744 Ormond Beach, | Joseph Markiewicz
FL 32174 USA
9910 ALT A1A SR Tech Group, LLC.*,
. Palm Beach #710, Palm Sapna
Florida Gardens (561) 557-1127 Beach Gardens, Karamchandani/Suraj
FL 33410 USA Karamchandani
298 Palm Coast
Parkway NE, %
Florida Palm Coast (386) 264-6398 | Suite 703, Palm Cleatgﬁo‘;‘z’ LI;CZ g
Coast, FL 32137 | 10seph Markiewic
USA
1463 South
Flotida Plantation (954) 5335842 | mversity Drive, 1) UBIE 90, Co., Gina

Plantation, FL,
33324 USA

Wetherill

* Indicates franchisee is an Area Developer
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FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
4HGH314RPICSSM UBIF 36, Co., Diego
Florida Poinciana (407) 483-7809 oA Lozano/Rhapsodii
Kissimmee, FL Lozan
34759 USA O#Ano
1650 N Federal
. Hwy, Suite 107, Bootcamp Investments,
Florida Pompano Beach (954) 657-8265 Pompano Beach, | Inc., Marlon Bailey
FIL. 33062 USA
1100 El Jobean
. Rd. #120, Port UBIF PC, Co., Jason
Florida Port Charlotte (941) 766-8243 Charlotte, FL Weimar/Justin Muphy
33948 USA
5521 S UBIF1621 LLC, James
) Williamson Blvd., | Ortwein/Travis
Florida Port Orange (386) 872-7886 Port Orange, FI. | McDonald/Matt
32128 USA Warters
300 S State Road %?;:ZEFIX 32, LLG,
Florida Royal Palm (561) 422-2200 | 7, Royal Palm, Sot /Daniel
FL 33414 USA otomayot/Danie
Sotomayor
4170 S Tamiami «
Florida Sarasota (941) 953-1534 | T, Sarasota, FI, | L1, LLE, Jol

34231 USA

Scott/Michael Scott

* Indicates franchisee is an Area Developer
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FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
;OOl CYPSreiStS 3 UBIF FM3, Co., Justin
Florida South Fort Myers | (239) 489-4349 | ~CTTaC0 SUE 95l Npyeohy/Matthew
Fort Myers, FL. Rineland
33907 USA g4
245 SW UBIF 190, LLC, Daniel
. Monterey Road, | Sotomayor/Vincent
Florida Stuart (772) 291-2154 Stuart, FL. 34994 | Sotomayor/Vernon
USA Gene Thornton
123 Northwest
. . 136th Avenue, Citie Productions, Inc.,
Florida Sunrise (954) 846-9595 Sunrise, FL Jose Pateia, Jr.
33325 USA
1660 W Tennesse | Despro United, LLC,
. Street, Jarrett
Florida Tallahassee (850) 692-3400 Tallabassee, FL Desmond/Douglas
32304 USA Desmond
3463
Wedgewood
Florida The Villages (352) 775-3777 | Lane, The Maranatha Concepts,
. LLC, Jose R Suarez
Villages, FL
32162 USA
17;1”3 Ugggsfy UBIFINCALLC,
Florida University (321) 203-4154 Ve, W Chatles Ancona, Jr/Alex

Park, FL. 32792
USA

Casanova

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
3430 Lithia
. . Pinecrest Road, B Sells Enterprises, Inc.,
Florida Valrico (813) 653-2152 Valrico, FL, Bryant Sells
33596 USA
7032 Coastal The Collado Family
. . Way Blvd., Enterprises Corp.*,
Florida West Brooksville (352) 606-3381 Brooksville, FL John Collado/Noclia
34613 USA Lora-Collado
%‘Lﬁijﬁ;jﬁ% UBIF 3 Stooges, LLC,
Florida West Jacksonville (904) 634-7739 . > | Adam Siegel/ Robert
Jacksonville, FL. Sicoel
32210 USA c&e
14826 Pines MOVCCM, LLC, Catlos
) ) Blvd. , Pembroke | Acevedo/Mauricio
Florida West Pines (O54) 6133944 1 b6 F1.33027 | Cepeda/Carlos Rafacl
USA Zerega Knuth
| SOV o
Florida Weston (954) 909-4367 | Road, Weston, i N
FI. 33331 USA Cepeda/Catlos Rafael
Zerega Knuth
1605 Mansell .
Geortgia Alpharetta (770) 552-0206 | Road, Alpharetta, | | DL 21> CO-, Brnie

GA 30009 USA

Alex Ortiz

* Indicates franchisee is an Area Developer
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FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
1850 Epps Second Cousin
Bridge Parkway, | Ventures, LLC, Candice
Georgia Athens (706) 850-7444 | Suite 104, Smith/Justin
Athens, GA Smith/Andy
30606 USA Thoms/Brittany Thoms
2770 Lenox Road First Cousin Ventures,
Northeast LLC.*, Candice
Georgia Atlanta (404) 812-0655 | O Smith/Justin
Atlanta, GA )
30324 USA Smith/Andy
Thoms/Brittany Thoms
655 Brookhaven
. Avenue, Suite UBIFGA, Co., Jonathan
Georgia Brookhaven (404) 330-8513 1310, Adanta, M. Moon
GA 30319 USA
3455 Peachtree
Industrial Blvd., UBIF Duluth, Co., Tyler
Georgia Duluth (770) 580-3491 | Suite 210, Jonathan Harper/Tyler
Duluth, GA Yancoskie
30096 USA
3605 Sandy
Plains Road, SEIG, Inc.*, Jeff
Georgia East Cobb (678) 214-3641 | Suite 125, Lennox/Robert
Marietta, GA Matthew Wadsworth
30066 USA
1568 Avenue
. . Place D1-110, UBIF 21, Co., Ernie
Georgia Emory Point (404) 549-8159 Atlanta, GA Alex Ortiz
30329 USA

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
104 Pavilion PMH Tech Services,
. . Parkway, LLC.*, Gerald
Georgia Fayetteville (770) 703-5791 Fayetteville, GA | White/Zainab Danouk
30214 USA White
5739 Wendy
. . Bagwell, Unit KVK, Inc.*, Ketan
Georgia Hiram (770) 67277191 105, Hiram, GA | Desai/Valee Desai
30141 USA
11)5?0 Cléa‘vt;rsL?lt‘e SEIG, Inc.*, Jeff
Georgia Kennesaw (678) 214-3642 rve , Suite Lennox/Robert
100, Kennesaw, Matthew Wadsworth
GA 30152 USA atthew radswo
4316
Lawrenceville Marick GA II, LLC.*,
Georgia Tucker (678) 691-3568 | Highway, Suite Richard McElwain
130, Tucker, GA | /Mary McElwain
30084 USA
gé?to ?Oaglas HWY 1 SRIG, Ine.k, Jeff
Georgia West Cobb (678) 214-3640 ke o7, Lennox/Robert
Marietta, GA Matthew Wadsworth
30064 USA atthew Yadswo
3355 E Fairview "
Idaho Meridian (208) 917-7100 | Ave, Meridian, | oW O LG, Scott

ID 83642 USA

Baker

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person

%{72% S[ii?cliiu Khayam Repairs, Inc.,

Tlinois Algonquin (224) 333-0020 0ac, VIME 5 Virasat Ali
Algonquin, 1L . .
60102 USA Sajanlal/Afshan Sajanlal
o Chicago | 1BIE 19, Co., Ryan

Tlinois Evanston (847) 563-8086 Ezzﬁzfon - McEvoy/Ronald Lee
60201 USA Jansen
1096 Commons .

Illinois Geneva (630) 402-0171 | Drive, Geneva, iirCTJh:fggcﬁ;Efsons’
IL 60134 USA :
72 South YAPR LaGrange, Inc.*,
LaGrange Road &

Illinois LaGrange (708) 603-2196 La Grange, II, > | Jeff Schwartz/Brian
60525 USA Good
3176 N Clark

Hlinois Lakeview (773) 880-2181 | Street, Chicago, Mapli Avenue Partners,
IL. 60657 USA LLC.*, Lynn Fraaza
1219 West Lane | Little Dog Solutions,

_ Rd , Machesney LLC.*, James

Illinois Machesney (779) 774-9103 Park, IL. 61115 Hineline/Lori

USA VanCoulter

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
2075 Orchard UBIF 29, Co., Javier
.. Rd,, Contreras/Daniel
Hlinois Montgomery (630) 264-0808 Montgomery, IL. | Schultz/Sedrick Bruno-
60538 USA Lerouge
UBIF 30 LLC, Daniel
8530 W Golf Rd., | Schultz/Kyle
Illinois Niles (847) 470-0460 | Niles, IT. 60714 Butrg/Derek
USA Thomas/Sedrick Bruno-
Lerouge
g:iitwézt;f’th UBIF 28 CO, Sedrick
Illinois Oak Lawn (708) 907-5438 Lawn, 1. 60453 ISSr;lllrlll(;Lerouge /Daniel
USA ¢
15845 Harlem
.. Avenue, Orland UBIF 32, LLC, Daniel
Illinois Orland Park (708) 444-4480 Park, 1L, 60462 Schultz
USA
11335;1&8:;?)1;& Valle Ventures, Inc.,
Illinois Plainfield (815) 782-8284 >4 ’ Ivan Valle/Samantha
Plainfield, IL. Vall
60544 USA A
735 S. Perryville Iﬂfée*D o8 S‘S)hmo“s’
Illinois Rockford (815) 708-7130 | Rd, Rockford, IT, | -G James
Hineline/Lori
61108 USA
VanCoulter

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
2511 West
Schaumburg Windy City UBIF,
Illinois Schaumburg West (224) 520-8895 | Road, LLC.*, Alyson
Schaumburg, IL | Lynch/Jill Purtell
60194 USA
1240 S Canal
Illinois South Loop (312) 226-9007 | Street, Chicago, %zﬁid;i; inc'*’
IL 60607 USA
700 N Milwaukee
Avenue, Suite Maple Avenue Partners*
Illinois Vernon Hills (847) 918-0209 143, Vernon — Vernon Hills, LLLC,
Hills, IL. 60061 Lynn Fraaza
USA
ég Dfn%Sa Yet Another Phone
Lllinois Wheaton (630) 765-7721 | o4 e Repair, Inc., Jeff
Wheaton, IL. Schwartz/Brian Good
60189 USA
1350 S Rangeline 8%12 %fizrpﬂses’
Indiana Carmel (317) 564-0696 | Rd., Carmel, IN =
46032 USA Lessaris/Thomas
Scaggs/Kaleb Walker
789 U.S. HWY. (L)Iflgf %S;ermes’
Indiana Greenwood (317) 215-4008 | 31, Greenwood, -
IN 46142 USA Lessaris/Thomas
Scaggs/Kaleb Walker

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
3869 E 82nd St, | ST 1 Beerprises,
Indiana Keystone (317) 588-6105 | Indianapolis, IN - 2 omas
46240 USA Lessaris/Thomas
Scaggs/Kaleb Walker
17235 Mercantile | Origin IV Enterprises,
. ) Boulevard, LLC.*, Thomas
Indiana Noblesville (317) 678-8259 Noblesville, IN Lessatts/Thomas
46060 USA Scaggs/Kaleb Walker
3738 E National | Tweezer, LLC.*,
Indiana Richmond (765) 488-2191 | Rd, Richmond, Kathryn Elise Ours
IN 47374 USA Wiley
10.46(.) N Origin IV Enterprises,
Michigan Rd, LLC* Thom
Indiana West Carmel (317) 471-8223 | Suite 120, West oo
Lessaris/Thomas
Carmel, IN S /Kaleb Walk
46032 USA cages/ ateh Watker
4299 Sergeant .
Towa Sioux City (712) 454-5950 | Road, Sioux City, ﬁSAddﬁ‘ﬁiﬁgi’ LLC,
IA 51106 USA Arvin . fddin
1700 N Rock Rd, | We Fix It 2, LLC,
Kansas Derby (316) 285-0055 | Suite 200, Derby, | Bill Ramsey/Btyson
KS 67037 USA Butts

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
2350 N
Greenwich Rd, We Fix It, LLC.*, David
Kansas East Wichita (316) 285-0055 | Suite 800, Hensley/Bryson
Wichita, KS Butts/Bill Ramsey
67226 USA
2441 North
Maize Road, We Fix It, LLC.*, David
Kansas Wichita (316) 285-0055 | Suite 203, Hensley/Btyson
Wichita, KS Butts/Bill Ramsey
67205 USA
1979 S Origin IV Enterprises,
Hurstbourne LLC.*, Thomas
Kentucky Jeffersontown (502) 742-9843 Phwy, Louisville, | Lessaris/Thomas
KY 40220 USA Scaggs/Kaleb Walker
4151B Shelbyville ngf IT\LEECIPHSCS’
Kentucky St Matthews (502) 384-6830 | Road, Louisville, oo
KY 40207 USA Lessaris/Thomas
Scaggs/Kaleb Walker
5520 Johnston . «
Louisiana Lafayette (337) 706-7871 | Street, Lafayette, PNPi ? ?ﬁrpsrﬁsei)flfc' ’
LA 70503 USA Jennifer MeSha Prejean
3200 Severns uBreakiFix of Louisiana,
Louisiana Metairie (504) 875-4206 Avenue, Metairie, | LLC.* Michael C.
LA 70002 USA Melito

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Doz Connters:
Person
é: 15 tMIzgazme uBreakiFix of Louisiana,
Louisiana New Otleans (504) 826-9192 rect, New LLC.*, Michael C.
Otleans, LA Melit
70130 USA e
8019 Wisconsin Rantech Systems,
Maryland Bethesda (240) 762-6555 Ave., Bethesda, LLC.*, Randall
MD 20814 USA | McKnight
320 Washington Servmp Bnterori
Massachusetts Dedham (781) 686-9629 | St Dedham, MA | (=0 80 PHEES
02026 USA nc¥, Patrick G. Hutley
7 Highland
Commons East, Tweezer, LLC.*,
Massachusetts Hudson (978) 212-5327 | Suite 400, Kathryn Elise Ours
Hudson, MA Wiley
01749 USA
225 Highland
Avenue, Scrymp Enterprises,
Massachusetts Needham (339) 777-5445 Needham, MA Inc., Patrick G. Hurley
02494 USA
3941 Telegraph HFF Michigan
. ) Road, Bloomfield | Holdings, Inc.*, Joyce
Michigan Bloomfield Hills (248) 940-2971 Hills, MI 48301 Harb/Ron Harb,/Drew
USA Lessaris

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
3567 28th Street | Divergence, Inc.*, Gary
. SE, Grand Thomas
Michigan Kentwood (616) 551-2376 Rapids, MI 49512 | Wroblewski/Susanne
USA Marie Wroblewski
30274 Woodward | HFF Michigan
o Avenue, Royal Holdings, Inc.*, Joyce
Michigan Royal Oak (248) 073927 | Oal, M1 48073 | Harb/Ron Harb/Drew
USA Lessaris
2015 Niles Rd, Tweezer, LLC.*,
Michigan Saint Joseph (269) 281-0378 | Saint Joseph, MI | Kathryn Elise Ours
49085 USA Wiley
24508 Twelve HFF Michigan
o Mile Road, Holdings, Inc.*, Joyce
Michigan Southfield (248) 281-4958 Southfield, MI Harb,/Ron Hatb,/Drew
48034 USA Lessaris
36657 Van Dyke | HFF Michigan
I . . Rd, Sterling Holdings, Inc.*, Joyce
Michigan Sterling Heights (586) 272-2105 Heights, MI Harb/Ron Harb/Drew
48312 USA Lessaris
3137 Crooks ESlljlii/I;hﬁin* Joyce
Michigan Troy (248) 712-6622 | Road, Troy, MI T
48084 USA il:;iﬁi}:on Harb/Drew

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Own;zis(;(:lntact
5751 Byron . «
Center Ave SW, ’?ﬁviﬁlgence, Inc.*, Gary
Michigan Wyoming MI (616) 550-4915 | Suite U, Werliivski /Susanne
Wyoming, MI Marie Wroblewski
49519 USA
;8798083/[211\1/[11 Slt Rintelvens, LLC.*,
Minnesota Maple Grove (763) 754-9916 » Vo€ | Joseph Rintelman/Ryan
Grove, MN Kaiser
55369 USA e
7600 Lyndale
Avenue South, "
Minnesota Richfield (612) 353-6524 | Suite 700, giuef} IALC'B’ICTHCS
Richfield, MN uett/Amy blue
55423 USA
12373 US 49 #6, | The Broken Apple
Mississippi Gulfport (228) 382-4399 | Gulfport, MS Repair Shoppe*, Steven
39503 USA L. Curtindale
o i/ﬁglgi‘jeﬁdd JK Solutions of
Missouri Chesterfield (636) 778-2934 Chesterfield, MO g?estfri]eld, LLC, Jason
63005 USA oeste
14175
) ) Manchester Rd., | JK Solutions, LLC.*,
Missouri Manchester (636) 686-5296 Manchester, MO | Jason Troester
63011 USA

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
g?rSeg Stephanie Requiescence
- 4 1 *
Nevada Las Vegas (702) 485-2889 Henderson, NV (E}rrltirtpgﬁe: ELC. ,
89014 USA ant Shctterly
6795 S. Virginia
Street, Suite 4, FJA Enterprises, LLC,
Nevada Reno (775) 384-2398 | Reno, NV 89511 | Francesco Angiulo
USA
17\;75 dvgngkg o | UBIF Nevada, LLC,
Nevada Summerlin (702) 899-8099 cac BV SUEE | Daniel Alnajjar/David
170, Las Vegas, Alnaiiar
NV 89128 USA Y2
711 NJ-17,
New Jersey Carlstadt (201) 507-0980 | Carlstadt, NJ UI;IF Ié‘;ltf/li’ggrg’hfm’
07072 USA James
304 Millburn UBIF D&R Group,
New Jersey Millburn (973) 315-1751 | Ave, Millburn, LLC.*, Robert
NJ 07041 USA Mayo/Debora Mayo
10 Willow Road,
New Jersey Moorestown (856) 382-7029 | Maple Shade, NJ g]zml /5500’ Cg" Tdho.mas
08052 USA aau can ooawin

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
116 Route 22, T'CS Mobile, LLC.*,
New Jersey North Plainfield (908) 293-2108 | North Plainfield, | Thomas Gallo/Carol
NJ 07060 USA Gallo
193 Route 17
*
New Jersey Paramus (201) 500-5830 | South, Paramus, gﬁl/liwlgéi‘c > James
NJ 07652 USA
2009 Selton R pes Mobile, LLC,
New Jersey Piscataway (732) 777-5196 o Thomas Gallo/Carol
Piscataway, NJ Gallo
08854 USA
225 Westwood .
New Jersey Westwood (201) 497-6588 | Ave, Westwood, EEH;I;I?ITdmgs, Inc,,
NJ 07675 USA c s
6400 Holly
. Albuquerque Avenue, Suite |, | Gattlyn, Inc.*, Chandler
New Mexico Northeast (505) 361-2917 Albuquerque, Gatten/Carol Brewer
NM 87107 USA
34.10 State Industry Black, Inc.,
Highway 528 Chandler
New Mexico Albuquerque West | (505) 891-1984 | NW, Suite 108,

Albuquerque,
NM 87114 USA

Gatten/Michael
Gatten/Karen Hancock

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
3989 Hempstead
Turnpike , UBIF116 Corp., Ryan
New York Bethpage (516) 804-8824 Bethpage, NY McEvoy
11714 USA
éfrl \?:/f;t 23rd The Wireless Circle,
New York Chelsea (212) 989-4878 ech v Inc.*, Bilal
York, NY 10011 Atif/Hardeep A
USA rif/Hardeep Arora
6401 Jericho
Turnpike, RMcEvoy Corp., Ryan
New York Commack (631) 499-5300 Commack, NY McEvoy
11725 USA
LiiiﬁeDf)eerefark Rosante, Inc., Frank
New York Deer Park (631) 522-1316 Park, NY 11729 Eerratnte/ Dominick
USA 0sato
392 Court St., .
New York gowgown (929 324-0277 | Brooklyn, NY ?DC }Fiasy ,Cogs‘tﬂtmg’
rooklyn 11231 USA nc., Hernan Ortega
2496 W Ridge UBIF New York,
New York Greece (585) 413-1341 Rd, Rochester, LLC.*, Christopher
NY 14626 USA | Wendt/Peter Thorp

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
TJB Repair Store,
46 E 8th Street, LLCX, Terry
New York Greenwich Village (212) 254-0690 | New York, NY Jacobs/Morty
10003 USA Yashar/Brian
Glicksman
4R4031\gﬂ‘1?f“;p Route 90, LLC.*,
New York Hamburg (716) 240-9530 | (02 SWEE [ Lonney Krentz/Nathan
Hamburg, NY Baut
14219 USA e
14 A South
. Moger Avenue, Berkman Corp.*, Seth
New York Mt Kisco (914) 729-0970 Mt Kisco, NY Berkman
10549 USA
;?fﬁlg ﬁidllsew UBIF New Hyde Park
New York New Hyde Park (516) 233-2974 Hyde Park, NY \Cfo., Incz., Bryant
11040 USA asque
1299 North
Avenue, New Berkman Corp.*, Seth
New York New Rochelle (914) 500-6410 Rochelle, NY Berkman
10804 USA
4930 Nesconset
New York Port Jefferson (631) 500-0710 | Highway, Port - HGAL17, Inc,, Ryan

Jefferson Station,
NY 11776 USA

McEvoy/Mike Binnie

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
44 North Village
. Avenue, UBIF RVC, Co., Ryan
New York Rockville Centre (516) 766-5400 Rockville Centre, | McEvoy
NY 11570 USA
745 Central Park
Avenue, Berkman Corp.*, Seth
New York Scarsdale (914) 768-9010 Scarsdale, NY Berkman
10583 USA
106 Jackson
New York Syosset (516) 921-5100 | Avenue, Syosset, é‘AESCXZ” U]?IF’b
NY 11791 USA otp., Adam Escobat
f)or? C(;rnirtneggg UBIF New York,
New York Victor (585) 433-8100 | . < OV E O | 11,C*, Christopher
Victor, NY Wendt/Peter Thor
14564 USA endt/Teter Lhotp
64 Mamaroneck
. . Avenue, White UBIF Three, LLC, Seth
New York White Plains (914) 821-5600 Plains, NY 10601 | Berkman
USA
7980 Transit Rd, | Route 90, LLC.X,
New York Williamsville (716) 428-3835 | Williamsville, NY | Lonney Krentz/Nathan
14221 USA Bautz

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
2771 South Bourbon Dog, Inc.*,
. . Church Street, Chatles D.
North Carolina Burlington (336) 280-4480 Burlington, NC Braston,/Stephanic W,
27215 USA Braxton
952 High House EBIF 35éf°';£ anay
North Carolina Cary (919) 948-4841 | Rd, Cary, NC Allon/ Adarn James
27513 USA J. Allen/Adam James
Nations
7510 Pineville-
Matthews Road, | UBIF 9, Co.*, Matthew
North Carolina Chatlotte (704) 341-5227 | Suite 11B, J. Allen/Adam James
Charlotte, NC Nations
28226 USA
. UBIF MAD, Co.
601 S. Kings . )
Notth Carolina 1(\:4};3?0“6 (704) 315-5667 | Drive, Chatlotte, Matthe&”{i AH%/ Adam
own NC 28204 USA ]a@es ations/Danny
Rincon-Cruz
323 Crossroads | J&S Consulting and
North Carolina Crossroads (919) 650-3954 | Boulevard, Cary, | Business Services, Inc.*,
NC 27518 USA | Jeffrey W. Honeycutt
8128 Renaissance
) Durham Pkwy #112, Tarheel MobileTech,
North Carolina Southpoint (984) 212-4349 | 1y tham, NC LLC.*, Catl Westerhold
27713 USA

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
113?33 ;}zil;egla Midas Touch Ventures,
North Carolina East Charlotte (704) 844-0706 ’ Inc., Stephen
Charlotte, NC |~ d¢topher Olliver
28270 USA stopher LHve
16615 W

Catawba Avenue,

Strong Life, LLC.*,

Nortth Carolina Huntersville (980) 689-5490 | Suite E, C Hiood
Huntersville, NC asey Hhgglns
28078 USA
9304 Northlake | UBIF MAD, Co.,
. West Drive, Suite | Matthew J. Allen/Adam
North Carolina North Chatlotte (704) 817-3811 C, Charlotte, NC | James Nations/Danny
28216 USA Rincon-Cruz
1028 Obetlin UBIF 35, Co., Danny
) . Road #246, Rincon-Cruz/Matthew
North Carolina Raleigh (919) 948-4441 Raleigh, NC J. Allen/ Adam James
27608 USA Nations
7851 Alexander
. Raleigh Brier Promenade Pl Tarheel MobileTech,
North Carolina Creek (O84) 439-2637 | 4115 Ralicgh, | LLC%, Carl Westerhold
NC 27617 USA
1009 Stadium
' ' *
North Carolina Wake Forest 919) 263-3500 | Drive, Suite 108, | KSR.L, LLC, Tvy K

Wake Forest, NC
27587 USA

Lassiter/Andre Lassiter

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State

Store Name

Store Phone

Store Address

Owner/Contact
Person

4766 Fields Ertel

KBGlobal, LLC, Koray

Ohio Cincinnati (513) 697-9900 Road, Cincinnati, B 1
OH 45249 USA | 02
1906
Warrensville Trinity Enterprises 2017
) , Center Road, LLC*, John Ebenezer
Ohio Cleveland Heights (216) 417-5400 Unit F-2, South Gnanasekhar,/Julic Ann
Euclid, OH Ritner
44121 USA
790 Bethel Road, | Marple Investments,
Ohio Columbus (614) 914-6204 | Columbus, OH LLC, Jason
43214 USA Marple/Jacob Marple
4450 Eastgate S
. Drive #230, Baysal, LLC*., Koray
Ohio Eastgate (513) 752-0300 Cincinnati, OH Baysal
45245 USA
121 Mill Street,
. Suite 116, Marple Investments,
Ohio Gahanna (614) 532-5635 Gahanna, OH LLC, Jason Marple
43214 USA
5319 Westpointe
Ohio Hilliard (614) 219-1389 Plaza Drive, UBIF Ohio, Co., Jason

Columbus, OH
43228 USA

Marple

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
7338 Kenwood
Ohio Kenwood (513) 793-9111 | Road, Cincinnati, EBGIIObaL LLC, Koray
OH 46142 USA | ~2¥%2
7842 Cox Rd.
> * .
Ohio ye“ Cfllie“er (513) 7552222 | West Chester, ansa}’ LLC*., Koray
OwWnship OH 45069 USA | ~4s%
12:1 3210 ?3\11(7 Langer Holden Consumer
Oregon Sherwood (503) 610-1341 | A0S SV Electronics, LLC.%,
#140, Sherwood, Deric Holden
OR 97140 USA cric Holde
Washi 19312? S\Xi ng“it Portland UBIF Two,
Oregon ashington (971) 217-9400 | LOS VTG SULE 1T % Seth
Square B, Portland, OR Berk /Deric Hold
97223 USA crkman Cric olaen
157E
. . . Swedesford UBIF 500, Co., Thomas
Pennsylvania King Of Prussia (484) 580-6115 Road, Wayne, PA | Fadul/Scan Goodwin
19087 USA
3452 William
. ) Penn Highway, UBIF 500, Co., Thomas
Pennsylvania Monroeville (412) 816-1100 Pittsburgh, PA Fadul/Sean Goodwin
15235 USA

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address xS
Person
4885 McKnight
. . Road, Suite 20, UBIF 500, Co., Thomas
Pennsylvania North Hills (412) 837-2214 Pittsburgh, PA Fadul/Sean Goodwin
15228 USA
900 Settlers
Ridge Center UBIF South Hills, Co.,
Pennsylvania Robinson (412) 788-4820 | Drive, Samuel Hanley/Michael
Pittsburgh, PA Hanley
15205 USA
f{” Yﬁi‘mgtom UBIF South Hills, Co.,
Pennsylvania South Hills (412) 344-1001 0ad, Samuel Hanley/Michael
Lebanon, PA Hanl
15228 USA aniey
303 Arsenal
. Road, Suite C, ODAAT Consulting,
Pennsylvania York (T TAT3192 | York, PA 17402 | LLC, Michael B. McNeil
USA
205 Calle
. Federico Acosta, | ESCA GROUP LLC¥*,
Puerto Rico San Juan (787) 333-6044 San Juan, PR Edgardo Garcia
00918 USA
475 Haywood Rd | AnDara, LL.C, Stephen
South Carolina Haywood (864) 568-5511 , Greenville, SC Christopher
29607 USA Olliver/Layne Lowry

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State

Store Name

Store Phone

Store Address

Owner/Contact
Person

South Carolina

Mount Pleasant

(843) 936-2095

644 Long Point
Road, Suite E,
Mount Pleasant,

SC 29464 USA

Earp & Siegfried,
LLC.*, William
Siegftied/Jake Earp

3505 W 41st
Street, Suite B,

UBREAKIFIX of Sioux

South Dakota Sioux Falls (605) 271-2935 . Falls, LLC.*, Marvin R.

Sioux Falls, SD Addink

57106 USA "

4322 Harding

Pike, Suite 102, iFixxIT, LLC.*, Susan
Tennessee Belle Meade (615) 266-4349 Nashville, TN Wright

37205 USA

égisgfggk;fife P&C Investment

> *
Tennessee Brentwood (615) 436-3499 | 1750, Group, LLC, Jonathan
Scott Phillips/David

Brentwood, TN o d Calvert

37027 USA oward Laver

7464 Winchester

Road, #104, Lawson III, LLC.*,
Tennessee Germantown (901) 482-9911 Memphis, TN Mare L. Lawson Jr.

38125 USA

112 C

Saundersville - "
Tennessee Hendersonville (615) 988-0349 | Road C-322, IFixI'T, LLC., Susan

. Wright
Hendersonville,

TN 37075 USA

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
2222 Medical P&C Investment
Center Pkwy, Group, LLC*, Jonathan
Tennessee Mutfreesboro (615) 436-3498 Mutfreesboro, Scott Phillips/David
TN 37129 USA Howard Calvert
400 21st Avenue
. S., Suite 202, iFixxIT, LLC.*, Susan
Tennessee Nashville (615) 905-6349 Nashville, TN Wright
37203 USA
2411 Callahan
Tennessee Powell (865) 859-0518 | Drive, Knoxville, EBI.F lggeﬂ’ LLC.,
TN 37912 USA evin betrmne
Rareagle, LLC.*, Kevin
11133 Parkside O’Beirne/Teresa
Tennessee Turkey Creek (865) 288-4091 | Drive, Knoxville, | O’Beirne/Chris
TN 37934 USA O’Beirne/Chance
Barnett

4714 Broadway
. Street, San UBIF 91, Co., Brandon

Texas Alamo Heights (210) 826-1388 Antonio, TX McNew

78209 USA

3240 S. Soncy T & W McC, LLC.*,

) Road, Suite 400, | Timothy Weldon

Texas Amatillo (806) 367-5323 1 A asillo, TX McCright/Whitney Jo

79124 USA McCright

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State

Store Name

Store Phone

Store Address

Owner/Contact
Person

11860 E Bandera
Road, Suite 860,

Hotchkiss Ventures,

- * i
Texas Bandera (210) 396-7113 San Antonio, TX hLS.h,k]i ason Patrick
78023 USA OTCHRISS
6993 Blanco
Road, San UBIF 91, Co., Brandon
Texas Blanco (210) 340-0046 Antonio, TX McNew
78216 USA
3322 SE Military | UBIF City Base, Co.,
. . Dr. #102, San Brandon
Texas City Base Landing (210) 254-9339 Antonio, TX McNew/Andrew
78223 USA Haynes
8340 W Farm to
Market Road 78, | The Steven Barry
Texas Converse (210) 455-8299 | Suite 1A, Family, LLC, Steven
Converse, TX Barry
78109 USA
;15 >0 Cf“éf e C | MEGA2ZETTA,
Texas Hobby Area (832) 667-8691 ceway, i & | LLC.*, Rogelio
Houston, TX Marroauin
77034 USA arroqu
11075 Interstate .
10 Frontace Rd e-Renew Solutions,
Texas Huebner Oaks (210) 626-8762 Orase Tz | Corp., Eric |

San Antonio, TX
78230 USA

Flotres/Joseph M Perez

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State

Store Name

Store Phone

Store Address

Owner/Contact
Person

6060 Azle
Avenue, Suite

Hot Solder, LI.C,

Texas Lake Worth TX (817) 237-8200 600, Lake Worth, ng;rlna Adams/James
TX 76135 USA ams
24200 W IH 10 UBIF Leon Springs,
. West, Suite 116, Co., Brandon
Texas Leon Springs (210) 562-3734 San Antonio, TX | McNew/Christopher
78257 USA Franklin
iSZdS W L MclLearen UBIF, LLC.*,
Texas North Austin (737) 212-1884 nactson =, Gary McLearen/Jeannie
Austin, TX Mel caren
78757 USA ceate
;st Fajrmont Hess & Stone, Co.,
Texas Pasadena TX (281) 998-0405 | [TV Brian Hess/Benjamin
Pasadena, TX St
77505 USA one
11200 West
Broadway Street, | UBIF 25, Co., Brian
Texas Pearland (713) 436-0848 Pearland, TX Hess/Steven Raimondo
77584 USA
5318 Kirby
Drive, West %
Texas Rice Village (281) 888-6838 | University Place, | 1ics8 Venture 3, Co.%,
Brian Hess
Houston, TX
77005 USA

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State

Store Name

Store Phone

Store Address

Owner/Contact
Person

8251 Agora

Selma (The Parkway, Suite UBIF 38, Co., Eric |
Texas Forum) (210) 566-3090 103, Selma, TX Flores/Joseph M Perez
78154 USA
9300 S I- 35 UBIF South Austin,
. Service Road, Co.*, Brandon
Texas South Austin (512) 649-1111 Austin, TX McNew /Aaron
78748 USA Gallegos
1660 Louetta McThorp Corp, LLC.*,
Texas Spring (832) 663-5679 | Road, Spring, TX | Casey Thorp/Travis
77388 USA McDonald
18822 Stone Oak
Parkway, Suite
Texas Stone Oak (210) 402-0705 | 102, San Sacnz UBIE, LD, Ray
. Saenz
Antonio, TX
78258 USA
1930 Highway 0,
Suite A, Hess Venture 4, Co.,
Texas Sugarland (281) 201-2176 Sugarland, TX Brian Hess
77479 USA
446 West 19th
Texas The Heights (832) 538-1360 | Street, Houston, | 11c%8 Venture 2, Co.,

TX 77008 USA

Brian Hess

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
%?O dBagLire;I Hess Venture 1, Co.,
Texas Webster (281) 724-9711 Ve € Brian Hess/Tucas
Webster, TX Brasher
77598 USA ashe
13421
Westheimer - .
Texas West Chase (346) 774-2995 | Road, Suite C, | i1 Tech Enterprise,
Inc., Enrique Narvaez
Houston, TX
77082 USA
2406 Parmer McLearen UBIF, LLC.*,
Texas West Parmer (512) 215-9590 | Lane, Austin, TX | Gary McLearen/Jeannie
78727 USA McLearen
gff:etc King KingFisher Holdings,
Virginia Alexandria (571) 970-5490 > LLCX, Kyle
Alexandria, VA Fisher/Kevin Fish
99302 USA isher/Kevin Fisher
Davis Ford 9A9 1; L;be“a Miller Cell Phone
Vitginia Vi (571) 208-1009 | VNS Repair, LLC.*, Eric D.
Crossing Manassas, VA Miller/Reb K
20110 USA ch/Rebecea hay
4471 Market
. ) Commons Drive, | VillaSix, Inc.*, Brenda
Virginia Fair Lakes (703) 828-6442 Fairfax, VA Johnston Villacres
22033 USA

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
1071 W Broad KingFisher Holdings,
Virginia Falls Church (703) 237-7539 | St., Falls Chutch, | LLC.*, Kyle
VA 22046 USA Fisher/Kevin Fisher
1909 Plank Road, | Miller Cell Phone
Virginia Fredericksburg (540) 371-3349 | Fredericksburg, Repair, LLC.*, Eric D.
VA 22401 USA | Miller/Rebecca Kay
7443 Linton Hall
. . . Road, VillaSix, Inc.*, Brenda
Virginia Gainesville VA (571) 248-0462 Gainesville, VA | Johnston Villacres
20155 USA
};%%fho?pe“ Miller Cell Phone
Virginia Potomac Mills (703) 910-4932 | oot A% Repair, LLC.*, Eric D.
Woodbridge, VA Miller/Reb Kav
22192 USA ct/Rebecca By
3982 Fettler Park | Miller Cell Phone
Virginia Quantico (703) 291-7168 | Drive, Dumfties, | Repair, LLC.*, Eric D.
VA 22025 USA Miller/Rebecca Kay
CCT Technology Repair
6701 Loisdale Springfield VA, LLC.*,
L . Road, Suite C, Sandra Cusick/Michael
Vitginia Springfield (703) 313-6100 Springficld, VA F. Cusick/Michacl J.
22150 USA Cusick/McDennis
Thomas

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
DD | oo D
Washington Bellevue (425) 209-4433 Beﬁzv’ue \X‘j A | Development, Inc*,
98005 U’SA Jeffrey D. Sharp
é;foggﬁgf’ UBIF Seattle, Co.,
Washington Seattle (2006) 457-4657 S Z de. WA i Richard Perez/Kiely
9; 0 5€’US A Katz/TLucas Andrews
Tim VenHaus/Kim C
2442 W College .
Wisconsin Appleton (920) 7332000 | Ave., Appleton, | ».crHaus, Timothy A
W 54914 USA VenHaus/Kim C
VenHaus
15375 West
) . Bluemound Road | UBIF MKE 1, LLC.*,
Wisconsin Brookfield (262) 439-8579 #105, Brookficld, | Robert A Krecak
WI 53005 USA
%? ! Ohiaftt a Sparkenation, LLC.*,
o . asningto Timothy A
Wisconsin East Madison (608) 665-3884 | Avenue, .
Madison. WI VenHaus/Kim C
53704 USA VenHaus
. . Sparkenation, LLC.*,
. _ 1976 Lime Kiln Timothy A
Wisconsin Green Bay (920) 489-2427 | Rd., Green Bay, VenHaus,/Kim C
WI 54311 USA VenHaus

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address gy Comze:
Person
7440 W Holmes glill:nSO, f/LSCaE 1“161
Wisconsin Greenfield (414) 617-1482 | Ave., Greenfield, | oo o mayor/Seaic
WI 53220 USA Bruno-Lerouge/Alex
Mitchell-Wright
2811 Milton Ave, | Little Dog Solutions,
. . . Suite 160, LLC.*, James
Wisconsin Janesville (608) 743-9550 Janesville, W1 Hineline,/Loti
53545 USA VanCoulter
6118 Mineral Sparkenation, LLC.*,
. . . Point Road, Timothy A
Wisconsin Madison (608) 630-8746 Madison, WI VenHaus,/Kim C
53705 USA VenHaus
' *
1010'S Koeller %ﬁfkglf‘ij\on’ LLES,
Wisconsin Oshkosh (920) 479-1716 | Street, Oshkosh, v ;I y /Kim C
WI 54902 USA chaus/m
VenHaus
2751 N. Maytair
. . Rd., Suite E , UBIF Tosa, LLC,
Wisconsin Wauwatosa (414) 316-9907 Wauwatosa, W1 Robert A Krecak
53222 USA
3654 S 27th St., WM
Wisconsin West Milwaukee (414) 323-4879 | Milwaukee, WI UBIF KE, LLG,

53221 USA

Robert A Krecak

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - USA

State Store Name Store Phone Store Address Owner/Contact
Person
109 E. Silver
. . . Spring Dr., Suite | UBIF WEB, LLC,
Wisconsin Whitefish Bay (414) 459-3196 A, Whitcfish Bay, | Robert A Krecak

WI 53217 USA

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - INTERNATIONAL

State Store Name Store Phone Store Address Conaty)Clueiz
Person
4604 37th Street SW
Alberta Lincoln Park (403) 460-4349 | #18, Calgary, AB T3E | Ui Calgary 1 Inc,
Michael D. Mailman
3C9 Canada
British 1470 Harvey Avenue Elevate Investments,
Col Smbi Kelowna (250) 762-0036 Suite 10, Kelowna, BC | Inc., Cameron Scott
ormbIA V1Y 9K8 Canada Mehling
British 4890 Rutherforf Road, | BCLA Holdings, LTD.,
Columbia Nanaimo (250) 585-0111 #14, Nanaimo, BC Douglas William
VIT 5M1 Canada Gee/Cheryl Ann Gee
British 1048 Marine Drive, Clydesdale Capital,
Col s bi North Vancouver (604) 674-4349 North Vancouver, BC | Inc.*
ombia V7P1S5 Canada Eric Urzada
1 *
British 2427 Granville Street, dCé};delssciifkﬁgpltal Inc.
: South Granville (604) 674-4349 | Vancouver, BC V6H " S
Columbia Vancouver, Inc., Eric

3G5 Canada

Urzada

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - INTERNATIONAL

State Store Name Store Phone Store Address Dmmeiy/(Comiags
Person
620 Nine Mile Drive,
Nova Scotia | Bedford (902) 832-7650 | Unit 103, Bedford, NS Eff Bfgoﬁ I.lnc"
B4A 4H4 Canada tchact L. Matman
30 Logiealmond Close,
Nova Scotia | Dartmouth (902) 832-7669 | Dartmouth, NS B3B | Lot Dartmouth Inc,,
Michael D. Mailman
0C8 Canada

1957 Avenue Rd,

*
Ontario Avenue Road (416) 4833773 | Toronto, ON MsM | UbiFNorth Ine,
Michael D. Mailman
4A1 Canada
3570 Strandherd Drive, | Leeding Capital, Inc.*,
Ontario Barrhaven (613) 319-9989 Nepean, ON K2J 514 | Dillon Leedet/Pierre
Canada Chatelain
704 Danforth Avenue, | Neish Island
Ontario Danforth (416) 469-1349 Toronto, ON M4J 1L1 | Enterprises, Inc.,
Canada Robert Neish

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - INTERNATIONAL

State Store Name Store Phone Store Address Conaty)Clueiz
Person
2200 Dundas Street E,
Ontario Etobicoke Creek (905) 232-0365 Unit #4, Mississauga, EBIF 3TA’ Inc., Tan
ON LA4X 2V3 Canada | O™
1600 Merivale Road, «
Ontario Merivale (613) 422-8243 | Unit 12, Ottawa, ON 2117 %1313 rianzda’ Inc,
K2G 5]8 Canada alah Hamouda
1910 Fowler Drive . .
Ontario Sheridan Park (289) 327-3442 | #103 , Mississauga, 1L9321§3i Ontario, Inc.t,
ON L5K 177 Canada cc Robson
9340 Bathurst Street, .
Ontatio Thornhill (905) 417-1977 Unit 3, Vaughan, ON &?f?gr“ﬁlhmc"
L6A 4N9 Canada chact L. Matiman
30 Taunton Road E, 109%;1&065 orp
Ontario Whitby (905) 425-7616 | Whitby, ON LIR 0A1 =
Gurpartap Singh
Canada .
Salooja

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - INTERNATIONAL

State Store Name Store Phone Store Address Conaty)Clueiz
Person
1000 De La
Gauchetiere Ouest 9312-2026 Quebec,
Quebec Bonaventure (514) 507-1030 RC28, Montréal, QC Inc., Suning Jiang
H3B 4W5 Canada
3490 Boulevard des
Sources, Dollard-des- 9287-7828 Quebec,
Quebec Dollard (514) 542-3636 Ormeaux, QC HI9B Inc., Jordan Socran
179 Canada
1405 Boulevard de ?233;2253 Quebec,
. Maisonneuve Ouest, T
Quebec Guy-Concordia (514) 903-8241 Montréal, QC H3G Stephanie
M6 Canad Gravel/Clarence
ahada Chui/Daniel Heller
9332-2253 Quebec,
1654 Boulevard Saint- Inc.*,
Quebec Laval (450) 934-9884 Martin Ouest, Laval, Stephanie
QC H7S 1M9 Canada | Gravel/Clarence
Chui/Daniel Heller
9332-2253 Quebec,
3822-A Boulevard Inc.*,
Quebec Longueuil (450) 466-3300 Taschereau, Longueuil, | Stephanie
QC J4V 2H9 Canada Gravel/Clarence
Chui/Daniel Heller

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - INTERNATIONAL

State Store Name Store Phone Store Address Conaty)Clueiz
Person
9332-2253 Quebec,
62 Mont Roayl Est., Inc.*,
Quebec Plateau (438) 382-7605 Montréal, QC H2T Stephanie
1N6 Canada Gravel/Clarence
Chui/Daniel Heller
9332-2253 Quebec,
5172 Chemin Queen Inc.*,
Quebec Snowdon (514) 903-8243 Mary, Montréal, QC Stephanie
H3W 1X5 Canada Gravel/Clarence
Chui/Daniel Heller
3435 Quance Street, # | Clydesdale Capital,
Saskatchewen | Regina East (3006) 522-4349 300, Regina, SK S4V Inc.*,
2T7 Canada Eric Urzada
4400 Rochdale Blvd, Clydesdale Capital,
Saskatchewen | Regina North (3006) 586-4349 Unit A4, Regina, SK Inc.*,
S4X 4P7 Canada Eric Urzada
3020 Preston Avenue Clydesdale Capital,
Saskatchewen | Stonebridge (844) 888-4349 South, Saskatoon, SK Inc.*,
SK S7T Canada Eric Urzada

* Indicates franchisee is an Area Developer

951347.6A




FRANCHISED LOCATIONS - INTERNATIONAL

State Store Name Store Phone Store Address Conaty)Clueiz
Person
Memory Bank
Trinidad and . Grand Bazaar Shpp K- qunputers, LTD*,
Tobago Trinidad (868) 663-0571 8, Valsayn, Trinidad Akiel Ghany/Lindahl
and Tobago Ghany/Annissa Baksh-
Ghany

* Indicates franchisee is an Area Developer

951347.6A




COMPANY AND AFFILIATE-OWNED LOCATIONS

State

Store Name

Store Phone

Store Address

Owner/Contact
Person

3510 Connecticut

District of Ave NW, UBIF 20 CO, Adam
Columbia be (202) 249-7570 Washington, DC Nations/Matt Allen
20008 USA
12819 N Dale Mabry
Florida Carrollwood (813) 968-8900 Hwy, Tampa, FL }L)JrBIFl FL CO, Todd
33618 USA eSSy
2918 North
. . University Drive, UBIF 24, LL.C, Alex
Florida Coral Springs (954) 346-4888 Coral Springs, FT. Rivero
33065 USA
3122 E Colonial Dr, .
Florida Downtown Colonial | (407) 601-7172 Otlando, FL 32803 UBI..F 16 €O, Eddie
Trujillo
USA
1761 Main St Ste 200,
Florida Dunedin (727) 223-8125 Dunedin, F1. 34698 UBIF FL CO, Todd
Pressley
USA
11779 East Colonial .
Florida East Orlando (407) 243-9994 Drive, Orlando, FL. ;]Blil 16 CO, Eddie
32817 USA rapto
3398 Forum
. Boulevard # 108, UBIF 17, Co., Justin
Florida Fort Myers (239) 332-8243 Fort Myers, F1. 33905 | Murphy
USA
730 W Hallandale
Florida Hallandale (954) 589-2455 Beach Blvd Suite 111, | UBIF SUN CO, Ike

Hallandale Beach, FL.
33009 USA

Wetherill

951347.6A




COMPANY AND AFFILIATE-OWNED LOCATIONS

State Store Name Store Phone Store Address Cronas)(Cloeiza
Person
4734 South Kirkman .
Florida Kirkman (407) 7309926 | Road, Orlando, FL ;;33151 16 €O, Eddie
32811 USA upe
6853 Main Street, .
Florida Miami Lakes (786) 558-9354 | Miami Lakes, FL gng fiHCO, Justin
33014 USA e
5417 US 19 Suite 102,
Florida New Port Richey (727) 777-4050 New Port Richey, FL EBIFI FL €O, Todd
34652 USA ressiey
10159 W Colonial Dr .
Florida Ocoee (321) 270-0600 Suite B, Ocoee, FL. }FJFIE 16 CO, Eddie
34761 USA upse
5833 S Goldenrod Rd .
Florida Otlando (407) 545-4141 Suite H, Orlando, FL gBI..lfl 16 CO, Eddie
32822 USA rupto
32522 US Hwy 19 N,
Florida Palm Harbor (727) 223-9258 Palm Harbor, FL EBIFI FL CO, Todd
34684 USA ressiey
1800 Northwest
. . 122nd Terrace, UBIF 2 CO, Justin
Florida Pembroke Pines (954) 435-1540 Pembroke Pines, FI. | Wetherill
33026 USA
45 W Crystal Lake St
Florida SODO (407) 985-1982 Suite 199, Otlando, [chllsle :Q}OI?I(I)  Co,
FI 32806 USA € Lo

951347.6A




COMPANY AND AFFILIATE-OWNED LOCATIONS

State Store Name Store Phone Store Address Cronas)(Cloeiza
Person
7204 Southwest 59th
) . Avenue, South UBIF 5 CO, Justin
Florida South Miami (305) 665-6936 Miami, FL 33143 Wetherill
USA
1150 South Orlando )
Florida Winter Park (407) 960-7978 Avenue, Winter Park, }ijlil 16 CO, Eddie
FL 32789 USA He
5946 Red Bug Lake .
Florida Winter Springs (321) 765-3600 Road, Winter Springs, }F]BI..I;] 16 CO, Eddie
FL 32708 USA o
1611 North Clybourn
.. ) Avenue Floor 2, UBIF 10, Co., Sedrick
tlinots Chicago (912) 462-9939 | Chicago, IL 60614 | Bruno-Lerouge
USA
118 S Webster St, )
Illinois Napetville (331) 472-4292 Napetville, IL. 60540 UBIF 15 CO, Sedrick
Bruno-Lerouge
USA
1601 Village West
Kansas NFM Kansas City (913) 335-1048 Parkway, Kansas City, }FJB;CI; 11){ ET?IL o,
KS 66111 USA odd Fressiey
700 South 72nd St,
Nebraska NFM Omaha (402) 932-0187 Omaha, NE 68114 UBIE RETAIL CO,
Todd Pressley
USA
4718 Liberty Avenue,
Pennsylvania Pittsburgh (412) 7096618 | Pittsburgh, PA 15224 | Lo1b 23 €O, Thomas

USA

Fadul

951347.6A




COMPANY AND AFFILIATE-OWNED LOCATIONS

State

Store Name

Store Phone

Store Address

Owner/Contact
Person

3510 Connecticut

District of Ave NW, UBIF 20 CO, Adam
Columbia be (202) 249-7570 Washington, DC Nations/Matt Allen
20008 USA
12819 N Dale Mabry | UBIF FL. CORP,
Florida Carrollwood (813) 968-8900 Hwy, Tampa, FL Eddie Trujillo/Todd
33618 USA Pressley
2918 North
. . University Drive UBIF 24, LLC, Alex
Florid 1 > - ’ ’ ’
orida Coral Springs (954) 346-4888 Coral Springs, FT. Rivero
33065 USA
3122 E Colonial Dr, | UBIF 16 CO, Justin
Florida Downtown Colonial | (407) 601-7172 Orlando, FL 32803 Wetherill/ Eddie
USA Trujillo
1761 Main St Ste 200, | UBIF FL. CORP,
Florida Dunedin (727) 223-8125 Dunedin, FL 34698 Eddie Trujillo/Todd
USA Pressley
11779 East Colonial | UBIF 16 CO, Justin
Florida East Orlando (407) 243-9994 Drive, Orlando, FLL Wetherill/ Eddie
32817 USA Trujillo
1333 9? Forrﬁ 108 UBIF 17 CO, Justin
Florida Fort Myers (239) 332-8243 F;’ft ?\‘/I;ers, EL 33005 ;\)/[(/ezhirﬂl/]ustin
USA PRy
3398 F
Bolewed 5 108 UBIF 17 CO, Justin
oulevar
Flori Fort M 2 2-82 ’ herill i
orida ort Myers (239) 332-8243 Fort Myers, FI. 33905 Wetherill/Justin
Murphy

USA

951347.6A




COMPANY AND AFFILIATE-OWNED LOCATIONS

State Store Name Store Phone Store Address Owner/Contact
Person

]733 0 \Zgaga;iile 111 | UBIF SUN CO, Justin
Florida Hallandale (954) 589-2455 cach PVESHEE " 5 | Wetherill /Tke

Hallandale Beach, FL Wetherill

33009 USA et

4734 South Kirkman | UBIF 16 CO, Justin
Florida Kirkman (407) 730-9926 Road, Orlando, FL Wetherill/ Eddie

32811 USA Trujillo

6853 Main Street, UBIF 5 CO, Gina
Florida Miami Lakes (7806) 558-9354 Miami Lakes, FL Wetherill/Justin

33014 USA Wetherill

5417 US 19 Suite 102, | UBIF FL CORP,
Florida New Port Richey (727) 777-4050 New Port Richey, FL. | Eddie Trujillo/Todd

34652 USA Pressley

10159 W Colonial Dr | UBIF 16 CO, Justin
Florida Ocoee (321) 270-0600 Suite B, Ocoee, FL Wetherill/Eddie

34761 USA Trujillo

5833 S Goldenrod Rd | UBIF 16 CO, Justin
Florida Orlando (407) 545-4141 Suite H, Otlando, FL. | Wetherill/Eddie

32822 USA Trujillo

32522 US Hwy 19 N, | UBIF FL CORP,
Florida Palm Harbor (727) 223-9258 Palm Harbor, FL. Eddie Trujillo/Todd

34684 USA Pressley

1800 Northwest

, _ 122nd Terrace, UBIF 2 CO, Justin

Florida Pembroke Pines (954) 435-1540 Pembroke Pines, FL | Wetherill

33026 USA

951347.6A




COMPANY AND AFFILIATE-OWNED LOCATIONS

State Store Name Store Phone Store Address Owner/Contact
Person
45 W Crystal Lake St
UBIF SODO CO
Florida SODO (407) 985-1982 Suite 199, Orlando, Eddie Truiill ’
FI. 32806 USA c e
2 h h
1 0 Soust e ™| UBIE 5 €O, Gina
n
Florida South Miami (305) 665-6936 Venie, Sou Wetherill/Justin
Miami, FI. 33143 Wetherill
USA e
1150 South Orlando | UBIF 16 CO, Justin
Florida Winter Park (407) 960-7978 Avenue, Winter Park, | Wetherill/Eddie
FL 32789 USA Trujillo
5946 Red Bug Lake UBIF 16 CO, Justin
Florida Winter Springs (321) 765-3600 Road, Winter Springs, | Wetherill/Eddie
FL 32708 USA Trujillo
1611 North Clybourn UBIF 10 CO, Justin
Tlinoi Chi 312) 4624930 | Lvenue Hloor 2, Wetherill/Sedrick
nots cago (512) 462- Chicago, IL 60614 BrenerL ) earie
USA uno-Lerouge
118 S Webster St
’ UBIF 15 CO, Sedrick
Tllinois Naperville (331) 4724292 | Naperville, IL 60540 > Dedne
Bruno-Lerouge
USA
1601 Village West UBIF RETAIL CO,
Kansas NFM Kansas City (913) 335-1048 Parkway, Kansas City, | Justin Wetherill/Todd
KS 66111 USA Pressley
700 South 72nd St, | UBIF RETAIL CO ,
Nebraska NFM Omaha (402) 932-0187 Omaha, NE 68114 Justin Wetherill/Todd

USA

Pressley

951347.6A




COMPANY AND AFFILIATE-OWNED LOCATIONS

State Store Name Store Phone Store Address At
Person
4718 Liberty Avenue, | UBIF 23 CO, Eddie
Pennsylvania Pittsburgh (412) 709-6618 Pittsburgh, PA 15224 | Trujillo/Thomas
USA Fadul
1920 Eldorado UBIF FL CORP,
T McKi (214) 5485015 | Carkway Suite 600, | illo/ Todd
exas ey ) >48- McKinney, TX 75069 | * el wyRertoe
USA essley
;2211 E S}S’ﬂ;tlg grfglg UBIF FL CORP,
arkway Suite C-130, . ..
Texas Plano (972) 422-5444 Plano, TX 75074 Efldlj Trujillo/Todd
USA essley
6205 Coit Rd Suite UBIF FL. CORP,
Texas West Plano (972) 519-9990 336, Plano, TX 75024 | Eddie Trujillo/Todd
USA Pressley
1857 East Kenilworth
UBIF 26 CO, Daniel
Wisconsin Milwaukee (414)276-8243 | Place, Milwaukee, WL | ¢ “’ = anie
53202 USA eromaye
1920 Eldorado
. Parkway Suite 600, UBIF FL CO, Todd
Texas McKinney (214) 548-5915 McKinney, TX 75069 | Pressley
USA
1201 E Spring Creek
Parkway Suite C-130, | UBIF FL CO, Todd
Texas Plano (972) 422-5444 Plano, TX 75074 Pressley
USA
6205 Coit Rd Suite
Texas West Plano (972) 519-9990 3306, Plano, TX 75024 UBIF FL CO, Todd

USA

Pressley

951347.6A




COMPANY AND AFFILIATE-OWNED LOCATIONS

1857 East Kenilworth
Wisconsin Milwaukee (414) 276-8243 Place, Milwaukee, W1
53202 USA

UBIF 26 CO, Daniel
Sotomayor

951347.6A



Franchisees with “UBREAKIFIX” Stores Not Yet Operational as of December 31, 2017

Franchisee

10304379 Canada Inc.
1932235 Ontario, Inc.
9332-2253 Quebec, Inc.
9363-3006 Quebec Inc.
Leeding Capital, Inc.
Adroit Acumen Associates,
Ltd.

Amazing Graces, LLC.

Benett Enterprises, LLC.

Big Sky Ventures, LLC.
Collin & Sles, LLC.

DKay Investment, LLC.

Fixter, LLC.
Gadget Saviors, LLC.

Guida Holdings Corp.
Hotchkiss Ventures, LL.C.
JAR 55, LLC.

JK Solutions of
Chesterfield, LLC.
Marick GA 1, LLC.
Mason Unlimited, LLC.
McCamie Investments,
LLC.

Prestige Technologies,
LLC.

Repair On Demand, LLC.

Sparkenation, LLC.

951347.6A

Contact

Johnny Kattan
Lee Robson

Stephanie
Gravel
Vinh Nguyen

Dillon Leeder
Kuan Hao
Matt Grace

Lisa Burns

Will Hughes
Christophe
Collin

David S Kim

Skip Campbell
Jason
Castellanos
Anthony Guida

Jason Patrick
Hotchkiss
James McNeil

Jason Troester

Richard
McElwain
Josh Mason

Zachary
McCamie
Jennifer Morgan

Stephanie
Jandik
Timothy A

Address

103 Wilfred Murison Avenue, Markham, ON
L.6C0S9 Canada

2455 Felhaber Crescent, Oakville, ON
LL6H7N8 Canada

100 Andre Prevost, Suite 1102, Verdun, QC
H3E0C3 Canada

1802-299 Rue de la Rotonde, Montreal, QC
H3E0C6 Canada

131 Gourlay Lane, Carp, ON KOA 1L0
Canada

4 Filbert Court, Gaithersburg, MD 20879
USA

210 S. Weber St., Apt. 15, Colorado Springs,
CO 80903 USA

4504 W Park View Lane, Glendale, AZ 85310
USA

1405 Cedar Lane, Nashville, TN 37212 USA
1700 Sawtelle Blvd. #307, Los Angeles, CA
90025 USA

1278 Miss Irene Lane, Lawrenceville, GA
30044 USA

401 School Street, Carlisle, MA 01741 USA
9640-B Mission Gorge Rd, #174, Santee, CA
92071 USA

1059 W Park Place Drive, Bartltett, IT. 60103
USA

21110 Eagle Ridge Court, San Antonio, TX
78258 USA

2623 Cranberry Circle, Harrisburg, PA 17110
USA

21 Southgate Drive, Troy, MO 63379 USA

P.O. Box 6617, Clearwater, FL. 33758 USA

3740 Boiling Springs Road, #11, Boiling
Springs, SC 29316 USA

9127 Queen Elizabeth Court, Orlando, FL.
32818 USA

1348 Lycoming Mall Road, Muncy, PA 17756
USA

630 E Broad Street, Columbus, OH 43215
USA

W5352 Bowe Lane, Fond du Lac, WI 54937

Telephone No.
(4106) 219-1451

(289) 327-3442
(514) 903-8241
(514) 994-0529
(613) 319-9989

(240) 463-7653

(623) 444-4469

(615) 294-6900
(914) 482-0731

(423) 707-0055

(978) 223 5355
(310) 415-7518

(619) 708-5116

(210) 396-7113

(636) 778-2934
(727) 543-8408
(864) 909-2502
(407) 963-6612

(570) 444-8694

(920) 733-2000



The Baldman, Inc.

The Collado Family
Enterprises Corp.

The Conlin Organization,
LLC.

The Gains Group, LLL.C.
Tweezer, LLC.

UBIF 88, LLC.

UBIF COS 2, LLC.
UBIF JADAM, LLC.
UBIF Management, LLL.C.
UBIF of NEPA, Inc.
UBIF SD 1, LLC.

UBIF Snellville, LLC!
UBIF STS 1, LLC.

UBIF Tamarac, LLC.

UBIF Tech Solutions, Inc.
UBIF912CO, LLC.

Wells Family Technologies,

LLC.

Williams Zetrnickow
Holdings, LLC.

Windy City UBIF, LLC.

VenHaus
Thomas Brame

John Collado

Christopher
Conlin
Marlon Bailey

Kathryn Elise
Ours Wiley
Alexander
Mitchell-Wright
Timothy W
Cook-Berry
Adam Siegel

Dipan Patel

William C.
Swoyer

Adam Joseph
Anglisano

Tyler Yancoskie

Shane Sizemore

Alexander
Rivero
Michael Pierce
Brett Warters
Dalton Wells

Kevin
Zernickow
Alyson Lynch

USA

2711 77th Avenue, Elmwood Park, IL. 60707
USA

1426 Graham Circle, Leigh Acres, FL 33936
USA

6092 Yosemite Drive, Cincinnati, OH 45237
USA

4613 N. University #397, Coral Springs, FLL
33067 USA

525 Congtressional Blvd., Carmel, IN 46032
USA

10135 W Forest Home Ave., Apt 202, Hales
Corners, WI 53130 USA

11 N 18th Street, Colorado Springs, CO
80904 USA

3166 Connermara Drive, Ormond Beach, FL.
32174 USA

35 Buxton Lane, Boynton Beach, FL. 33426
USA

537 Overlook Road, Carbondale, PA 18407
USA

2251 Gulf to Bay Boulevard, Clearwater, FL
33765 USA

200 South Orange Ave., Suite 200, Orlando,
FIL. 32801 USA

13307 W Statler Street, Surprise, AZ 85374
USA

3004 NW 130th Terrace, Apt 465, Sunrise,
FIL. 33323 USA

P.O. Box 21010, Little Rock, AR 72221 USA
8753 W Potter Drive, Peoria, AZ 85382 USA
4518 Kestrel Ridge Road, South Jordan, UT
84009 USA

13792 Chauvin Avenue, Orlando, FL. 32827
USA

11845 Blue Bayou Drive, Huntley, IL 60142
USA

(312) 226-9007
(352) 606-3381
(513) 739-5696
(954) 520-2738

(765) 488-2191

(321) 271-7479
(904) 257-6303
(561) 758-2481
(570) 780-7826
(727) 270-7676
(954) 444-6982
(407) 908-3185
(954) 401-9722
(501) 425-7272
(954) 937-3295
(385) 321-6622

(310) 746-8680

(224) 520-8895

1'This franchisee has 2 franchise agreements signed for Stores that were not open as of December 31, 2017.

951347.6A



FORMER FRANCHISEES AS OF DECEMBER 31, 2017

Owner /Contact

State Name Phone Address
Person

Florida Carrollwood (407) 687-9683 | 5703 Red Bug Lake Road, #290 | Kameron Kaviani

(4 units) Winter Springs, Florida 32708

Florida Otrlando (07) 432-2798 | 15508 Perdido Drive Jorge Bonilla
Orlando, Florida 32828

Florida Orlando (267) 324-7250 | 1300 Montego Cove Way Yusef Rivera

Square Unit 2222

Orlando, Florida 32839

Florida University (321) 202-1533 | 6313 Cheryl Street Mary Ellen Starnes
Orlando, Florida 32819

Illinois Orland Park (708) 426-8416 | 103 Forest Edge Drive Kathleen DiNardi
Palos Park, Illinois 60464

Illinois South Loop (312) 576-3631 | 1210 South State Street Jonathan Rix
Chicago, Illinois 60605

Louisiana Lafayette (337) 349-3962 | 2426 Highway 178 Joel Charrier
Sunset, Louisiana 70584

Massachusetts | Hudson (504) 450-3178 | 23 Willow Brook Road Christopher
Holden, Massachusetts 01520 Quinn/Leslie Quinn

Pennsylvania | King Of 4649 Umbria Street, #6 David Chase/James

Prussia Philadelphia, Pennsylvania 19127 | Ingram

Texas McKinney (214) 734-4526 | 3662 County Road 338 Robert Monroe

(3 units) Melissa, Texas 75454

Virginia Lynnhaven (407) 375-3368 | 4001 Virginia Beach Blvd. John Spence/

(2 units) #117, P.M.B. #152 Anthony Spence/

Virginia Beach, Virginia 23452

Orville Crouso

*¥This franchisee continues to own and operate other UBREAKIFIX Store(s).

If you buy this franchise your contact information may be disclosed to other buyers when you leave the

franchise system

951347.6A
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UBIF Franchising Co

Consolidated Balance Sheets
Quarter Ended June 30, 2018

2018 Q1 2018 Q2
Assets
Cash $ 1,440,353 $ 1,496,191
Accounts receivable $ 2728275 $ 3,240,929
Inventories $ 6,089,234 $ 9,643,427
Current portion of notes receivable from franchisees $ 383,081 $ 322,183
Other current assets $ 81,997 $ 381,083
Total current assets 10,722,941 15,083,813
Notes receivable, less current portion $ 162,894 § 89,574
Property and equipment, net $ 736,766 $ 651,582
Internally developed software, net $ 969,365 $ 1,054,629
Goodwill, net $ 430,359 $ 430,359
Deposits and other assets $ 209,965 § 133,853
Total assets $ 13,232,200 $ 17,443,811
Liabilities and Stockholders’ Equity
Current liabilities:
Accounts payable and accrued expenses $ 4823966 $ 5,584,244
Deferred lease liability $ 77,484  $ 58,113
Deferred revenue $ 5139504 $ 5,645327
Current portion of long-term debt $ 4173983 §$ 6,066,263
Total current liabilities 14,214,937 17,353,947
Long-term debt, less current portion $ 391,616
Total liabilities 14,214,937 17,745,563
Equity:
Common stock $ 200 $ 200
Additional paid-in capital $ 59,800 $ 59,800
Retained earnings $ (726,058) $ (329,468)
Total UBIF Franchising Co equity (666,058) (269,468)
Noncontrolling interest in variable interest entities $ (316,590) $ (32,284)
Total equity (982,648) (301,752)
Total liabilities and equity $ 13,232,288 $ 17,443,811




UBIF Franchising Co

Consolidated Statements of Income
Quarter Ended June 30, 2018

2018 Q1 2018 Q2
Revenues:
Franchise fees $ 621,815 $ 1,143,852
Royalty fees 2,052,831 $ 2,700,307
Parts distribution 10,300,872 $ 13,142,217
Retail stores 1,304,835 $ 1,456,555
Other 159,782 $ 136,054
Total revenues 14,440,135 18,578,985
Cost of sales:
Parts distribution 9,767,520 12,381,685
Retail stores 585,336 729,859
Total cost of sales 10,352,856 13,111,544
Selling, general and administrative expenses 5,884,565 4,747,319
Operating (loss) income (1,797,286) 720,122
Financial expense
Interest expense 39,164 68,526
Net (loss) income (1,836,450) 651,596
Less: Netincome attributable to noncontrolling
interest in variable interest entities (546,180) 305,006

Net (loss) income attributable to
UBIF Franchising Co. $ (1,290,270) $ 346,590
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UBIF Franchising Co

Consolidated Statement of Cash Flows
Quarter Ended June 30, 2018

2018 Q1 2018 Q2
Cash flows from operating activities:
Net (loss) income (1,836,449) $ 651,596
Adjustments to reconcile net (loss) income to net cash
provided by operating activities:
Amortization 54,266 173,374
Gain on disposal of property and equipment
Changes in components of working capital:
(Increase) decrease in assets:
Accounts receivable (1,248,988) (512,654)
Notes receivable from franchisees (148,424) 134,218
Inventories (27,384) (3,554,193)
Other current assets 239,739 (299,086)
Deposits (99,087) 76,112
Increase (decrease) in liabilities:
Accounts payable and accrued expenses 2,107,434 760,278
Deferred lease (9,686) (19,371)
Deferred revenue 804,762 505,823
Net cash provided by operating activities (163,817) (2,083,903)
Cash flows from investing activities:
Acquisition of property and equipment (30,365) -
Internally developed software (90,411) (173,455)
Cash paid in a business combination
Net cash used in investing activities (120,776) (173,455)
Cash flows from financing activities:
Distributions (128,670) 29,300
Contributions
Proceeds from long-term debt 3,990,861 391,616
Principal payments on long-term debt (3,774,064) 1,892,280
Net cash (used in) provided by
financing activities 88,127 2,313,196
Net (decrease) increase in cash (196,467) 55,838
Cash:
Beginning 1,636,820 1,440,353
Ending 1,440,353 § 1,496,191
Supplemental disclosures of cash flow information
Cash paid for interest 39,164 $ 68,526




UBIF Franchising Co

Consolidated Financial Report
December 31, 2017
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RSMUSLLP

Independent Auditor’s Report

To the Stockholders
UBIF Franchising Co

Report on the Financial Statements

We have audited the accompanying consolidated financial statements of UBIF Franchising Co, which
comprise the consolidated balance sheets as of December 31, 2017, 2016 and 2015, the related
consolidated statements of income, changes in equity and cash flows for the years then ended, and the
related notes to the consolidated financial statements (collectively, the financial statements).

Management’s Responsibility for the Financial Statements

Management is responsible for the preparation and fair presentation of these financial statements in
accordance with accounting principles generally accepted in the United States of America; this includes
the design, implementation and maintenance of internal control relevant to the preparation and fair
presentation of financial statements that are free from material misstatement, whether due to fraud or
error.

Auditor’s Responsibility

Our responsibility is to express an opinion on these financial statements based on our audits. We
conducted our audits in accordance with auditing standards generally accepted in the United States of
America. Those standards require that we plan and perform the audits to obtain reasonable assurance
about whether the financial statements are free from material misstatement.

An audit involves performing procedures to obtain audit evidence about the amounts and disclosures in
the financial statements. The procedures selected depend on the auditor’s judgment, including the
assessment of the risks of material misstatement of the financial statements, whether due to fraud or
error. In making those risk assessments, the auditor considers internal control relevant to the entity’'s
preparation and fair presentation of the financial statements in order to design audit procedures that are
appropriate in the circumstances, but not for the purpose of expressing an opinion on the effectiveness of
the entity’s internal control. Accordingly, we express no such opinion. An audit also includes evaluating
the appropriateness of accounting policies used and the reasonableness of significant accounting
estimates made by management, as well as evaluating the overall presentation of the financial
statements.

We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for
our audit opinion.

Opinion

In our opinion, the financial statements referred to above present fairly, in all material respects, the
financial position of UBIF Franchising Co as of December 31, 2017, 2016 and 2015, and the results of
their operations and their cash flows for years then ended in accordance with accounting principles
generally accepted in the United States of America.

THE POWER OF BEING UNDERSTOOD
AUDIT | TAX | CONSULTING



Emphasis of Matter

As discussed in Note 10 to the financial statements, the 2016 and 2015 financial statements and
beginning equity as of December 31, 2014, have been restated to include the consolidation of certain
variable interest entities into these financial statements for which UBIF Franchising Co is considered the
primary beneficiary. Our opinion is not modified with respect to this matter.

PSk VS LLP

Orlando, Florida
May 11, 2018



UBIF Franchising Co

Consolidated Balance Sheets
December 31, 2017, 2016 and 2015

2017 2016 2015
Assets
Cash $ 1,636,820 $ 3,705903 $ 1,418,736
Accounts receivable 1,479,287 968,126 526,426
Inventories 6,061,850 5,378,948 1,754,297
Current portion of notes receivable 288,434 220,458 116,272
Other current assets 321,736 85,132 449,830
Total current assets 9,788,127 10,358,567 4,265,561
Notes receivable, less current portion 109,117 183,279 48,953
Property and equipment, net 760,666 778,332 839,403
Internally developed software, net 878,954 369,112 48,534
Goodwill, net 430,359 - -
Deposits and other assets 110,878 115,462 194,704
Total assets (a) $ 12,078,101 $ 11,804,752 $ 5,397,155
Liabilities and Stockholders’ Equity
Current liabilities:
Accounts payable and accrued expenses $ 2716532 $ 1,847,936 $ 886,793
Deferred lease liability 87,170 145,283 -
Deferred revenue 4,334,742 3,950,864 2,131,720
Current portion of long-term debt 3,774,064 - -
Total current liabilities 10,912,508 5,944,083 3,018,513
Long-term debt, less current portion 183,122 3,882,976 1,330,193
Total liabilities (b) 11,095,630 9,827,059 4,348,706
Commitments (Note 8)
Equity:
Common stock 200 200 200
Additional paid-in capital 59,800 59,800 59,800
Retained earnings 614,211 1,535,659 746,731
Total UBIF Franchising Co equity 674,211 1,595,659 806,731
Noncontrolling interest in variable interest entities 308,260 382,034 241,718
Total equity 982,471 1,977,693 1,048,449
Total liabilities and equity $ 12,078,101 $ 11,804,752 $ 5,397,155

(a) Total consolidated assets include $8,173,507, $6,365,086 and $2,410,592 in assets of consolidated
variable interest entities (VIES) that can only be used to settle the liabilities of the VIEs (see Note 6)

(b) Total consolidated liabilities include $5,780,777, $5,245,226, and $1,642,215 of non-recourse obligations

of VIEs for which creditors do not have recourse to the general credit of the Company (see Note 6)

See notes to consolidated financial statements.



UBIF Franchising Co

Consolidated Statements of Income
Years Ended December 31, 2017, 2016 and 2015

2017 2016 2015
Revenues:
Franchise fees $ 3,705240 $ 3,738586 $ 1,869,000
Royalty fees 8,535,176 6,503,157 3,886,016
Parts distribution 25,185,261 26,720,584 19,428,956
Retail stores 3,209,046 3,285,387 2,256,770
Other 450,514 723,208 2,045
Total revenues 41,085,237 40,970,922 27,442,787
Cost of sales:
Parts distribution 21,672,919 24,891,708 18,131,901
Retail stores 1,423,825 1,677,225 926,526
Total cost of sales 23,096,744 26,568,933 19,058,427
Selling, general and administrative expenses 18,159,581 12,846,515 7,310,381
Operating (loss) income (171,088) 1,555,474 1,073,979
Financial expense
Interest expense 127,034 71,894 13,648
Net (loss) income (298,122) 1,483,580 1,060,331
Less: Net income attributable to noncontrolling
interest in variable interest entities 123,326 406,997 238,686
Net (loss) income attributable to
UBIF Franchising Co. $ (421,448) $ 1,076,583 % 821,645

See notes to consolidated financial statements.
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UBIF Franchising Co

Consolidated Statement of Cash Flows

Years Ended December 31, 2017, 2016 and 2015

2017 2016 2015
Cash flows from operating activities:
Net (loss) income (298,122) 1,483,580 $ 1,060,331
Adjustments to reconcile net (loss) income to net cash
provided by operating activities:
Depreciation and amortization 452,067 397,104 67,445
Gain on disposal of property and equipment - (41,671) (2,686)
Changes in components of working capital:
(Increase) decrease in assets:
Accounts receivable (511,161) (441,700) (286,788)
Notes receivable from franchisees 6,186 (238,512) (70,486)
Inventories (553,718) (3,624,651) (904,754)
Other current assets (236,604) 364,698 (387,480)
Deposits 4,584 79,242 (91,351)
Increase (decrease) in liabilities:
Accounts payable and accrued expenses 868,596 961,143 358,126
Deferred lease (58,113) 145,283 (6,905)
Deferred revenue 383,878 1,819,144 1,851,720
Net cash provided by operating activities 57,593 903,660 1,587,172
Cash flows from investing activities:
Acquisition of property and equipment (103,245) (208,062) (699,417)
Internally developed software (731,765) (406,878) (61,306)
Cash paid in a business combination (50,000) - -
Net cash used in investing activities (885,010) (614,940) (760,723)
Cash flows from financing activities:
Distributions (697,100) (684,336) (1,445,883)
Contributions - 130,000 -
Proceeds from long-term debt 2,093,750 4,749,700 1,550,000
Principal payments on long-term debt (2,638,316) (2,196,917) (294,807)
Net cash (used in) provided by
financing activities (1,241,666) 1,998,447 (190,690)
Net (decrease) increase in cash (2,069,083) 2,287,167 635,759
Cash:
Beginning 3,705,903 1,418,736 782,977
Ending 1,636,820 3,705,903 $ 1,418,736
Supplemental disclosures of cash flow information
Cash paid for interest 127,034 71,894 $ 13,648
Supplemental disclosures of noncash investing and
financing activities:
Due to seller issued in business combinations 618,776 - $ -
Inventories and property and equipment acquired in
business combinations 234,184 - $ -

See notes to consolidated financial statements.




UBIF Franchising Co

Notes to Consolidated Financial Statements

Note 1. Nature of Business and Summary of Significant Accounting Policies

Nature of business: UBIF Franchising Co (Franchising) was incorporated on December 12, 2012, in the
state of Florida. The Company was established to sell franchise licenses for professional smartphone and
other electronics repair stores modeled after uBreakiFix Co., an entity created by two of the stockholders
in the Company. The Company has 326, 256 and 142 franchises in operation as of December 31, 2017,
2016 and 2015, respectively.

UBIF 16 Co (UBIF 16), incorporated on August 1, 2011, in the state of Florida, and UBIF FL Corp (UBIF
FL), incorporated on March 11, 2015, in the state of Florida, were established to own and operate
professional smartphone and other electronics repair stores branded as uBreakiFix. UBIF 16 owned and
operated 8, 7 and 4 stores as of December 31, 2017, 2016 and 2015, respectively. UBIF FL owned 7
stores as of December 31, 2017 and no stores as of December 31, 2016 or 2015.

uBreakiFix Repair Parts Co (Distro), incorporated on September 1, 2011 in the state of Florida, was
established to sell repair parts to uBreakiFix stores.

UBIF 16, UBIF FL and Distro are under common ownership and control with Franchising. Franchising
also made certain loans to UBIF 16, UBIF FL and Distro, as well as guarantee certain debt for the benefit
of Distro. Accordingly, UBIF 16, UBIF FL and Distro are consolidated as variable interest entities (VIES).

A summary of the Company’s significant accounting policies follows:

Reporting entity and principles of consolidation: The consolidated financial statements include the
accounts of Franchising, UBIF 16, UBIF FL and Distro (collectively, the Company). These entities share
common ownership and control. All significant intercompany accounts and transactions have been
eliminated in consolidation.

Noncontrolling interest in variable interest entities: Noncontrolling interests relate to the interest in the
consolidated entities that are not wholly owned but Franchising is deemed to be the primary beneficiary of
these variable interest entities. A noncontrolling interest in a subsidiary is an ownership interest in the
consolidated entity that should be reported as equity in the financial statements. Consolidated net income
is to be reported at amounts that include the amounts attributable to both Franchising and noncontrolling
interests and requires disclosure of the amounts of consolidated net income attributable to Franchising
and to the noncontrolling interests.

In determining if Franchising has a controlling financial interest in this entity, management considers
factors such as authority to make decisions, financial control and support. Management continually
analyzes and assesses reconsideration events, including changes in these factors, to determine if the
primary beneficiary determination and consolidation treatment remain appropriate.



UBIF Franchising Co

Notes to Consolidated Financial Statements

Note 1. Nature of Business and Summary of Significant Accounting Policies (Continued)

Revenue recognition: The Company recognizes franchise fee revenue once a signed franchise
agreement is obtained and all services required of the Company have been provided to the franchisee.
The services provided for the franchise fee generally include assistance in site selection, guidance
regarding inventory purchasing, store setup consulting and employee training. Included in franchise fee
revenue is revenue from training, which is recognized once the training is performed. Deferred revenue
represents franchise and training fees received but not earned. The Company also sells franchises under
Area Development Agreements, whereby franchisees pay initial franchise and training fees, as well as
franchise fees for subsequent stores within a defined geographic area. The Company agrees to provide
exclusive rights under Area Development Agreements for franchisee development within that defined
geographic area. Initial revenue under an Area Development Agreement is recognized at the time the first
store is opened and the Company has completed all services required for the opening of that initial store.
A portion of the franchising fee under an Area Development Agreement for subsequent stores is
recognized when the subsequent stores are opened.

The Company recognizes revenue from royalty fees and technology and customer support fees on a
monthly basis, calculated as 7% and 1%, respectively, of the franchisee’s gross revenue as determined
by the franchise sales in accordance with the franchise agreement.

The franchise agreements allow the Company to require franchisees to pay up to 2% of gross revenue
into an advertising fund, if established by the Company. The Company also has the right to establish a
fee for cooperative advertising by region, which would be in addition to the advertising fund, if
established. As of December 31, 2017, 2016 or 2015, neither the advertising fund nor any cooperative
advertising has been charged to the franchisors.

Revenue from parts distribution and retail stores is recognized once persuasive evidence of an
arrangement exists, price is fixed or determinable, collectability is reasonably assured and delivery has
occurred or services have been rendered. This generally occurs when the risks of ownership transfers to
the customer, typically at the time of shipping, or when the repair services are provided.

Receivables: Accounts receivable represent royalty, franchise fees, parts distribution and retail repair
services earned by the Company but not collected. Accounts receivable are recorded at net realizable
value. The Company performs credit evaluations of its customers to determine collectability of
receivables. As of December 31, 2017, 2016 and 2015, management has determined that no allowance
for uncollectable accounts is required.

Notes receivable: Franchising records notes receivable at their net present value. Notes receivable are
issued to franchisees from time to time based on transitory needs and generally contain payment terms
that require repayment within 12 months. However, some notes contain longer terms. Interest on the
notes receivable is charged at prevailing rates at the inception of each note. The Company evaluates the
collectability of the notes receivable from franchisees and will record an estimate in the event they
determine collectability is in doubt. The Company did not record an allowance against these notes
receivable as they have determined collectability is probable. Interest on these notes is included in other
revenue in the accompanying consolidated statements of income.



UBIF Franchising Co

Notes to Consolidated Financial Statements

Note 1. Nature of Business and Summary of Significant Accounting Policies (Continued)

Property and equipment: Property and equipment is stated at historical cost less accumulated
depreciation. Repairs and maintenance expenditures that do not extend the useful lives of the property
and equipment are expensed when incurred. Depreciation is recorded using the straight-line method of
accounting over the estimated useful lives of the assets or in the case of leasehold improvements, the
shorter of the lease term or the estimated useful life of the asset.

Internally developed software: The Company capitalizes costs associated with internally developed
software to be used internally and for use by franchisees without sale of the software itself in accordance
with Accounting Standards Codification (ASC) 350-40, Internal Use Software. In accordance with ASC
350-40, capitalization of developed software products begins after the preliminary project stage, during
the application development stage and ceases during the post implementation stage. Testing of software
developed for internal use is not capitalized. Amortization of the capitalized costs begins once the
software is placed in service. Amortization of purchased and developed software costs is computed using
the straight-line method of accounting over the product’s estimated useful life, which is estimated at two
years. Research and development costs relating principally to the design and development of software
during the preliminary project stage are expensed as incurred. The cost of developing routine
enhancements is expensed as incurred because the enhancements do not add significant life to the
product. Amortization of capitalized software costs totaled $221,923, $86,300, and $12,772 for the years
ended December 31, 2017, 2016, and 2015, respectively.

Business combinations: Identifiable assets acquired in a business combination are recorded at fair
value at the acquisition date. Management, in consultation with independent third-party experts, estimate
fair values based on assumptions they believe to be reasonable. These estimates are based on historical
experience, market data and information obtained from similar sales of franchised retail outlets by other
third parties.

Goodwill: Goodwill represents the excess of the aggregate consideration over the estimated fair value of
the net assets acquired in a business combination. The Company is amortizing goodwill on a straight-line
basis over a period of 10 years. The Company tests goodwill for impairment only upon the occurrence of
an event or circumstance that indicates the fair value of the entity may be less than its carrying amount.
Impairment of goodwill is tested using a fair value approach at the entity level. During the year ended
December 31, 2017, there were no indicators that the fair value of the asset group were less than
carrying value. There was no goodwill as of December 31, 2016 or 2015.

Leases: The Company accounts for its office and retail space leases that included rent free periods and
escalating rents on a straight-line basis over the term of each lease. A prepaid rent expense or deferred
lease liability is recorded based on the terms of each individual lease.

Income taxes: Franchising, UBIF 16, UBIF FL and Distro elected to be taxed under the provisions of
Subchapter S of the Internal Revenue Code and similar state statutes. Under those provisions, the
Company does not pay federal or state corporate income taxes on its taxable income. Instead, the
stockholders are taxed on the Company’s taxable income or deduct the Company’s losses on their
individual tax returns. Accordingly, the accompanying consolidated financial statements do not contain a
provision for income taxes.

In addition, management has evaluated the Company’s tax positions and concluded that the Company
does not have any expected uncertain tax positions that require adjustment to the financial statements.
The Company is still subject to U.S. federal and state income tax examinations by taxing authorities since
the year ended December 31, 2013.
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Notes to Consolidated Financial Statements

Note 1. Nature of Business and Summary of Significant Accounting Policies (Continued)

Advertising: The Company uses advertising to promote its franchise licenses to potential investors.
These advertising costs are expensed as incurred. Advertising expenses totaled $774,699, $793,701,
and $515,434 during the years ended December 31, 2017, 2016 and 2015, respectively, and is included
in selling, general and administrative expenses in the accompanying consolidated statements of income.

Accounting for impairment of long-lived assets (except goodwill): Long-lived assets are evaluated
for impairment whenever events or changes in circumstances have indicated that an asset may not be
recoverable and are grouped with other assets to the lowest level for which identifiable cash flows are
largely independent of the cash flows of other groups of assets and liabilities. If the sum of the projected
undiscounted cash flows (excluding interest charges) is less than the carrying value of the assets, the
assets will be written down to the estimated fair value and such loss is recognized in income from
continuing operations in the period in which the determination is made. Management determined no
impairment of long-lived assets existed as of December 31, 2017, 2016 or 2015.

Recently issued accounting standards: In August 2016, the Financial Accounting Standards Board
(FASB) issued ASU No. 2016-15, Statement of Cash Flows (Topic 230). The amendments in this ASU
apply to all entities and provide cash flow statement classification guidance for eight specific cash flow
issues. This ASU will be effective for the Company for fiscal years beginning after December 15, 2019.
Early adoption is permitted. The Company has not yet evaluated the effects of the adoption of this ASU
will have on its consolidated financial statements.

In February 2016, the FASB issued ASU No. 2016-02, Leases (Topic 842). The guidance in this ASU
supersedes the leasing guidance in Topic 840, Leases. Under the new guidance, lessees are required to
recognize lease assets and lease liabilities on the balance sheet for all leases with terms longer than

12 months. Leases will be classified as either finance or operating, with classification affecting the pattern
of expense recognition in the income statement. The new standard is effective for fiscal years beginning
after December 15, 2019. A modified retrospective transition approach is required for lessees for capital
and operating leases existing at, or entered into after, the beginning of the earliest comparative period
presented in the financial statements, with certain practical expedients available. The Company has not
yet evaluated the effects adoption of this ASU will have on its consolidated financial statements.

In May 2014, the FASB issued ASU No. 2014-09, Revenue from Contracts with Customers, requiring an
entity to recognize the amount of revenue to which it expects to be entitled for the transfer of promised
goods or services to customers. The updated standard will replace most existing revenue recognition
guidance in accounting principles generally accepted in the United States (U.S. GAAP) when it becomes
effective and permits the use of either a full retrospective or retrospective with cumulative effect transition
method. In August 2015, the FASB issued ASU 2015-14, which defers the effective date of ASU 2014-09
one year making it effective for annual reporting periods beginning after December 15, 2018. Earlier
application is permitted only as of annual reporting periods beginning after December 15, 2016. The
Company has not yet selected a transition method and has not yet evaluated the effects the adoption of
this ASU will have on the consolidated financial statements.

The FASB issued other new or modifications to, or interpretations of, existing accounting guidance during
2016. The Company has considered the new pronouncements that altered U.S. GAAP and other than as
disclosed in these notes to the consolidated financial statements, does not believe that any other new or
modified principles will have a material impact on the Compa